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Hang on to a winner! Our Enhance- 
ment Kit has been designed specific- 
ally for adaptation to both cockpit and 
upright Pole Position* games. Three 
all-new tracks plus the proven appeal 
of the original bring new driving 
challenges to even the most experi- 
enced player and accelerating profit 
opportunity for you! 

Whatever course is selected, it’s still 
that incredibly realistic test of driving 
skill. Now there's the thrill of advanced 
graphic definition and special effects— 
like the actual “thud”’ you'll hear as 
tires break loose after a collision! 


When you play to win, play Atari. 


*Pole Position and Pole Position II are engineered and designed by Namco Ltd., manufactured under license by Atari, Inc. Trademark and © Namco 1982, 1983. 
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Official Coin-Operated Video 
Games of the 1984 Olympics 
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So shift into Pole Positon II. It’s a high- 
performance package that'll bring 
both old and new fans racing into any 
location. Prepare to qualify: see your 
ATARI distributor or contact us for 
referral at Atari,Inc., 790 Sycamore 
Drive, PO. Box 906, 
Milpitas, CA 95035. 


The Kit includes side 
panel decals, cabinet 
panel decals, glass 


monitor shield, ® 
electronics and ATA R 
instruction manual. 
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Ve ELECTRONIC | 
AMUSEMENT 
LP |__ISERVICE 


The Repair Center for the Games Industry 


EAS 's acomplete service agency organized to help the video games operator 
and distributor solve the service problems that plague many of today s 
sophisticated electronic games. EAS provides you with: 


e afast, reliable, and inexpensive alternative to buying expensive test 
equipment. 
repair and testing of all monitor, video and pin ball logic boards 
a 24 hour turnaround on video /Jogic boards and monitors. 
a 60 day warranty program on all work 


free telephone consulting on chronic service problems — we are here to help 
you atany time. 


Looking forward to-serving you. I Ww ELE IC 
— j—)'— AMUSEMENT | | : 
Lot t_tservice “European Ofc: 
| motions, Harescombe” Watford P 
8134 Capwell Drive + Oakland. California 94621 * 415-282-9900 Northwood Middx. England. 
1 wood 29244. 
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YOUR LASER-DISC 
HEADQUARTERS 


Guaranteed 
Immediate Delivery! 


M.A.C.H. 3 by Mylstar 
DRAGON’S LAIR by Cinematronics 
CLIFFHANGER by Stern 
ASTRON BELT by Bally 


CLINT EASTWOOD starring 
in the latest Laser-Disc by Atari. 


NEW CLOSEOUTS 


Millipede (new)......... $1795 Pole Position (cpt new). call Kosmic Krooz’r (new) ...$1295 
Millipede (ct)........... 1695 Cosmic Chasm (new) ....$1795 Mario Bros. (new)...... call 
Xevious (new) .......... 1295 Munchmobile (new) .... 995 Congo Bongo (new)..... 895 
AAI AN -4-ceced so 8 odin araenterd 995 GYTUSS (NEW). «20524. dees. 1595 Star Trek (used cpt) ..... 1695 
Dig Dug (new).......... 1095 Chexx Hockey (used).... 1995 Star Trek (new ur)....... 995 
Star Wars (new)........ call Baby Pac-Man .......... 1695 Championship 

Star Wars (cpt new) .... call Domino Man (new) ..... 895 Baseball (new) .......... 2295 
Pole Position (new) .... call Domino Man (ct new)... 895 OMI a5 eek cate op. attarehg Be 1395 


ALL THE LATEST CONVERSION KITS AVAILABLE 
(Our Prices Are Too Low To Print) 


Pole Position Il Roc ‘N’ Rope Mr. Do!’s Castle Ponpoko 
Mario Bros. Mr. Do! Donkey Kong III Super Rider 


We also carry a wide assortment of used equipment at low, low prices! 


If you don’t see it, call: 


CENTRAL 


DISTRIBUTING COMPANY 


3814 Farnam Street, Omaha, Nebraska 68131 


402/553-5300 
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UP FRONT 


We Are At War! 


Readers may be puzzled by two items in this issue of 
Play Meter: The news story that Play Meter and its 
partner Conference Management Corporation are 
suing AGMA (the manufacturers’ association) and 
AVMDA (the distributors’ association) and their 
directors for the obvious attempt to destroy 
Amusement Operators Expo 1984 (March 9-11) by 
boycotting the AOE and staging a rival show of their 
own (ASI) in the same city three weeks earlier; and, a 
two page ad announcing the ASI show. 

Play Meter is at war. The large manufacturers have 
been arrogant and high-handed in walking over little 
people in our industry just once too often, and unless 
some compromise between AOE and ASI is worked 
out, AGMA and AVMDA may find themselves facing 
an injunction that will shut down their 1984 show, and 
other relief that could substantially change the 
business practices of many game manufacturers and 
sellers. 

It is certainly not the purpose of this publication to 
take any steps that would hurt or discredit either the 
manufacturers’ association or the distributors’ 
association. However, when any association, body, 
group, or individual deliberately seeks to injure Play 
Meter magazine or Amusement Operators Expo, we 
are honor bound to take steps to protect ourselves. 
The individuals who control AGMA are attempting to 
destroy the AOE and eventually Play Meter itself, out 
of their own greed and hunger for industry 
domination. The task before us now is to defend 
ourselves against those who seek to destroy us. 
Through the years we have battled successfully 
against the oppressive tactics of manufacturers. This 
time around they have combined all of their forces 
and are attacking us—as a group. As always, we will 
fight hard against the selfish interests that have 
exploited the nation’s operators and severely stunted 
the growth of the entire industry. 

The AOE was founded in the same spirit that Play 
Meter was founded—with the operator first and 
foremost in mind. Through the years, Play Meter has 
distinguished itself from other industry publications 
by being operator-oriented as opposed to being 
advertiser/manufacturer oriented. Play Meter’s main 
objective remains to look out for the operator while 
other industry magazines continue to look out for the 
manufacturer. 

Much like the publication itself, AOE owes its 
success to the support of operators. Both Play Meter 
and AOE survived their early years only because of 
the overwhelming support of operators. In fact, in 
1981 most of the major manufacturers chose not to 


exhibit at AOE on the assumption that a springtime 
exposition geared toward the operator would never 
succeed. They were wrong. Because of operator 
support, AOE has flourished. Our allegiance, 
therefore, has been and always will be to the 
operating segment of America. 

AOE was founded by Play Meter on the premise of 
sponsoring a national trade show to benefit the 
Operator as much as possible. With that simple 
approach, we carefully nurtured and raised AOE to 
what it is today. Now the manufacturers want to 
capitalize on our years of struggle and hard work 
under the guise of the recently formed association. 
Simply put, they want to steal AOE. 

We have no quarrel with the manufacturers 
sponsoring a show of their own. In fact, we welcome 
the competition. But we ask any and all fair-minded 
people in this industry to answer these questions. If 
AGMA is not trying to steal AOE from Play Meter and, 
by extension, the operators, then (1) Why did AGMA 
schedule its own showin the very same city only three 
weeks before AOE and then contend there is only 
room for one springtime show? (2) Why have AGMA 
members purposely disparaged last year’s AOE, when 
by their own accounts, the show was a success? (3) 
Why have AGMA members perpetrated the lie that if 
enough AGMA members pulled out of AOE, the 
show would be cancelled on the assumption that the 
manufacturers are the show? 

Because we will defend AOE, even to the extent of 
taking legal action against some of our major 
advertisers, a number of manufacturers have 
withdrawn their advertising in Play Meter. And that, 
too, is unfair. We will deal strongly with the boycotts. 

As the industry’s medium for communications 
among all levels of the industry, Play Meter will not 
use its advertising policies to discriminate against any 
legitimate spokesman. So we have accepted and are 
running an advertisement on the ASI show. But we'll 
be seeing its sponsors in court and we expect to see 
you at AOE ’84. Our plans for AOE ’84 promise to 
make it the most dynamic show in the industry. We 
have expanded our seminar program, have added a 
used equipment auction, and will have more than 
40,000 net square feet of exhibits. But most 
importantly, we expect over 8,000 operators. 

Thank you in advance for your support. 


Ralph C. Lally Il 
Editor and Publisher 


Roger Williams 
Mint 
TOKENS 
COST LESS 


Here’s why: 


@ We're the largest manufacturer 
of tokens in the country. 

e You buy direct. 

There’s no middleman. 


e Immediate, same-day shipment on stock tokens and accessory items. 
© Wide array of all necessary signs and stickers. 
@ Token mechs. (metal and plastic) @ Cradles and cradle kits 
© Expert technical advice and assistance. 
e Professional artwork and design service at NO CHARGE. 


MasterCard/Visa accepted. 


@)¥Roger Willams Mint" 


Northwest Industrial Park, 79 Walton St., Attleboro, MA 02703 
617-226-3310 


Buy From the Best 
Used Games and Closeouts 


@ Our inventory of over 300 games @ We offer the LOWEST EVERY DAY 
gives you immediate availability PRICES found anywhere. 
of the game you want. 


@ Large selection of pins, 
conversion kits and ticket 


@ You get more than just good dispensing games 


prices. All games carry a 30 day 
warranty on monitor, logic board 


and power supply @ Board, monitor and game repair 


available at reasonable rates. 
@ We provide up-to-date 


information on industry trends @ FREE freight for 
and developments. prepaid orders. 


® Sell us your games for cash. 


The Game Exchange 


1289 Alum Creek Drive, Columbus, Ohio 43209 


IN OHIO OUTSIDE OHIO 


(614) 258-2933 800-848-0110 


CUT OUT AND MAIL TODAY 


Hot Line 


Yes, please send me your regular hot line mailings for the best game values in the nation. 


Name 
Title 
Company 
Address 

City State 
Telephone ( | eee Zip 
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Letters to 
the editor... 


‘Equipment Poll’ 
explanation 


I would like to join your “Equipment 
Poll” survey. I believe that the more 
Operators are involved in this survey, 
the better it is in giving a true picture 
on the best games in the market. 

In order for any survey to bea useful 
tool for the members of an industry, it 
must be clear and easy to understand. 
That brings me to my next point—I 
find your survey hard to understand. 
Sure, I can take a look at the rankings 
and get a simple view of what’s 
Number | or Number 2. The confusing 
part for me is the rating system. Back 
on January 15 you changed your 
ratings from dollar amounts to num- 
ber of plays. You even went to great 
lengths to explain the change and the 
reasons for making it. The thing that 
made the number of plays a good 
rating system is you had a number that 
could be used to substantiate your 
rating of each game. 

In the March | issue, you went toa 
different kind of rating system. I tried 
to find in that issue a key that would 
explain the system, a key that would 
make the “Equipment Poll” a tool I 
could use. However, I found no key to 
the rating numbers. At first I thought 
it was a percentage basis used in the 
rankings. Then I found a number over 
100.0 so that blew that theory. I have 
patiently waited for some explanation 
in the pages of your fine magazine, but 
there has been none. 

I think it would be beneficial for 
those readers like myself who have 
found this system confusing if you 
would publish a key to your ratings. 

Mark Barron 
Magic Donuts & Games 
Springdale, Arkansas 
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Iam asubscriber to Play Meter and 
find it a very useful tool to our success 
in the video games field. I especially 
follow your “Equipment Poll,” 
“Critic’s Corner,” and now your new 
article, “Gene’s Gudgements.” 

I take all this information from the 
different magazines I subscribe to and 
compile it into ledgers I have made up 
for each game out. This helps us in 
making pretty sound decisions in our 
purchases. 

I just need some information per- 
taining to your “Equipment Poll” and 
“Critic’s Corner.” 


1. What do the figures mean under 
the date in the “Equipment Poll?” 

2. What does the rating ##!4 mean 
in the “Critic’s Corner?” Does Roger 
Sharpe have a rating system such as 
Gene Lewin’s? If so, could you please 
send me the breakdown? 

Thank you very much for your help 
in this matter, and I must say we do 
enjoy your magazine very much and 
find it very helpful in our business. 

Matter of fact, we just recently 
needed a lawyer to handle a lawsuit 
concerning a breach of contract and 
weren't sure how to find one that was 


Audio Visual 
Amusements 


Offering the finest 


new and used 
equipment 


REPRESENTING LEADING FACTORIES 
@ SALES, PARTS, SERVICE e@ 


ARCADE PLANNING 
SPECIALISTS 


Every new and used video 
In stock at all times 


YOU'VE TRIED THE REST, 
NOW TRY THE BEST 


WE’RE EAGER TO SERVE 


1809 Olive Street 
St. Louis, Missourt 63103 


(314) 421-5100 


For further information, call Pete Entringer 


(collect) 
Se ee 


. 


10 


Downey-Johnson 
Coin Counters 


Hi Efficiency 


There’s no better value in a small coin 
counting machine than Downey-Johnson. 
Its solid metal construction is built to last. 
Ideal for Vendors, Video Game Operators, 
Banks, Schools, Laundromats, Churches 

and Municipalities. 


Downey-Johnson offers light-weight, 
portable convenience in both manual and 
electric coin counters. They afford 
accurate dependability without window 
dressing. Economy you can count on. 


There are a number of desk or portable 
models to choose from, offering counting 
and wrapping, fast count or continuous 
fast count functions. They handle all 
domestic coin denominations, tokens, 
oversized, and foreign coins. 


Downey-Johnson machines are made in 
the U.S.A. with pride. Fast delivery backed 
by expert service and more than a half 
century of quality. 


LYNDE-ORDWAY 
COMPANY, INC. 
Since 1925 
3308 W. Warner Avenue 
Santa Ana, California 92704 
Call Direct—(714) 957-1311 
In Calif. (800) 421-0921 
Nationwide (800) 762-7057 


familiar with the video game business. 

We contacted the law firm of Gould & 

Merritt who writes your article “Legal 

Hints,” and they were most helpful in 

referring us to the proper attorney 

needed in our area. By the way, we 

ended up with the law firm that is the 

attorney for the California Coin 
Association. 

Keep up the good work. 

Marilyn J. Lippa 

General Manager 

I.B. Vending 

Foster City, California 


Editor’s Response: 

Operators are sent a survey sheet 
listing all games currently in operation 
that are six months old or less. Some 
games, like Galaga and Turbo, for 
example, remain on the survey 
because they have consistently main- 
tained above average earnings. 

Operators are asked to circle‘A’ (for 
arcade location) or ‘S’ (for street 
location) under one of four columns 
specifying average earnings for each 
game that they operate. The column 
headings are: $100-below, $100-$200, 
$200-$300, and $300-over, and are 
used to measure weekly gross earnings. 

The answers are compiled by giving 
each response in the $300-over column 
four points; $200-$300, three points; 
$100-$200, two points; and $100 or 
below, one point. This determines the 
number of “quality points” for each 
game. 

The number of quality points is then 
divided by the number of responses the 
game received. Next, the quality points 
of all games are totaled, and that sum 
is divided by the total number of 
responses that all games received. This 
determines the average rating. All 
games whose ratings fall below the 
average rating are eliminated from 
that particular poll. 

For example, a game may have 50 
responses in the $100-below column. It 
receives 50 quality points (at one point 
per response) and is divided by the 
number of responses it received (50); 
thus, the game’s average is 1.000. If a 
game receives 50 responses in the $300- 
above column, it receives 200 quality 
points (four points per response), 
giving that game a 4.000 average 
(4.000 is the highest possible average). 

The game which receives the highest 
average of all games calculated and 
has received more than 25 percent of 
the total number of responses to that 
particular survey becomes the Number 
One (or 100.0 percent) game on the 
“Equipment Poll.” All other games are 
compared to this game and _ their 


rankings are determined by dividing 
their average by the Number One 
games average. If, for example, the 
top game's average was a 3.000, and 
Game B’s average was a 2.500, Game B 
would be rated 83.3. This is actually a 
percentage of the 100.0 percent ranked 
Number One game. (These percent- 
ages are the numbers you see on the 
“Equipment Poll.”’) 

We take the number of surveys 
returned, for example, 300 (though the 
number varies each time), and figure 
that a game must have at least 30 
responses (10 percent) to have a 
chance to be included on the poll IF 
the game’s average is above the total 
average. Those games which receive 
between 10 and 25 percent of the 
responses are listed in the “pro- 
visional” ratings. Those receiving 
between 25 and 50 percent of the 
responses are “conditionally rated,” 
and are preceded by an asterisk on the 
poll. 

A game with a provisional rating 
(under 25 percent response) cannot be 
ranked the top game because it 
received too few responses to accu- 
rately measure its success. That is why 
it is possible for those games (and only 
those that are provisionally rated) to 
receive percentages of more than 100 
percent. They may have higher earn- 
ings than the top game, but too 
few responses to be out of provisional 
rankings. | 

Regarding the question about 
Roger Sharpe’s game ratings, here is 
his grading system: #### excellent 
game, ### good game, ## average 
game, and # fair game. 


Video closeouts 


I have just gotten off the phone with 
our local distributor, and he informed 
me of Nintendo’s decision to close out 
the Mario Bros. game. The price 
quoted on this closeout was approxi- 
mately $1,000 less than the original 
price. This makes it very hard on the 
ones who try to stay ahead and take 
the chances on the new games. 

It looks to me like the companies 
would see the writing on the wall, and 
realize that after they burn a few 
people, no one will take a chance on 
their games. This game is not the first 
to have been done this way as most 
operators realize. Butif we can’t keepa 
small portion of the value in a game, it 
will bring all of us to our knees a lot 
faster. I feel as though we the 
operators should let the manufac- 
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They say flippers don't 7 
earn any more! 


WRONG!! € 
try ZACCARIA 


Pinballs and find 
the difference! < 


Learn’ 


a 
f 
re 


ist 
m 


a 


Bi 


Also releasing the latest | 


model “Time Machine” §@F ‘ 
and “Fair Falla” 


For further information contact 
“See us at the AMOA. BHUZAC INT’L INC. 


Booths #2002, 2004, Exclusive agents of ZACCARIA Italy ¢ Consultants 
2006, 2008 & 2010.” 
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384-A Foster City Blvd. Phone: (415) 341-5200 
Foster City, CA 94404 TLX: 340869 - CBSFO 
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TOP VIDEOS 
Arcade Locations 


Fourteen of 33 videos (42%) with a response rate over 
10 percent have above average performances. 


Rating 
Dec.1 Nov. 15 Nov. 1 
1. Dragon’s Lair/ 

Cinematronics........... 100.0 100.0 100.0 
2. Star Wars/AicgH 3. 3.05%... 80.4 80.8 80.5 
3. Pole Position/Atari....... 76.5 Tad 7403 
4. Champion Baseball/Sega 67.2 64.1 60.3 
5. Q*Bert/Mylstar ........... 59.3 ay ee 55.7 
6. Gyruss/Centuri........... 57.8 56.1 55.1 
7. Star Tre k/SOGG. so 8. es 56.4 55.4 54.8 
& Time Pilot/Centuri........ 56.3 — 50.9 
9. Mario Bros./Nintendo .... 55.4 54.7 53.4 
10. Front Line/Taito.......... 55.1 a 50.4 

LT): TUrbO/SOGG sis.) ahd: 53.4 54.3 _ 

Provisionally Rated Videos 
Rating 

Provisional Ratings Dec.1 Nov. 15 Nov. 1 
Crystal Castles/Atari......... 63.4 61.0 60.6 

Elevator Action/Taito........ 61.9 70.9 _ 
Kral) BIgistar ic. eso ren 56.7 56.3 58.8 


NOVELTIES (non-videos) 
Arcade & Street Locations 


Thirteen of 21 novelties (62%) with a response rate 
over 10 percent have above average performances. 


Rating 
Dec.1 Nov. 15 Nov. 1 
l. Skee-Ball/Skee-Ball ...... 100.0 100.0 72.5 
2 High Ball/Norton Co...... 87.9 139.5 100.0 
3. Boom Ball/Meltec........ 86.9 79.5 88.8 
4 Shoot-Away/NamcoAm... 82.0 115.1 75.0 
5. Whac-A-Mole/ | 
Bob’s Space Racers....... 80.7 90.1 78.7 
6. Whirly Bucket/Exidy...... 78.1 — - 
7. Mini Skee-Ball/Skee-Ball . 78.1 _ 95.2 
G  CMexe ICE oe. ce iis oe oes 71.8 83.7 66.1 
9. Big Strike/Williams....... 70.8 — - 
Provisionally Rated Novelties 
Rating 
Provisional Ratings Dec. 1 Nov.15 Nov. 1 
Happy Feet/Norton .......... 78.1 — — 
Happy Hammer/Norton ...... 78.1 _ 62.9 
Ten Pins /NOMOD: 3:..). 66 6. 5+. 78.1 — = 
Punch Ball/Zamperla........ 78.1 _ 91.6 


' % Conditionally Rated—Weekly average 
based on less than 50% response rate. 


* 7. Soccer Kings/Zaccaria ... 


TOP VIDEOS 
Street Locations 


Thirteen of 29 videos (45%) with aresponse rate over 
10 percent have above average performances. 


Rating 
Dec.1 Nov. 15 Nov. 1 
* 1. Dragon's Lair/ | 
Cinematronics............. 100.0 143.8 152.9 
* 2 Star Wars/ Atom) 320005." ; 74.9 98.7 106.7 
3 Pole Position/Atari ........ 69.8 100.0 100.0 
* 4 Mario Bros./Nintendo...... 574 83.4 79.6 
* § Gyruss/Centuri............. 56.9 Ws 80.8 
*« 6. Q*Bert/Mylstar............. 52:3 69.5 70.6 
*% 7 TUIDO/Se0G wee 52.1 66.4 - 
* 8 Millipede/Atari ............ 515 _ 68.8 
Provisionally Rated Videos 
Rating 
Provisional Ratings Dec.1 Nov. 15 Nov. 1 
Champion Baseball/Sega.... 66.2 82.4 86.6 
Crystal Castles/Atari......... 57.5 ~ _ 
Sinistar/Williamis:. <6350%..: 2 54.7 74.1 69.6 
Zoo Keeper/Taito ............ 54.7 67.3 _ 
Xevious/ Alario ees 51.6 — 73:3 
TOP PINBALLS 


Arcade & Street Locations 


Nine of 16 pinballs (56%) with a response rate over 10 
percent have above average performances. 


Rating 
Dec.1 Nov. 15 Nov. l 


1. Q*bert’s Quest/Gottlieb... 100.0 91.1 95.6 


2 8-Ball Deluxe/Bally....... 87.4 82.9 90.6 
* 3 Pinball Champ/Zaccaria. 85.6 _ _ 

4. Goldball/Bally ........... 78.4 100.0 89.2 
* 5. Firepower II/Williams.... 78.4 — _ 
* 6 Joust/Williams........... 77.4 _ - 


76.2 _ _ 


Provisionally Rated Pinballs 


Rating 
Provisional Ratings Dec.1 Nov. 15 Nov. 1 
Rack ‘em Up/Gottlieb........ 83.2 115.8 a 
Super Orbit/Gottlieb ......... 80.7 98.4 100.0 


Provisionally rated games in each category are 
above average performing games with a response 
rate between 10-25 percent. 
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© Four categories; Three difficulty levels; 3700 questions 
© Completely “Solid State” (uo tapes, uo film) 

© Head-to-head competition provides far 50d play 

© Postiue tudustry image — Great educational value 

© Fusu for all ages and both sexes 


© Opens up new areas for uideo games — rig 5 cgme hotel 
lobbies, cocktatl lounges, bookstores, libraries, ete 


(FAX 2 ready now) 


Location lougeutty ensures top RO.7 
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{(E 390 JAVA DRIVE, SUNNYVALE, CA 94089 (408) 734-9410 TELEX 357-499 


How can Coinco serve 
you better? 


Coin Acceptors, Inc., world’s 
leading producer of coin equip- 
ment for the 28 billion dollar 
Vending Industry, NOW makes it 
possible for you to purchase top 
quality Illuminated Push Button 
Switches, along with your coin 
equipment needs. Coinco manu- 


factures a complete line of all- “ak 

metal Game Door assemblies, GA COoOiric O 
including single or double doors. eB 

We manufacture your choice of Coin Acceptors, Inc. 4946 Daggett. St. Louis, MO 63110 
three types of Acceptors: In Canada: 868 Progress Avenue, Scarborough, Ontario 
1) Simplified, trouble free Noryl®, 

2) Tried and true All Metal, and 

3) Electronic, employing no 

moving parts to accept coins. 


For Information, call TOLL FREE, 
today: 1 (800) 325-2646 


tures know how we feel. After all, they 
would be nothing without us! 

Charles E. Snapp 

Davy Crockett Amusement 

Walnut Ridge, Arkansas 


Editor’s Note: 
Nintendo chose to give no response 
to this letter. 


‘Star Trek’ conversion 


Sega has put Star Trek in a con- 
version kit and has spent no effort in 
making the kit a conversion. Sega has 
not chosen to put an accurate set of 
schematics with the kit. The kit costs 
$824, and when you get it home, 
you've received all the leftovers that 
were for the deadicated game—no 
assembly instructions, just the original 
Owner’s manual. 

This would be fine if the schematics 
were correct, but they are not. My 
conversion kit was put together 
exactly as the schematics had shown, 
and when it was tested, it burned outa 
chip. This simple conversion has now 
become a conversion nightmare. 

I had to take the kit to the distribu- 
tor to see if it could be pieced together, 
which was done at a cost to me of $145 
for an easy conversion. I will not be 
pleased at all with this or any 
conversion of such poor quality. The 
moral of this story is: “He who buys on 
faith or trust from this manufacturer, 
buys a basket full of discontent!” Let’s 
hope Bally makes it better! 

James Orr 
Empire Games 
Dallas, Texas 


Editor’s Note: Here is a response 
from Sega’s customer service repre- 
sentative: 

I have enclosed a copy of the Star 
Trek Deluxe Game Kit Owner’s 
Manual as well as the service notes 
that have been issued for the kit. The 
manual was enclosed with all kits sold 
and the service notes followed 
approximately one month later. 

The reason for the all encompassing 
Bill of Material was to convert any 
game in the field into a Star Trek. The 
operator only needs to supply the 
following: cabinet, coin system, 
speaker, fluorescent light if desired, 
wire, and volume control. 

Because of the number of different 
types of games available, it is impos- 
sible to write detailed conversion 
instructions. Sega Customer Service 
did, in fact, convert Asteroids, Tem- 
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1983 Star*Tech Journal follows: 

“The big advantage (of the Star 
Trek kit) it has is that it includes a 
complete game that can be installed 
in any black and white or color 
existing game....The kit is basically 
straightforward. There is a small 
amount of wiring to be done on a 
terminal strip on the card cage. This 
Should take about half an hour to 
do.” 


pest, Scramble, and Space Fury. 
Iam sorry that Mr. Orr had pro- 
blems with the conversion; however, 
page I of the manual and all of our 
other manuals do have our toll-free 
numbers if consultation is needed. All 
the technical assistance that Mr. Orr 
required is available by simply dialing 
the toll-free number. We have assisted 
numerous people in this manner and 
have received several compliments in 
reference to the conversion process. 
An excerpt from Todd Erickson’s 
(Summit Amusement, St. Paul, Min- 
nesota) article from the September 


Bob Klinefelter 

Customer Service Manager 
Sega Electronics 

San Diego, California 


PROMOTING 
THE PRODUCTS 
WE DISTRIBUTE 


wen 


Call toll free for CHEXX Location Tournament Kit 
info. or for info. on personal appearances by MN North 
Star and Olympic Gold Medal Winner Neal Broten 


MN - 612/884-6604 
MN WATS - 800/352-2780 
OUT OF STATE - 800/328-2866 


GAMES 


SUITE 1, 9201 PENN AVE. S. 
BLOOMINGTON, MN 55431 


FEATURES FEATURES 


An analytical package INTERFACE On-Line inquiry answers 
which determines profit- TECHNOLOGY questions like 
CORPORATION “ 


ability by machine and 


Ranking performance of 


location, and reports Machines 
ROI Refunds 
Depreciation Revenues 
All types of Taxes and more 


Licenses se: 

Cahiacis Simplified Paperwork 

STEP-BY-STEP procedure 
-sell, move, convert or 


collect machines 


Complete Documentation 


Runs on a wide variety 
of machines 


Multi Route Capabilites 
Vehicle Management 
Full Audit Trail 


History for locations and 
machines 

Month to Date 

Year to Date 

Fiscal to Date 


Statutory and Management 
Reporting 


Hanson bee 


Everything you always 


Tracks Refunds, Meter 


Deviations, Commissions and wanted to know...But 
Advances on Commissions vik couldn't ask! 
ae 
earricti 
Put it all together, 
HARDWARE 
SOFTWARE (612) 884-6604 
9201 Penn Avenue S., Suite 1 SUPPORT MN WATS—(800) 352-2780 
Bloomington, Minnesota 55431 at a price you Out of State —(800) 328-2866 


can afford! 
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Your fair share. 


Tomorrow's coins are the only coins that count. But they 
won't count for you unless you've got the games and jukeboxes 
that people want to play. 

Choosing the machines that are right for your customers is 
your business. Making sure you get what you want when you need 
it—that's ours. 

Bally Distributing Corporation is the nation’s largest dis- 
tributor of music and games. We carry virtually a// manufacturers’ 
products. And we've got tomorrow's high-demand products in 
today’s inventory. So you can have them when they'll do you the 
most good. 

And we're music and game specialists. So we can help you 
design arcades, track popular trends, and even help you analyze 
your markets and customers. Our in-house financing arrange- 
ments help us respond quickly to your financing needs—at 
competitive rates. 

When you need service, we're nearby with a staff that 
knows all about the latest solid-state technology. And our com- 
puterized parts inventory significantly cuts income lost due to 
repair downtime. 

There are 16 Bally Distributing locations across the country. 
We'll be glad to show you how our network of branch offices can 
support your choices. Just phone or visit the location nearest you. 

Tomorrow's first quarter will pay for the call. 


Branch Offices 

Bally Advance Bally Northeast 

South San Francisco: Boston: (617) 762-9300 
(415) 871-4280 Buffalo: (716) 668-1991 
Sacramento: (916) 362-3294 Syracuse: (315) 463-6251 


Honolulu: (808) 847-5785 
Bally Southwest 


Bally Midwest Phoenix: (602) 233-0196 
Chicago: (312) 871-7600 El Paso: (915) 532-6547 
Green Bay: (414) 468-5200 Houston: (713) 523-7494 
Indianapolis: (317) 352-0466 

Detroit: (313) 525-8700 Central Ohio Sales 


(used equipment only) 


St. Louis: (314) 991-1505 Columbus: (614) 876-0348 


Grand Rapids: (616) 243-3644 


© 1983, Bally Manufacturing Corporation 


Charles Ross to Speak at AOE 


part-time job, a writer’s con- 
A test, and the first Amusement 

Operators Expo in 1980 put 
Charles Ross “on the map.” 

Ross is known in the coin-op indus- 
try as the operators’ financial advisor, 
which has made him a respected and 
popular writer and speaker. He was 
the first operator who taught business 
principles with authority. He told 
other operators how to run their busi- 
nesses more efficiently. Ross empha- 
sized concepts like depreciation and 
return on investment. Not that these 
ideas were new to operators, but Ross 
presented them from an industry 
insider’s point of view. 

With this in mind, Play Meter and 
Conference Management, co-sponsors 
of the AOE, announce that Charles 
Ross will present his popular seminars 
at AOE ’84, March 9-11, at the O’Hare 
Expo Center in Chicago. 

Ross’ transition from operator to 
Operator spokesman started around 
1975 when he taught accounting, 
finance, and economics at Southwest 
Texas State. He looked for a part-time 
job and eventually ended up buying an 
arcade. Today he owns three arcades 
and one route. Needless to say, he quit 
teaching in 1980. 

Step two of the move to industry 
spokesman occurred in early 1979 
when he wrote a three-part series on 
depreciation for a Play Meter writing 
contest. Ross won the feature article 
portion of the contest which, in turn, 
led Play Meter to ask him to speak at 
the first AOE in New Orleans in 1980. 
“The first AOE put me on the map,” he 
said. “It drew an awful lot of atten- 
tion.” 


AOE filled need 
The first AOE garnered favorable 
response for its operator education 


seminars. “The AOE filled a market 
need,” Ross explained. “The operator 
was hungry for information.” Prior 
shows were mainly equipment show- 
cases, he said. The seminars given were 
mainly presented by industry out- 
siders—people who were not experts 
in the coin-op business. “They didn’t 
understand the industry’s problems 
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and needs,’’ Ross added. “AOE 
speakers, for the most part, have an 
amusement industry background.” 
Ross’ first seminar at AOE ’80 dealt 
with developing a location-cost analy- 
sis. But through the years he has also 
stressed the “return on investment” 
concept which is preached throughout 
the industry today. Although it was a 
well-known and widely practiced busi- 
ness concept, return on investment 
was a foreign idea for the coin-op 
industry when it was first presented. 
“All you ever heard then was gross 
(earnings),” Ross explained. No one 


had advised operators about deprecia- 
tion, repair costs, and all the other 
intricacies of equipment ownership. 

In addition to operating, writing, 
and lecturing, Ross and Richard Pries- 
meyer, who also taught at Southwest 
Texas State and recently earned a 
Ph.D. in management, started Innova- 
tive Management Consultants, a firm 
specializing in seminars, computer 
programs, and consulting for the 
amusement operator. The two men 
work as a team. Ross develops a busi- 
ness formula and Priesmeyer then 
incorporates it into a computer pro- 
gram. Their programs have been sold 
in 34 states and seven foreign coun- 
tries. 

Although Ross’ business roots are 
branching and growing in the com- 
puter field, he doesn’t believe every 
operator has to computerize his busi- 
ness, especially those with less than 50 
pieces. 

But operators with more equipment 
need a computer, Ross said, not 
because the math is so difficult, but 
because more equipment means more 
numbers. For instance, eight to 10 
steps are required when formulating a 
machine analysis. Ross is surprised 
when operators who make their living 
with computers (videos) are reluctant 
to let them manage their businesses. 
“They’re (computers) not magic or 
wonderful,” he said. “They provide the 
operator with information quickly and 
accurately. They provide him with 
information so he can make better and 
more informed decisions.” 

What advice does Ross have for 
today’s operator? “Number One: don’t 
buy the big trucks or the super plush 
offices. Tighten the belt. Keep your 
fixed costs down. (See Ross’ article in 
this issue, page 127.) Number Two: do 
not borrow heavily from the bank.” 
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"ADE CLAIMS BOYCOTT CONSPIRACY * AMOA REFUSES AOE OFFER * MESQUITE BATTLE RENEWED » CIRCLE CLAIMS BOYCOTT CONSPIRACY ¢ AMOA REFUSES AOE OFFER e MESQUITE BATTLE RENEWED e CIRCLE 

SAN DIEGO CLOSES ¢ VIDEO DISC GAMES HEADING HOME ¢ PROFESSORS TESTIFY FOR VIDEO POKERS ¢ STATE 

SALES’ KOENIGSBERG DIES ¢ FAVA APPLIES FOR STATE JOB e ‘GRAY AREAS’ BRING OMAHA VICE RAIDS e 

JAMMA, AGMA UNITE TO HALT PIRACY © GRAND JURY INDICTS 3 INGAMES THEFT e BIGGEST 8-BALL TOURNEY 
BEGINS e LAUNDRIES REPORT NO TOKEN HASSLES ¢ DRA BRINGS MONTHLY SUPPLEMENT 


Amusement Operators Expo spon- 
sors have filed an antitrust suit against 
the manufacturing and distributing 
associations and their executives 
alleging a conspiracy to boycott the 
AOE ‘84 show. 

The suit claims that, at a May 
meeting, the board of directors of the 
Amusement Game Manufacturers 
Association (AGMA) decided to hold 
its own trade show “deliberately close 
to the previously scheduled time and 
announced location of plaintiff's AOE 
1984, and to have its members refuse 
to attend or support” the AOE show. 


AOE ‘84 will be held March 9-11 in 
Chicago. The AGMA show, called the 
Amusement Showcase International, 
is scheduled for February 17-19, also in 
Chicago. 

The alleged boycott agreement 
and subsequent actions by manufac- 
turers are in violation of federal 
antitrust laws, claim AOE co-sponsors 
Play Meter magazine and Conference 
Management Corporation. Nintendo, 


AMOA 


An offer by the sponsors of the 
Amusement Operators Expo to contri- 
bute a minimum $20,000 a year to the 
Amusement and Music Operators 
Association in exchange for co- 
sponsorship of the AOE show has been 
refused by the AMOA Executive 
Committee. 


The money was to be earmarked to 
support the industry’s Supreme Court 
battle against the Marshfield, Massa- 
chusetts, ban on coin-operated amuse- 
menis. 


“We cannot tell anyone who should 
or should not have a show,” AMOA's 
Executive Director Leo Droste told Play 
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Atari, U.S. Billiards, and Wells-Gardner 
Electronics cancelled contracts to 
appear at AOE ‘84. Stern, Universal 
US.A., and Namco-America have 
informed AOE sponsors they will not 
participate in AOE ‘84 despite their 
reported successes with AOE ‘83. 


The complaint also contains a RICO 
count, based on ASI’s announced 
intention to promote “gray area’ 
devices. 

The suit, filed September 22 in U.S. 
District Court in Alexandria, Virginia, 
home of AGMA headquarters, names 
AGMA, its executive director Glenn 
Braswell, and each of its 10 board 
members as defendants. 

An amendment adds the Amuse- 
ment and Vending Machine Distribu- 
tors Association (AVMDA) and its 
Officers as co-defendants. AVMDA 
recently announced it would partici- 
pate with AGMA in staging ASI. 

Recently, AGMA offered to “buy out” 
the AOE show at an undisclosed price, 
but Play Meter and Conference 


REFUSES AOE 


Meter. ‘Each show has to stand on its 
own merits.” Droste said AMOA has 
considered throwing its support behind 
other coin-op trade shows, such as the 
recently completed Japanese manu- 
facturers’ event, but has always 
reserved endorsement for its own fall 
exposition. 

A recent proposal from AOE spon- 
sors Play Meter magazine and Con- 
ference Management Corporation 
offered $10 per head for eachseminar 
registrant at AOE in 1984, as well as an 
additional $20 per head for each seat 
sold in any seminar presented by an 
AMOA member. 

“It is my estimate,” Conference Man- 
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Management agreed to refuse the 
offer. 

“We think it is important to keep the 
spring industry show operator ori- 
ented,” Play Meter Publisher Ralph C. 
Lally II said. "We asked manufacturers 
to participate with us in 1981 for a 
spring show, but they declined. Now 
that we have established the spring 
time event as an industry staple, they 
want to capitalize on our efforts.” 

“The association will vigorously 
defend this action, and it has a high 
degree of confidence of a successful 
defense,” AGMA said responding to 
the suit. “Legal counsel is currently 
examining the inventory of possible 
counterclaims and other legal stra- 
tegies. Individual defendants may 
have separate courses of action in 
mind.” 

The suit asks the court to halt the 
alleged boycott of AOE ‘84 and award 
AOE sponsors $25 million in punitive 
damages and an estimated $3 million 
in “actual monetary damages.” e 


OFFER 


agement President David Cheifetz 
wrote to AMOA, “that this contribution 
will amount to approximately $25,000. 
In any event, AOE would guarantee a 


minimum contribution of $20,000.” 
Additionally, AOE sponsors offered 


the AMOA assistance in the manage- 
ment of its International Exposition 
and help in strengthening its seminar 
program. . 

Despite AMOA’s decision to refuse 
the AOE offer, Play Meter Publisher 
Ralph C. Lally II said he wants to return 
part of the annual AOE profits to the 
industry. 

“The 1983 AOE show was the first 
that generated a satisfactory profit,” 
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1936—1983 


We are proud of our 47 years of service 
to the operators. Top equipment from all 
the top manufacturers. 


| | H 1 MUSIC & NOVELTY CO. 


2231 Fifth Ave. 


P 


Now directly 


PITTSBURGH, PA 15219 412/471-1704 


COMPUTER PROGRAM 
NOW AVAILABLE 
ON CPM 


compatible with The Operator’s Investment Analysis 


the following System is a proven set of computer 


computer systems: programs for amusement operators. 


The system provides the finan- 


OSBORNE cial information needed to 
OSBORNE EXECUTIVE manage every machine and 
XEROX 820 each location more profit- 
KAPRO ably. It is the cost 
FRANKLIN effective solution for 


both arcade and 


APPLE Il, I PLUS & IIE 


TRS-80 I, Il, Ill, 4, 12, 
16 and 16 bit XENIX 


street location 


businesses. 


For free brochure, sample printouts 


and prices call or write IMC. 


NAMIE scheusheeusci aes er siete ube ew ens Sashes teeea ee eee Se 
ADDRESS entices teci tues Seer thee tea eee eerie es aires 
CILY. STATEZIP’ 2344 63ae3 ee eye eee ia ws Bese Weed Bae 


INNOVATIVE MANAGEMENT CONSULTANTS 
611 LaRue, San Marcos, Texas 78666 
512/396-3330 
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Lally explained. “Now, after four 
shows, we have developed a solid 
base that has established the AOE as a 
major industry event. The show now 
generates a good profit, and we want 
to put part of that back into the 
industry, specifically in support of 
operators’ battles against oppressive 
legislation. 

“When we learned AMOA was 
going to represent the industry in the 
Marshfield case, we were supportive 
of its action and saw it as a way to do 
something to benefit the industry,” 
Lally said. 

AOE sponsors are considering sev- 
eral means of putting AOE ‘84 profits 
back into the coin-op industry, includ- 
ing the establishment of a non-profit 
foundation to be directed by a board 
that would channel funds to operator 
activities through state associations. @ 


MESQUITE 
BATTLE 
RENEWED 


Admitting it “probably” exceeded 
Supreme Court instructions, the Sth 
Circuit Court of Appeals has with- 
drawn its March 31 ruling that a 
Mesquite, Texas, ordinance restricting 
the use of games by persons under the 
age of 17 violates the Texas Consti- 
tution (Play Meter, May 15, pp. 14-19). 

The three-judge panel had been 
instructed by the Supreme Court to 
clarify only whether its October 1980 
ruling against the ordinance was 
based on an independent consid- 
eration of the Texas Constitution. 
Instead, it admitted September | inan 
“extended” opinion it sought to 
establish the ordinance was incon- 
sistent with Texas law. 

“Although the first panel should, 
perhaps, have addressed the question 
whether the due process and equal 
protection guarantees under the 
Texas Constitution are broader than 
those under the federal Constitution, it 
did not in fact do so,” reads the 
September | opinion. “We, therefore, 
reached no reasoned judgment that 
the Texas due process and equal 
protection guarantees provided inde- 
pendent and incongruent grounds for 
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Go With a A-Team! 


If it takes 
the quarter... 


Big State Supply Co. handles 

parts and supplies for all your 
Jukebox, Shuffleboard, Pinball, 
Pool Table, and Video needs. 


BIG STATE SUPPLY CO. 


1349 E. Seminary Drive 
Fort Worth, TX 76115 


see us at our 600/ 772-2708 TX 
AMOA Booth #120 600/493-2915 


MAKE A CLEAN 


SWEEP! 


TOUCHDOWN 


Controls 
AS - 27 #250 scratches 
Stops Adds lustre and 
Static and protects fingerprints 


SUPER 


#4125 CONTACT FF - 80 
Pinball CLEANER Controls 
Playfield Maintains panel 
Cleaner contacts wear 


Clean and protect your WILDCAT 
Chemical Company 


equipment with the : 2 | 1349 E. Seminary Drive 
industry standard— Wildcat. SCAT | Fort Worth, 1X 76415 
See us at our AMOA Booth #120 vows! J 617/924-8321 
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our decision.” 

In October 1980, the 5th Circuit Court 
upheld a federal district court ruling 
contending the ordinance, which 
bans play by youngsters under 17 who 
are unaccompanied by an adult, 
violates due process and equal 
protection guarantees of federal and 
Texas constitutions. Mesquite ap- 
pealed that ruling to the Supreme 
Court which sent the case back to the 
5th Circuit Court for clarification. 

The new ruling comes five months 
after the court granted a rehearing on 
the case to Mesquite attorney Elland 
Archer. At that time, Archer pointed to 
the court's error as it had been stated 
in a dissenting opinion, included inthe 
March ruling by panel member 
Justice Carolyn Randall (a Texan). 

“Were it up to me,” Randall had 
written in opposition to the majority 
ruling, “I would simply admit that state 
law was not an independent basis for 
our earlier decision...The present 
opinion contains an embarrassment 
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it 


of riches on Texas law...Instead of | 


simply explaining what we did, the 
majority now bases its decision in part 
on an entirely new ground...” 

“This action is extremely rare,” 
bemoaned a disappointed Don Sam- 
pen, an attorney for Bally Manufactur- 
ing which first brought the case 
against Mesquite seven years ago. 
“We are most distressed that we were 
not allowed to respond as Mesquite 
was.” 

Bally's attorneys were not invited to 
Mesquite’s hearing before the 5th 
Circuit Court in April, and its request 
for a hearing October 4 was denied. 

In admitting it erred, the 5th Circuit 
Court now reverts back to its 1980 
ruling. Just as Mesquite did in 1980, it 
has filed an appeal on that ruling with 
the Supreme Court. It is likely the High 
Court will consider the case this time 
because the 5th Circuit Court clarified 
its decision was based significantly on 
US. Constitutional principles. 

Now the industry has two age ban 
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Canadian arcade operator Ted Udzenija (1) shows his support of a 
customer's video skills by awarding Gerry McCloskey a trophy for his 


record Baqman score. 
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cases before the Supreme Court— 
Mesquite and the Marshfield, Massa- 
chusetts, case. The Massachusetts 
Supreme Court ruled Marshfield can 
ban its games. Because both cases are 
being handled by the Chicago law 
firm of Jenner & Block, and both relate 
to Home Rule and the rights of youths 
to play coin-operated games, industry 
attorneys may ask the court to 
combine the cases and issue a single 
ruling. 

Industry observers opposed to this 
“all your eggs in one basket” ap- 
proach fear a negative ruling would 
mean a resounding defeat to the 
industry, eliminating coin-op games 


|} from communities nationwide. ® 
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Win the hockey game 


Here comes our 


Face-Off™ 


This competition-inspiring 
2 or 4 player hockey game 
offers rugged construction, 
an exclusive textured “ice- 
look” surface, hand-molded 
grips for better control, 
realistic action, play-stimu- 
lating sound effects — and 
two special features that 
you'll find stimulating. 


layotts! 


profitable new 


Pater : 
— — , ri oe 
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Immediate shipment plus 
the lowest price tag of any 
hockey game of its type 

on the market today. (It’s 
what you'd expect from 
Entertainment Enterprises!) 


Why not team up with the . 
hockey game that’s going “ 
to win it all! Contact: 


ENTERTAINMENT . 
ENTERPRISES, LTD. wis 


25 Hutcheson Place, Lynbrook, New York 11563 
(516) 593-5050° Toll Free (800) 645-2162 (Outside NY) 


Our real game is boosting your profits! 


THE AMUSEMENT 
OPERATOR’S CHOICE! 


It's “Back to the Basics” with the 5th Annual 
Amusement Operators Expo! Our intensive three- 
day event designed specifically for today’s pro- 
gressive operator — will focus on how to survive in 
today’s saturated market. More new seminars! 
More exhibits! Exciting Special Events! 


Night has fallen on “the sunshine operators” (i.e. 
those entrepreneurs who got into the coin-op busi- 
ness thinking video games held the key to “quick 
riches’). At last, the industry is returning to the 
hands of the professional amusement machine 
business person. But video game saturation has 
created new pitfalls for today’s operators. 


And AOE is meeting that challenge by offering 
new “nuts-anad-bolts’”’ seminars in such areas as 
employee management, new equipment pur- 
chasing, cigarette merchandising, jukebox opera- 
tions — as well as the cream of the seminar 
package, nationally recognized speakers! 


The operator who is going to profit in ‘84 will have 

to be able to 

e analyze accurately his real profit centers 

e manage employees 

¢ employ innovative marketing techniques 

e work with the ins and outs of buying and selling 
operations in a cut-throat market 

e protect himself by knowing how to secure 
location contracts 

¢ handle local legislative matters such as licensing 
and zoning problems 

e evaluate precisely what are his new equipment 
needs. 

These are the things that are going to sep- 

arate the survivors from the casualties. 


Learn to assess the present state of the industry. 
Evaluate where the industry is, why it is there, and 
where it is headed. All this and more at AOE ‘84 !!! 


EXHIBIT HALL 


600 booths — the largest Exhibit Hall in the Industry 
— will be jam-packed with the latest games, ac- 
cessories, equipment, services and supplies. Look 


A-4 ASH TRAY COMPANY 

ABC WAREHOUSE — HAPPY SIGN DIVISION 
AIR-VEND, INC. 

ALTER ENTERPRISES, INC. 

AMERICAN LOCK COMPANY 
AMUSEMENT EMPORIUM, INC. 
AMUSEMENT TECHNOLOGY, INC. 
ARACHNID, INC. 


AUTO ROVO/CANADA LTD. 

AUTOMATED PRODUCTION EQUIPMENT CORPORATION 
BALLY MIDWAY MANUFACTURING COMPANY 
BHUZAC INTERNATIONAL TRADING COMPANY 
BOB’S SPACE RACERS, INC. 

BRANDT, INC. 

BUSINESS BUILDERS PROMO & MARKETING SERVICES 
CAROUSEL INTERNATIONAL CORPORATION 
CENTURI, INC. 

CHICAGO LOCK COMPANY 

CINEMATRONICS, INC. 

COIN ACCEPTORS, INC. 

COIN CONTROLS, INC. 

CONVERTIBLE VIDEO SYSTEMS LTD. 


DESTRON, INC, 

DON TAYLOR SALES 

DYNAMO CORPORATION 
EASTERN MICRO ELECTRONICS 
ELECTRO SPORT, INC. 


DON’T DELAY .... to become a priority attendee or 
exhibitor, return the coupon today — we'll rush you 
the information before the general mailings! 
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Conference Management Corporation 


17 Washington Street, RO. Box 4990 
Norwalk, CT. 06856 203 852-0500 
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March 9-11, 1984 
O'Hare Expo Center 
Chicago, Illinois 


for more new manufacturers, more new product in- 


include: 
ENTER-TECH 
ENTERTAINMENT ENTERPRISES, LTD. 
EXIDY, INC. 


GAME CONNECTION INTERNATIONAL 
GAME PLAN, INC. 

GAMETECNIKS DIVISION 

GOLD MEDAL PRODUCTS COMPANY 
GREEN DUCK CORPORATION 

GREYHOUND ELECTRONICS, INC. 

HOUSE OF CARDS, INC. 

IMPERIAL INTERNATIONAL 

INNOVATIVE CONCEPTS IN ENTERTAINMENT 
INTREPID MARKETING, INC. 

KIDDIE RIDES USA 

KONAMI, INC. 

KURZ-KASCH ELECTRONICS 
LOEWEN-AMERICA, INC. 

M. KRAMER MANUFACTURING 

MARANTZ PIANO COMPANY, INC. 

MARS ELECTRONICS, MONEY SYSTEMS DIVISION 
MELLEC, INC. 

MERIT INDUSTRIES, INC. 

MIRACLE RECREATION EQUIPMENT COMPANY 
MOVIE HUT, INC./WRIGHT GROUP 

MYLSTAR ELECTRONICS, INC. 

NATIONAL TICKET COMPANY 

NICHIBUTSU USA CORPORATION 
NINTENDO OF AMERICA 

NOMAC LTD. 
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troductions, more up-to-date information. The Ex- 
hibit Hall is expected fo be a sell-out! Exhibitors 


NORTH AMERICAN AMUSEMENT 

OMACO ENTERPRISES, INC. 

PENN-RAY SUTRA CORPORATION 
PRODUCTS INTERNATIONAL 

ROGER WILLIAMS MINT 

ROWE INTERNATIONAL 

SALLY ANIMATION, INC. 

SCAN COIN, INC. 

SKEE-BALL, INC. 

SNK ELECTRICS 

STANDARD CHANGE-MAKERS, INC. 

SUPER BALL, INC. 

TAITO AMERICA CORPORATION 

TECH VEND MARKETING 

THE GAME EXCHANGE,,. INC. 

THE NORTON COMPANY, INC. 

THE ROBOT FACTORY 

THE VALLEY COMPANY 

TOMMY LIFT GATE MANUFACTURING COMPANY 
U.S. BILLIARDS, INC. 

VAN BROOK OF LEXINGTON, INC. 
VENDING INTERNATIONAL CORPORATION 
VENTURE LINE, INC. 

VIDEO MUSIC INTERNATIONAL, INC. 
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WICO CORPORATION 

WILDCAT CHEMICAL COMPANY 
WILLIAMS ELECTRONICS, INC. 
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Mini Ferris Wheel 


KIDDIE RIDES USA. 


If it’s new and money making, | We maintain the largest Best in service. Largest parts 11 years in the Children’s 
Kiddie Rides U.S.A. has it inventory of the latest, best —— inventory in the business Amusement Industry. 


and has it FIRST. We represent money making rides in the with 8 full time technicians to 
the leading U.S. and European marketplace. Our selectionis assist you. Call TOLL FREE 
ride manufacturers. FIRST with unparalleled in the industry. forsame day service and parts. 


ye Weare NEVER UNDERSOLD! KIDDIE RIDES USA™ 
Amusement Industry . Lowest prices in the country. Kiddie Rides USA 
. Custom design planning. 604 Main - Davenport IA 52803 


1-800-553-8000 TOLL FREE 


another dismal quarterly earnings 
report for Circle parent, Mortronics 
Inc. Despite a 12 percent earnings 
growth in its 32 Kentucky Fried 
Chicken stores, Mortronics showed a 
17 cents per share loss for the three 
months ending August 31, 1983, 
compared to a 10 cent per share gain 
for the same period last year. It was 
depressing enough to send the 
Canton, Ohio, firm scurrying back to its 
roots. 

“We're not going after any more 
video game distributors,” said Larry 
Dolin, a Mortronics director and son of 
Mortronics’ chairman. “In the past 
nine months, we've let Kentucky Fried 
Chicken know we want to expand our 
operations there. 

“The problem with video game 
distributing is that the business grew 
too fast,”” Dolin offered. “Most distribu- 
tors gave too much credit, just to write 
all the business they could. Now, we're 
loaded down with receivables and 
contingent liabilities.” 

Mortronics entered the video game 


industry in August 1981 with its 
purchase of the Continental Divide 
distributorships. It bought the Circle 
International chain in October 1982 
from Dean McMurdie Keeping Mc- 
Murdie on as president. 

The decision to close the San Diego 
office was, in part, McMurdie’s. 
According to Dolin, McMurdie told the 
board of directors at the September 
quarterly meeting he could handle 
the San Diego territory from Circle 
headquarters in Los Angeles and 
spare the company the expense of 
san Diego's staff and building. 

subsequently, Circle’s San Diego 
payroll has been reduced by six and 
the building lease has been sublet to 
another tenant. Only Brad King 
remains in San Diego to handle the 
Circle business there. He works out of 
his house, relying on the Los Angeles 
inventory and on independent tech- 
nician Randy Fromm for service 
“house calls.” 

Circle’s new address and phone 
number in San Diego are: c/o Brad 


King, 1747 Oxford, Cardiff, CA 92007 
619/753-1863. e 


VIDEO 
DISC GAMES 
HEADING HOME 


Consumer video game hardware 
companies are working feverishly to 
bring laser disc action into the home. 
But companies have been stymied 
because they can't produce laser disc 
players consumers can afford. 

Most home game industry execu- 
tives interviewed agree that a market- 
able home unit will be an inexpensive 
version of the industrial units used in 
arcade games. But no one knows who 
will develop the affordable equip- 
ment. Although Coleco claims it will 
have such a unit ready to market next 
year, there are widespread doubts 
that will happen. 

“There are interactive video disc 


HOW CAN YOU GET A STEP AHEAD 
OF THE COMPETITION? 


SIMPLE. 
CALL TOLL-FREE 
(800) 237-5000. 


Over our 66 years in the industry thousands of 
operators have experienced the advantage 
of getting a step ahead by dealing with Ban- 
ner. We perform! If you are presently not one of 


our customers, try us and see 
for yourself the many aa- 


vantages others have gj" 
enjoyed for 66 years. 
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OWN PAY 
PHONE! 


—A NEW CONCEPT FOR 
TODAY’S MARKET 


Any high-traffic area can make you 
money! Average return on investment 
is 3 months. Simple to install—just 
plug into any modular outlet. 


e 25¢ Per Call 
e Stainless Steel 
Cabinet 
+RIBUTOR ¢ 1 Year Factory 
S NITED! Warranty 
on VENO 
For Further 


Information, Call or Write— 


MATRIX MARKETING CORP. 


We Cater To All Your 


Coin-operated Amusement Needs! 


Game Sales Infernational 


* Immediate availability of 
Top Earners 


Excellent used and 
reconditioned equipment 
Expert service and board 
repair 

No knock-offs 

Lowest Prices 


sf 


| Sy Game Sales International 
For price 


quotes — Call Sandy 201-964-5230 


players on the market,” noted Gene 
Fairly of Videodisc Publishers, “but 
those machines are not well adapted 
to action games.” Fairly predicted that 
developing a unit for the home that 
can play action games “is going to 
happen very fast.” He said the Coleco 
player, designed to be used in 
conjunction with its Adam computers, 
is scheduled to debut in “early” 1984. 

Coleco has already licensed Cine- 
matronics’ Dragon's Lair and should 
be the first to market an inexpensive 
laser disc player, said Brian Chin, 
whose Video Marketing Newsletter 
analyzes the consumer game industry. 

“At the same time they're disap- 
pointing people with Adam; they're 
posing other mirages,” Chin said of 
Coleco’s promise to produce an 
interactive laser disc game player in 
1984. “If they do come forward with a 
player, it will have to be inexpensive 
to fit their marketing niche.” 

Coleco has been sidestepping the 
media since its Adam demonstration 
for Wall Street Journal reporters 
turned into a fiasco. (“None of the 
computers it hooked up worked,” Chin 
reported.) But RCA, which has an 
interactive home video disc, is eager 
to discuss its unit, the SJT-400. “It is a 
random access unit with chaptering 
and paging capabilities,” explained 
marketing executive Paul Anderson. 
“It plays Day at the Races and Mys- 
tery Disk, and Disney and Para- 
mount are working on games for it. 
But it was not developed for arcade 
games.” 

Another company which would like 
to put interactive disc players into the 
nation’s homes is North American 
Phillips. Its Odyssey division has been 
developing home games since the 
phenomenon swept the nation. Parent 
Phillips has developed an industrial 
player. the VP 832, that company 
spokeswoman Vivian Ebersman told 
Play Meter has been sold to at least 
one coin-op video game manufac- 
turer. 

The VP 832 features “instant jump” 
which enables it to seek instantly (1/30 
of a second) a particular visual within 
200 frames. “It can access front to back 
(of the disc) within three to five 
seconds,” Ebersman said. “Our inter- 
active home video disc, the Magnavox 
8010 and the Sylvania 7200, can 
access front to back in 15 seconds.” @ 


PLAY METER, December 1, 1983 


STRETCH YOUR DOLLARS 
Al soe stniialsenailelaniahas 


_ | FEDERAL. RESERVE NOTE [>< 


I RE SN em | 


t rs Kay N.Y 
, | wv 
¥ 4 ' (d 
. i) Ps, WR REES oatit 
. 4, 
‘. > 
— iw 
: A » " 
, } ~ 
: + 
} g 
) 


LEGAL T 


LOWEST CASH PRICES IN THE INDUSTRY 
Call: 
Jack Schleicher, General Manager 
Claudia Wilson, Sales Manager 
Fran Lutterbie, Sales 
Joe Westerhaus, President 


- 
SS 
GS Pp 
Pa 
rs? — 
wa %, 
me . * 
fae = ~\- 
De any 
es § cs 
a 1 y 
, Cs = > 
i ca a ae 
q ‘* * - 
b > < 
‘ \ 6 OR 
© 
—, Py 
lS 
5 & me . 
Ww 


YAL 


DISTRIBUTING CORP. 


1210 Glendale-Milford Rd. Cincinnati, Ohio 45215 


913/771-4250 


“New Laser Disc Games Now Available” 
Mylstar/M.A.C.H. 3 @ Bally/Astron Belt 


PROFESSORS 
TESTIFY FOR 
VIDEO POKERS 


Operators of “gray area” games 
called upon testimony from three 


college professors to win the return of 


their games from St. Louis County 
police, who had seized them last 
August during the largest gambling 
raid in the county's history. 

On August 5, 1982, St. Louis County 
police confiscated 65 video poker, 
blackjack, and slot machines from 55 
taverns, restaurants, and private clubs 
due to a directive from prosecuting 
attorney George Westfall describing 
the games as gambling devices per 
se (Play Meter, November 1, 1982, p. 
ID). 

But on September 20, Circuit Court 
Judge Milton Saitz ordered the games 
returned to their owners who had 
brought suit against the county. | 


CALL TOLL FREE 


800-227-5813 


IN CA 800-227-5814 
OR 408-625-5333 
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“A video machine which pays off 
only in free replays is capable of 
innocent use and is not a gambling 
device per se under present statutes 
and case law of the state of Missouri,” 
saitz ruled. ‘It is the actual use to which 
a video machine is put that deter- 
mines whether it is possessed and used 


as a gambling device. No evidence 
exists herein that said property prior to 
its seizure was ever used for gambling 
purposes, nor was it intended to be 
used for gambling purposes.” 

The legal criteria for the decision 
was whether the games were based 
on chance or skill, according to one 
operator's attorney, J. Martin Hadican. 
He used the testimony of engineering 
professors from Washington University 
of St. Louis, the University of South 
Carolina, and Vanderbilt to support 
his contention that ‘players’ decisions 
were based on what you knew about 
cards, about odds, about mathema- 
tics.” 

Tim Grosch, the county councillor 
who defended Westfall’s position, said 
the county would keep the devices 
while it files an appeal with the 
Missouri Court of Appeals. He noted 
the county had achieved several 
arrests and convictions from the raids. 
Most of the people arrested were 
employed in the taverns and charged 
with gambling misdemeanors. e 


‘Quality is Our 
Family Tradition’ 


HOFFMAN & HOFFMAN 


CARMEL-BY-THE-SEA CALIFORNIA 93921-0896 
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STATE SALES’ 
KOENIGSBERG 
DIES 


Industry veteran David Koenigsberg, 
president of State Sales & Vending of 
Baltimore, died September 7 after a 
long bout with cancer. He was 73 
years old. 


After a 12-year career as an 
operator, Koenigsberg and Sam 
Weisman founded the Maryland 
distributorship in 1960. Over the years, 
State Sales expanded from Maryland 
to Virginia, West Virginia, and Dela- 
ware; the District of Columbia; and a 
sales branch in Chester, Virginia. 

Koenigsberg’s son Stephen has 
assumed the top position at the firm. 
He will remain chief operating officer, 
a position he filled last year. 


THE CALENDAR 


October 27—30 
AMOA Exposition 1983, The River- 
gate, New Orleans, LA, Hilton Hotel, 
headquarters 


November 16—20 
1983 IAAPA Trade Show (lnter- 
national Association of Amusement 
Parks and Attractions), The River- 
gate, New Orleans, LA 


November 23—25 
INCOMAT ‘83 (International Coin- 
Operated-Machines-Exhibition and 
Congress) Vienna Congress-Center, 
Oberlaa, Vienna 


December 2—4 
Music Operators of Minnesota State 
Singles 8-Ball Pool Tournament, 
Marshall Inn, Marshall, MN 


1964 


January 19-21 
IMA 84 International Amusement 


and Vending Trade Fair, Hall 1, 
Frankfurt exhibition grounds, 
Germany 


February 3—5 
Music Operators of Minnesota State 
Team 8-Ball Tournament, Mankato, 
MN 


February 17—19 
Amusement Showcase Inter- 
national, trade show and con- 
ference sponsored by the AGMA, 
Chicago's Expo Center. 


February 24—26 
Music Operators of Minnesota 
Annual State Convention, L’Hotel 
Sofitel, Minneapolis, MN 


March 9—1 41 
Fifth Annual Amusement Operators 
Expo, O'Hare Expo Center, Chicago. 
Industry trade show and seminars 
sponsored by Play Meter magazine 
and Conference Management. 


IN TENNESSEE, MISSISSIPPI & ARKANSAS, 
WE PROUDLY REPRESENT: 
American Shuffleboard ¢ Centuri 
Cinematronics ¢ Data East ¢ Dynamo 
Electro-Sport © Game Plan e GDI ¢ Merit 
Rock-Ola ¢ Stern e UBI e Universal USA 


Skeeball 


e U.S. Billiards ¢ Valley 


Dennis Khodes 


ENTERPRISES, INCORPORATED 
669 Madison Ave. © Memphis, TN 38103 


call today! 
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901/529-1075 


David Koenigsberg 


Funeral services, held September | 1 
in Baltimore, were attended by 
industry friends and associates from 
across the country. Koenigsberg is 
survived by his wife, Anita; sons 
stephen, Herbert, and Edward; and six 
grandchildren. e 


FAVA APPLIES 
FOR STATE JOB 


The Florida Amusement and Vena- 
ing Association, in an effort to keep the 
state’s coin-op game industry “pure,” 
will ask Florida legislators to rely on 
the operators’ association to keep 
“gray area” games out of the state. 

FAVA legislative chairman Manley 
Lawson said the association will ask 
the state to keep anticipated legisla- 
tion isolating video card games from 
other coin-op amusements flexible so 
that FAVA could contribute its industry 
expertise. 

A lack of understanding of video 
game technology has already led to 
some mistakes by the state, Lawson 
told Play Meter. “They approved one 
game with a knock-off device built 
right in,” Lawson said. The device, a 
“rotating” card game manufactured 
by American Communications Lab- 
oratories, was classified as a legal 
amusement device because the state 
assessed the rotating feature as an 
element of skill. 

FAVA recently restated its opposi- 
tion to “gambling of any kind on coin- 
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when you need. . . BELAM jumps!!! 


GAME ROOM—ARCADE SPECIALISTS 


We're growing! 
four full service U.S. offices to call on! 


We're aggressive! 


use us. . .abuse us. . .we're here to help! 


America’s largest coin machine exporter 
decades of solid service to offshore companies! 


See us at the AMOA Show. Booths #631, 3, 5, 730, 24 


BELAM 


R.H. BELAM COMPANY, INC. R.H. BELAM CO., INC. BELAM FLORIDA CORP. BELAM FLORIDA/ORLANDO 
| Delaware Drive 500 South 31st Street 1541 NW. 165th 7551 Currency Drive 
Lake Success, NY 11042 Kenilworth, NJ 07633 Miami, FL 33169 Orlando, FL 32809 
516/488-5600 201/241-9339 305/021-1415 305/857-3381 
800/645-6573 (tollfree) 800/432-8834 (FL) 305/857-3386 


Telex: 221568 Belam UR 
Cable: BelamexNewyYork 
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op devices” and strengthened its 
stance as being “opposed to any 
game considered inappropriate by 
the Florida Department of Business 
Regulations’ at a board meeting 
september 15-16 (Play Meter, Octo- 
ber 15, p. 30). 

Lawson said legislation on the video 
card games is likely to be considered 
in the spring of 1984. FAVA wants to be 
written into the law as an advisor to the 
state on determining which games 
should be considered legal and which 
games encourage gambling. The 
association also wants the law to be 
flexible so manufacturers of gray area 
games can't skirt its intent by tech- 
nological innovations. 

“We would point out the facets of the 
games that make them appropriate 
for gambling,” Lawson explained. 

Lawson added that Florida opera- 
tors are confronting the same kind of 
proliferation problems with video 
card games as they encountered with 
amusement videos last year. “There 
are too many card game manufac- 


turers and too many games,’ he 
noted. “Operators just can't compete 
with those games unless they give 
something back to the winners.” e 


‘GRAY AREAS’ 
BRING OMAHA 
VICE RAIDS 


Thursday night, September 8, Omaha 
Vice Squad officers arrested two men 
at the Partner's Bar in the city’s working 
class South Side. 

The bartender was arrested on 
Suspicion of providing gambling 
facilities, and a customer was arrested 
on suspicion of common gambling. 
Vice officers in the bar watched as the 
bartender allegedly paid the custo- 
mer $2.50 foreach 10 points he earned 
on a Joker Poker video machine, 
according to Vice Sergeant Tim 
Dunning. These are the first arrests in 


AUCTION 


Saturday, November 19, 1983 — 10 a.m. 
Birmingham, Alabama 


613 2nd Avenue North 


(Old Meers Building Supply Co. building) 


300+ GAMES 


Omaha involving video gambling. 

Officers moved in on the bar after 
receiving complaints from informants. 
Based on his sources, Dunning esti- 
mates there are 25-30 bars in the city 
operating the video poker, slot, 
blackjack, and similar gaming ma- 
chines. He feels that gambling viola- 
tions on the machines are ‘“wide- 
spread.” 

Investigation of the illegal use of 
video games as gambling machines 
will continue, but Dunning is not 
planning a full-scale crackdown. 
“Right now we only have time to do 
what we have complaints for, and as 
more complaints come in on video 
gambling we will follow them, but we 
have to do our assignments on a 
priority basis,” Dunning said. 

Similar video machines, adapted 
for lottery use, are operating legally in 
communities just north and south of 
Omaha under Nebraska's newly 
revised lottery law. The video lottery in 
Fort Calhoun was the nation’s first, and 
has since been joined by video lottery 
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(videos, pins, jukes, changers, pool tables, and many, many more 
pieces of electronic equipment) 


Colonial Auctions, Inc. 
291 Pat Mell Road, Suite 105 @ Marietta, Georgia 30060 


For information: Call 404/434-6199 or 205/252-6001 
Out of Georgia: Call toll-free 1-800/241-2237 


Col. H. C. Thomas, Auctioneer 
Alabama Auction License #474 
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©1983 Universal USA, inc. 
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Technologies” 
461 South Milpitas Blvd. Milpitas, CA 95035 408/945-2000 
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This space-saving table-top unit is only 16” wide and has 
the lowest price tag of any casino games machine on 
the market today. Yet its ful/-color graphics are displayed on 
a whopping 13” monitor. Plus optional keyboard that 
allows you to custom program six advertising messages! 


Entertainment Enterprises’ Mini-Vegas contains four of 
the most popular casino games — Poker, Black Jack, Red 
Dog and Dice. And its other winning features include 
play-stimulating sound effects, competition inspiring top 
ten score board, swivel rotation, simple servicing and 

a high-security cash box system. 


What’s more, there are no antes, credits or free games — 
so there’s no risk of legal complications. 


Get the small machine that can make you a big winner — 
by contacting: 


ENTERTAINMENT 
© (2 enterprises. L70. 


25 Hutcheson Place, Lynbrook, New York 11563 
(516) 593-5050 « Toll Free 800-645-2162 (Outside NY) 


(Distributor inquiries invited.) 


For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 


machines in Bellevue (Play Meter, 
October 15, p. 52). The legality of the 
video lottery machines has been 
questioned but has not been chal- 
lenged to date. -by John Boyd ® 


JAMMA, AGMA 
UNITE TO HALT 
PIRACY 


The Japanese Amusement Ma- 
chinery Manufacturers Association's 
21st Amusement Machine Show, held 
September 28 and 29, featured more 
rhetoric than equipment. 

The Japanese manufacturers used 
the event to decry copiers and get 
international cooperation in stopping 
pirated videos inundating the industry, 
games that are commonly produced 
in Japan and neighboring Far Eastern 
countries. 

“In order to purge our industry (of) 


and services. 
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INDUSTRY EVENT 


FOR: Amusement Suppliers 
Distributors Manufacturers 


Be a part of the largest Exhibit Hall in the 
industry. Well over 500 booths. AOE ’84 is sure 
to be the best show ever — attracting thou- 
sands of large volume buyers, qualified deci- 
sion-makers. Meet these potential customers 
face-to-face as you “show off” your products 


Don’t miss this opportunity to be a part of the 
most successful industry Event... Call Lisa 
Ryan TODAY to reserve your exhibit space. 


profiteers, the members of our industry 
throughout the world have taken 
legal and administrative action 
against these perpetrators,” JAMMA 
Chairman Masaya Nakamura said. 
“As a result of our actions, we have 
been able to slowly squeeze these 
fraudulent companies out of our 
industry. We are determined to 
continue our efforts for the 1mprove- 
ment and growth of our industry with 


Meet 


builder with 


and songs. 


his anecdotes 


the support and cooperation of each 
member.” 

JAMMA and America’s Amusement 
Game Manufacturers Association 
agreed to form a joint copyright 
committee, a watchdog organization 
which will disseminate information to 
each other and to pertinent govern- 
ment agencies on the flow of copies. 
The committee, chaired by the 
executive directors of JAMMA and 
AGMA, will also encourage stricter 
law enforcement to halt copiers, as 
well as tougher copyright legislation. 

“The spirit of the conference was 
expressed by a Japanese manufdc- 
turer who rose toclaim that we had not 
been tough enough in our attitudes 
about pirates,’” AGMA Director Glenn 
Braswell reported. “He said: ‘We call 
them pirates and give them some 
mystique, romance. We should call 
them what they are...criminals.” 

The 21st Amusement Machine Show 
was disappointing in its lack of 
exciting equipment, the small Amer- 
ican group of attendees agreed. 


Colonel Beauregard 


Guaranteed traffic 


Single or multi: Yaw 
character shows 

and customer 
reprogrammable units 
available. 


803 Price Street 


Audio-Animation 


Jacksonville, FL 32204 
(904) 353-5051 


SIINLSNONI 


Representative inquires invited 
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There were but a couple of new laser 
games, they reported, and the exposi- 
tion was generally unimpressive. The 
disappointing turnout could be partly 
attributed to the absence of the 
traditional JAMMA partner, the Nihon 
Amusement Operators Association. 
JAMMA ousted NAO from participa- 
tion after last year’s show. NAO will 
conduct its own event this Feb- 
ruary. e 


GRAND JURY 
INDICTS 3 IN 
GAMES THEFT 


Three Wisconsin men have been 
indicted by a federal grand jury for 
receiving stolen video games lifted 
last December in transit from Bally 
Manufacturing in Chicago to a St. 
Louis distribution office. 

Peter Giovanoni, 39, Rance Lefever, 
27, and Leon E. Jones, 45, who were 
arraigned in federal court October 12, 
face up to 10 years in prison and 
$10,000 fines if convicted. 

The three allegedly took delivery of 
18 new Bally videos, almost half of the 


37 that were whisked away from an 
Alsip, Illinois, truck stop last winter 
when a Bally delivery truck exper- 
lenced mechanical difficulties. When 
the driver unhitched the truck’s trailer 
to have work done on the tractor, 
thieves seized the unattached trailer 
and hauled it away. The discarded 
trailer was later found, but the video 
games had been removed. Nineteen 
of the stolen games have not been 
recovered. 

The three men charged by the 
grand jury for receiving stolen goods 
are not the thieves who hijacked the 
trailer, according to Assistant U‘S. 
Attorney John Vaudreuil. 

“We haven't charged anyone with 


the theft yet,” Vaudreuil said, “but we . 


have our suspicions.” He said the 
government hopes convictions of the 
three will lead to evidence it could use 
to convict the theft suspects. e 


BIGGEST 8-BALL 
TOURNEY BEGINS 


Old Milwaukee Beer and the 
National Pocket Billiard Association 
have opened play in what is being 


owns 
-  * 


Betson Pacific’s San Francisco office premiered new laser disc games from 
Mylstar, Data East, and Taito (pictured) to 100 operators at a September 
showing. According to Sales Manager Jerry Monday, operators proved 
their enthusiasm for the new games with purchase orders. 
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billed as the world’s largest coin- 
operated 8-ball tournament. 

Awards and prizes are expected to 
total more than $1 million to regional 
and national winners, including a 
$20,000 grand prize to the two- 
member team to be crowned cham- 
pion of the open division May 18 atthe 
Imperial Palace Hotel in Las Vegas. 

The tournament features two four- 
week qualifying rounds. The initial 
qualifying began October 9; another 
round is scheduled for November 13. 
Tournament play is rooted in tavern 
locations. 

The NPBA a player's association 
which has promoted tournaments at 
the location tevel since 1964, has been 
encouraging operators to contact its 


Milwaukee office at 800/832-6287 to 


secure tournament participation 
agreements. The tournament “will be 
a shot in the arm for all the pool table 
operators, as hundreds of thousands of 
quarters will be dropped in pool 
tables through this tournament,” said 
an NPBA spokesman. 

Players pay a $10 entry fee to com- 
pete for a trip to the national playoffs. 
From each region (regions include up 
to 64 teams), the top four teams will 
receive free plane fare and hotel 
accommodations for the Las Vegas 
finals. 

The tournament is open to locations 
throughout the United States, with the 
exception of Florida, Georgia, Idaho, 
Kentucky, Texas, Vermont, Virginia, 
and Washington, where state laws are 
prohibitive, as well as Alaska and 
Hawaii. e 


LAUNDRIES 
REPORT NO 
TOKEN HASSLES 


Coin-operated laundry and dry 
cleaning equipment owners, who 
gathered for a seminar titled “Com- 
bating Game Room Tokens and Slugs” 
at a recent Chicago trade convention, 
agreed they experienced few prob- 
lems with arcade tokens appearing in 
their coin boxes. © 

Instead, the July 27 seminar turned 
into a discussion among coin laundry 
owners of converting their own 
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VALLEY 2 


Conan 
LIMITED 


.. limited in name... 
but never in quality 
or preference!... 


ANSR:. 


New features, including push coin chute and heavy-gauge 
aluminum fluted down corners 


@ Gleaming silvery accents emphasizing the sleek black 
leather-like finish 


@ Designed for special events — promotions, tournaments, 
exhibitions — where a “crowd-pleaser” is a “must” 


® Conforms to rigid commercial specifications for quality 


throughout — built into every Valley pool table TAVERN-TESTED 


DESIGN 


TOP TOURNAMENTS PICK THE TOP TABLE TO BE SURE 


. THE “COUGAR LIMITED” 
\ ‘ THE VALLEY COMPANY 


— OFFICIAL TABLE FOR: 
Subsidiary of Kidde, Inc. 


* BILLIARD CONGRESS OF AMERICA 


ALL-AMERICAN CHAMPIONSHIPS KIDDE 
* MILLER LITE $200,000 WORLD SERIES 7 P.O. Box 656, Bay City, MI 48707 © (517) 892-4536 
OF TAVERN POOL Sales “Hot Line” (800) 248-2837 « TELEX NO. 234218 


t the AMOA Exposition 1983, October 28 — 30 
VISIT VALLEY AND THE COUGAR LIMITED ‘he Rivergate, New Orleans, LA, Booths 801-805; 900-904 


operations to token use, according to 
Virgil Vance of Van Brook of Lexing- 
ton, a leader in the vending and token 
supply industry. 

Vance said there were “no com- 
plaints about tokens turning up in coin 
laundries. What someone had in- 
tended to be a gripe session just didn’t 
materialize.” 

Rather, the session turned into a 
seminar on the use of tokens, he 
offered. About 150 attendees at the 
McCormick Place event heard repre- 


sentatives from the coin counter, coin : 


monthly installments will be automa- 
tically sent to DRA subscribers in 1984 
at what Truppman described as a 
“nominal additional price. 

“Every progressive business adjusts 
to changing times and Distributors 
Research is no exception,” Truppman 
said. “Computerization makes it possi- 
ble to produce a monthly update of 
prices on the most volatile segment of 
the industry, with a high degree of 
accuracy.” e 


acceptor, and token industries explain 

the uses and advantages of tokens. 
Vance said there should be no 

problems with tokens from one 
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business being used in another 
business establishment's coin or token 
acceptors. Token production is regu- 
lated by the federal government, he 
noted, so that no tokens are close 
enough to the size of coins in 
circulation that they could confuse 
properly functioning coin acceptors. 

There are eight different sizes of 
tokens and three different metal alloys 
from which tokens are pressed, he 
said. The alloys as well.as the sizes can 
be detected by acceptors. 

Anyone choosing to convert to a 
token operation can safely avoid 
confusion with other nearby busi- 
nesses that use tokens, Vance offered, 
by using a different size oralloy. ®@ 


DRA BRINGS 
MONTHLY 
SUPPLEMENT 


Publishers of the DRA Price Guide, 
which keeps track of “as is” and 
“reconditioned” prices of used coin- 
op equipment, will increase its games 
section frequency to 12 times a yearin 
1984. Publisher Ozzie Truppman said 
monthly supplements following each 
quarterly report will include prices on 
used videos, pins, and arcade pieces. 

“Prices are changing so rapidly,” 
Truppman said. “The need for more 
timely information is apparent.” 

Currently the DRA Price Guide is 
mailed to subscribers on a quarterly 
basis at a subscription rate of $66 per 
year. The eight additional 16-page 


Bob Lentz 


Bob Lentz has joined Loewen- 
America Inc. as director of sales for 
NSM phonographs. He said his respon- 
sibility will be to raise the company’s 
jukebox market share (currently 11 
percent, according to Play Meter’s 
State of the Industry Survey, November 
l<p:.92): 

Lentz, who took his first important 
position in the industry with Seeburg 
in 1976, said he was lured to Loewen- 
America because the offer presented 
“a good opportunity to broaden my 
experience in the industry. 

“There is a future for the jukebox,” 
Lentz continued. “It remains a very 
stable part of our industry.” 

Lentz is moving just a few miles south 
to the Loewen-America offices in 
Franklin Park, Illinois, from Stern Elec- 


PLAY METER, December 1, 1983 


Available Now As A 
Conversion Kit 


Directly From Its Originator— = 


Konami, Inc. 


Torrance, California 


Konami, the creator of such arcade hits as GYRUSS, SCRAMBLE, 
SUPER COBRA, TUTANKHAM, ROC’N ROPE and FROGGER is now 
offering TIME PILOT, as a conversion kit. 


Konami, Inc. 


20655 S. WESTERN AVE., SUITE 116, TORRANCE, CA 90501 


PHONE: (213) 533-8644 
TELEX: 4720119 KONAMER FAX: (213) 533-6040 


Visit us at our booth, numbers: 1101, 1103, 
1105, 1200, 1202, 1204 at the AMOA show. 


tronics where he held a similar sales 
position. He had been with Stern since 
July 1982. ® 


JAPANESE 
COPIERS 
ARRESTED 


Japanese police arrested six alleged 
video game copiers September 3 and 
raided 19 of their establishments, 
including offices, factories, and homes. 

The arrests included the presidents 
of two Tokyo firms, Takeaki Sugawara 
of Wilderness and Hidetaka Kasai of 
Trans World Trading. Kasaiis also con- 
sidered “an executive of an organized 
gang of racketeers,” according to 
Japanese police. 


In conducting the arrests and 
searches, police uncovered 2,500 
allegedly pirated @*Bert printed 
circuit boards, as well as evidence that 
both companies were producing 


pirated versions of Gyruss. Both games 
are marketed by Konami in Japan. 
Gyruss is a@ Konami creation; the 
Tokyo firm licensed @*Bert from 
Mylstar and has been the exclusive 
Japanese manufacturer and distribu- 
tor of that game since February. 

Police said the copyright infringe- 
ment suspects had been selling pirated 
printed circuit boards of both games 
in Tokyo for about half the price of 
legal boards. They said the two com- 
panies netted “several tens of millions 
of yen” (on September 13, 1 million 
yen = $3,465) by selling unauthorized 
copies. Industry commentators added 
that the sale of legitimate Q*Bert and 
Gyruss games had been “greatly 
damaged” by the copiers’ efforts. 

In accordance with recently tough- 


ened copyright enforcement in Japan, 


the six suspects face criminal prose- 
cution. ® 


Roger N. Keesee has been appointed 
an executive vice president of Bally 
Manufacturing. He will oversee 
manufacturing expansion of all Bally 
entertainment manufacturing divi- 
sions. A 23-year veteran with the 
General Electric Company, Keesee 
most recently was general manager, 
Manufacturing Department, Video 
Products Business Division. 


Richard F. Niss has been promoted 
to the newly created position of vice 
president of manufacturing at Taito 
America. Niss will be responsible for 
all aspects of manufacturing, from 
production engineering through as- 
sembly and shipment. 


James Calore, publisher of Star’ 
Tech Journal, technical monthly for 
the amusement industry, conducted a 
5-day seminar/workshop for 10 atten- 
dees at Betson Enterprises in Monachie, 
New Jersey, September 12-16. Calore’s 
courses, which include instruction on 
video game and pinball systems, will 
soon feature instruction on the opera- 
tion and maintenance of laser disc 
technology. 
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The Operator’s Choice 


March 9-11, 1984 
O’Hare Expo Center @ Chicago, Illinois 


AMUSEMENT OPERATORS EXPO GIVES YOU THE COMPETITIVE EDGE! 


Seminar Program 


The valuable selection of seminar/workshops cover the coin-op topics you’ve asked 
for: 


Arcade Game Mix & Traffic Flow 

Internal Cash Controls 

Laser Discs — Special Servicing 

Computerizing Your Route Accounting System 

Arcade Profit Analysis 

Depreciation & Its Impact on Today’s Amusement Operator 


All sessions are led by either nationally recognized coin-op industry leaders, or by 
experts on coin-op industry marketing, advertising/promotion, and technological 
developments. Seminars are two hours long, being held at 9:00 a.m. and 3:30 p.m. 
each day, and costing the same low price they did last year! 


Exhibit Hall 


AOE ’84 has the largest Exhibit Hall in the industry. Key suppliers will demonstrate the 
latest services and equipment, as well as preview their newest products. Hours are 
Friday and Sunday, 10:30 a.m. - 4:00 p.m., Saturday, 10:30 a.m. - 6:30 p.m. Admission 
is Free to all qualified attendees. Children under 18 will not be admitted except on 
Sunday, March 11 at 2:00 p.m. 


Distributors Preview 


Join us for complimentary Coffee and Danish in the Exhibit Hall on Saturday and 
Sunday from 9:00 a.m. - 10:30 a.m. (by invitation only). 


CALL Caroline at 203/852-0500 to order your FREE AOE ’84 Brochure! 
Sponsored by: Play Meter Magazine @ Managed by: Conference Management Corporation 


tors a commission Scat ts send ares 
letter — to the City Council. stating. at 
inkin: 1g action be taken to regulate video 
arcades. The PTA president had said 
. _ there was “somewhat ofa truancy pro- 
~ __ blem” associated with kids going to the 


STATE UPDATE © 


BY VALERIE COGHENICH 


| arcade instead of school. Reporting 


tors woul foc: to 

who worked with them rather 
against them. 

Jack Burns 

President I.A.M.O.A. 

Indiana Amusement & Music 

Operators Association 

Warsaw, Indiana 


| ‘telephone number is 412/884-7400. 


ordinance requiring 


that there were no complaints, com- 

missioner Ciro Sandoval said, “I think 

_ we would be spinning our wheels for 
7 nothing. It’s up to the parents to con- 

trol their children.” | 


se A measure to fpehlas $35 


licensing fee for video games was 
defeated in Vincennes City. Operators, 


. io opposing ' the fee, noted that the fee 
was unfair and they arredy pay ‘ome 
- ae taxes. oe. : 


‘PENNSYLVANIA: Phol. hoagie tI 
have been formed in the Pittsburgh 
area by Lou Georges and in Erie by 
Russell Warner. Georges: offers” tO 
share his league experience with any 


interested industry personnel. His 


Banner Technical Trade Schoo 


_ offering seminars and workshops. For - 
details, call 800/237-5000. 


Allentown commissioners passed 
erators to 
ina $100 pecnse per machine. 


WASHING ON: Good news for 
operators in Walla Walla. The City 
Council shot down a per year tax 
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play, Discs of Tron is a masterpiece of engineering. But because your investment 
requires more than a great package at a great price, Bally Midway has designed 


three dimensional world of profitability. From its cabinet and controls to its game 
Discs of Tron with long run earnings in mind. A new research program with over 
16 weeks of field testing has proven Discs of Tron's top-of-the-list consistency. 

We'd like to prove it in the toughest location—yours! Sample Discs of Tron at your 
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HARRY WILLIAMS: 
an exceptional person 


during exceptional times 


since 1975. My passion for pinball 

drove me into the center of the 
action. I also had the good fortune 
and, possibly, the unshakeable desire 
to totally absorb the history of this 
industry and people who shaped its 
existence. 

I found myself drawn to individuals 
who had spanned the decades, pro- 
bably because their youthful exuber- 
ance hadn’t waned. Their accomplish- 
ments, memories, and links to the past 
remained so fascinating. They were 
living history. 

In 1975 I began to meet industry 
veterans one-by-one, experiencing a 
continually expanding sense of awe. 
Each meeting built upon the previous 
one, filling out the total picture of a 
unique industry. It was the words and 
deeds of a remarkable cast of char- 
acters at a time when video was still in 
its embryonic stages and coin-op was 
an almost strictly Chicago-based 
affair. Although business was rapidly 
growing larger in scope and accep- 
tance, it was still a closely-knit society 
and a family-like atmosphere. 

The individuals I gravitated to were 
really more like a Who’s Who of the 
amusement game industry including 
Bill Gersh, Herb Jones, Sam Gensberg, 
Sam Stern, Steve Kordek, Gordon 
Horlick, Bill DeSelm, Wayne Neyens, 
Harry Williams, and many, many 
others. 

All were, admittedly, special to me 
although I suppose that Harry 
Williams held a singular place in my 
heart. It wasn’t so much his achieve- 
ments, but rather his being a warm and 
ingratiating human being. I felt a 
closeness to Harry which transcended 
our mutual coin-op beliefs and obser- 
vations. There was something extra, 
an indescribable bond. 

I remember writing reviews of such 
games as Wild Fyre, Dracula, Cheetah, 


I ve only been around this industry 


By Roger Sharpe 


Galaxy, Flight 2000, Big Game, Free 
Fall, Split Second, and others. Some 
of my designer and industry friends 
commented that because it was 
“Harry’s game” I might have been too 
generous or forgiving in my comments 
and ratings. Well, they were probably 
right. But, after all, everyone has his 
favorites, and Harry was one of mine. 
There was the time when Harry 
became involved with Brunswick as a 
pin game designer. The company 
wanted to make a move into the home 
market with a downsized product that 
was affordable for most families. They 
enlisted Harry’s help and expertise. 
Harry thought he could persuade 
Brunswick to add one person to the 
staff. We plotted for me to become his 
assistant, working with him to design 
and create pinball machines. And for 
the chance to work with Harry, I was 
ready to give up my career at Gentle- 
men’s Quarterly, move out of New 
York, and leave everything behind. 
But the first shipment of 50,000 
games to various retail outlets around 
the country didn’t bring Brunswick the 
type of sales or demand that it had 
expected. So the opportunity to work 


with Harry never came about. Hesoon 
returned to the coin-op wars, teaming 
up with Sam Stern to help get the then 
newly formed Stern Electronics off on 
the right foot with pinball machines 
which suddenly were being trans- 
formed by the advent of solid-state 
electronics. 

It was another beginning for Harry, 
a chance to tap that fertile imagination 
and game sense in directions the new 
technology opened. We would see 
each other at the annual AMOA 
shows and walk the floor of that old 
Hilton, covering every booth to see 
who was doing what, whether it was 
pinball, video, or some novelty ride or 
machine that caused Harry to stop and 
retell various creations he had made 
decades earlier. His excitement and 
enthusiasm were characteristics I 
always admired, and it became a ritual 
for us to set aside Saturdays as our 
show day. 

These are the times I'll always 
remember and cherish. People like 
Harry always made my involvement 
with the coin-op industry special and 
always will no matter how big the 
industry grows or how different things 
become. 

To me, Harry Williams was a 
remarkable man, not only for the 
accomplishments over so many 
decades, but because of the type of 
person he was. He’s gone, but will 
never be forgotten. The amusement 
game industry should take pride in the 
fact that individuals and innovators 
such as Harry Williams were a vital 
part of the history and evolution of the 
business. 

None of us should forget the impor- 
tance of the men and women responsi- 
ble for coin-op’s survival. They are a 
very special breed. And Harry 
Williams is one of the legacies. An 
exceptional person during exceptional 
times. e 
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RE ALSO AVAILABLE 
FOR DETAILS 


Let us put you in the chips. 


Our satellite boards hold up to four 
games in one machine. 


All of the great features of our two side shrouds to eliminate games from the comfort of their 
floor units are now available ina = glare and a coin entrance that is _ chairs. 
swivel mounted table or counter __ positioned on the front of the unit A color monitor that displays 
top model. Included in this latest for easy access. graphics in fine detail and vibrant 
innovation from GEI is the Choose from four action packed colors make each and every game 
famous “game changing” feature games: Video Draw Poker with a come alive on the screen. 
which allows you, the operator, to Hi-Lo feature; Casino Slots, So, if you’ve been impressed by 
change games simply by replacing superior to anything on the our outstanding floor models, try 
a chip. market; Black Jack; and Beat-the- our counter top units. They’re a 


With additional features that in- Spread, also known as Acey- chip off the old block. 
clude: a slanted top to prevent Ducey or Red Dog. GEI. Amusement games for fun 
drinks from being placed on it, Now players can enjoy all the and entertainment only. 


specially designed face plate with excitement and challenge of our 
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Manufacturers give a sneak preview 
of new equipment 


fter a generally grim summer, 
At AMOA Exposition, with 

an array of new equipment, 
will hopefully put some smiles back on 
the faces of industry members. Opera- 
tors, still reeling from major setbacks 
in collections, have seen many fellow 
operators depart in the shakeout. 
Some of these bankrupt operators 
came into the industry only a short 
while ago. 

Due to a depressed market, this 
exposition is very important. Opera- 
tors will view equipment, hoping to see 
drastically improved games that will 
add new life to their routes. Laser 
games will be the talk of the show. 
Many manufacturers are working 
vigorously to have their laser offerings 
ready in time for viewing. 

However, other types of equipment 
will be displayed as operators look 
back to the basics of the industry. Pin- 
ball machines should draw more than 
a passing glance from showgoers. And 
pool tables, jukeboxes, and novelty 
pieces probably will also garner a fair 
piece of the action. 

For instance, The Norton Company 
has had great success with its High 
Ball, Happy Feet, Happy Hammer, 
and Ten Pins and will display these 
pieces. It will also show a new ticket 
dispensing machine that it developed. 
It is small and workable for use on 
almost any type of game. This unit will 
enable operators of any type of equip- 
ment to use a ticket redemption pro- 
gram. 

Other successful novelty pieces will 
be displayed from companies like 
Bob’s Space Racers, Alter Enterprises, 
Arachnid, Nomac, and others. 
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Exidy, after its success with Whirly 
Bucket and Fax, will exhibit an electro- 
mechanical game called Tidal Wave. 
This ball roll-up game is designed 
more for tavern-type locations. It is 6 
feet long with a wave configuration on 
the playfield, and the ball makes a loop 
like a tidal wave. Exidy will also have 
the new Fax cocktail table along with 
the Elegante and upright versions. 

Taito will exhibit Ice Cold Beer, a 
piece that was shown at the North 
Carolina and Virginia state associa- 
tion shows. This game features a back- 
board about the size of a video game of 
holes which light up. The object is to 
move a metal bar with a ball resting 
upon it up and down, trying to drop 
the ball into the holes as they light up. 

Zeke’s Peak is the same game 
designed as an arcade version. “Beer is 
not exactly a good arcade theme,” said 
Taito’s Marsha Young, “so we have 
the mountain climbing version for 
arcades.” 


Laser product 

Now for a review of the product that 
everyone has been patiently awaiting— 
the laser games. Several companies 
have already planned to exhibit their 
newest in the laser market. 

There are actually two types of laser 
games and various combinations of 
these types. One type features ani- 
mated cartoons like the ones in Cine- 
matronics’ Dragon’s Lair. What you 
see on the screen is on the disc. The 
second type of game uses real time or 
simulation. The background is actual 
film footage, and there are computer 
generated objects the player maneu- 
vers. Mylstar’s M.A.C.H. 3 utilizes 


this technology. 

So does Taito’s Laser Grand Prix— 
a laser racing game. “The graphics are 
terrific,” Marsha Young said. There is 
actual film footage of a racing track in 
Japan. The player races his car against 
other computer generated cars. “It is 
so realistic,” Young added. “It is very 
responsive and, with the brake, 
accelerator, and shift, it is just like 
being on the track.” Taito will show 
Laser Grand Prix in the sit-down and 
upright versions. 

Stern will exhibit Cliff Hanger—a 
new video disc game. It isthe story ofa 
detective, Cliff, trying to rescue his 
girlfriend, Clarisa, from the evil clutches 
of Count Dreyco. The count is intent 
on marrying Clarisa against her 
will. Cliff goes through many adven- 
tures including car chases and 
pursuits. “I feel it will be one of the 
better pieces at the show,” said Larry 
Siegel of Stern. The game comes inan 
upright configuration that is fraction- 
ally larger than a regular video game. 

Mylstar will show its new laser 
game, M.A.C.H. 3 in an upright and 
cockpit model. “We've been over- 
whelmed by the test results,” noted 
Jack Hubka of Mylstar. “It is a visual 
treat for the kids.” 

Astron Belt was the first laser game 
in the market, though Dragon's Lair 
was the first to be produced. Astron 
Belt is a future oriented space chase 
game. The player controls a space ship 
and there are changing real time 
images of other ships. The player navi- 
gates his ship over different terrains 
shooting at computer generated 
images. 

Bally, since acquiring the game 
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through the purchase of Sega, has 
incorporated some changes, and the 
game will be under the Bally/ Midway 
name. The cabinet, control panel, and 
joystick have been improved. The joy- 
stick is lighter and more responsive 
because Bally converted it to an analog 
system as opposed to a digital system. 
It is an interactive video, combining 
computer generated and laser images. 

“This game has been out all summer 
(under the Sega name without the 
improvements) and has had time for 
the longevity to set in,” commented 
Tom Neiman of Bally. 

Data East will feature Bega’s Battle. 
Bega is the defender of mankind from 
terrors such as fire and dragons. There 
are 40 separate screens on the game. 
“In some games you see the whole 
game in a flash,” noted Edrick Haggans 
of Data East. “In Bega’s Battle there is 
a learning curve and the game unfolds. 
It’s a lot of fun.” 

Digital Controls will venture into 
the interactive laser disc market with 
Countercade. Digital Controls de- 
scribes this game as an adult video 
game system with quick change games. 
Under exclusive license from Exidy for 
the countertop rights, Fax will be a 
part of this system. The Pro Sports 
games from Data East have also been 
licensed for the Countercade system. It 
will also be adaptable for a laser game. 

A few other new manufacturers 
have planned to exhibit laser games 
including Simutrek, Laser Disc Com- 
puter Systems Inc., and Funi/ESP 
Company. 

Other major manufacturers will 
probably have laser games, though 
plans were not confirmed prior to the 
show. Williams, a manufacturer which 
has gained respect from the operators 
with its successful games, has several 
games being tested. “We won’t be 
taking anything to the AMOA that 
hasnt tested well. We will only be 
taking winners to the show,” said 
Nancy Goodwin of Williams. Will one 
of those winners be a laser? 

Nintendo could possibly have a 
laser at the show and, if not at the 
show, probably soon after it. Jerry 
Momoda of Nintendo said. “The 
industry has been teased by the laser 
games, and they have now become a 
reality.” 

“Centuri will be well represented at 
the show,” commented Centuri’s Tom 
Siemieniec. “We will not disappoint 
the industry.” At the AOE Show in the 
spring, Centuri’s Gyruss was a well 
received surprise. At the AMOA 
Exhibition, attendees just might see a 
laser disc surprise from this company. 
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Pinballs 


Operators are gradually starting to 
consider pinballs once again. The 
pinball game saw drastic changes 
when everyone was jumping on the 
bandwagon of multi-level, multi- 
whatever. But, it appears that the basic 
pinball game players have always 
loved is coming back. All of the new 
pinballs are simplicity revived, much 
to the relief of operators. The manu- 
facturers have the chance to revive 
pinball to a certain extent but must 
build reliable machines. Operators are 
aware of and accept the fact that 
pinball is going to require more ser- 
vice, but they implore manufacturers 
not to build pinballs where service 
work will prohibit their operation. 
“Though pinballs require slightly 
more service than a video, players love 
to play them,” said Bally’s Tom 
Neiman. 

Attendees will see several new pin- 
balls such as Ready-Aim-Fire by 
Mylstar/Gottlieb, X’s & O’s, and a 
combination video/ pin called Granny 
and the Gators from Bally, and 
Sharpshooter II by Game Plan. 
Bhuzac will also show some pins. 

Ready-Aim-Fire is a basic pinball 
reminiscent of the ’50s with its bright 
colors and colorful backglass, and X’s 
& O’s is a new rendition of the popular 
tic-tac-toe pinballs. 

Granny and the Gators, the com- 
bination vid/ pin features a missionary 
granny dressed in jungle garb fighting 
the natives. In the short shot pinball 


field of the game, players win ammuni- 
tion to help granny paddle faster with 
a power paddle, or get gold to buy her 
passage. 

Sharpshooter II, the newest pin 
from Game Plan, is a sequel to Sharp- 
shooter. “The old staples of the indus- 
try are coming back,” noted Hugh 
Gorman of Game Plan. “We may not 
see the numbers we had before, but I 
believe operators will be looking at 
basics once again and we want to bein 
position.” 


Videos and conversions 
Universal will feature Mr. Do’s 
Castle which is a completely new 
adventure for Mr. Do. The only simi- 
larity to Mr. Do! is the clown. The 
game plot involves a castle wall with 
different levels of walkways. The 
clown has a hammer and knocks 
blocks on top of the monster. It fea- 
tures a play limiting factor—ifa player 
plays too long without killing the last 
monster, the monster starts multiply- 
ing until there are too many to fight. 


Said Brian Duke of Universal, “The 
earning reports from our distributors 
have been better than our own. We’ve 
had people ordering sight unseen. 
Some who sent in orders have even 
doubled their orders.” 


Universal also will display Eggs. 
This game features a cartoon character 
named Charlie who kicks eggs. His 
first kick cracks the egg, the second 
kick exposes half the chick, the third 
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Vietnam ace fighter pilot Steve Ritchie (right) and John von Leesen, vice president 

of marketing and new business development for Mylstar Electronics, sign a 

contract to begin promotion of the M.A.C.H. 3 laser arcade game. Ritchie, who 

downed five MiG-21’s during the Vietnam conflict, will represent Mylstar at the 

AMOA Exhibition in New Orleans and will make additional appearances as 
M.A.C.H. 3 is introduced in arcades. 
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kick exposes the whole chick, and after 
the fourth kick, the chick flies off. 
Other little characters try to fix the 
cracked eggs and change the color of 
the exposed chicks causing the player 
to lose points. One big monster, 
Chomper, keeps busy chasing Charlie. 

“People sometimes think we only 
sell kits,” Duke said. “However, both 
games will be offered in upright or 
kit.” 

Taito will show Elevator Action, a 
game out for a short time but perform- 
ing well. 

Crossbow, a new video shooting 
game by Exidy, has a crossbow and 
players aim at targets on a video 
screen. 

Stern will debut Great Guns. A 
video twin rifle game has two wood 
gun stock rifles for the player to aim at 
multi-screens. The screens vary from 
castles, to dinosaurs, to a circus theme. 

Discs of Tron, a simulated three- 
dimensional game based on a game 
from the movie “Tron” will be shown 
by Bally. It will be offered in two 
formats—upright and environmental 
(The players stands inside the cabinet 
to play.). Bally also noted that it will 
have two other new prototypes not in 
production at this time. 


Nintendo will ofer a new Nintendo- 
Pak kit called Donkey Kong 3. It isa 
completely new game in the continuing 
saga of Donkey Kong, but Mario will 
not be featured in this version. Stanley 
will be the main character and he totes 
a spray gun. Stanley tries to protect 
flowers at the bottom of the screen as 
the bees try to get them. The player 
changes screens by shooting all the 
insects or spraying Donkey Kong to 
the top. “This is a high action, high 
speed game, and it’s different from the 
others. There is a lot of strategy,” Nin- 
tendo’s Jerry Momoda said. Momoda 
said Nintendo will also preview a new 
technology game though the name of 
the game has not been announced. 

Offering another game for the Deco 
cassette system, Data East will show 
Pro Soccer. “It’s a good game,” said 
Edrick Haggans. “It is the most inter- 
active sports game. The player has 
great control over soccer players. Itisa 
very inexpensive conversion and a 
good answer for the operators.” 

Atari, trying to maximize the popu- 
larity of Pole Position, will offer a con- 
version kit for the game. 

Williams has a new game called 
Blaster. The game is housed in an 
indestructible rounded cabinet and 


features high resolution graphics. The 
object is to get to paradise; however, 
this requires skill from the player 
because there are 30 ways to get there. 

Centuri will show a new video game 
called Aztarac, featuring a variation 
on the screen. The game has a bubble 
on which Aztarac is viewed. Another 
game from Centuri allows four players 
to compete at a time. Called Track and 
Field, this game should see some busy 
days at the show. 


More product 

Since more computers are being 
used in the industry, there should be 
computer systems and software avail- 
able from various companies, includ- 
ing D & R Star, The Option, CIO 
Systems, Compu-Vend Systems USA, 
High-Tech Entertainment, ITS (ac- 
countability systems), Micro Coin, 
Omaco Enterprises, and more. 

And those who have waited to see 
the product from Nolan Bushnell’s 
new company,Sente, will have to wait 
about 60 more days. The company has 
been delayed by a suit filed by Atari. 
However, Sente will have an informa- 
tion booth equipped with personnel to 
answer questions and explain what the 
company has planned. e 
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lay Meter interviewed opera- 
tors who will be attending the 


AMOA Exhibition, October 
27-30 in New Orleans to find out what 
equipment they are interested in this 
fall, how buying trends will change this 
year, and which seminar topics interest 
them. 

From their responses, it seems that 
Operators are relatively hesitant to 
invest money in the fall’s new pro- 
ducts, yet some must upgrade their 
locations. “I’ve bought games that no 
one thought were any good that did 
well and games that everyone thought 
would be winners that didn’t do well,” 
one operator admitted. “There’s just 
no perfect way to tell.” 

Operators also seem to be reluctant 
to pay large sums of money for laser 
discs. Several operators interviewed 
have purchased laser disc games over 
the past few months, but most are still 
hesitant to make such a large invest- 
ment. Some operators believe that 
there are more improvements to be 
made on the existing laser disc systems 
and more advances needed in the types 
of game play. 

On the other hand, for many opera- 
tors polled, conversion kits will be 
popular equipment purchases because 
they defray operating costs. 


56 


As you contemplate your buying 
strategies for the AMOA Exhibition, 
read what operators nationwide are 
planning. Perhaps their opinions will 
help you make your buying decisions. 


Why are you going to the AMOA 
Show? 

“T want to see the new equipment so 
that I'll have a more solid idea of what 
I'll be buying,” said Ray Reynolds of 
Ace Vending Co. Inc., Frankfort, 
Kentucky. Operators surveyed agree 
that the new equipment is the main 
reason for attending the AMOA and 
other industry trade shows. Some 
operators had additional comments. 

“We get a lot of information and get 
to see the new equipment as well,” said 
E.T. Waldorf of Century Vending 
Company in Myrtle Beach, South 
Carolina. “I also got to meet new con- 
tacts and to get a better shot at prices. 
When I’m here in one area and deal 
with one individual, he can charge me 
what he wants. But if I’m dealing with 
people from out of state, I’ll sometimes 
get better prices,” he explained. 

Mel Liggett, Blue Sage Enterprises 
Inc., Arvada, Colorado, noted that he 
goes to the AMOA Show “basically to 
see where the industry feels it will goin 
the future and to see what products 
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they are coming out with to offset this 
period.” 

“I’m going to the show because it’s 
in New Orleans,” admitted Ronald 
Walker of The Carnival Inc. in 
Warren, Michigan. “Normally I can 
get the lowdown on shows by spending 
two hours with my distributor after- 
wards. Since I’m from Detroit, I’d 
rather go to a convention in New 
Orleans than, say, Chicago,” he added. 


Are you going to the show to buy or 
just to look? 

“I’m going mostly to look. I buy 
locally from a distributor because of 
the service I get,” Terry Quinn of 
Campus Amusement in Columbus, 
Ohio, stated, summing up the majority 
of operator responses. 

Although most operators wait until 
after the show to purchase new equip- 
ment, some feel that itis advantageous 
to make purchasing arrangements at 
the show. 

“Sometimes we do buy at the show,” 
said John Chucoski of J&J Amuse- 
ments in Gaithersburg, Maryland. 
“The advantage is that if there is a hot 
new piece and you place your order at 
the show, you get the equipment ear- 
lier, especially if the manufacturer has 
a limited number of games. There may 
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be a lag of a few months if you wait to 
get the game through a local distribu- 
tor,” he pointed out. 

“If there’s an advantage to buying at 
the show,” said Mary Welch of Welch 
Amusement Company in Parkersburg, 
West Virginia, “it depends on what 
you buy. Sometimes I get a better deal 
on support equipment, and I like to 
buy anything that’s a bargain.” 

“It’s a shopping spree kind of thing 
to pick up parts and supplies,” Ray 
Reynolds agreed. 


Do you plan to buy more or less equip- 
ment this year than last year? 

For the most part, operators inter- 
viewed revealed that they anticipate 
fewer purchases this year. They 
explained that they aren’t sure what 
the new products introduced will be 
and that they are still a bit apprehen- 
sive about investing in laser disc 
games. Others cite declining revenues 
last year as the reason for curtailing 
investment dollars. 

“If I buy more this year,” Ray 
Reynolds contended, “it’ll have to be 
at half the price. Our route is in pretty 
fair shape anyhow.” 

“We will be buying less this year 
than last because of the cost of oper- 
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ating and the price of the machines. 
The demand is not here like it was last 
year,” Mel Liggett offered. “We were 
forced to buy last year to save a loca- 
tion. But this year, a lot of people went 
out of business, and we probably won’t 
be buying that much. We’re trying to 
get our money’s worth out of what we 
already have,” he added. 

Ronald Walker agreed. “I’ll be 
buying less this year because the incen- 
tive to buy over the past two years 
hasn’t really been to take advantage of 
the great earning power of the games 
themselves, but to beat the local com- 
petition,” he explained. “Since the 
business is shrinking (at least in this 
area), that incentive has been greatly 
reduced.” 

Some operators intend to invest in 
conversion kits to avoid paying for 
new dedicated games which may yield 
little return on investment. “We will be 
buying fewer new games this year,” 
admitted Terry Quinn. “I haven’t seen 
any new game that’s worth paying 
$2,500 for. If the games were more 
reasonably priced, I’d buy them. I’d 
rather buy conversion kits and things 
that have less risk,” he maintained. “Of 
the last 15 games I bought, 10 were 
conversions and five were dedicated 
games.” 


John Chucoski also noted that he 
will be buying “fewer games and more 
conversions this year unless the manu- 
facturers start producing quality 
games and do more testing on them.” 

Several operators indicate present 
market conditions have led them to cut 
down on buying this year. “Business 
was down this year over the year 
before which was supposed to have 
been the worst,” John Chucoski 
attested. “I’m hoping it will pick up 
because of conversions. Also, a lot of 
people have gone out of business, and I 
think the manufacturers are realizing 
that they need to test games more 
before coming out with them.” 

I'll probably buy less because the 
industry on the whole is soft right 
now,” added Joseph Lake of J&J 
Amusement in Stewartsville, Missouri. 
“It depends on the technology, 
whether revenues will have a tendency 
to pick up. If they do, then I'll buy 
more.” 

A few of the operators polled said 
that they will be buying more this year 
in order to update their locations. Dale 
Foster, Garrison Custom Vending 
Inc., Phoenix, Arizona, for example, 
explained that “I’ll probably buy more 
this year because I haven't bought 
much in the last three or four years. I 
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bought a lot when videos first came 
out.” 

And Windell Cannon of American 
Amusement and Vending Inc. in San 
Antonio observed that “with laser disc 
games, you have to invest more money 
just to keep up with the marketplace. 
I'll probably be buying less in volume, 
but the same or more in dollar 
amounts.” 


Are you interested in buying laser disc 
games or conversion kits? 

“The majority of operators,” Mary 
Welch offered, “will be looking at the 


laser disc games because we need 
something new, and laser disc is new. 
Videos are dead now.” 

“Like everyone else, I'll be looking 
at the laser disc games,” added Martin 
Nolan of California Amusement in 
San Diego. “We have Dragon’s Lair, 
and it’s done well. But I don’t think it’s 
advanced enough in the technological 
aspects. It’s dropping off too quickly. I 
want to see if the manufacturers are 
going to come out with something not 
sO memory-oriented, but more skill 
oriented,” he continued. 

“Laser disc games are the next thing, 
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but I don’t think they are quite ready,” 
Dale Foster said. “The ones in this 
area are having a lot of service pro- 
blems. They are hauling them in more 
than they are running them,” he com- 
mented. 

The cost of the laser disc games is 
still a big factor for operators like Me! 
Liggett. “We are waiting to buy a laser 
disc game, especially with the prices 
that they are now,” he said. “Other 
companies are coming out with them,” 
he pointed out, “so we are waiting to 
see what’s available. If the price breaks, 
or the competition brings the price 
down, we'll be interested.” 

“Video games and laser discs are 
what I'll be looking at,” Windell 
Cannon stated. “I’m not interested in 
conversions, although, from what I 
understand, there is a lot of interest in 
them. It’s just that I need the new 
pieces in my locations.” 

“Tl be looking at conversion kits 
because I’ve used a lot of them, and 
they've done well,” Gary Bond of All 
Star Amusement Inc. in Kansas City, 
Missouri, said. 

“I’m interested in good conversion 
kits and in the laser disc games if we’ll 
be able to convert them, too,” John 
Chucoski added. 


What other types of equipment will 
you consider buying? 

With video game collections down, 
it is hardly surprising that more than 
half of the operators questioned indi- 
cated little interest in buying any new 
video games. Operators polled are 
seeking alternatives, one of which is 
pinball. 

“I wish the industry could invent 
some new pins,” Ronald Walker 
stated. “I’ve always had about 25 
percent of pins on my route. When 
other operators stopped getting them, 
I kept mine, and it’s paid off for me,” 
he continued. 

“T want to see if there are any manu- 
facturers still interested in pins,” Terry 
Quinn asserted. “My customers seem 
interested, but I haven’t seen a really 
good pin come out in a long time.” 

“Other than videos, Ill be looking at 
video jukeboxes and pins,” John 
Chucoski said. “I’m always interested 
in pinballs, but the prices are so high. 
They should be around $1,100 to 
$1,200 instead of $1,900. Everybody’s 
talking about pinball being hot right 
now, but I haven’t noticed that reac- 
tion to it yet,” he added. 

Dale Foster commented that because 
“videos are dying, we have to look at 
something else.” 

“T haven’t bought any pins fora year 

(Continued on page 63.) 
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FIVE YEARS AGO in Play Meter’s 
1978 AMOA issue, outgoing AMOA 
President Don Van Brackel was inter- 
viewed. When asked what he felt was 
the Number One concern of operators, 
he responded, “I’d say the biggest 
single problem is the copyright legisla- 
tion. It’s the Number One problem, 
without a doubt.” 

Van Brackel was also disheartened 
because he thought operators were 
beginning to de-emphasize the juke- 
box. 

The AMOA Exposition featured a 
new concept in 1978. Because of inter- 
national interest in the AMOA, gam- 
ing machines were planned to be 
shown for the first time. 


And, of course, there was the usual 
assortment of new products. Manu- 
facturers had many new pinballs being 
planned for the AMOA, including Six 
Million Dollar Man and Playboy by 
Bally; Dragon by Gottlieb; Disco 
Fever, Contact, Phoenix, Flash, and 
Pokerino by Williams; and Stern’s 
Wild Fyre. 

Also it was to be a show of space 
themed games including Space Wars 


(a big hit of the previous year and the 
year’s best arcade piece), Starfire, 
Dark Invader, Star Trip, Star Battle, 
Space Invader, Space Rider, and 
Orbit. 

Other games that were to be shown 
included Football by Atari (Most 
remember how popular this game was 
that year.), Shoot Away by Namco, 
Dead Eye by Meadows, and a full line 
of jukeboxes. 

In company news, five years ago 
Lila Zinter left Meadows Games to 
become marketing manager at Exidy 
and Paul Jacobs had just recently 
become the new president of Meadows. 
Sega Enterprises concluded its acqui- 
sition of Gremlin Industries. é 


an opportunity 
© good to miss 


We are Europe’s leading Manufacturer of coin operated Chil- 
dren's Amusements—equipment that really attracts children 
and offers high profits. Our constant aim is to supply equip- 
ment which combines meticulous workmanship and sturdy 
construction, at a reasonable price. Our range covers more 
than 100 attractive products, and wherever they are installed 
they have proved to be fantastic money spinners. The oppor- 
tunities to sale or operate our range in your country are consi- 
derable. 


We are therefore looking for a suitable partner to take over 
with our help the exclusive sales agency on their own account. 
Initially, the prospective business will need to place an order 
for at least US $ 15.000,-. 

If you are the PARTNER WE ARE LOOKING FOR, furnish us 
kindly with details of your present activities and bank referen- 
ces. We will then let you have our detailed offer, catalogues 
and price lists. 


Elektro-Mobiltechnik GmbH 
D-5419 RAUBACH b. DIERDORF: Tel.: 0 26 84/40 66 Telex 8 69 961 (EMT-D) 


Scoring big withlittle kids, too! 


For the first time, youngsters can play Skee-Ball with new graphics to our display panel, plus a stimulating 
ease. And win. Our new compact size makesitacinch sound series triggered by high-scoring and winning 
for them to roll the easy-to-han- balls. All to increase player appeal. 
dle balls up the shortened alley And that it does. ‘Cause we're scoring 
and into the scoring pockets. big with the little kids, too. Try Mini 

But don't let our new size fool Skee-Ball. We may be short on size. But 
you into believing the game is we re always big on action. 
just mere child's play. ‘Cause it ¢ Adjustable height to encourage child 
ain't! participation 

Adults are now finding they ¢ Extruded white solid-rubber ball 
have to achieve new short-dis- tse’ ea a pockets absorb impact and prevent 
tance throwing skills to meet and ; _ alls from bouncing out 
beat their old scores on standard — © Lockable acrylic front panel 
Skee-Ball. prevents ball throwing 

And since our little size can be and promotes cleanliness 
easily accommodated, you'll find © 6 or 9 ball play 


players of all ages showing up ¢ Standard coin mechanism 
practically everywhere. In shop- Bel wenbiee or bine dlasher 
ping mall arcades. Boardwalk arcades. sp Ane di d 

Amusement parks. Kiddie Lands. Restau- eee ee eo eeuncs 
rants. And all types of entertainment facilities. One 


more thing. We've added vivid, splashy colors and exciting Dimensions: 75"x 25%" x 7012" Weight: 265 lb 
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SEE BALL 


Skee-Ball, Inc. 
8th & Maple Sts. * Lansdale, PA 19446 
(215) 362-0300 © Telex 846-072 


C) Philadelphia Toboggan My . : PT-124 


Introducing... 


VIVID VISION VIDEO 


The First and Only totally 
computerized coin operated 
video entertainment system 
in the world. 


You can show any VHS 
cassette from 1 video cabinet 
to 200 cabinets, primarily 
used in adult entertainment 
worldwide. 


If you’re interested in 
making $ $ $ mega 
dollars ... call us, ask for 
our brochure with 
details. 


We’re not new, we’re 
backed by 12 years in the 
coin op business. 


ASK ABOUT 
Purchase 
Leasing 
Financing 


VIVID VISION VIDEO 


Manufactured by 

AMUSEMENT SERVICE CO., INC. 
1950 Howell Mill Rd. NW 
Atlanta, GA 30318 


404/351-0414 


See us at Booths 333 & 335 


DISTRIBUTORS WANTED 


(Continued from page 58.) 


and a half, but I think interest in pins is 
increasing,” Mel Liggett indicated. 
“We'll be looking at them at the show.” 

On the other hand, E.T. Waldorf 
admitted that he won't consider any 
pins this year. “I gave the ones I had 
away to a tech school here because 
they weren’t making any money,” he 
explained. “I think it’s better to put in 
a vending machine than to keep a 
game that’s not producing. We've 
found that our older games like Skee 
Ball, bowlers, and a 1957 Williams 
baseball game are up in collections. 

“Although the video market has 
dropped off considerably in our area,” 
Waldorf continued, “there are video 
games that have done well. But I think 
we get disappointed because they don’t 
earn like Pac-Man did. We really can’t 
expect another Pac-Man.” 


Will you buy any parts or supplies at 
the show? 

“Yes, Il be looking at support 
equipment,” Windell Cannon said, 
“probably overlays and other things to 
renew equipment and to replace what’s 
damaged.” 

“I’m always interested in service 
equipment,” Ronald Walker noted. “I 
work hard to keep equipment looking 
as new as possible.” 


GAMES 
IN ONE 


BLACKJACK, DRAW POKER, 
DANDY DICE, STRIPPER, AND 
ELECTRONIC BULLETIN BOARD, 
all player selectable in one 
machine! Just put in acoin and 
choose your game. Convert your 


video into CKC’s new YOU-PICK-IT® 


If your tired video game has a joy 
Stick, a fire button, and a vertical 
raster scan monitor, our board is 
for you. Buy acomplete game 
from us, if you prefer; either way 
you have a proven long life high 
earning game. That’s not all! All 
Our video games utilize our unique 
Americana interchangeable game 
board. In addition to YOU-PICK-IT® 
you can change the game by 
replacing an inexpensive game 
PAK®, including our new 

ADULT ONLY game paks. 
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John Chucoski said that he is inter- 
ested in “side paneling, overlays, better 
joysticks, cleaners, etc...anything that 
will do a better and quicker job and 
update my existing games.” 

Other operators prefer to buy sup- 
plies and parts locally, however. “We 


have several well-equipped distribu- 
tors locally for supplies and parts,” 
Dale Foster explained. 


Do you plan to attend any seminars? 
Most of the operators surveyed 
admitted that they had not decided 


Plus Electronic Builetin 
Board Available In 


Isn’t this just what you have been 
waiting for? Call us today. Also 
ask us about our popular 
Countertop games Monte Carlo, 
Draw 5GT, Maverik and Shoot Out. 


which seminars they would attend at 
the 83 show but were mostly interested 
in managerial and tax sessions. Other 
operators intend to have their employ- 
ees attend some of the seminars. 

“I’m taking my general manager 
with me, and he may attend some of 
the management seminars,” Windell 
Cannon said. 

Gary Bond, however, noted that he 
will “go to all of the seminars, espe- 
cially the new one on laser disc.” 

“I normally go to them,” said Mary 
Welch, “and I like the ones on taxes. 
This year I’m bringing three people 
with me—my accountant and two 
route men, and they'll attend some of 
the seminars too.” 

“I’m sure we will attend some of 
them,” Mel Liggett commented. “We 
are interested in new methods of oper- 
ating and how to cut costs.” 

“I’m interested in management and 
labor rules,” E.T. Waldorf contended, 
“but I don’t have time to do everything 
I need to do. The show should be six or 
seven days long.” 

“I go to virtually all of them,” 
Ronald Walker estimated. “Particu- 
larly the ones on law. But I’m inter- 
ested in anything that might give me 
new perspectives on how to maximize 
earnings at my present locations.” ¢ 


COMPLETE 


GAME OR 
CONVERSION 


Check these features: 


e Battery back-up for hall of fame 


and electronic bulletin board. 


e For amusement only, no 


knock-offs. 


e Available in Countertop, 


Twin-Tote® (small upright), or as 
a board conversion. 


e Interchangeable game board. 

¢ One or two players. 

¢ Brilliant color graphics. 

¢ More than a dozen inexpensive 


game pak cartridges now 
available including ADULT ONLY 
game paks. 


PINE TICS oes 


31129 Via Colinas, Building 701 
Westlake Village, CA 91365 
(213) 991-2199 
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AMOA EXPOSITION 
SCHEDULE OF EVENTS 


Thursday, October 27 


8 a.m. - 4:30 p.m. 
Registration Area Opens 
Rivergate Concourse 


Advance, on-site, and international registration 
AMOA membership desk 

Banquet and stage show tickets 

AMOA information and services booth 
AMOA insurance program 

Message center 


9 a.m. - Noon 
Hilton Hotel—Grand Salon C/Section 3 


Technical Seminar: This is specially designed to assist 
beginning and advanced technicians with the servicing of 
Taito America equipment. (This session is limited to 30 
participants.) 


10 a.m. - 11 a.m. 
Hilton Hotel—Grand Salon C/Section 5 


* “Pinball Merchandising: an alternative”—This seminar 
will give you the insight needed to tap the market potential 
of an old standby that is building a new audience. ( This 
program will be repeated at 11 a.m., Saturday, the 29th.) 


10 a.m. - Noon 
Hilton Hotel—Grand Salon B/ Section 2A 


“Common Sense Security”—Crime prevention as it 
applies to yourself, your family, and your home and 
business. Representatives from the National Association 
of Chiefs of Police will present an up-beat, multi-spectrum 
lecture program and demonstration on security. (This 
program is repeated at 3 p.m. - 5 p.m.) 


Il a.m. - Noon 
Hilton Hotel—Grand Salon C/ Section 6 


*“Fun Centers: a quest for identity and style”— An indus- 
try session drawing some of the best in the business to 
directly address the planning, scope, and need for imprint- 
ing a distinct identity on your current or planned fun 
center. 


ll a.m. - Noon 
‘Hilton Hotel—Grand Salon C/Section 8 


“Make the ’80s Pay: reduce discretionary and vehicle 
costs”—An operator panel will discuss the insights pro- 
vided by an AMOA Education subcommittee survey on 
reducing discretionary costs. Depreciation, salaries, 
equipment maintenance, and vehicle costs are all fair game 
for this panel’s analysis. 


I p.m. - 2 p.m. 
Hilton Hotel—Grand Salon C/Section 5 


*“Benefits’— When was the last time you understood 
your or your employees’ benefits package? When was the 
last time you explored alternatives? (This program is 
repeated at 4 p.m.) 


2 p.m. - 3 p.m. 
Followed by two-hour Q & A period 
Hilton Hotel—Grand Salon D/Section 13 


**Are You Paying the IRS Too Much?”—This program 
will examine ways to reduce your tax burden by using the 
rules as set forth by the IRS to your advantage. It is not too 
late to plan for 1983 or too early to think about 1984. 


3 p.m. - 5 p.m. 
Hilton Hotel—Grand Salon B/ Section 2A 


“Common Sense Security”—This is a repeat of an earlier 
session. 
3 p.m. - 5 p.m. 
Hilton Hotel—Grand Ballroom D 


State Association Meeting—The status of current state/ 
local associations will be reviewed during the first hour. 
The second hour will be packed with presentations on: 
(a) “Apprenticeship Education Programs” 
(b) “How to Get the Maximum Out of Your State 
Convention” 
(c) “Funding Your State Association Beyond Member- 
ship Dues or Assessments” 


4 p.m. - 5 p.m. 
Hilton Hotel—Grand Salon C/Section 5 


* “Benefits”—This is a repeat of an earlier session. 


Friday, October 28 


8 a.m. - 6 p.m. 
Registration Area Opens 
Rivergate Concourse 


9 a.m. - Noon 
Hilton Hotel—Grand Ballroom 


35th Anniversary General Session and Annual Business 
Meeting—Keynote speakers: Senator Edward Zorinsky 
(D-NE) and Congressman John Breaux (D-LA). Presi- 
dent’s address by Wesley S. Lawson 


Noon - 6 p.m. 
Rivergate—Main Concourse 
Grand Opening of 1983 International Exposition of 
Games and Music 
I p.m. - 3 p.m. 
Hilton Hotel—Grand Salon D 
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“AMOA Ladies Luncheon: a touch of Mardi Gras”— By 
reservation only. 


Saturday, October 29 


8 a.m. - 6 p.m. 
Registration Area Opens 
Rivergate Concourse 


9 a.m. - Noon 
Hilton Hotel-Grand Salon C/Section 3 


Technical Seminar—An in-depth look at repair of 
Williams’ video games and equipment. (This session is 
limited to 30 participants.) 


9 a.m. — 10 a.m. 
Hilton Hotel—Grand Salon C/ Section 6 


* “Strategic Planning for the ’80s”— History proves that 
the operator who plans ahead stays ahead. This operator 
panel will identify many of the crucial factors in strategic 
planning that every operator must consider now. 


9 a.m. - 10 a.m. 
Hilton Hotel—Grand Salon C/Section 4 


AMOA Legislative Report—Robert A. Schuckman of 
Jenner & Block presents an update of legal issues facing 
AMOA, the state associations, and the industry. 


9 a.m. - 10 a.m. 
Hilton Hotel—Grand Salon D/Section 12 


“Risk Taking and Entrepreneurship”’—By representative 
Andy Ireland (D-FL). Representative Ireland is a four- 
term member of Congress and chairs the House Sub- 
committee on Export Opportunities and Special Small 
Business Problems. He will present an overview of the state 
of small businesses and the legislative issues that affect 
them. (This program will be repeated at 11 a.m.) 


9a.m.- 11 a.m. 
Hilton Hotel—Grand Salon C/ Section 8 


“Public Relations Seminar/Workshop”—This two-plus 
hour workshop will address what is public relations; why 
do you need PR for yourself, your business and your 
industry; and how do you target your message and then 
apply simple journalistic writing techniques to get ideas 
and messages across to the media? The second half of this 
program is devoted to specific case studies and exercises 
(including developing promotional ideas). (This session is 
limited to 40 participants.) 


10 a.m. - 6 p.m. 
Rivergate 
International Exposition of Games and Music opens 
10 a.m. - II a.m. 

Hilton Hotel—Grand Salon B/ Section 2A 
*“The How To of a Pool League”—This session should 
help pave the way to a successful pool league. 

10 a.m. - II a.m. 
Hilton Hotel—Grand Salon A/Section 8 


* “Laser Discs: front and center/ overview of optical video- 
disc technology —a service perspective”— This program is 


PLAY METER, December 1, 1983 


designed to give operators, distributors, and technicians 
some understanding of the theories behind the new 
technologies of CED and laser systems. 


Il a.m. - Noon 
Hilton Hotel—Grand Salon D/Section 11 


*“Pinball Merchandising: an alternative’—This is a 
repeat of an earlier session. 


Il a.m. - Noon 
Hilton Hotel—Grand Salon D/Section 12 


“Risk Taking and Entrepreneurship“— This is a repeat of 
an earlier session. 


6:45 p.m. - 7:30 p.m. 
Hilton Hotel—Grand Salon D 


Cash bar reception. 


7:30 p.m. - 11:30 p.m. 
Hilton Hotel—Grand Ballroom 


Banquet and Stage Show—Wesley S. Lawson, AMOA 
president, will preside over the 20th Annual AMOA JB 
(Jukebox) Awards presentation and the 20th ‘Annual 
AMOA Games Awards presentation. The stage show will 
star Mickey Gilley. 


Sunday, October 30 


8 a.m. - 4 p.m. 
Rivergate Concourse 


Registration Area Opens 


9 a.m. - 10 a.m. 
Hilton Hotel—Grand Salon D/Section 12 


“Are You Computerizing for the Right Reasons?”—No 
matter where you are on the computerize or not to com- 
puterize question, this discussion is geared to resolve pro- 
blems. 


9 a.m. - 10 a.m. 
Hilton Hotel—Grand Salon C/ Section 7 


* “Protect Yourself— Protect Your Business: The Advan- 
tages of Contracts:”’—The “whys” and “wherefores” of 
industry contracts are reviewed. (This program will be 
repeated at 11 a.m.) 


10 a.m. - 4 p.m. 
Rivergate 


International Exposition of Games and Music opens 


10 a.m. - Il a.m. 
Hilton Hotel—Grand Salon C/Section 4 


* “Strategic Planning for the ’80s”—This is a repeat of an 
earlier session. 


ll a.m. - Noon 
Hilton Hotel—Grand Salon C/Section 7 


“Protect Yourself—Protect Your Business: The Advan- 
tage of Contracts”—This is a repeat of an earlier session. 


* Cassette tapes of these exposition programs will be avail- 
able as soon as possible after the session at the AMOA 
Information and Services Booth in the Rivergate 
Concourse. 
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If you’re in the market for used coin- 
operated equipment, this is the 
marketplace: 

Bally’s Central Ohio Sales. 

When it comes to used video games, 
pinball machines, vending machines, 
music, pool tables, and other miscella- 
neous arcade pieces, we've got the 
largest selection and inventory in the 
world, right on our lot. 

Our selection includes used equip- 
ment from all major manufacturers, as 
well as all the used equipment from 
the Bally’s Aladdin’s Castle network. 
And all our equipment has been fully 
reconditioned. 


Have 
we got 
adeal 
for you. 
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Bally’s Central Ohio Sales ships 
anywhere in the U.S. and worldwide. 

And price is definitely something we 
can talk about. 

So if you’re shopping the used 
market, deal with the world’s largest 
dealer. For further information, call 
800-521-0064, toll free. In Ohio, call 
800-521-8260. Just ask for Dick Gilger, 
or Jim Fernella. 

For the biggest selection, and the 
best deal, there’s simply no better place 
to shop. 


Central Ohio Sales 


A Bally Company 
2541 West Belt Drive 
Columbus, Ohio 43288 (614) 876-0348 
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1983 AMOA 


Exposition Exhibitors 


A-! Ash Tray Company.................000 cee 338 
333 North Queen Street 
Kinston, NC 28501 
919/527-8241 


ABC Warehouse ............. ccc ccc cece ce ccees 1400 
7021 Burnet Road 
Austin, TX 78757 
512/459-8413 


AMA Distributors ................... 0000 
1711 St. Charles Ave. 
New Orleans, LA 70130 
504/529-2315 


AMOA Group Insurance Trust ................... 24 
55 W. Monroe Street 
Chicago, IL 60603 


Abloy Security Locks ¢4.3.02:c2754c;sA40445bax% 1229 
5603 Howard Street 
Niles, IL 60648 
312/647-9655 


Acme Premium Supply Corp................ 921, 923 
4100 Forest Park Blvd. 
St. Louis, MO 63108-2899 
314/531-8880 


Air-Vend, Inc. . 0.0... cece 1020 
9817 Valley View Road 
Eden Prairie, MN 55344 
612/944-3604 


All-Weather Amusements ...............00000c0ees 8 
5 Patricial Lane 
Spring Valley, NY 10977 
914/354-3095 


Alter Enterprises ...................0000058- 641, 740 
RD #3, Route 15 South 
Wharton, NJ 07885 
201/361-0066 


Americade Amusement ..............ceeeeceeeee 541 
2009 Old Cuthbert Road 
Cherry Hill, NJ 08034 
609 / 428-3869 


American Communications Laboratories ..... 533, 535 
1190 S. Little Creek Road 
Dover, DE 19901 
302/678-9063 


American Shuffleboard Co., Inc. .... 405, 407, 409, 411 
210 Paterson Plank Road 
Union City, NJ 07087 
201 / 865-6633 


Amstar Electronics .................000000% 111, 210 
1960 W. North Lane 
Phoenix, AZ 85021 
602/997-5931 


Amusement Emporium, Inc............. 105, 107, 109 
6880 South Emporia 
Englewood, CO 80112 
303 / 790-0885 


Amusement Technology............. 1422, 2023, 2024 
1200 Memorial Drive 
Asbury Park, NJ 07712 
800/272-1371 


Ken Anderson & Associates ................ 714, 716 
55 Armstrong Road 
Des Plaines, IL 60018 
312/297-2854 


PPACIMNIG. TNCs ooo kt Hee esse oe 1025, 1207 
208 N. Madison Street 
Rockford, IL 61104 
815/962-3919 


APTOS. INC 4a oyna 264 doe bee etenes 
34000 Vokes Drive 
Eastlake, OH 44094 
216/951-3440 
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If you’re looking for a bargain, 
the wisest investment 


_.you ever make... 
... may just be a phone call away 


A COMBINATION SUBSCRIPTION 
DRA PRICE GUIDE AND PLAY METER MAGAZINES 


THE TWO PUBLICATIONS EVERYBODY NEEDS 
To keep up to date on everything that’s Nappening in the industry. 


een fran RE I PLAY METER - The most widely read publication serving 
the game and music industry. Now published twice monthly. 


PLAY METER is full of information containing new product 
reviews, up to date industry news, technical topics & informative 
articles essential to coin machine people. 


in addition, PLAY METERS BUYERS BULLETIN contains 
dozens of ads offering new 
and used equipment 

from the industry's AMOA'83 
most reputable suppliers Convention Special 


PLAYMETER 
DRA PRICE GUIDE neg Sha rr 
Is intended to provide wise MONTY 30.00 
DRA PRICE GUIDE 
information concerning the Reg. Price 
value of new and used equipment Quarterly S 66.00 
In an extremely irregular Total $116.00 


market. We do the research 


YOUR PRICE $89.00 
so that you dont have to. 


A Savings of Almost 25 


BUYING INSURANCE PROPERTY 
SELLING LOSS TAX 
TRADING CLAIMS ASSESSMENTS 


We've been around a long time and most of you 
already know about us. To those of you who don't, 
briefly, this is what we do: Constant research 
make our DRA PRICE GUIDE an invaluable source of 
information. With outnew easy to read and more 
complete quarterly, you have pages of vital information 
at your fingertips. The convenient price guide lists all 
the products of top manufacturers in the coin 
amusement and vending machine industry. For 18 
years, Distributors Research Associates has been 
publishing the latest prices on trade in and 
reconditioned machines. Market quotations, 
Bn NDING © POOL TABLE wholesale and retail, and the basis for compilation 
. by our local and national staff. We are a proven 
reference for tax purposes. 


PRICE GUIDE 


cr 
Games @e VIDEO ® a” 
> = 


ee eee es 
SUBSCRIBE NOW AND SAVE 


For a limited time only a savings of almost 25% 


PLAY METER plus DRA PRICE GUIDE 
A $116.00 Value 


COMPANY 


SS SSS ki 


ADDRESS —s —— 
COST YOU ONLY $89 per year 
ol eae a ot Sf nr | | o 
Offer good only with this oupon : ; 

qf | - ; PLEASE ENCLOSE PAYMENT Send Check or Money Order 

i SAVE TIME ORDER BY PHONE (Rates slightly higher in Canada and Mexico) 
DRA PRICE GUIDE. 6595N W. 36th Street. Suite 1098. Miami, FL 33166 

L (305) 871-4980 Or (504) 837-7987 PLAY METER MAGAZINE Pp © Box 24170 New Orleans, LA 70184 

a) fea) 
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It’s up to your 
standards! 


with TRU-SCORE™ 


The only game in town 
with an 


International 
Official 
Tournament-Sized 
Target 


A superbly-crafted 
Old-World classic 
game of darts, auto- 
matically scored by 
today’s electronic 
technology. 


Full One-Year 
Warranty 


Now really, why 
would you want 
anything less? | 


Manufacturer’s Agent: 


Nomac Ltd. 
211 Berg Street 
Algonquin, IL 60102 
Call Toll-Free: 


800/323-0449 


©1983 Industrial Design 
Electronic Associates, Inc. 
Sycamore, IL 


See us at the AMOA 
Booths 1407 & 1409 
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Atari, NG. s-ascsi 814, 816, 818, 820, 822, 824, 826, 811 
815, 817, 819, 821, 823, 825, 827, 831, 910 
914, 916, 918, 920, 922, 924, 926, 930 
P.O. Box 906 
Milpitas, CA 95035 
408 / 942-3043 


Automated Production Equipment ............... 340 
142 Peconic Ave. 
Medford, NY 11763 
516/654-1197 


Automatic Products Co. .................05. 401, 403 
75 W. Plato Blvd. 
St. Paul MN 55107 
612/224-4391] 


Autorovo Kiddie Rides 
of America ...............000- 2003, 2005, 2007, 2009 
4008 Lansdown Road 
P.O. Box 907 
Fredericksburg, VA 22404-0907 
703 / 373-2853 


Bally, Bally Distributing, 

Bally/ Midway, 

Bally Gaming .... 500, 502, 504, 506, 508, 510, 501, 503 
505, 507, 509, 511, 600, 602, 604, 606 
608, 610, 601, 603, 605, 607, 609, 611 

700, 702, 704, 706, 708, 710 
8700 W. Bryn Mawr 
Chicago, IL 60631 
312/399-1300 


R.H. Belam Co., Inc. ..... 631, 633, 635, 730, 732, 734 
1 Delaware Drive 
Lake Success, NY 10042 
516/488-5600 


Bell-A-Matic Manufacturing Corp. .............. 1241 
P.O. Box 20215 
Reno, NV 89510 
702/359-1326 


Bentler Amusement Co.............. 0c eee eee cees 10 
1644 Homewood Ave. 
Springfield, IL 62704 
217/546-7060 


Best of Seven Games ............ 2. cece cece ee ees 616 
3434 2nd Ave., West 
Prince Albert, Sask, Canada S6VS5E9 


922-8777 
Bhuzac International, Inc............ 2002, 2004, 2006 
2008, 2010 
384-A Foster City Blvd. 
Foster City,CA 94404 
415/341-5200 
Bob’s Space Racers, Inc. ............... 114, 116, 118 


427 15th Street 
Daytona Beach, FL 32017 
904/677-0761 
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ANOTHER TOP EARNING CONVERSION 


— > 
© G s @ 
4 ONY SF BS 
ce | —4 Ae Ss my 
BEWARE OF MOB sath . 


MEET THE MOB 


A NEW 

EXCITING CONVERSION 
FROM ONE OF THE BEST 
CONVERSION COMPANIES 
AROUND 


KITS ARE COMPLETE 
THE CONTENTS ARE LISTED: 


1-Main Printed Circuit Board 
1-Connecting Wiring Harness 
1-Marquee (Header) Overlay 
1-Control Panel Overlay 
2:'Button Assembly 

1:;Player Instruction Decal 
1:;Copyright Seal (for marquee) 
1:-Technical Instruction Manual 
1:-Registration Card 


THE GLOB is also available 
SOME? VC ey as a complete game. 

1  \ FULLY *TESTEDUIN 
CONVENIENCE STORES, 

sseccaess BARS, 

k ARCADES. 


ENERGY 


MEET THE MUNCH i Tina 


GLOB 


INTERCHANGEABLE 
Agere: GAME SYSTEM 


AND DROP 
2, DOWN 


6 {ONTO THE It’s Exciting! It will save you Money! 
—$ i 


This game has a module available 
that allows Easy Conversion! 


on ore N hange. Just a RO 

SEE US AT THE R INFORMATION | 

AMOA SHOW TAI VEARE “ : e792 Aipuca and overlays come FREE of 
BOOTH #239 lL 


Brandt. URC. 6646-25665 o4e be eke Hes 21 
P.O. Box 200 
Watertown, WI 53094 
414/261-1780 


Bumper Tube, Uc. adc inscssasi ease seeteaa ys 1023 
10440 S. State Road 
Goodrich, MI 48438 
313/636-2040 


Business Builders...............cce cece cece ceees 937 
10381 S. DeAnza Blvd., Suite 209 
Cupertino, CA 95014 
408 / 446-4400 


Cal Omega, Inc./ 
Casino Electronics, Inc. ........ 1201, 1203, 1205, 1207 
6241-A Yarrow Drive 
Carlsbad, CA 92008 
619/438-7714 


Carousel International Corp................. 711, 810 
P.O. Box 307 
Eldon, MO 65026 
314/392-7122 


Centuri ............ 1001, 1003, 1005, 1007, 1009, 1011 
1100, 1102, 1104, 1106, 1108, 1110 
245 W. 74th Place 
Hialeah, FL 33014 
305/558-5200 


AMERICA’S 
CONTRIBUTION 


CHICSEO: LOCK o5.34 64:54 c02c0neeGnenawteieoG Gas 404 
4311 W. Belmont 
Chicago, IL 60641 
312/282-7177 


Cinematronics ............... 13, 15, 17, 100, 102, 104 
1841 Friendship Drive 
El] Cajon, CA 92020 
619/562-7000 


1608 E. Burnett Street 
Long Beach, CA 90806 
213/595-0801 


Coin Acceptors, INC. ¢ 06:60 030k cscs cnww es 306, 308 
4946 Daggett Ave. 
St. Louis, MO 63110 
314/664-5550 


Coin Controls, Inc................. 934, 936, 938, 940 
2609 Greenleaf Ave. 
Elk Grove, IL 60007 
312/228-1810 


Coin Mechanisms, Inc...................- 1211, 1213 
817 Industrial Drive 
Elmhurst, IL 60126 
312/279-9150 


TO KIDDIE RIDES 


The choice of discount stores, malls, etc. nationwide 
— 20 Regional servicemen in your area — 


That's what sets us apart 


Introducing “Twin Motorcycles” 
and “Space Interceptor.” 
Also new high-profit line at low prices! 


Norwood Veatch ®@ Earl Veatch 
Jack Echart—Sales 


CAROUSEL 


International Corp. 
P.O.Box307 @ Eldon, MO 65026 
Toll-Free 


Carousel 
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600/925-3959 


Union Pacific 
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Bob’s Space 
na Beach, 
Telephone: 


WICO’S GOT IT ALL! 


(All the parts you need, anytime you need them.) 


WIC @. 


‘THE SOURCE: 


Get our catalog at Booth #415, or call WICO at 
312-647-7500. 


Compunetic Devices ...............0+005 1225, 1227 


3353 S. Highland Drive, #505 Y 0 U - LAS a R- [) | S ¢ 
Las Vegas, NV 89109 


702/731-1418 


Computer Kinetics: COlp. «660602. siu seen giana ss 1038 H EA D Q U A RI E R S 
31129 Via Colinas, Bldg. 701 
Westlake Village, CA 92361 | \ + H FE S 0 UJ 7 H 
213/991-2199 


Compu Vend Systems USA .................... bi22 Call US for delivery On all the 
Re all een new exciting games at the 
504/436-2377 AMOA—especially those hot 
Convertible Video Systems, Ltd. ................ 1408 new laser-d ISC sensati ons! 
31 Watermill Lane Now also stocking a complete line 
Great Neck, NY of conversion kits. 


516/466-8485 


Creative Presentations, Inc................ 2015, 2017 B | K MM | \\ é H A MI 
Schaumburg, IL 60193-4481 VENDING COMPANY 


lela 540 2nd Avenue North 


D & RB lndusttiet sc ccisrers cescaxs 301, 303, 400, 402 Birmingham, AL 35204 
711 N. Capitol Drive 


aa 205/324-7526 


D2. Star (ROSS eng ehds esas tees 1239 
1211 7th Street 
Rochester, MN 55901 
800/562-1761 


TH TH) = EES 
LSNOF COIs. 235i an seeker hie ony aa we ene Rea 1412 
27451 Pierce 
Southfield, MI 48076 
313/841-8110 


ree ar 
Data East USA, Inc. ..... 1115, 1117, 1119, 1121, 1123 we " pa 
1214, 1216, 1218, 1220, 1222 e x 
470 Gianni Street 
Santa Clara, CA 95050 
408 / 727-4490 


Deutsche Wurlitzer Gmbh................ 1, 3, 14, 16 
Wurlitzerstrasse 6 
Huellhorst, West Germany BRD 4971 
05744-1001 


Digital Controls, ns. :< «és cacivans<4s08ewes 736, 738 
5555 Oakbrook Parkway, Suite 200 
Norcross,GA 30093 
404 / 441-3332 


Diversitied Venuine COM sc. ows2 sat cote eheens 2013 
P.O. Box 8575 
Calabasas, CA 91302 
213/794-2870 


Doi: Taylor Sales 6cceciseesyasesbes yrds 2014, 2016 See us at AMOA, Booths #1124, 1125, 1126, 1127 
P.O. Box 270 Happy Hammer ¢ High Ball ¢ Happy Feet ¢ Ten Pins 
Westtown, PA 19395 4910 W. Linebaugh Ave., Tampa FL 33624 ¢ 813/962-4012 
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Drew’s Manufacturing & Distributing Co., Inc. ....432 
P.O. Box 632 
Fairforest, SC 29336 
803/574-0162 


Dynamo Corp............ 307, 309, 311, 406, 408, 410 
1805 South Great S.W. Parkway 
Grand Prairie,TX 75051 
800/527-6054 


Eastern Micro Electronics, Inc./ 
AL W DSAL ANCE Ai5660 4228 cea eens 437, 439, 441, 534 
536, 538, 540 
12 D. Worlds Fair Drive 
Somerset, NJ 08873 
201/469-9690 


Electro-Sport, Inc. ................ $21,123, 125,327 
220, 222, 224, 226 
3170 Airway Ave. 
Costa Mesa, CA 92626 
714/979-1550 


Empire Liberty Telephone...................... 1022 
4056 Sunset Drive 
Spring Park, MN 55384 
612/471-0143 


Entertainment Enterprises, Ltd. ......... 36, 38, 40, 42 
25 Hutcheson Place 
Lynbrook, NY 11563 
516/593-5050 


Entertainment Sciences .................. 1413, 1415 
16541 Gothard Street 
Huntington Beach, CA 92647 
714/847-4066 


Enter-1echs Ltd... 4 aanievs cca eis 37, 39, 122, 124, 126 
1724 West 4th Street 
Tempe, AZ 85281 
800 / 528-1409 


Burocoing 11o.3 6 heo.tews eh eds by eos eae bee 636 
Hadley Works, Old Fold Lane 
Barnet, Herts, England ENS 4QN 
01 /449-0077 


Ur FCN soak htt eee ees bee he ea 1237 
1860 N.E. 142nd #4K 
N. Miami, FL 33181 
305/945-7181 


Mah 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave. South 


New York, N.Y. 10010 


Order Dept.: 800-223-6468 
N.Y. 212-475-4960 
TWX 710-581-5522 


Call Toll Free: (800) 223-6468 
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Everest Marketing Group ....................... 237 
5710 West 79th Street 
Indianapolis, IN 46278 
800/428-9178 


EXIdy, [Ns #0345. 215, 217, 219, 221, 314, 316, 318, 320 
390 Java Drive 
Sunnyvale, CA 94806 
408 / 734-9410 


Fidelity Trading Inc./Mascon................... 2012 
650 Hadley Road 
South Plainfield, NJ 07080 
201/753-9633 


FOr BOck-© Ons. 653 24.53 «4245s uae Sod bs Rb ceee a7 
3000 North River Road 
River Grove, IL 60171 
312/456-1100 


J.F. Frantz Manufacturing ...................... 807 
627 15th Ave. 
East Moline, IL 61244 
309 / 755-5021 


Pun ESE C0.-4.0f jokripetcnata ere dagatersemet 1240 
3111 South Valley View, E-120 
Las Vegas, NV 89102 
702/871-3140 


Galaxy Distributing Co................... 000005 1410 
4210 South Peoria 
Tulsa, OK 74105 
918/749-0915 


Game-A-Tron ........ 0... cc ccc cece eee ee 431, 433 
45 Osgood Ave. 
New Britain, CT 05053 
203 / 223-2760 


The Game Connection, Inc. .................... 1238 
2745 E. 4th Ave. 
Columbus, OH 43219 
614/253-8895 


- The Game Exchange, Inc................... 315, 614 


313 Neilston Street 
Columbus, OH 43215 
614/221-3416 


Billiard Cloth 


#824—Plain, #924—Rubberbacked 
Fast-Playing, Long-Wearing cloth for 
coin-op tables. 


Available through your distributor. 
Write or call for color card. 
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Digital Controls, Inc. will 
prosecute manufacturers, distributors 
and operators involved in the sale of 
illegal imitations of our Little Casino 
video card game. Digital Controls, Inc. 
holds the sole audiovisual and 
program copyrights, manufacturing 
rights and trademark rights for 
Little Casino. 

Other companies have illegally 
copied our technology and are 


5 


Youll Pay A Higher Price 
For [legal Imitations Of Digital Controls’ 
Little Casino. 


marketing imitations of Little Casino 
under various names. These imita- 
tions are no bargain. Along with them 
comes the hidden cost of fines and 
jail sentences for violating federal 
copyright laws. 

Digital Controls, Inc. will aggres- 
sively protect our rights through 
civil and criminal prosecution to the 
maximum extent of the law. Illegal 
imitations are subject to confiscation. 


DIGITAL CONTROLS 


Digital Controls, Inc., 5555 Oakbrook Parkway, Suite 200, Norcross, Georgia 30093 


Ardac’s. 
amazing 


changers. 


They make change for your customers. 


_And money for you. 


e The right change time after time 
means increased sales for you. If 


customers don’t get change, you miss 


out on dollars. 


e Dollar bill acceptors are designed for 
millions of operations without a lot of 
fine tuning or adjustments. 


e Bill stackers automatically stack bills 
in a neat column. 


e Unique interchangeable hoppers 
virtually eliminate coin jams caused 
by bent coins or coins in the wrong 
hopper. 


e Complete modular construction for 
servicing ease. 


e Simplified electronics. 
cso90 += * Maximum security. 


e Minimum problems. 
34000 Vokes Drive @ Eastlake, OH 44094 
(216) 951-3440 


QUICK, DEPENDABLE, QUALITY PRINTING 


4 


\ CUSTOM PRINTED 
} WITH YOUR 
LOGO 


AMERICAN MADE 
ALL 50/50 COTTON 
POLYESTER 


T-SHIRTS 
AS LOW AS 


2.88 


WE ALSO PRINT: 


SWEATSHIRTS 


JERSEYS/CAPS 


BAGS/JACKETS 


CALL OR WRITE FOR DETAILS 


KREMER SILK-SCREEN 


P.O. BOX 5508 LEXINGTON, KY. 40555 


(606) 269-8146 
(606) 255-3432 
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same. Plan, ING): & esx 0366 i9 abd bSawe tex 108, 110 
1515 W. Fullerton Ave. 
Addison, IL 60101 
312/628-8200 


Game Technology, Inc. ..................00008- 1414 
P.O. Box 206 
Shelbyville, TN 37160 
615/684-4100 


Gametecniks Corp. .................0000. 1231, 1233 
10501 Delta Parkway 
Schiller Park, IL 60176 
312/671-6700 


Global Billiard Manufacturing, Inc................. 11 
1263 West 132nd Street 
Gardena, CA 90249 
213/327-0562 


Dy GOUNeD CO wos rch eh alate ti oeados See Mylstar 


Green Duck Corpse 6450054465660 sdesaiwes 106 
255 Elm Street, South 
Hernando, MS 38632 
601 / 368-9033 


Greyhound Electronics, Inc. ......... 1232, 1234, 1236 
37 Germania Station Road 
Toms River, NJ 08753 
201 / 793-7999 


Hamilton: Scale Corp..«.4.60s040 ewe ds456e sik eeads 932 
3350 Secor Road 
Toledo, OH 43606 
419/535-7667 


Hantarex USA Ltd. ....................... 637, 639 
127 Prospect Ave. 
Douglaston, NY 11363 
212/423-2672 


Heart Rate International ........................ 640 
7014 E. Sweetwater 
Scotsdale, AZ 85254 
602/998-0027 


High-Tech Entertainment, Inc................... 1421 
Northwest Plaza 
Muncie, IN 47303 
317/289-2384 


Hoffman International, Ltd. .................... 2011 
600 North McClurg Ct., Suite 309A 
Chicago, IL 60611 
312/280-7610 


Hollywood Distributing ....................5008- 119 
Rt. 2, Box 61E, Hickory Drive 
Evans, GA 30809 
404/863-1385 
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LAY MEER 


\VZ \ad 


~e 90 CAN GIVE YOU 


PLAY MELER the authoritative 


journal to the coin-op entertainment 
business, brings a treasure of vital 
information to you twice each month. 


PLAY MELER guides you through 


the many mazes of today's uncertain 
markets to the golden touch of a pro- 
fitable business. 


PLAY METER 


P.O. Box 24170, New Orleans, La. 70184 
904/837-7987 


House Of Cards, ING: e656 ohies bac adiwewnd 839, 841 
4641 Roswell Road, NE 
Atlanta, GA 30342 
404 / 255-5370 


Imperial International. « s.«¢60.s06.6000s060000% 227, 326 
6 Empire Blvd. 
Moonachie, NJ 07074 
201/440-6811 


Innovative Concepts in Entertainment ... 
590 Young Street 
Tonawanda, NY 14150 
716/693-9535 


T3T,. 139, 741 


NPE GIC ANG. wesc ke occ seekers yendienets 632, 634 
9806 W. Farragut Ave. 
Rosemont, IL 60018 
312/671-0305 


International Game Technology......... 319,.5215.523 
525, 527 
520 South Rock Blvd. 
Reno, NV 89502 
702 / 323-5060 


International Totalizing Systems, Inc............... 23 
1244 Chestnut Street 
Newton Upper Falls, MA 02164 
617/332-4400 


SHUTCDIG IMGT KOUNG 5605 6.55.c0 beta we ak nedee een a es 35 
4984 El Camino Real, Suite 217 
Los Altos, CA 
415/964-0943 


Bay MOMOS CGce TNCs 65a 'g she 6b hae ea 200, 202, 204 
24 South Third Ave. 
Mt. Vernon, NY 10550 
212/324-3830 


SOUSEN FT OGIS MGs 6 o4-3:4-93e ce re ew a 836 
7815 S. 46th Street 
Phoenix, AZ 85040 


602 / 968-6241 
Jukebox Junction, Inc.................... ccc 1223 
Box 1081 
Des Moines, IA 50311 
515/981-0245 
Kiddie Rides, USA............ 1031, 1033, 1035, 1037 


1039, 1041, 1130, 1132 
1134, 1136, 1138, 1140 
604 Main Street 
Davenport, IA 52803 
800 / 553-8000 


RIOD International, ING 664 es csccis esa eke tae wie eales 34 
P.O. Box 708 
Pinellas Park, FL 33565 
813/522-9425 


suPER STAY POWER 


HIGH RETURN...LOW, LOW INVESTMENT 


(2 Players for 25¢) 


@ Digital Scoring readout. 


@ Three Interchangeable 
Face Plates—Fun filled 
scoring messages to fit 
any type of location. 


FLASH - 1000-1099 SOBER 


STREAK - 1100-1199 MELLOW 
* 1200-1299 BUZZED 


* 1300-1399 CROCKED - 
SLO-POKE - 1400-1499 SMASHED - 
ZOMBIE -I500-OVER | ZOMBIE 


@ Programmed to always 
challenge the Players. 


@ Counter-Top with Base 
Swivel...field 
tested...super results. 


- 1000-1099 ROMEO ~ - 1000-1099 
* 1100-1199 FONZY = -1100-1199 
- 1200-1299 DR.JEKYLL - 1200-1299 
1300-1399 MR.HYDE - 1300-1399 
1400-1499 DRACULA - 1400-1499 
*IS00-OVER | ZOMBIE  -1S500-OVER 


FACE PLATE 1 
universal checks driving 


appeal—any 


FACE PLATE 2 


ability—bar or 


FACE PLATE 3 


fits both above 
type locations. 


location. lounge location. 


CHALLENGER 


GAME OF SPEED AND SKILL 
A TRUE TEST OF PLAYERS REACTIONS & REFLEXES. 


CALL 
404-255-5370 


THE PRICE IS RIGHT... 
GO FORIT! 


DIMENSIONS: 
13”H 
13” W 
13”D 
WEIGHT: 16lbs. 


DISTRIBUTORSHIPS 
AVAILABLE 


© Copywright 1983, House of Cards Inc., Atlanta, Ga. 30328 « P.O. Box 76426 Atlanta, Ga. 30328 
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Lo Saat rl 


1984 DIRECTORY 
LISTS WHO’S 
WHO WORLDWIDE 
12,000 NAMES 


The coin machine 
industry’s most 
comprehensive directory 
of manufacturers, 
distributors and operators. 


An invaluable reference 
catalogue for every 
conscientious member of 
the industry worldwide. 


Acclaimed from America to 
Zaire — make sure your 
copy is ordered by visiting 
us in the Press Lounge at 
AMOA. 


CALL JOYCE TODD 
OR STEPHEN WHATMORE 


TELEPHONE: 
(01144) 61-624 3687 
Telex: 667352 


———— Sr rrs—tesss——“(< 


COIN SLOT 


INTERNATIONAL 


UNIQUE OPPORTUNITY FOR AMERICAN OPERATORS 
TO LEARN ALL ABOUT WORLDWIDE TRENDS 


THE other man’s grass may not always be greener, but it is satisfying to 
know it’s not. Similarly, it’s worth knowing how he got it that way. 
Isolationism is definitely a thing of the past and every American operator 
needs to know what is happening in the coin machine industry beyond his 
own shores—if only to know what he’s missing. 


For that reason, we think you must 
keep abreast of trade events, new 
equipment, methods of operating and the 
problems besetting your colleagues in 
other countries. 


There is no better way of finding out what is 
happening in the rest of the world’s coin 
machine industry than reading Coin Slot each 
week. It has an audited worldwide circulation 
of 31 ,600, which demonstrates the appeal of 
the publication and illustrates why it is 
regarded as the world’s most authoritative 
medium for coin machine information. 


It is published in Great Britain, in 
newspaper format, every week! That means 
that no publication anywhere in the world has 
a faster news service on coin machines and 
coin machine events. A major video games 
exhibition in Tokyo, a coin machine show in 
Australia, an amusements exhibition in 
ish buiely oid and so much more is fully 
reported in Coin Slot within a matter of days. 


That makes it an indispensible aid to 
business for any operator with a keen 
awareness of the necessity of knowing what 
the trends are elsewhere and particularly for 
detecting early whether those trends are likely 
to affect his own business. 


Many American manufacturers tell us that 
very often their Press releases make their way 
to the Coin Slot offices in Lancashire, 
England, are printed and published in Coin 
Slot and are back on their desks in the United 
States before they have seen the same releases 
published in their own country! 


You can get Coin Slot each week, by air 
mail for just $86 for a full year’s subscription, 
by filling in the coupon below. 


Similarly, if you wish to keep abreast of the 
news behind the news, there is no finer way 
than by taking Coin Slot’s glossy quarterly 
magazine, Coin Slot Location, which takes the 


PLAY METER, December 1, 1983 


key issues of the moment and conducts an 
in-depth investigation into their background. 
Full of colour, packed with information and 
presented in a decidedly up-market format, 
Location has, in its three-year life, created for 
itself a respect unrivalled internationally. 


That too can be on your desk by air mail for 
$45 per year and with Coin Slot itself provides 
you with all you need to know about coin 
machine matters anywhere in the world. 


Upcoming events destined for full and fast 
exposure in our publications include the 
JAMMA Coin Machine Exhibition in Tokyo 
in September; the London Previews, Enada in 
Rome, FER ’83 in the Spanish resort of 
Malaga, the Internationale Automaten-Schau 
in Zurich and, of course, AMOA itself in New 
Orleans, in October. In November we'll be 
back in New Orleans for a look at the IAAPA 
Show and in Vienna for the Austrian 
exhibition Incomat. Before the year ends we'll 
also be in Paris for Forainexpo. 

With the new year comes the 
Van-Expo/Horecava show in Frankfurt 
providing a comprehensive look at the West 
German scene and one of the UK’s premier 
trade events, the Northern Show in 
Blackpool. In February there’s the new 
Amusement Showcase International in 
Chicago and ATE, still perhaps the most 
prestigious coin machine event anywhere, in 
London. March sees a quick return to Chicago 
for AOE, Spain for SADA °’84 and Ireland’s 
Coin-Op event in Dublin before the season 
comes to a close with the Milan Fair in Italy. 


Other events, bie and small, will also figure 
in our plans—which adds up to the most 
complete international exhibition reporting by 
any publication anywhere. If there’s a game to 
rock the world at any of those shows, you'll 
not miss it if you are a subscriber. And that, 
by itself, is full justification for keeping in 
touch by subscription to Coin Slot and Coin 
Slot Location. Do it now! 


GOOD NEWS FOR 
U.S. INDUSTRY 


CUT THE CO 


To World’s Fair Limited, P.O. Box 57, 2 Dalt Street, 
off Shaw Road, Oldham, Lancashire OL1 4 B, UK. 


Please rush me by Air Mail 


COINSLOT (WEEKLY) $86.00 [| 
COINSLOT LOCATION (QUARTERLY) $45.00 [_] 


NAME 


COMPANY 


ADDRESS 


UPON AND MAIL TODAY 
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Konami, Inc. ...... 1001, 1003, 1005, 1200, 1202, 1204 
20665 S. Western Ave., Suite 116 
Torrence, CA 90505 
213/533-8644 


M. Kramer Manufacturing ............. 27, 29, 31, 33 
1100 Towbin Ave. 
Lakewood, NJ 08701 
201 / 367-7810 


Kurz-Kasch Electronics .................. cee eee 310 
2271 Arbor Blvd. 
Dayton, OH 45439 
513/299-0990 


Laser Disc Computer Systems, Inc......... 2000, 2001 
66 Long Wharf 
Boston, MA 02110 
617/720-0696 


Lowen-America, Inc. ...............000085 28, 30, 32 
9213 Park Lane 
Franklin Park, IL 60131 
312/451-1909 


Magic Conversion Co. ......... ccc cece ese cccnees 239 
P.O. Box 968 
Millbrook, AL 36054 
205 / 285-6855 


Marantz Piano Co............. 0.00 cece eee 141, 240 
P.O. Box 460 
Morganton, NC 28655 
704 / 437-7135 


Medco Security Locks, Inc....................04. 337 
P.O.Box 1075 
Salem, VA 24153 
703 / 387-048 1 


WRGllEG. TNCs 466.4 ne Vee he oo wee ewee tees aes 140 
1550 Las Plumas Ave. 
San Jose, CA 95133 
408 /923-1302 


Merit Industries, Inc. .......... 618, 620, 622, 624, 626 
630 Woodland Ave. 
P.O. Box 213 
Cheltenham, PA 19012 
215/379-1000 


Meyco Gamnies, INC). o0che~ ccd o una eencee es 206, 208 
625 Nuttman Street 
Santa Clara, CA 95050 
408/980-0661 


MECrO (COIN: 4.45. 5 ee eA A Re a ee 336 
2252-17 Main Street 
Chula Vista, CA 92011 
619/426-4622 


Miracle Recreation Equipment Co............... 1040 
P.O. Box 275 
Grinnell, IA 50112 
515/236-7536 


82 


WLOTIL OMICS 4:5 6-065 6-0 3A yids bev be onus 1124, 1126 
c/o Circle International Co., Inc. 
2225 W. Pico Blvd. 
Los Angeles, CA 90006-4891 
213/380-5850 


IVE VUE ENING  oriscs, ca fa oeel orate fe Gal ease eek ork eaeged- nace bs 434 
State Highway 38 West 
P.O. Box 95 
Elkland, MO 65644 
417/329-5414 


Mylstar Electronics, Inc. 
(Formerly D. Gottlieb).... 901, 903, 905, 907, 909, 911 
1000, 1002, 1004, 1006, 1008, 1010 
165 W. Lake Street 
Northlake, IL 60164 
312/562-7400 


Namco-America, Inc. ..... 731, 733, 735, 830, 832, 834 
343 Gibraltar Drive 
Sunnyvale, CA 94089 
408 / 745-7600 


National Ticket Cos. §..0s4. 6 iwi hia eeaives eee een es 20 
1650 Broadway, Suite 804 
New York, NY 10019 
212/757-1426 


R.J. Newborough & Co., Inc..................000. 18 
8994 Seminole Blvd., Suite #1 
Seminole, FL 33542 
813/392-1293 


Nichibutsu USA Corp.............. 223, 225, 322, 324 
15407 S. Broadway 
Gardena, CA 90248 
213/538-2162 


Nintendo of America, Inc............ 1107, 1109, 1111 
1206, 1208, 1210 
4820 150th Ave., N.E. 
P.O. Box 957 
Redmond, WA 98052 
206 / 882-2040 


Nomac Lid. IDR Avcacoutieseeres ieee des 1407, 1409 
211 Berg Street, Bldg. 6 
Algonquin, IL 60102 
312/658-6166 


North American Amusement Co..... 130, 131, 132, 133 
230, 231, 232, 233 
235, 330, 332, 334 
524 2nd Street 
Rock Island, IL 61201 
309/788-0135 


The Norton Co., Inc. .......... 1125, 1127, 1224, 1226 
4910 W. Linebaugh Ave. 
Tampa, FL 33624 
813/962-4012 


INOva: Games Lids 5 ao58y wa beeiad ¥ oie ede 1235 
190 Graveline St. 
St. Laurent, Quebec, Canada H4T 1R7 
819/342-5990 
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/ video disc technology 
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the all new 


from the company ~~ 
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see it at AMOA Booth 414 =. tig seve eseieeaiaaa 


OMACO Enterprises, Inc...........2 eee eeeeeeee 1141 
6112 North 16th Street 
Phoenix, AZ 85015 
800/468-5363 


THE OPO icky he eee sag ee ees eee 331 
119 W. Magnolia 
San Antonio, TX 78212 
512/735-8784 


Penn-Ray International Corp. .... 925, 927, 1024, 1026 
P.O. Box 1088 
Bensalem, PA 19020 
215/638-4720 


Play: Meter Magavine jac. 244 sane sincere ss 908 
P.O. Box 24170 
New Orleans, LA 70184 
504/838-8025 


Prame- Enterprises, In. 004603 bcoess sbatieveu ee ee ae 
863 Cliffside Drive 
Akron, OH 44313 
216/867-6225 


Print Products International ..................... 241 
8605 Second Ave. 
Silver Spring, MD 20910 
800 / 638-2020 


Priority ‘Cigarette Service, IN. 323 60446 sag ake 1209 
3628 Prospect Ave. 
Cleveland, OH 44115 
216/431-4100 


Replay MAGarine x66 55s edie oa Gees oa ee eSNG 1036 
P.O. Box 2550 
Woodland Hills, CA 91365 
213/347-3820 


R.J. Reynolds Tobacco Co. .... 1215, 1217, 1219, 1221 
401 N. Main Street 
Winston-Salem, NC 27102 
919/777-5080 


Rock-Ola Manufacturing Co............ 201, 203, 205 
300, 302, 304 
800 North Kedzie Ave. 
Chicago, IL 60651 
312/638-7600 


Rowe International, Inc. ........... 715, 717, 719, 721 
723, 725, 727 
75 Troy Hills Road 
Whippany, NJ 07981 
201/887-0400 


SMS Manufacturing Co. ............. 202s a a 
3 Broadway 
P.O. Box 1872 
Point Pleasant, NJ 08742 
201/295-2777 


SNK Electronics Corp.................... 1401, 1403 
3043 Kashiwa Street 
Torrance, CA 90505 
213/539-2744 


O'CONNOR 


OFFERS THE BEST IN THE BUSINESS 


SERVICE ¢ PARTS ¢ EXPERIENCE © 
AND THE BEST EQUIPMENT AVAILABLE 


Distributors for all major lines 


O'CONNOR 
DISTRIBUTING CO., INC. 


9030 Directors Row 


Dallas, Texas 75247 


(214) 631-0150 
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Sally Industries, Inc.................... 134, 136, 138 
803 Price Street 
Jacksonville, FL 32204 
904/353-5051 


Scan: COMM. ING. odie $65 Shs se ee Ee RS ewe 8 12 
201 Elden Street 
Herndon, VA 22070 
703/471-6510 


Seidel Amusement Machine Co., Inc. ............ 1139 
P.O. Box 11162 
Albuquerque, NM 87192 
505 / 298-6994 


Sente Technologies ................. 1402, 1404, 1406 
1213 Innsbruck Drive 
Sunnyvale, CA 94089 
408 / 744-7398 


Show -Games. chi vs. 45s oa o she ie eine es 2019, 2021 
141 Rue Du Laveu 
Leige, Belgium 4000 
(32) 41-529971 


Simutrek, Inc. ........... 135, 137, 139, 234, 236, 238 
3475 Investment Blvd., Suite 5 
Hayward, CA 94545 
415/887-3061 


Skee-Balle IhG ec 5 caer iii hance ewe teaween 530, 532 
8th and Maple Streets 
Lansdale, PA 19446 
215/362-0300 


Stambouli Brothers................ 115, 117, 214, 216 
102 Av. Jean Jaures 
93500 Pantin, France 
(33) (1) 843-43-00 


Standard Change Makers, Inc............... 209, 211 
422 East New York Street 
Indianapolis, IN 46202 
317/639-3423 


Standard Metal Typer, Inc................-0..0008- 339 
2910 W. Montrose Ave. 
Chicago, IL 60618 
312/583-8300 


Status Game Corp. 44.4444 sdaeve tian oes 838, 840 
17A Culbro Drive 
W. Hartford, CT 06110 
203 / 278-1397 


Stern Electronics, Inc. ......... 701, 703, 705, 707, 709 
800, 802, 804, 806, 808 
700 Chase Ave. 
Elk Grove, IL 60007 
312/981-9600 


Summit Systems, Inc. .............00 eee eee 531, 630 
8435 Canoga Ave. 
Canoga Park, CA 91304 
213/988-7711 
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Sundance Distributing Systems, Inc.............. 1420 
P.O. Box 173i 
Henderson, KY 42420 
502/826-1026 


Sunshine Amusement 
Distributing, IMC.¢54 ss 204s ss esay ses 1133, 1135, 1137 
406 S.W. Grover Street 
Palm Bay, FL 32905 
305 / 724-8388 


Suzo0 Trading Coe 94663545566 e ese wae titn Ss nares 809 
Pieter de Hoochstraat 40 
Rotterdam, Netherlands 3024 CS 
(010) 766 399 


TSK Bl@ctrOnies -a.6.c04 50th oeuks44e ees 2020, 2022 
18005 Cortney Court 
City of Industry, CA 91748 
213/810-1291 


Taito America Corp. .......... 619, 621, 623, 625, 627 
718, 720, 722, 724, 726 
1256 Estes Ave. 
Elk Grove, IL 60007 
312/981-1000 


Tech Vend Marketing... 2.66606 c cee enews eee eneees 6 
6040 Dawson Blvd., Suite C-D 
Norcross, GA 30093 
404/448-9393 


Tetikat: Limited cos2i 4 essence cates Sheehan es Ras 19 
41 Kanda Higashi-Matsushita-Cho Chiyoda-Ku 
Tokyo, Japan 101 
03 (256) 0378 


Teleworks; ING. -s.c4 k-9< 6565223 Oe es 24 swoon 1419 
19209 Parthenia Street, Unit D 
Northridge, CA 91324 
213/993-0837 


Third Wave Electronics Co., Inc................. 1131 
4021 N.E. 5th Terrace 
Fort Lauderdale, FL 33334 
305/564-0521 


Tommy Lift Gate Manufacturing Co.............. 305 
Bus Brown Drive 
P.O. Box 8 
Woodbine, IA 51579 
712/647-2050 


Tru Check Computer Systems, Inc................ 218 
6 Nursery Lane 
Rye, NY 10580 
914/967-9300 


U.S. Billiards/K Enterprises/ 
Video Sound, Inc...............-.: 915-919, 1014-1018 
1015-1021, 1114-1122 
243 Dixon Ave. 
Amityville, NY 11701 
516/842-4242 
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Van Brook is #1 World Wide 


Keeping our Customers Number One has made Van 
Brook the Number One Leader in the Amusement & 
Casino Token Industry. No other supplier can offer you: 


e Immediate, same day shipment on Stock Tokens and 
Accessory Items. 


¢ Buy-Back Agreement 100% on Stock Tokens. 

e Special-Sized Token Wrappers. 

° Wide array of all necessary Signs and Stickers. 

¢ Accessory Items in stock for immediate shipment. 


* Token Mechs (Metal & Plastic, 48 different sizes 
and types). 

* Cradles & Cradle Kits. 

* Push Chutes (Complete, Single-Token & 
Double-Token), Replacement Slides. 

English #515 Roll-Down Acceptors. 

English 4 x 4 Replacement Cradles & Kits. 

Klopp Token Counters. 

Security Cash Controller 

Kwik Koin Token Dispensers. 


| 


U2 


=hemart= 
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e Expert Technical Advice & Assistance, based on 
many years of experience. 

¢ Professional Artwork & Design Service at no charge. 

¢ Hundreds of attractive Stock Dies . 

e NOTES & QUOTES Promotion Booklet (up-dated 
and revised periodically). 

e Exporting Expertise -- We know the Export Market, 
and how to solve its complex problems. 

¢ Product Exellence -- Van Brook Standards of 


Precision and Quality Control are the highest in 
the Token Industry. 


Phone or write for catalog & samples 


ne’ JIC eh e sy 
BER Qpaan ) (site 
HOLIDOME —~ . NO TIENE * 
CREATI TENNESSEE * vA LOR * 
59,00 x * 


Copyright © 1982 © Van Brook of Lexington, Inc. ® All Rights Reserved. 


VAN BROOK OF LEXINGTON, INC. ¢ P.O. BOX 5044, LEX. KY. 40555 


———aas (606) 231-7100 oen—— 
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Universal Machine Co., Inc. .....................435 


5201 S. Hampton Road 
Dallas, TX 75232 
214/330-5261 


Universal USA, Inc. ............... 931, 933, 935, 939 
941, 1030, 1032, 1034 
3250 Victor Street 
Santa Clara, CA 95050 
408 / 727-4591 


The Valley Co............ 801, 803, 805, 900, 902, 904 
P.O. Box 656 
Bay City, MI 48707 
517/892-4536 


Van Brook of Lexington .......................1230 
P.O. Box 5044 
Lexington, KY 40555 
606/231-7100 


Vendall Machines Limited....................... 906 
110 Isabella Street 
Ottawa, Ontario, Canada K1S 1V5 
613/237-6650 


Vending International Corp. ................ 341, 440 
33157 Camino Capistrano “C” 
San Juan, CA 92675 
714/661-6808 


VONGODPIISG, INC: sich r4002 es euesseastwacesaeeeen eee 
30 Di Thomas Court 
Copiague, NY 11726 
516/842-3810 


Venture Line, Inc...................... 833, 835, 837 
3731 E. LaSalle 
Phoenix, AZ 85040 
602 / 243-6289 


Video Horizons, Inc. ........... 2.0... cece eee ee tc A 
63353 Nels Anderson Road 
Bend, OR 97701 
503 / 389-7626 


Video Music International......................2018 
8265 Sunset Blvd., Suite 108 
Los Angeles, CA 90046 
213/656-8890 


Videotronics, Inc. ............ 00.0 cece ee ee ee ee ee 438 
46 Hardy Drive 
Sparks, NV 89431 
702/331-6050 


Vivid Vision Video .......................++ 333, 335 
1950 Howell Mill Road 
P.O. Box 19755, Station N 
Atlanta, GA 30325 
404/351-0414 


Wico Corp.............00 cece eee ees 415-427, 514-526 
6400 W. Gross Point Road 
Niles, IL 60648 
312/647-7500 


Wildcat Chemical Co./Big State Supply Co........120 


1349 East Seminary Drive 
Fort Worth, TX 76115 
817/924-8321 


Williams Electronics ...........315, 317, 319, 321, 323 
325, 327, 414, 416, 418 
420, 422, 424, 426 
3401 N. California Ave. 
Chicago, IL 60618 
312/267-2240 


Roger Williams Mint .......................224+-207 
79 Walton Street 
Attleboro, MA 02703 
617/226-3310 


World Wide Press, Inc. .................2002+2.- 436 
110 3rd Street South 
P.O. Box 143 
Great Falls, MT 59403 
800 / 548-9888 


Zamperla, Inc.................200eeeeees 1416, 1418 
16 Edgeboro Road 
East Brunswick, NJ 08816 
201 / 238-6280 
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VISIT US AT THE RIVERGATE, NEW ORLEANS. 
BOOTH NUMBERS 1001 THROUGH 1011 AND 
1100 THROUGH 1110. 


> \ 
AMUSEMENT 
& MUSIC 


fi COINMAN INTERVIEW 


By Valerie Cognevich 


wes 


Wes Lawson has spent the last year as president of 
the national Amusement and Music Operators Associa- 
tion. Wes and his wife Margaret traveled nationwide to 
attend almost all of the state association meetings. 

Wes has been an operator for 40 years and has seen 
many changes in the industry. His son, Manley, who was 
with IBM for more than 10 years, is now at the family 
business, Lawson Music Company in Winter Haven, 
Florida. 

Through representing the AMOA at the state 
association meetings, the operator in Lawson came 
through, and he oftentimes could be found attending a 
seminar, absorbing information along with the other 
operators. His speeches were from the heart and not notes. 

Lawson has a deep love for the industry and is very 
optimistic about its future, noting that the amusement 
portion of the industry is just beginning and there will be 
new things to come not even yet imagined. He is also a very 
strong believer in the basics of the industry—pool tables, 
jukeboxes, and pinball. “It is time for operators to realize 
the importance of the basics,” he reflected. 

He admires the people in this industry, and he believes 
you have to trust your fellowman until he gives youreason 
not to trust him anymore. An incident in North Carolina 
confirmed this belief. His wife, Margaret, had 
inadvertently left her camera and purse in the lobby of the 
hotel. Not missing it for several hours, they felt certain that 
someone had picked up the items and they would never see 
them again. When they got to their room, there was a call 
from a North Carolina operator telling them that he 
had found the missing items, was concerned, and wanted 


Each year in Play Meter’s AMOA issue, the to make sure they were returned. The Lawsons got 
outgoing AMOA president is interviewed to get an everything back—though the honesty and concern the 
in-depth look at his year as president. This year is North Carolina operator showed probably meant much 
no exception as Wes Lawson shares his thoughts on more to Lawson than the returned items. 


his year as AMOA president. 


What were your feelings when you became president of 


AMOA? Do you feel you have accomplished what you set 
WES LAWSON _eiwee ies 


I feel that it was a privilege for me to be elected as 
president. When I went into office, I didn’t have a 
particular program I wanted to see developed this year. We 
had been working with state associations as closely as 
possible, and I think this is where we need to continue to 
exert our efforts. It has proven satisfactory for us this year. 


Do you think the state associations are growing stronger? 

Yes, I believe that. I know we are getting more state 
associations. I think they are becoming stronger because of 
all the adverse legislation at all levels. 


Has the AMOA helped the state associations with some of 
the legislation? 


ers voneoresonsessesesseneccscnesnsaevasesaessDDeRSODRSRRSONENURNUeDADONTSODSSDUREHSDOOETSTORUDRCDDORERNDOCESROSEODEROSORES RON eeNENCSeEcNEseReCEORERREDeREREEDeDEReTeeNecoTETTNCCeNC oN ONTeRSeT SST RCNONU TOON ETOSE NN CUO NNER ON OCR OI IOC toR NaS CeRDeRORDUOUSSORRO SOO SUOUNOO LNs eseSeSERORESOUDODSSODURESOONODOOODUDBOSOSODURODUSUOSUODUDDODDDOLODOUSURSUDUROSULOUCSDOCONTEoEEDNeccteoTeczeT® 
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@ Any place where you have progressive operators 
who have been successful, you will find strong 


leadership and strong associations. ® 


No question about it. We have been more helpful in 
some states than others. But there is just no doubt in my 
mind that we have been very, very helpful in many 
instances. 


How have you been helpful? 

We have been able to help because we are aware of 
what is going on in other states. Anytime you can pass 
information along, especially in our industry, about what 
is going on in other parts of the country, it can prove to be 
useful information. I don’t think we’re really any different 
in Florida than they are in California or New York or 
wherever, and I think it has been helpful to pass on 
information. 


Would you say the AMOA is a clearinghouse of informa- 
tion? 

Yes, we have encouraged the state associations to be 
more closely in touch with our AMOA office in Chicago. 
And this year it has developed that we have had more and 
more state associations that have been on a first name 
basis, you might say, with our office. 


Should the AMOA have a member from each state associ- 
ation on the board of directors? 

We encourage that. The way we select our board is 
through nominations, and we have encouraged the state 
associations to nominate people who have excelled in their 
areas. The problem has been that we have been top heavy 
in one particular state, but that is not AMOA’s fault 
because we did not have any candidates from that 
particular area. But I think you will see this year that we 
will be more widespread. 


Who nominates the board members? 

We usually ask state associations to send nominations. 
Any member can nominate anyone, but he has to be 
endorsed by five members. So normally the state 
associations would be the ones who would know who has 
excelled and who would be a good candidate for the 
national board. Every place we go and through mailings 
we do, we encourage associations to send nominations. 


Could you briefly tell us how the AMOA board of 
directors is set up? 

We have 10 directors that are elected each year, and 
these serve a three-year term. Then they must go off for a 
year but may be nominated again after that year. Out of the 
10, three vice presidents are elected. These vice presidents 
are then also elected for a three-year term. After the three 
years, they go off the board unless they are selected to go 
up to treasurer, secretary, first vice president, and then 
president. This is usually the chain of command. So there 
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are 30 board members, nine vice presidents, a secretary, 
treasurer, first vice president, president, and five past 
presidents to make up the 48 member board of directors. 


Have you helped your state association as the president of 
AMOA? 

In Florida we have a very strong association, and we 
are very proud of it. I think my being president is only 
something they would be proud of—someone from their 
State being president of the national association. I would 
not favor Florida over any other state. We would do 
anything for any state we could. 


How do you feel when someone says the AMOA is not 
doing everything it could be doing? 

You are not going to satisfy all the people all the time. 
No one can do that. When they are talking about AMOA 
not doing everything they could, I think anyone who 
analyzed it would realize that AMOA cannot fight all the 
brushfires in all the hamlets. I don’t know what the 
members of AMOA are looking for that AMOA is not 
doing. I know that in one state I visited there was some 
misunderstanding. I think part of the problem is that 
people are not involved and really don’t know what the 
association is doing. It’s so easy to have the Monday 
morning quarterbacks. 


Don't state associations have the same problem? 
Operators don't join because they don’t feel the association 
is doing enough. 

No question about it. It’s usually the ones who are not 
involved that do the most complaining. One of our 
presidents made the remark, “It’s not what the association 
can do for you, but what you can do for the association.”’ I 
think that would be something people should take a hard 
look at. Everyone wants to sit back and let John Doe do 
the work. Many times AMOA or any other association is 
getting some undue criticism that it doesn’t deserve. Most 
of the time it’s through ignorance. 


AMOA has been working on the copyright problem for 
several years. What has been accomplished? 

This year, of course, is the first year we have had any 
legislation introduced in our favor. Before we had been 
trying to combat legislation that was already a law. Now 
we have taken the stand that we want to change the law. 
That is a fact this year. We have the bill introduced in the 
Senate by Senator Zorinsky from Nebraska and in the 
House by John Breaux from Louisiana. 


Most of the operators have heard about this bill, but could 


you briefly tell us about it? 
(continued) 
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It is not true that the manufacturers will pay anything. 
The manufacturers will actually be a collection agent. We 
are advocating that the jukebox operator will pay a 
onetime charge of $50 on each jukebox that is sold in this 
country. The jukebox manufacturers, in this country (since 
they are the only ones we have approached), are in favor of 
this legislation. They will make the collection and return it 
to the copyright office which will be very simple for the 
copyright people to police. 


So, in effect, when they sell the jukebox, they would add 
$50 onto the cost for the fee? 

That is right. The bill also states there would be a 
onetime charge of $25 for used jukeboxes that are now in 
the field, and it would be the operators’ responsibility to 
report those to the copyright office. The policing of the 
copyright fees that are in effect now is almost impossible. 
The Copyright Tribunal has the privilege of re-evaluating 
this in 1987 and, of course, in 1984 the jukebox fee goes up 
to $50 per machine per year. In 1987 when they re-evaluate 
it, gosh knows what they'll come up with because they 
already went from $8 to $25 to $50 in just a few short years. 
It is something that could actually put the jukebox 
operator out of business if the jukebox license is 
accelerated. The AMOA has worked hard and long on this 
project. 


The AMOA had been criticized for not trying to go fora 
complete exemption. 

Well, that would be great. But to go for complete 
exemption, you have to have a sponsor and we could not 
find anyone to sponsor a bill that would give us acomplete 


Choice 


March 9-11, 1984 
O’Hare Expo Center 


Seminar Program 


Arcade Game Mix & Traffic Flow 
Internal Cash Controls 
Laser Discs — Special Servicing 


Arcade Profit Analysis 
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The Operator’s 


@ Chicago, Illinois 


exemption. So we came with the next best thing that we 
knew. Sure, some of the membership will criticize, but they 
don’t know the background, again, because they have not 
become involved. 


When jukebox operators had to pay $8 in 1978, video 
games were just getting popular. Do you think operators 
put less importance on something dealing with jukeboxes 
at that time because of the popularity of video games? 
With the advent of video games, I agree that the 
jukebox was kind of pushed to the side and forgotten 
about. I think that the jukebox and the pool table are the 
backbone of our industry. Pinballs go up and down like a 
yo-yo, but they have been here for many years. Even before 
the advent of video games, I think AMOA was being 
criticized for the ASCAP bill. Then after video games, they 
had more revenue coming out of the amusement part of the 
business and they weren’t too concerned about what was 
happening with the jukebox. It was put on the back shelf. 


What about this year? Many operators are looking back to 
the basics of the industry which include jukeboxes. 

It has turned around this year. I hear all over that 
people are paying more attention to the jukebox. Many 
times it was the way they got their start and then it was the 
backbone of the industry. The revenue coming from a 
jukebox is more stable than most types of equipment. A 
jukebox is something location owners want in their 
business to keep customers. In a lot of locations, especially 
the mom and pop locations—there are many of these 
throughout our country—when the jukebox stops, the 
crowd leaves. A video can go down and the owner might be 


AMUSEMENT OPERATORS EXPO GIVES YOU THE COMPETITIVE EDGE! 


The valuable selection of seminar/workshops cover the coin-op topics you’ve asked for: 


Computerizing Your Route Accounting System 


Depreciation & Its Impact on Today’s Amusement Operator 


All sessions are led by either nationally recognized coin-op industry leaders, or by experts on coin-op 
industry marketing, advertising/ promotion, and technological developments. Seminars are two hours 
long, being held at 9:00 a.m. and 3:30 p.m. each day, and costing the same low price they did last year! 


CALL Caroline at 203/852-0500 to order your FREE AOE ’84 Brochure! 
Sponsored by: Play Meter Magazine @ Managed by: Conference Management Corporation 
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disturbed. But when the jukebox stops, people leave. 


Why hasn’t the AMOA made a decisive stand on the “gray 
area” game issue? 

We represent 50 states and 23 foreign countries right 
now, and I am just not able to make a statement about that 
at this time. 


You must have visited every state association since you 
have been president. What is the difference between a 
strong association and a weak one? 

Leadership. You’ve got in some states some dynamic 
people who are dedicated to the industry, and they devote 
many hours of time and money in order to promote our 
industry and promote the association. Any place where 
you have progressive operators who have been successful 
you will find strong leadership and strong associations. It 
is a lot of work. In my own state of Florida, it was an uphill 
battle to establish a state association. Of course, when you 
face a crisis, the people come out of the woodwork asking 
what they can do. But when things are running pretty 
smooth, they forget about it. It’s even hard to keep them 
interested enough to pay dues, much less come to a 
meeting. 


What do operators need to do to have a better business? 

They better start getting a fair return on their 
investment. It makes no difference how you do that, 
whether it’s done on a minimum, a guarantee, percentage, 
or whatever. But if operators don’t install equipment in 
various street locations and have a written agreement with 
those locations that they will be able to get X amount of 


dollars, then they just won’t survive. It’s that plain. 


What about diversifying? 

It would be questionable to me that anyone just 
Operating video games could survive. I have talked to 
several people across the country who were just operating 
video games, and they are already starting to diversify. 

The amusement game industry is just in its infancy. 
We have just scratched the surface. We are going to see 
many things in the future, but the cost is going to be so 
great that I’m afraid it will be impractical for operators to 
buy the equipment and operate in certain locations unless 
they get some kind of guarantee or minimum. 

This industry is the only industry in the world wherein 
an operator will take thousands of dollars worth of 
equipment and install it in a location on a handshake ora 
howdy. We don’t ask for a receipt, contract, or ask them to 
do anything. 

Times have changed now. We are going to have to 
change our method of operation. We will have to start 
requiring contracts, guarantees, or whatever it might be. 


It sounds like you are saying that the industry has to get 
more professional. 

No question about that, you’re nght. And with the 
investment we are going to have, operators will be forced 
to become more professional. I think over the past 25 years 
we have become more professional. I have been in the 
business 40 years, and I know we are a heck of a lot more 
professional in our own business than I would have ever 
thought we would be back 40 years ago. I have advocated 
across the country different things we have done in our 


DISTRIBUTORS 
WANTED eve. 


We’re an established novelty 

, game manufacturer and are 

+s 7 now looking for established 

y distributors to represent the 
Zamperla line. 


Call today for details. 


ARM TO ARM COMBAT 


with MR.MUSCLE * * * * 
Arm to arm combat with MR. MUSCLE 
will be a super attraction for where- 
ever fun-loving crowds gather. Your 
customers can enjoy a traditional 
arm-wrestling match because the 
action of the game allows MR. 
MUSCLE’s arm to be knocked down. 


@ (201)238-6280 tix. 642286 


See us at the AMOA Show, Booths #1416-1418 


16 Edgeboro Road - East Brunswick, N.J. 08816 


The following kiddie rides are now available: 


Helicopter ¢ Red Baron © Dumbo @ Motorcycle @ Racing Car 
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Beware of Substitutes! 


Replace with Genuine 
ACE II® Locks 


There are many tubular locks on the market, but only one 
is the new, technically refined ACE II.® Because it is 
produced through a patented, precision process; the ACE 
II® provides a level of security unavailable in other tubu- 
lar locks. In addition to higher security, the ACE II® 
offers the convenience of operation with your present 
registered key series. 


So if you are thinking of changing locks, change to ACE 
I1®. Don’t compromise your security by revealing your 
ACE® registered key series to a third party. Your regis- 
tered key series is a vital part of your security chain. Keep 
it intact! We maintain thousands of codes in strictest 
confidence for the exclusive use of our customers. 


Write or call for the facts on the new ACE II® before 
making any changes that might prove costly. 


CHICAGO LOCK CO. 


4311 W. Belmont Avenue, Chicago, IL 60641 


319/282-7177 
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business that have been profitable. I keep telling operators 
that the thing we must do is get a fair return on our 
investment, and we are entitled to that. 


Do you think operators have a better chance of seeing their 
return on investment on pool tables and jukeboxes than on 
videos? 

Yes, but even on those the operator needs to set a 
minimum or a guarantee. For many years we have been on 
a minimum with our jukeboxes. We never worried too 
much about pool tables because if they didn’t produce that 
minimum we moved them. The cost of pool tables today 
really hasn’t gone out of sight compared to video games. I 
think though the pool table is one of the easiest pieces for a 
location to buy. The operator has to protect himself there. 


How can operators stop locations from buying their own 
tables? 

I strongly advocate pool leagues. Some people in our 
industry have been very successful with pool leagues. In 
Our Operation, we took a man and put him strictly on the 
pool league program. With the league program, you can 
require many things (such as contracts) to protect your 
business. You are offering the location something he could 
not get if he doesn’t have your pool table in his location. 
That is the advantage to us in organizing a pool league. 


Didn't you son Manley visit some of the successful pool 
league operators before your leagues were started? 

Yes, he traveled to several successful pool league 
operators. I have found in this industry the successful 
Operators are always willing to share with others in the 
industry. The successful operators don’t try to take their 
success and lock it up somewhere—not only in other states 
but even in our own area. This sharing is unique in our 
industry. The operators Manley visited just laid everything 
out and had their people come in and tell him what they 
had done and how they had been successful with pool 
leagues. We took all the information and studied it, and 
even threw in some ideas of our own, and that is how our 
pool league program developed. I think it’s a combination 
of Dynamo and Valley and some others. 


AMOA has expanded its seminar programs this year. Isn't 
it because operators want to share information? 

That is true. We put out questionnaires asking opera- 
tors what they are interested in, and what they would like 
to have. We have an educational committee and members 
are scattered across the country, and they all try to find out 
what operators are interested in. We are even planning 
some of the seminars to be presented twice because we felt 
that we may not be able to accommodate everyone in one 
session. 


The image of the industry has always been under scrutiny. 
Has the AMOA been doing any public relations work? 

We are trying to do as much PR as we can. When 
video games came, we moved offices, hired new people, 
etc. But we only have so much money to work with. We 
know if we had the money we could hire a full time PR staff 
and could do a fantastic job. But even without that staff we 
have been doing as good a job as we know how. 


What programs are you working on ? 
First we are putting out any information we canto the 
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news media. We provide radio and TV stations interviews 
on the industry. Anytime we have any adverse publicity we 
try and combat that as fast as possible. Sometimes we may 
be late getting out news releases, but sometimes it’s not our 
fault. Sometimes they may not be printed right when we 
send them. We can move pretty fast on any situation that 
might affect the entire industry. 


Hasn’t AMOA been working with the manufacturers’ 


association (AGMA) and the distributors’ association 
(AVMDA)? 

This was one thing I suggested—that the three 
associations sit down and discuss problems we may have. I 
am a firm believer that when adults sit down and talk, they 
can work out many things. We had a meeting in Chicago 
just before the AOE show this year, and they did form a 
committee which includes the executive directors of each 
association. They get together each month. We try to 
supply information to each association; we have nothing to 
hide. We want to have everything up and above board. 


Operators have had bad feelings toward the manufacturers. 
What can be done about this problem? 

One thing the manufacturers are going to have to do, 
and I said this at the meeting in Chicago, is produce a piece 
of equipment that each segment of the industry can see a 
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RAM CADaCHY dc sen kaeno des sGaWehe es eed eS eee ee eee aeh es bade chances here uees wees 8K bytes 
DisDlaY 45sse bee esoyasxeseseees Hexadecimal 7 segment, LEDS-8 digits, (Address display - 4 digits, 
Command and data display-4 digits.) 
MOM -SCIOCHON 60:04 o:0.00:6.0'S KS os 5a eee eS eae ees Combination of the settings of two slide switches. 
KOQU0AIGs st 0desteawen eu des dewewus seca coer ens Command Keys-7, Data Keys-16, Reset Key-1. 
Extorrial WitOriaGe sas 663634044 605.0005 5 4 Row Oe eS Seka we eR ES RS232C/TTL level Serial interface. 
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all functions self contained 
no additional modules necessary. 
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VS ava PKW-3000 


High reliability 

RS 232 C/TTL level serial 
interface provided as standard 
Easy operation of external 
communication mode 

The RAM-Buffer type programmer 
exclusive for EPROM/EEPROM 
Many checks and protective 
functions of devices 

High quality results in superb cost 
performance 


TTT eee ECE E TOT Ee 8085 CPU control 
Programable PROMs....... cians eae 2716, 2732, 2732A, 2532, 48016, 2564, 2764 or their equivalents 


Method of control... ..ccececeess owe t ee ween aes 


The whole secret of this industry being able to survive is for the 
manufacturers to produce better quality equipment. 


PTT OCC lh 


fair profit on. They could sell to the distributor, who in 
turn could sell it to the operator, whereby each one could 
see a fair profit. You have to have a healthy operator to 
have a healthy distributor to have a healthy manufacturer. 
I think this is what should happen. | believe that pinballs 
are another part of the backbone of the industry. But the 
pinballs manufactured today are plagued with service 
problems. Videos seem to function fairly well, but pinballs 
require many more service calls that are expensive. 

The whole secret of this industry being able to survive 
is for the manufacturers to produce better quality 
equipment. 


It sounds like you are trying to re-establish the lines of 
communication between the manufacturers, distributors, 
and operators through the three associations. 

I would love to think that would be the case. A 
problem in this industry has always been communication. | 
can use an example in our own operation. If we can sit 
down with our competitors and talk things out, things can 
be worked out. And I truly believe it can work the same 
way on a national level. They may not always believe us, 
but at least we are sitting down talking. But I still cant 
think anything but good can come of the three associations 
getting together and sitting down and talking. No one can 
survive without the other. ® 


Low Cost 
Portable PROM Programmer 


$995.00 


Compact 


Portable 


3 yr. Warrantee 


(Texas Instruments’ 2716 is not applicable) 


460 Wildwood St. 
Woburn, MA 01801 USA 
Tel: 617-938-8950 

- Telex: 95-1294 
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FRANK’S 4 


AMUSEMENT 
& MUSIC 


I was asked to write my opinions 
concerning what I hope to see at the 
AMOA Show. Given the state of busi- 
ness, I feel the same anxiety and uneasi- 
ness as do many other fellow opera- 
tors. We all naturally hope that many 
new concepts and game innovations 
will be presented, giving the craving 
players what they now need so desper- 
ately. Millions of game players are out 
there waiting with us, and the 
manufacturers certainly know that the 
need is present. Our industry has gone 
through slow periods before and has 
always rebounded, and it was always 
the new ideas that were responsible. 
These thoughts may be wishful think- 
ing, but here is what I hope to see at the 
AMOA: 

Laser Games—There should be a 
laser game shown from just about 
every major manufacturer. We’ve 
already heard about Cliff Hanger 
(Stern), M.A.C.H. 3 (Mylstar), and 
Astron Belt (Bally). Talk among oper- 
ators will be centered on which laser 
game looks the best, how many they 
can afford, and how reliable they are. 
Most of these questions will be irrele- 
vant because laser games will be in 
short supply, at least for the next few 
months. I hope there is a good laser 
game for under $2,000 with quantities 
readily, available. 

Conventional Videos—The market 
is saturated with conventional video 
games, but I expect that each manu- 
facturer will show at least one (if not 
more) new video game. These will 
probably be priced to compete with all 
the closeouts and will cause further 
damage to our already saturated 
industry. I think the public is sick of 
conventional video games, and it’s 
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Seninsky 


What | Hope to See 
at the AMOA Show 


time to look to the future. 

I will keep an eye out for unique 
games like Star Wars that possess 
superior graphics by utilizing sets of 
PC boards and some innovative tech- 
nology. I feel that a few manufacturers 
are aware that laser-type quality 
graphics can practically be obtained 
through less expensive means. These 
games will cost a little more than what 
current videos are selling for but will 
still be quite less than the cost of laser 
games. These games are badly needed. 
Let’s hope there are some of these on 


the market soon. 


Conversion Kits—There will be 
many inexpensive conversion kits to 
choose from such as Mr. Do’s Castle. 
Kits have rapidly become a very 
important part of the industry and will 
continue to be. A good interesting 
game kit will always be needed because 
there will always be “dead wood” lying 
around. Laser kits may even be avail- 
able soon, but I don’t think we'll see 
any at the show unless there is an 
update kit for Dragon’s Lair. 

Non-videos—There will be a few 
games such as Chexx and different 
models of shuffle alleys. These games 
have broad player appeal and long 
lasting quality. Operators will look to 
spend money on those games that will 
give them the best return. I hope there 
is at least one great game among them. 


Service Equipment 

1. A universal laser disc unit that 
could be used in any laser disc game. 
This unit would come with all the 
necessary adapter cables and be port- 
able so a service tech could carry it 
with him on service calls. There could 
be nothing worse than having a new 


By 
Frank “The Crank” 


laser game out of operation. 

2. A ROM Service Computer 
System. This system would be similar 
to a computer terminal communi- 
cating with its master computer. The 
main library computer would have all 


‘the information on every ROM for 


every game. You would be able to copy 
a ROM with your ROM Programmer 
hooked up to your computer which 
itself is attached through the telephone 
line. The price per ROM would be 
high, but imagine the time this would 
save. 

3. A joystick unit that would replace 
the one used in Food Fight. 

4. An audible volt meter that could 
sound out the readings so a tech would 
not have to watch the display. This 
meter could make troubleshooting a 
bit more fun and also let a tech keep his 
concentration on what he’s doing. It 
would also save precious time! 

5. A universal test jig that is simple, 
easy to use, and yet very accurate. All 
you'd have to do is connect the logic 
board to the jig, and the jig would read 
out the position of the bad component, 
and/or display the circuit where there 
is an open (bad solder connection, cut 
trace, etc.). The jig would come witha 
manual covering almost every game 
made in the last five years. You could 
update the test jig by hooking your 
new good boards up and entering their 
configurations into a separate updat- 
ing jig bank memory. 

6. A desoldering station unit that 
would not clog up. 

7. A tool case equipped with a mini 
scope, a Signal generator that could be 
used on all color raster, color X-Y, 
black/white raster and black/white 
X-Y monitors, and a regulated power 
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¢ BALL BEARING & ROLLER 
ACTION 

e PLASTIC KNOB PERMANENTLY 
ATTACHED TO THE SHAFT 

¢ CAN BE CHANGED FROM 
4-WAY T0 8-WAY IN SECONDS 

° FACTORY ADJUSTED 
EXTREMELY ACCURATE 

¢ HEAVY DUTY LEAF SWITCHES 
WITH GOLD FLASHED 


CONTACT POINTS 

¢ HARDENED STEEL, IT WILL 
OUTLAST ANY JOYSTICK ON 
THE MARKET 


We know that once you have tried 
our joystick, you will go nuts over it. 
So we would like to make you an 
offer that you can’t refuse. 

Simply, buy one, at our regular price 
and get the second one absolutely free. 


Monroe Electronics Co. 
355 DENTON AVE,, NEW HYDE PARK. N.Y. 11049 


PLEASE RUSH ME 916-248-8911 
MONROE DELUXE JOYSTICK AT $29.95 
SECOND ONE FREE 2-4-8 WAY 


MONROE REGULAR JOYSTICK AT $15.95 
SECOND ONE FREE 2-4-8 WAY 


SEND TO: 
NAME OR 
COMPANY 


ADDRESS 


TEL. 
SEND C.0.D. (1) CHECK ENCLOSED (J 
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supply and a built-in digital meter. 

8. A type of acrylic panel that 
would go over control panels so over- 
lays wouldn’t have to be changed. 

9. Electronic components (transis- 
tors, diodes, capacitors) that would 
change colors when they malfunction. 
For example, a transistor case (or part 
of the casing) that corresponds to the 
emitter section would change color 
from blue to brown when the transis- 
tor doesn’t work up to specifications. 


New Industry Concepts 

1. All games will come with pro- 
gram chips that absolutely cannot be 
copied. This will eliminate all bootleg 
games which will keep the market 
value of good games high. 

2. The chassis-less monitor (like the 


Atari Amplifone color X-Y) will 


become common in all games. The 
high voltage and deflection boards are 
mounted to the cabinet walls and are 
easy to remove and troubleshoot. 

3. Games will be good enough so 
50-cent play will become the norm. 

4. Manufacturers will only produce 
a game after going through an exten- 
Sive testing program to make sure it’s a 
winner. All manufacturers will not 
Over-produce so each will be able to 
test a game for a few months, without 
being under pressure to produce, pro- 
duce. 

5. Manufacturers will not release 
coin-op games to the home market 
until three years after the coin-op 
game is made. This will be enacted by 
an amendment to the Constitution of 
the United States. 

6. If the industry follows these con- 
cepts, trade-ins (a word not heard in 
quite a while) will again be a part of the 
industry. Imagine trading or selling 


from 
coupler 


4584B 


games six months after they were pur- 
chased for only a few hundred dollars 
less? I know this sounds absurd to 
some, but that’s the way it once was, a 
long time ago. 

7. Game meters will not be able to 
be disconnected but games could be 
ordered without meters. (There are 
some operators who don’t want 
meters.) Most operators these days 
want to know exactly what each game 
iS grossing. 

8. And last, no one at the AMOA 
will tell us that all this “wonderful new 
technology” will enable game manu- 
facturers to reduce the prices of the 
games inthe future. All else, but this, is 
believable. Is it not? 

Enjoy the show and “keep crank- 
ing.” 


Service Tip Contest 

Dona Dunlap of Texas Film Cas- 
sette, Garland, Texas wrote to tell us 
his method of increasing the trak ball 
sensitivity on many of the earlier 
models of Atari’s Centipede. In these 
games, often the trak ball pulses are 
not high enough in amplitude to oper- 
ate the 4584B CMOS devices at E/ R10 
and E/FI11. 

The solution is fairly simple. See 
Figure 1. Cut the etch for Vcc of each 
chip (only one chip is used on uprights) 
and construct a voltage divider that 
will reduce the Vcc of +5 volts down to 
approximately 3.5 volts. In turn, the 
CMOS device will inherently lower its 
switching level by the same percentage 
while still maintaining an output level 
that is TTL compatible. This may save 
someone the cost of two LED couplers. 
The sensitivity of the trak ball will 
increase (improve) by approximately 
30 percent. e 


f(\ +5 Volts Vee 


Cut trace here 


+3.5 Volts Approx. 


to logic 


Figure | 


PLAY METER, December 1, 1983 


Five 
great reasons why 


Modern Vending Sales 


should be your 
Video Game 
Distributor. 


1. 50 years experience in coin-op 

2. We are specialists in all phases 
of setting up Video Game Centers 

3. Thousands of used games in 
excellent condition in inventory 

4. We have the most popular games 

5. Our prices are very competitive 
Factory Authorized Distributor for: 


Atari ¢ Williams ¢ Taito « Nintendo « Stern « Seeburg « 
GDI e Exidy « Rocy-Ola e 
Game Plan e Nichibutsu e Valley 


1-800-428-1771 (ass 
1-800-382-4050 tnciana 


Modern Vending Sales, Inc. 
7940 Pendleton Pike 
Indianapolis, Indiana 46226 
(317) 542-9207 
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NEW ORLEANS 


A Modern City 


ew Orleans is a city with a 
| N colorful and romantic history, 
one that is filled with legends 
and tradition. Its history is as quaint as 
its wrought-iron cornstalk fences and 
at the same time as racy as its 20th 
century legalized red-light district. 
First inhabited by Indian tribes, 
New Orleans was founded in 1719 by 
the French Canadian, Bienville, who 
named the city after the French Duc d’ 
Orleans. The original city is New 
Orleans’ present-day French Quarter 
bordered by the Mississippi River, 
Canal Street, Rampart Street, and 
Esplanade Avenue. Jackson Square 
(once called Place d’Arms) was inclu- 
ded in the original plans as a military 


review area. . 
. 


In 1727 the Ursuline nuns were sent . 


to New Orleans to care for the sick and 
to open a school for girls. Their 
convent still stands and is one of the 
oldest buildings in the Mississippi 
Valley. Shortly thereafter, a group of 
French girls, described as “poor but 
decent,” were sent to the colony as 
potential brides for the colony’s men. 
These girls, who brought with them a 
chest of sorts (called casquettes), are 
referred to as the “Casket Girls.” They 
remained under the care of the Ursu- 
line nuns until they found suitable 
husbands. Even today, New Orleans 
remains predominantly Catholic, 
unusual in an area surrounded by 
southern Protestants. 

During the Seven Years War, 
France lost all of its territory east of 
the Mississippi River except New 
Orleans. But France’s Louis XV, ina 
secret treaty, signed the colony over to 
his cousin, King Charles III of Spain. 


Although the French colonists staged 
a revolt against the first Spanish 
envoy, New Orleans existed (and 
prospered) under Spanish rule. 

During this period, the port city 
grew. The Cabildo (a_ present-day 
museum) became the seat of Spanish 
government in 1769. 

Fires in 1788 and 1794 destroyed 
more than 800 buildings (most of 
which were wooden structures built by 
the French), so today many of the 
French Quarter edifices are actually of 
Spanish design and influence. Also 
destroyed in the 1788 fire was the first 
of three Catholic churches built on the 
site of what is now St. Louis Cathedral 
in Jackson Square. 

In 1793, many of the colonists were 
afflicted with yellow fever and cholera. 
The city was to suffer two additional 
yellow fever epidemics, in 1853 and in 
1905. 


Presbytere 

Building on the Presbytere (which 
has been a museum since 1910) began 
in 1794. It was to have been used to 


house the Cathedral priests; instead, 
the structure became a city courthouse 
after its completion in 1813. 

In 1803, Louisiana was passed from 
Spanish rule back to the French. And 
in less than a month, the French sold 
the entire Louisiana territory to the 
American government for less than 
four cents per acre. 

The Creoles, those of French and 
Spanish descent, and the new Ameri- 
can settlers made up the two major 
segments of New Orleans’ population. 
The dividing line between the two 
groups became Canal Street. (A canal 
that was planned here was never dug.) 
The Creoles remained in the French 
Quarter while the Americans settled 
and established businesses on the 
Uptown side of Canal. Even today, the 


age, it became necessary to bury the 
dead in above-ground vaults. New 
Orleans’ unusual cemeteries are 
popular tourist attractions. A partic- 


Nothing is as refreshing as the sight and 
sound of sparkling water gurgling out of a 
fountain on a tree- -shaded patio. Enjoy a 


Oe ee re ee 


i ie? 


aren etS 


os ee 
i 


names of streets running perpendic- 
ular to Canal Street change as they 
cross over. Bourbon Street in the 
French Quarter, forexample, becomes 
Carondelet Street on the other side of 
Canal Street. 

Louisiana became a state in 1812, 
which was also a year of war between 
the United States and Great Britian. 
The Battle of New Orleans served to 
unite the Americans and the Creoles. 
Ironically, the battle was fought after 
the war had officially ended, but word 
had not reached New Orleans by that 
time. 

Just prior to the Civil War, New 
Orleans experienced what is called its 
“golden era.” The arts flourished and 
the city hecame a major U.S. port, 


PLAY METER, December 1, 1983 


hook or a drink in these cool retreats 
throughout the French Quarter at restau- 


rants, bars, and hotels. 


exporting cotton and sugar cane. 

While Mardi Gras, probably New 
Orleans’ most famous tradition, had 
been celebrated by masked balls as 
early as the French colonial days, it 
wasn’t until 1857 that the first organ- 
ized parade was held. The courts of 
Comus and Rex, two of the first Mardi 
Gras krewes or parading groups, have 
met to officially end Carnival since 
1822. Mardi Gras is celebrated on the 
eve of the Lenten season. 


Above-ground cemeteries 
Another interesting tradition was 
born after 5 percent of the city’s popu- 
lation succumbed to the 1853 yellow 
fever epidemic. Because New Orleans 
is below sea level and had poor drain- 


Color photo on pages 108 and 109 by Wayne Kron. Black and white photos by Ricky Braddock. 


ularly interesting spot is the tomb of 
Marie Laveau, the voodoo queen. 

Voodo is thought to have been 
brought to New Orleans by the slaves 
and by immigrants from Santo 
Domingo in the 19th century. It is a 
“combination of ritual religion and 
black magic.” Legend has it that 
Laveau and her followers used gris-gris 
(a charm), snakes, potions, dances, and 
voodoo dolls to cast spells to get a 
lover back or to get revenge on an 
enemy. 

Louisiana seceded from the Union 
in 1861. It was thought that New 
Orleans would be used as the Confed- 
eracy’s major port in the Civil War, 
but the city was captured by Union 
forces in 1862. New Orleans remained 
occupied by the Union army until 
1877. During the Reconstruction 
period, the city began to move out 
toward Lake Pontchartrain and up- 
river. 

Immigrants from Ireland and 
Germany arrived in New Orleans 
between 1820 and 1860, but most of 
the Germans moved upriver to farm- 
ing communities. Many of the Irish 
died from yellow fever, cholera, and 
dangerous construction jobs. Italians, 
mostly from Sicily, came to New 
Orleans near the end of the 19th 
century and settled in the French 
Quarter. By 1900, however, the 
Quarter or Vieux Carre (old square) 
was virtually deserted and was fast 
becoming a slum. 

While new resorts were being 
established near Lake Pontchartrain, 
America’s only legalized prostitution 
district, Storyville, was created just 
outside the French Quarter in 1897. 
City councilman Story introduced an 
ordinance to contain prostitution to 
one area of the city, and the district, 
against his wishes, was named after 
him. Jazz is often associated with 
Storyville because of the music played 
in its taverns and bordellos. Storyville 
housed approximately 700 prostitutes; 
unfortunately, none of the original 
buildings remain. 

A revival of interest in the French 
Quarter in the 1920s and ’30s led to the 
creation of the Vieux Carre Commis- 
sion to preserve the historical area. 

There was a building boom in the 
1960s and the Louisiana Superdome, 
home of the New Orleans Saints, was 
completed in 1975. The port of New 
Orleans still ranks as one of the top 
five ports in the world. 
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Hitch a carriage ride to get a 
feel for the French Quarter’s 
European atmosphere. 
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SIGHT-SEEING 
ATTRACTIONS 
Audubon Park and Zoo (between 

Magazine Street and the river, 
Uptown) This park contains more 
than 50 acres and includes a zoo that 

has been extensively rebuilt. 


French Market (across Decatur and 
downriver from Jackson Square) 
The Choctaw Indians once traded 
here in what is now a vegetable 
and fruit market. On weekends, 
there is a flea market here. 


Musee Conti Wax Museum (917 
Conti) Includes wax figures that tell 
the story of Louisiana history. Open 
daily from 10 a.m. to 5 p.m. 


The Natchez (Toulouse St. Wharf) 
Largest 20th century U.S. stern- 
wheeler offers cruises on the Miss- 


issippi River. For cruise informa- 
tion, call 586-8777. 


New Orleans Museum of Art (City 
Park) This museum features special 
exhibitions as well as a permanent 
collection of paintings and sculp- 
ture. The museum is set in the city’s 
1,500 acre park bordered by Bayou 
St. John. Open Tuesday through 
Sunday 10 a.m. to 5 p.m. 


The Presbytere (713 Chartres) This 
museum features Louisiana docu- 
ments, a toy collection, and an 
exhibit of fashions. Open Tuesday 
through Sunday from 10 a.m. to 
6 p.m. 


St. Louis Cathedral (Jackson Square) 
The oldest cathedral in the United 
States. This has been a church site 
since 1724. 


St. Louis Cemetery No. 1 (Basin and 
St. Louis St.) New Orleans’ oldest 
cemetery features above-ground 
vaults. (This area is best seen witha 
daytime tour group.) 


Streetcars Catch the St. Charles 
Avenue Street car at Royal and 
Canal Streets. It goes up St. Charles 
Street and South Carrollton Ave- 
nue and returns by the same route. 
It’s a nice way to see the Uptown and 
University sections of the city. 


SHOPPING 
Aunt Sally’s Praline and Gift Shop 
(810 and 827 Decatur) Features 
Creole cookbooks, dolls, china, 
glassware, and pralines—a New 
Orleans confection. Open 9:30 a.m. 
to 6 p.m. daily. 
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Bourbon French Perfume Company 
(318 Royal) Perfumes made here in 
New Orleans for almost a century. 
Open daily from 9 a.m. to 5 p.m. 


The Brass Menagerie (524 St. Louis) 
Brass for all purposes. Open from 
9 a.m. to 5:30 p.m. weekdays and 
from 10 a.m. to5 p.m. on Saturdays. 


Dixon and Dixon Art Gallery (315 
Chartres) Offers 18th and 19th 
century oil paintings as well as 
Oriental rugs. Open Monday 
through Saturday from 9 a.m. to 
6 p.m. 


Stybba (700 Royal) Gifts, jewelry, 
imports, and handmade items. 
Open daily from 10 a.m. to 9:30 p.m. 


The Toy Village (518 St. Peter) Offers 
five rooms of dolls, stuffed animals, 
toys, and games. Open daily from 
10 a.m. to 5:45 p.m. 


SHOPPING CENTERS 


Belle Promenade (West Bank) Recent- 
ly opened shopping center includes 
100 shops. Cross the Greater New 
Orleans Bridge and take the express- 
way to Barataria Blvd. 


Lake Forest Plaza This shopping cen- 
ter in New Orleans East features 135 
stores and an indoor ice skating 
rink. Open from 10 a.m. to 9:30 p.m. 
Monday through Saturday. Take 
I-10 East toward Slidell and exit at 
Read Blvd. 


Lakeside Shopping Center (3301 Vet- 
erans Memorial, Metairie) Includes 
110 stores. Open until 9:30 p.m. 
Monday through Saturday. 


Royal Street in the French Quarter 
features a variety of specialty shops 
including fashions, furniture, art 
work, and gift boutiques. 


Uptown Square (200 Broadway, 
Uptown) Includes more than 50 
stores that are open from 10 a.m. to 
6 p.m. Monday through Saturday. 
D.H. Holmes Department Store 
and Dolpen Books are open until 
9 p.m. every evening. 


EMERGENCY NUMBERS 
Police 821-2222 
Emergency Medical Services 821-3232 
Fire 581-3473 
Taxis 
Checker Cabs 943-2411 
Morrison’s Cab Service 891-5818 
United Cab 522-977] 
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New Orleans is never dull! After you see the French Quarter’s attractions, you can 
enjoy Jackson Square (below) or stroll through the streets and observe the 
Spanish and French colonial architecture. 
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EW ORLEANS CUISINE 


UNIQUE, SPICY, AND DOWNRIGHT SINFUL! 


BY LAURA BRADDOCK 


ark rich gumbo served over 

fluffy white rice. Golden 

brown beignets dusted with 
powdered sugar. Spicy and Tabasco- 
hot red beans and rice. 

As a visitor to New Orleans and to 
the AMOA Exposition, one of the first 
things you thought about before com- 
ing here was the food. Admitit! You’re 
in good company. New Orleans is 
known for its unique cuisine. Sure, 
many cities nationwide can boast of 
their palate pleasers, but New Orleans’ 
food speaks for itself—it’s different, a 
little mysterious in origin, and so, so 
spicy and full-flavored. Some con- 
coctions are downright sinful! 

And a cuisine as unparalleled as 
New Orleans’ had to evolve from more 
than one source. It had to have a uni- 
que history. When the French colonists 
settled in New Orleans, they had to 
learn to cook with what the land 
offered including game, seafood, 
yams, okra, and Indian wild herbs— 
such as sassafras which the Indians 
used to make file’ powder. 

With the Spaniards came another 
dimension to New Orleans’ food— 
they introduced spicy seasonings. 
Then the Acadians contributed sau- 
sage along with other country foods. 
Cooking oils were the Italians’ addi- 
tion to the area’s cuisine, and Blacks 
are recognized for their ability in 
making excellent dishes from the most 
common ingredients. 

New Orleans’ cuisine today is the 
by-product of man’s need to adapt to 
his surroundings, an evolution of 
nationalities trying to make their food 
taste a little like the dishes in their 
native lands. It’s a culmination of 
diverse ingredients and old recipes 
mixed together into new dishes for a 
new land. 

The “free lunch” was one interesting : aa ah oS = 
custom practiced in those early years % : , re e i 7 
of New Orleans’ developing cuisine. 
The home was the scene of the majority 


a : the lively French Quarter. Don’t miss the beignets and cafe au lait at Cafe Du 
of dining. But in 1838, bars and cafes Monde. They are a New Orleans tradition. 
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Photos by Ricky Braddock 


began to attract hungry men due, in 
part, to the free lunch. The hotel bar- 
rooms began serving free lunches to 
men working in the French part of the 
city because they could not return 
home in time for lunch and didn’t want 
to pay restaurant prices. The customer 
sat in front of a narrow tablecloth 
covering the length of the counter. 
After receiving his drink, he chose 
from many dishes of the day. Needless 
to say, the custom was popular in New 
Orleans and it was soon started in 
many parts of the country. 


Family businesses 

Another distinctive characteristic of 
the city’s cuisine, still in evidence 
today, is family-owned restaurants, 
especially the older establishments. 
These restaurants offer guests /a- 
gniappe, or something extra. Unlike 
other cities’ restaurants which are 
often part of huge national chains, 
they are family owned and managed. 
Caring about food quality and service 
is not just a job—it’s a family legacy 
passed down, in many instances, from 
generation to generation. 

Since no other city in the nation has 
a cuisine as unique as New Orleans’, be 
Sure to try the city’s specialties. To 
help you make a selection, here are 
some favorite dishes with a description: 


Bananas Foster—A sinful treat! 
Flaming banana liqueur and rum are 
basted on a banana in a cinnamon and 
brown sugar sauce. The flaming 
dessert is prepared at your tableside 
and is associated with Brennan’s 
restaurant. 

Beignet (ben-yay, not bag-net)— 
Don’t miss this New Orleans tradition. 
A beignet is a hollow, pillow-shaped 
doughnut dusted with powdered 
sugar. The Cafe Du Monde, located in 
the French Market, is the place to go. 
Dunk your beignet in cafe au lait (cafe- 
o-lay), a mixture of chicory coffee and 
hot milk. 

Boudin—A Cajun specialty com- 
prised of pork, cooked rice, onions, 
and spices pushed into a sausage 
casing. Ask about the seasonings 
before you take a bite because it may 
contain hot, hot spices. 

Bread Pudding—French bread 
makes this dessert a New Orleans 
specialty. There are many recipes for 
bread pudding, but, for the most part, 
day-old French bread is soaked in milk 
and crushed and then mixed with 
raisins, eggs, sugar, and vanilla. The 
concoction is baked and served witha 
whiskey sauce containing butter, eggs, 
and sugar. 
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Oysters on the half shell and oyster and shrimp sandwiches are a specialty 
at the Acme Oyster and Seafood House. 


Dirty Rice—This is a combination 
of sauteed onions, celery, meat essence, 
other vegetables, seasonings, and left- 
over cooked rice. 

Gumbo—There are many different 
gumbos. But they can all best be 
described as a thick soup based ona 
roux—a dark paste of cooked oil and 
flour. A gumbo can contain seafood, 
chicken, sausage, etc. File’ powder is 
added to gumbo to make it a file’ 
gumbo. Gumbo is usually served with 
rice: 

Jambalaya (jam-ba-lie-ya)—Add 
cooked rice, meat, vegetables, toma- 
toes, and spices, cook it all in a skillet, 
and you have ajambalaya. Jambalaya 
literally means “clean up the kitchen.” 

Oysters Bienville—A sauce contain- 
ing mushrooms, shrimp, white wine, 
and other items covers a baked oyster 
on the half shell. An Arnaud’s restau- 
rant original. 

Oysters Rockefeller—Oysters top- 
ped with spinach are cooked on the 
half shell under the broiler and then 
served on a layer of hot rock salt. 
Served worldwide, Antoine’s restau- 
rant invented this dish. 

Po-boy (poor boy)—Roast beef, 
fried oysters or shrimp, ham, meat- 
balls—just about everything can be 
served on this French bread sandwich. 
It used to be a cheap meal which 
explains the name. 

Praline (pra-lean)—Candy with a 
Sugar base containing pecans and 
many other items. 

Red Beans and Rice— Kidney beans 
are soaked overnight. Onions, ham or 
sausage, garlic, and a variety of spices 
are then boiled with the soaked beans. 
The beans and meat are served on a 
bed of rice. Red beans and rice became 
known as a Monday dish because 
stoves were busy on Mondays heating 
water for the week’s wash. 


A Restaurant Guide 


(Ask the waiter for the restaurant’s specialties.) 
French Quarter 


Acme Oyster and Seafood House 
724 Iberville Street 
523-8928 

Oysters on the half shell, oyster and 
shrimp dishes, and an excellent sand- 
wich selection. 


Andrew Jackson 
221 Royal Street 
529-2603 
New Orleans and creole dishes. The 
restaurant features a wall sculpture of 
Andrew Jackson and a lavender 
marble fireplace imported from the 
Paris Opera House. 


Anything Goes 
727 Iberville Street 
561-825] 

Costumed waiters take you to 
themed dining areas—a Budweiser 
can, a jail, a library. An MG sportscar 
contains the soup and salad _ bar. 
Steaks, chicken, and lobster. 


Antoine’s 
713 St. Louis Street 

581-4422 
It’s the oldest restaurant at the same 
location in the United States. Some 
dishes have received recognition 
worldwide including Oysters Rocke- 
feller. Menu in French. Exceptional 
wine cellar. Coats required after 5 p.m. 


Arnaud’s 
813 Bienville Street 
523-5433 
It opened in 1918 and today features 
an extensive creole menu including 
fowl and meat. The originator of 
Oysters Bienville. 
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Manufacturers, 


let us be your sales force, sign up 
your distributors, handle your 
sales and marketing programs, 
and cut down on your operating 
expenses. 


Pete Petropoulos 


Over 38 years of sales and market- 
ing expertise with a proven record 
and image second to none for 
vending, soft drink bottlers, mili- 
tary bases worldwide, music and 
games, parks, malls, shopping 
centers, arcades, hotels and 
motels, and all phases of the coin- 
operated industry speak for them- 
selves. 


Pete Petropoulos, Jr. 


International 
sales Marketing 
& Management 
Consultants 


EXECUTIVE OFFICES PENTHOUSE 2 
1340 South Ocean Boulevard 
Pompano Beach, Florida 33062 
(305) 942-8054 


SOUTHEASTERN OFFICE 
James Taylor, V.P. 

203 The South Chace 
Atlanta, Georgia 30328 
(404) 252-8371 


EASTERN OFFICE 

Pete Petropoulos, Jr. 
P.0. Box 1020 
Ellsworth, Maine 04605 
(207) 667-3281 (Ext. 202) 
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Begue’s 
300 Bourbon Street 
586-0300 
It won the 1979 Holiday Magazine 
award and features a buffet luncheon 
with about 50 items and a continental 
and creole dinner selection. 


Brennan’s 
417 Royal Street 
525-9711 
Noted for its breakfast. Fantastic 
desserts including Bananas Foster. 
Recipient of the Holiday Magazine 
award for 25 years. 


Broussard’s Restaurant 
and Napoleon Patio 
819 Conti Street 
581-3866 
New Orleans’ style food. Wonderful 
desserts. 


Cafe Maspero 
601 Decatur Street 
523-8414 
Hamburgers and deli-style sand- 
wiches. Long lines. 


Castillo’s 
620 Conti Street 
581-9602 
Mexican provincial dishes. The 
oldest Mexican restaurant in New 
Orleans. 


Chart House 
801 Chartres Street 
523-2015 
Noted for its salads and steaks. 
Jackson Square can be viewed from 
the second floor balcony. 


Court of Two Sisters 
613 Royal Street 
522-7261 
Romantic location. Daily jazz 
brunch consists of more than SO dishes 
and an omelet station. 


Embers Steak House 
700 Bourbon Street 
523-1485 
Steaks are cooked on a flaming 
open grill. 


Fatted Calf 
727 St. Peter Street 
523-8425 
Specialties include unusual ham- 
burgers with many toppings, steak, 
and red beans and rice. 


Galatoire’s 
209 Bourbon Street 
525-2021 
This restaurant is best with fish, 


poultry, and fried foods. No reserva- 
tions or credit cards are accepted. 


Gumbo Shop 
630 St. Peter Street 
525-1486 
Need we say more? 


Houlihan’s Old Place 
315 Bourbon Street 
523-7412 
Continental menu with New Orleans’ 
specialties. Features big salads and a 
good oyster bar. 


Johnny White’s 
733 St. Peter Street 
523-6153 
Noted for its fried seafood and po- 
boys. 


K-Paul’s Louisiana Kitchen 
416 Chartres Street 
524-7394 
Its Louisiana cooking has received 
national recognition. Closed Saturday 
and Sunday. 


La Louisiane 
725 Iberville Street 
523-4664 
The restaurant’s recognized for its 
shellfish dishes. 


Louis XVI French Restaurant 
829 Toulouse Street 
581-7000 

Recognized for its French culinary 
art (exceptional souffles). 


Maison Pierre 
430 Dauphine Street 
529-5521 
Lush settings stage a backdrop for 
regional seafood and shellfish dishes. 


Marti’s Restaurant & Bar 
1041 Dumaine Street 
524-6060 
The creole cuisine is a favorite here 
in a bistro-like atmosphere. 


Ralph and Kacoo’s 
Seafood Restaurant 
215 Bourbon Street 
523-0449 
The fried seafood is a favorite of 
tourists and locals alike. 


Garden District and Uptown 


Camellia Grill 
626 S. Carrollton Ave. 
866-9573 
This local watering hole has a casual 
atmosphere and features hamburgers, 
sandwiches, dinner plates, and home- 
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made pies. 


Caribbean Room 
2031 St.Charles Avenue 
524-058 1 
This restaurant has won many 
awards since 1958 for its French and 
creole dishes. Elegant setting. 


Charlie’s Steak House 
4510 Dryades 
895-9705 
Large steaks are served in a com- 
fortable, casual atmosphere. Huge 
salads. 


Commander’s Palace 
1403 Washington Avenue 
899-8221 
The jazz brunch originated here. A 
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variety of dishes are served ina charm- 
ing, unique setting. 


Pascal’s Manale 
1838 Napoleon Avenue 
895-4877 
It’s noted for its creole/Italian 
dishes, especially barbecued shrimp. 


Other City Favorites 


Christian’s 
3835 Iberville Street 
482-4924 
Serious French and Creole dishes 
are served in a renovated church. 


Le Ruth’s 
636 Franklin Avenue, Gretna 
362-4914 


Map of the Central Business District 
and the French Quarter 
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(completion 1983) 


e 
2K Site of New Orleans Convention & Exhibition Center 


and the Louisiana Pavilion for 1984 Worlds Fair 


This restaurant is known worldwide 
in restaurant circles. Many regional 
specialties. 


Ruth’s Chris Steak House 
711 N.Broad Street 
482-9278 
A steak leader in New Orleans. 


Visko’s 
516 Gretna Boulevard, Gretna 
368-4899 
Noted for its fresh fried seafood and 
steamed seafood and vegetables. 


Willy Cohn’s 
2505 Whitney Avenue, Gretna 
361-3860 
Known for its German, Swiss, and 
creole cuisine. * 
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TOURIST AND CONVENTION 
COMMISSION, INC. 
334 ROYAL 
NEW ORLEANS, LA. 70130 
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You Can Meet US 


at the Hilton 


By Mike Shaw 


he Hilton Riverside and Towers, 
rising high over the Mississippi 
River at one of the dramatic 
bends in its last few miles to the Gulf of 
Mexico, is a paradox of modern New 
Orleans. The Hilton has just been 
completed; it is the South’s largest 
hotel with 1,600 rooms. And, new and 
impressive, it looks out over the 
Cresent City’s oldest traditions— 
barges still pushing cargo in and out of 
port, avoiding paddlewheel river- 
boats placidly making the river’s 
bends. 
Within its open and polished sur- 
roundings, touched off with marble, 
glass, brass, and tropical plants, the 
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A street level lounge, open to surrounding dining facilities, features cocktails, oysters, and always lots of people on the go. 
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Hilton offers a microcosm of what is 
best about New Orleans: distinctive 
cuisine and indigenous music. Six 
restaurants and bars run the gamut of 
New Orleans cookery, and the music is 
highlighted by the presence of the 
nation’s favorite Dixieland notable 
Pete Fountain. And for recreation, the 
Hilton offers its Rivercenter Tennis 
and Racquet Club featuring eight 
indoor and three outdoor tennis 
courts, eight racquetball courts, a 
jogging track, saunas, whirlpools, and 
even an observation deck bar. 

The Club is open from 7 a.m. until 
11 a.m. on weekdays and from 7 a.m. 
to 7 p.m. on weekends. 
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Distinctive cuisine 

Within its variety of restaurants, 
Hilton executives attempt to offer as 
much of the city’s favorite tastes as 
possible. And during the four days of 
the exposition, October 27-30, coin-op 
industry folk will have a chance to try 
it all. 

On Thursday night, October 27, Le 
Cafe Bromeliad, which sits amid the 
hotel’s street level hub of activity, 
presents a “Taste of the Town,” a 
sampling of many, if not all, of the 
region’s favorite dishes from 6:30 to 11 
p.m. Friday night’s feature is a Cajun 
seafood buffet—jambalaya, crawfish 
pie, and file’ gumbo for starters—with 
a Cajun band adding the spice. Satur- 
day night pays homage to another of 
the city’s ethnic concentrations with an 
Italian fiesta, homemade pasta to the 
tune of operatic waiters and wait- 
resses. 

Le Cafe also hosts a Sunday morn- 
ing jazz brunch from 9 a.m. to 3 p.m. 
Replete with champagne, “second 
line” paraders, and the Original Dixie- 
land Hall Jazz Band, the Hilton 
brunch is one of the favorites in a city 
which has many to offer. 

Pete Fountain’s club on the third 
floor is an enhanced recreation of his 
once famous Bourbon Street spot. He 
plays Tuesday through Saturday 
beginning at 10 p.m. 

The French Garden Bar, the central 
meeting place at the Hilton, features 
cocktails and oysters on the half shell. 
Le Croissant offers light meals for 
breakfast, lunch, and dinner. Both are 
located on the hotel’s street level grand 
room. 

The Hilton’s proudest dining room 
is Winston’s, a four star restaurant on 
the lobby level open nightly from 6 to 
11 p.m. It offers a verbal menu so the 
very particular chef can take advan- 
tage of the freshest meats and produce 
available each day. Winston’s boasts 
of its extensive wine list and also fea- 
tures a Sunday brunch from 10:30am. 
to 2:30 p.m. 

On the 29th floor of the Hilton is the 
rooftop room, the Rainforest. Glass 
walls on three sides allow a panoramic 
survey of the city and its river. Lightn- 
ing and rain effects add to an exotic 
presentation lush with greenery. The 
Rainforest is an elegant drinking 
establishment with dancing from 9 
p.m. on. But it also offers a daily 
luncheon from 11:30 am. until 2 p.m. 
which includes, but is not limited to, 
the Hilton’s Computer Diet Buffet, 
selections according to your own 
calorie count. e 
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The great success of Hunchback on CVS (Convertable Game Systems-Century Electronics) 
has created considerable demand to put this “hit'' game on to Galaxian Scramble 
type boards. 


That's why Century Electronics have developed and Crown Vending is selling- PLAYPAK. 
A very cost effective means of putting Century's unique games within the reach of non-CVS 
operators. 


AVAILABLE IN THE UNITED STATES—ONLY-—FROM: 


CROWN VENDING CORPORATION 


111-59 44th Ave., P. O. Box 19 @ Corona, NY 11368 
Call collect: 212/592-7070 


$59 PER THOUSAND DELIVERED 
yx 25 DELUXE TOYS IN EQUAL MIX 
wx MULTICOLOR, SNAP-LOCK SHELLS 
vx ACCURATE COUNT OF FILLED EGGS 
+x FAST & FRIENDLY SERVICE 


CALL US COLLECT TODAY! 
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INNOVATIVE INDUSTRIES, INC. 
Highway 71A South 
Carthage, Missouri 64836 
(417) 358-6891 
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Yeah...dat’s right! 


Jukin’ in Nu Awlins 


olks in New Orleans (pro- 
F nounced “Nu Awlins”) have 
been in one foul mood of late. 
Reconstructionists have uprooted the 
very pavement we drive and walk on 
most. Streets throughout the business 
district and the Vieux Carte have been 
blocked off, dug up, and left in dis- 
repair, as if the city can’t remember 
how it made streets in the first place. 
The price of oysters is at an all-time 
high, and Al Hirt left town because of 
crime in the French Quarter. We've 
got, in ever increasing proportions, 
crooked politicians, bad water, and 
interminable bridge traffic. There are 
more buildings, more cars, more of us 
than our topography approves of. 
But never mind. We're used to 
coping with man and nature’ little 
unkindnesses. It’s why we have, 
actually what has given birth to, our 
“traditions,” a word meaning spicy 
food, heavy drinking, and great music. 
If we have to suffer a bit to drive these 
traditions a little deeper, then we 
wouldn't have it any other way. Life’s 
alright as long as there’s K-Paul’s 
restaurant, drinking ’til noon at 
Johnny White's, and listening to the 
Neville Brothers at Tipitina’s. 


4 


. 


. *- «- 
> ** 
7 Ff @& @ « 


°- 2 2s £¢ « 


By Mike Shaw 


New Orleanians’ love for jazz— 
rhythm and blues influenced by 
“second line” jazz—has spawned great 
favoritism for bars and taverns with 
well-stacked jukeboxes. In the best 
haunts in the Quarter, the favorite 
uptown hangouts, and the most 
crowded places in the suburbs, 
drinkers gather around their favorite 
jukes that feature local idols’ hits amid 
a playlist that includes anything from 
Ezio Pinza to Duran Duran. In many 
of the city’s favorite watering holes, 
the jukebox is still the king, the enter- 
tainer, a main attraction. 

Recently this Play Meter staffer re- 
acquainted himself with several of the 
city’s best night spots where great juke- 
boxes and New Orleans lifestyle com- 
bine to foster the tradition that makes 
this town the city that care forgot. 
Flamingos 

A current TV ad claims “variety is 
the spice of New Orleans.” That adage 
certainly applies to the undoubted 
king of all New Orleans jukeboxes, the 
Rock-Ola 488 that sits at the draped 
entrance of Flamingos Cafe & Bar at 
1625 St. Charles Ave. 

Just outside the downtown business 


district and a quick cab ride from the 


ud we 


In classic New Orleans style, 
Flamingos is a collage of ornamentation and ostentation. 
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French Quarter, Flamingos is one of 
New Orleans’ cultural overstatements. 
One of the house drinks, the Hole in 
One, includes a shot of 100 proof 
peppermint schnapps and a shot of 
Jeagermeister liqueur—taken sepa- 
rately—and a bottle of champagne 
which is to be drunk while you get one 
of your ears pierced. 

The phonograph is placed by neigh- 
boring A.M.A. Distributors. A.M.A. 
President Bob Nims agrees that 
Flamingos offers the best music selec- 
tion in town, but most of the records 
are owner Paul Doll’s. He and his 
partner in Flamingos opened the local 
Public Radio outlet at the University 
of New Orleans, an indication of his 
lifelong interest in recorded music. 

“I’ve got the set of the first eight 
RCA 45s,” Doll explained. “For years 
I listened to them at 78 speed, because 
that’s the only record player I could 
find.” 

Doll’s records now come from one 
of New Orleans’ two “used” record 
shops, and from flea markets through- 
out the South. Customers are also 
forever bringing him records almost as 
unusual as some of the photos, paint- 
ings, stuffed dolls, ceramics, and 
murals of flamingos that cover the 
walls and ceilings. There is even a 
flamingo under glass. 

“*T guess, over the 6 years we’ve been 
here, the most played song is Kate 
Smith’s ‘God Bless America,’ ” Doll 
said of the record that occupies the 
#100 position on the Rock-Ola. But 
there are many others just as “kicky,” 
according to Doll. 

He’s right. It would be hard to locate 
a juke anywhere else with selections 
like Enrico Caruso’s version of “O 
Sole Mio,” Milton Berle’s “Buffalo,” 
and the classic “Star Dust” by Hoagy 
Carmichael. There are tunes by the 
Ames Brothers, Jaye P. Morgan, the 
Ray Charles Singers, Debbie Rey- 
nolds, Billy Vaughn, Sarah Vaughan, 
and Jeanette Mac Donald. They are 
mixed with more recent kicky hits: 
Steve Martin’s “King Tut” and Woody 
Herman’s newest recording of “Mardi 
Gras” and rock standards like Little 
Anthony’s “Goin’ Out of My Head” 
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and Ike & Tina’s “Proud Mary.” 

“We change out about 30 records 
every three weeks and do the same 
with our juke upstairs in the banquet 
room,” Doll explained. That way he 
can work all of his most interesting 
records into play. 

“The records I like the best are the 
ones that were never hits and are per- 
formed by the most unlikely of record- 
ing artists,” Doll offered. “We've got 
Bette Davis doing ‘Whatever Hap- 
pened to Baby Jane,’ and even songs 
by Carol Burnette. Nobody ever 
believes Carol Burnette has been 
recorded.” 

Without experiencing it, not too 
many people believe Flamingos either. 
Operators’ best opportunity for that 
will be Flamingos’ Sunday brunch. It 
will be a festive affair marking the 
beginning of Halloween, where staff 
and customers alike dress in costume. 
The day’s menu will feature such 
delicacies as “Quiche Warts ala Toad” 
and “Maggot Ridden Death Valley 
Vulture”...admittedly yummy, but you 
say real men don’t eat quiche? Well, 
there are real men who don’t go to 
Flamingos either. 


Fat Harry’s 
(St. Charles Avenue bars) 

Head uptown to 4330 St. Charles 
Avenue to find Fat Harry’s, where 
collegians and young business folk 
rally round a Seeburg First Edition 
which contains a broad selection of 
artists and hits from the last 20 or so 
years. Van Morrison’s “Moon Dance,” 
Chuck Berry’s “Reelin’ and Rockin’,” 
George Benson’s “On Broadway,” and 
songs from the Who, Santana, Marvin 
Gaye, the Beach Boys, and Leon 
Russell characterize the phonograph 
and the crowd. 

The jukebox at Fat Harry’s sets the 
mood not only on the dance floor and 
at the cocktail tables and bar, but for 
the patio on the avenue and the back 
room arcade. While ? and the Myste- 
rians reiterate “96 Tears,” the crowd 
exchange niceties among themselves 
passing each other on their way to and 
from Harry’s and the bars within com- 
muting distance. Que Sera, the 
Columns Hotel, and the 4141—the 
most socially elite of all—are in the 
neighborhood and on the avenue that 
features some of America’s most 
prestigious addresses. 

Tipitina’s 

For locally produced recordings, 
there is no match for the Rock-Ola 480 
at Tipitina’s on the brink of the Gar- 
den District at 501 Napoleon Avenue. 
Known as one of the city’s top music 
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A banner featuring Professor Longhair, 

the guru of New Orleans music, is the 

backdrop on Tipitina’s stage. The groups 

that play here, New Orleans’ finest, are 

also the groups whose records dominate 
Tipitina’s jukebox. 


clubs, “Tips’” phonograph is evidence 
that live music and the jukebox can 
complement one another. 

The jukebox is in operation only 
five hours a day, from opening at 4 
p.m. until the live music begins at 9 
p.m., but it grosses about $65 a week, 
well above the national average for all 
jukes, including those in full time use. 

The club, a memorial to the most 
revered of New Orleans musicians, 
Professor Longhair, gets its records 
from musicians who play there, an 
impressive parade of local stars. Tips is 
the regular stop of New Orleans 
musical heroes like Dr. John, the 
Meters, the Neville Brothers (formerly 
the Meters), Irma Thomas, Frankie 
Ford, and Earnie K-Doe. Their music 
and great songs from innovative 
players like Bob Morley, Peter Tosh, 
Bobby “Blue” Bland, James Brown, 
and Chuck Berry comprise an incom- 
parably soulful song list. 
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Holiday Inn- 


Fat City General Manager Frank Wilders (1) and Food and Beverage 


Tipitina’s is for anyone who wants 
to partake of the music and the people 
who live it in New Orleans. Leon 
Redbone will be on stage Thursday, 
October 27, and the Neville Brothers, 
the most popular and indigenous 
expression of current New Orleans 
rhythm and blues, will perform Octo- 
ber 28 and 29. 


Fat City Holiday Inn 

The jukebox is especially successful 
for the lounge at the Holiday Inn near 
Fat City (Interstate 10 at Causeway 
Boulevard), a suburban nightlife area. 
There, general manager Frank Wil- 
ders explained, the jukebox is the cen- 
ter attraction responsible for much of 
the business this busy cocktail hour 
bar has built. 

“It brings in good income,” Wilders 
said, “but, more importantly, it serves 
as a conversation point. 

“Our sales have increased over the 
time we featured live entertainment,” 
Wilders reported. The lounge’s Rock- 
Ola 480 alone grosses about $100 per 
week, about twice the national average 
of $50 as reported in the Play Meter 
“State of the Industry” survey (Play 
Meter, November 1, p. 42). 

The Holiday Inn mix contains some 
Surprises. It is contemporary, but 
varietal. Hits from punk innovator 
David Bowie and country star Merle 
Haggard are side by side. There are 
classic songs from Elvis. There’s a little 
Waylon and some Willie, some serious 
stuff from Bob Dylan, and graceful 
melodies from Stevie Wonder and Neil 
Diamond. The selection covers the last 
25 years of hits. 


Old Absinthe Bar 
The Old Absinthe Bar, on the corner 
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Director Alex Ogunmuyiwa pose behind their popular happy hour bar where 
the conversation piece is a jukebox full of great music. 
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of Conti and Bourbon in the French 
Quarter, is internationally known for 
its live music. Like Tipitina’s, it com- 
bines live and recorded music in an 
entertaining mix. Anantique Wurlitzer 
offers a great selection of music, 
appropriate to the location. Sam & 
Dave scream out “Soul Man” and B.B. 
King moans the “Thrill is Gone.” 
Local artist Frankie Ford’s 50s smash 
hit “Sea Cruise” gets a lot of play as do 
several popular recordings of bigger 
local star Fats Domino. A wide range 
of oldies includes the Andrews Sisters, 
Ray Charles, and Otis “Dock of the 


Bay” Redding. The live show, at about 
10 p.m., features Brian Lee, king of the 
Bourbon Street blues guitarists. 


Port of Call 

The staunchest of late night local 
partiers find their way to the Port of 
Call, on the border of the French 
Quarter at 838 Esplanade, for the 
world’s thickest hamburgers, mam- 
moth Polynesian drinks, and another 
of the city’s finest jukes. 

“The juke is part of our unusual 
decor,” said Port of Call general 
manager Mike Molaire. The heart of 


CONVERSION KITS |! 
TWO KITS FOR THE PRICE OF ONE 


ONLY $645.00! 


Convert two games for the price of one with 


this great offer! 


Receive one Super Rider Kit, 


which has been on top of the charts, and one 


Espial Kit which is 


headed 


for the charts, for 


the low price of only $645.00 !! 


3731 E LaSalle © Phoenix. Arizona 85040 


(800) 528-1442 
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that unusualness is the late night 
crowd. There are petite ladies who 
swirl Monsoons (the Esplanade ver- 
sion of a Hurricane, Molaire explained) 
throughout the night and an interest- 
ing admixture of French Quarter resi- 
dents: the attorneys, the shopkeepers, 
and the artists. They hover together 
over an Irma Thomas melody and 
debate the day’s politics, how cheap 
the tourists are this season, or why Al 
Hirt left town. 


Other hot spots 

There are literally hundreds of New 
Orleans locations that have excellent 
jukeboxes, but researching each estab- 
listment is an exhausting endeavor. 
The boxes reviewed above are exem- 
plary of top jukes in interesting joints. 
Here’s just a quick review of other juke 
hot spots in the French Quarter: the 
Jimani at 141 Chartres, two bars 
named Molly’s at 732 Toulouse and 
1107 Decatur, Maxwell’s Cafe at 
Conti and Burgundy (for lots of 
Sinatra), O’Henry’s at 1017 Common 
Street in the downtown business dis- 
trict, and the Dream Palace in the 
Faubourg district at 534 Frenchman. 


Record libraries 

Although many of the city’s most 
interesting jukeboxes are products of 
location owners’ musical tastes, New 
Orleans’ biggest jukebox operators 
maintain fabulous record libraries and 
completely stock some of the city’s 
greatest phonographs. John Elms of 
Operator Sales and Bob Nims of 
A.M.A. are record collectors par 
excellence, and foster the hallowed 
image of the juke in New Orleans. 

“The jukebox is alive and well in 
New Orleans,” A.M.A. record librarian 
Janie Major told Play Meter. Major 
oversees an active library of 100,000 
records which are circulated among 
almost 1,000 phonographs A.M.A. 
has on location in the city. 

“We have a book for each location,” 
Janie explained. “When we buy 
records—off the Cash Box charts, 
from radio playlists, or things we catch 
on MTV—we categorize them accord- 
ing to each location’s book: Black, 
pop, country, rock, or oldies. Some 
locations like a variety, so we mix for 
them.” 

Whatever haunt operators find suit- 
able to their tastes, it is almost certain 
it will have a jukebox full of entertain- 
ing melodies. The phonograph is alive 
and well in New Orleans, an expres- 
sion of the tradition-bound and music 
loving people of the Crescent City. e 
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By Bill Kurtz 


G. Manufacturing 
produces 
Dall bowier 


breaking down more and more 
frequently lately, you’re not alone. 

But now you can buy new ball 
bowlers to update your route—solid- 
state models. 

G. Manufacturing Inc. recently 
introduced Bowl, a six-player ball 
bowler which includes most of the 
features found on those old mechani- 
cal bowlers, plus a few improvements. 

Edward Griffiths, vice president of 
Monroe Distributing in Cleveland and 
head of G. Manufacturing (The “G” 
stands for “Griffiths.”), said the 
industry is getting back to some of the 
basic equipment operators relied on 20 
years ago. 

“We've noticed that the old ball 
bowlers in bars are attracting a youn- 
ger crowd,” he said. “There’s a whole 
new generation out there who’ve never 
played ball bowlers before.” 

In many areas of the country, ball 
bowlers as well as shuffle alleys are 
seeing a resurgence of interest (Play 
Meter, June 15, p. 72), as a new gener- 
ation of players is introduced to the 
games. 

Griffiths said he started developing 
Bow! a little over a year ago, when he 


PLAY METER, December 1, 1983 


| f your decade-old ball bowlers are 


saw that video game sales were 
declining. 


What’s after videos? 

“T felt that video was doomed to go 
downhill, because it didn’t have the 
impact that it did two years ago. 
Operators have to go to something 
else. It’s time for ball bowlers,” he 
said. 

He admitted, though, that there was 
a “selfish” motivation for reviving ball 
bowlers. 

“If you put the ball bowlers back in 
bars, people will also play the phono- 
graphs and pool tables while they’re in 
there,” he said. “All of your coin-op 
games will do better; the total industry 
will do better.” 

Griffiths said there’s been renewed 
Operator interest in long-term earners 
lately, including jukeboxes, Skee- 
balls, pool tables, and bowlers, and 
that sales are up on all of these pro- 
ducts. 

He added that Bowl is being 
designed for the total amusement 
game market, not just street locations. 
It will have an optional ticket 
dispenser available to make it more 
attractive to arcades which may 


already be operating ticket-dispensing 
Skee-ball games. 

Another difference in Bow/from old 
mechanical ball bowlers, besides the 
ticket dispenser, is the elimination of 
the ball lift assembly, which caused a 
lot of operator headaches. 

Griffiths said the new ball return 
operates on a “gravity feed” system 
and should be trouble-free. 


50-cent play 

Another very noticeable difference 
on Bowl is the pricing. The new bowler 
can only be operated at 50-cent play 
and is not operator adjustable. 

Griffiths said 50-cent play is 
necessary for operators to recoup their 
investment in the game, which he said 
will cost about the same as a sit-down 
video or laser disc game. 

According to Griffiths, most of the 
quarters coin-op bowlers take in at 
street locations come from league 
play. While 50-cent play won’t make a 
big difference to league players, it will 
make a big difference in operator 
revenue. 

Bowl uses about the same size ball 
and weighs about the same as 
mechanical ball bowlers. And the 


125 


_ eee 
remnnncncnnnnnnnnnnnn  ee 


basic operation is the same, with the 
ball rolling over raised metal wires to 
register scores. The sound is electronic 
rather than the mechanical noises 
made by old ball bowlers. 

But, of course, the most noticeable 
improvement on Bowl is that it’s a 
solid-state ball bowler. 

“They (electromechanical ball 
bowlers) could last five to 10 years on 
location, but Bow/ should last 
indefinitely because the mechanics in 
the back of the game are all elec- 
tronic,” Griffiths said. “If there is a 
problem, the bowler can stay on 
location while the operator just 
changes boards.” 

But Bowl does have a lot of features 
in common with bowlers that came 
before it. For example, it’s available in 
both 13 and 16 foot lengths, just like 
traditional ball bowlers. 


“Beer Frame” 

And it also features six player- 
Selectable games, including popular 
favorites like “Flash” and “Beer 
Frame” from the mechanical ball 
bowlers. “We want to keep it a ball 
bowler as it’s been known,” Griffiths 
Said. 
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Kurz-Kasch makes testing easy. Your personnel 
will verify ROM devices (ROM s, PROM s, EPROM s 
etc.), in seconds using the ROM Test II. With the 
revolutionary ROM Test II there’s no circuit prob- 
ing. Your signatures will read good or no good, 
cutting testing time to 2 seconds while eliminating 


The ROM Test II uses personality boards to check 
each device. The built-in self test assures 100% 
accuracy up to 128K. Add on a Kurz-Kasch IC 
tester and the ROM Test II becomes an IC tester. 
For more information on the ROM Test Il, call or 
write Kurz-Kasch, Inc., 2271 Arbor Blvd., Dayton, ~ 


Griffiths said outside engineers 
designed many of the electronic 
components in the game. Then the 
game went into a thorough test phase, 
with six prototypes on location for 
nearly four months to get the bugs out. 


In many areas, 
ball bowlers and 
shuffle alleys are 

seeing a resurgence 
of interest. 


For example, Griffiths said that 
when the machine had been designed 
in the winter, a certain glue seemed to 
work fine. But when the test models 
went on location in the summer, the 
warm weather caused the glue to come 
apart, and this problem has been 


The Kurz-Kasch PP-400 simplifies duplication. Just insert 
a master ROM, PROM, or EROM, a blank EPROM, flip the 
power switch to ‘‘on” and push the Program button. 
Operation is that simple. 
Very little technical background is needed to use this unit 
efficiently and easily. There is no editing, interfacing, 
programming or verification necessary. It will duplicate 
. the majority of 24 or 28 pin ROMS, PROMS, or EPROMs 
into most 24 or 28 pin EPROMs via personality modules. 
The duplication of multi-power devices such as the 2708 
and TMS27XxX series is no problem with the PP-400. It is 
fully self-contained, with all regulated power supplies. 
Becase the PP-400 comes from Kurz-Kasch, its capabil- 
© ities, performance, and low cost will come as no surpise. 
- Get full details. Call or write today. Kurz-Kasch, Inc., 2271 
Arbor Blvd., Dayton, OH 45439, 513/299-0990 Ess 
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‘KURZ-KASCH 
NY 


Electronics Division ‘ 


eliminated for the regular production 
run games. 

Bowl, which went into production 
at the end of August, is being 
assembled in the second floor of 
Monroe Distributing’s three-story 
Cleveland facility. Griffiths said a 
small inventory of the game will be 
built and that additional machines will 
be built as orders arrive. 

The game has already been dis- 
played at several 1983 trade shows, 
including the AOE and the Ohio 
Music and Amusement Association 
Show. Griffiths noted a lot of operator 
interest in the product. 

He said distributors will be appoint- 
ed nationwide to carry Bowl, and he 
expects the same product to be 
manufactured for at least two or three 
years, rather than periodically intro- 
ducing new models as happened with 
mechanical ball bowlers. 

Bowl isn’t an “original” game; it’s an 
update on an old game, bringing ball 
bowlers into the modern electronic 
era. If you’ve been looking for a “new” 
coin-op bowler for your route or 
arcade, but didn’t want that “new” 
game to be an electromechanical piece, 
Bowl might be an alternative. ° 


Designed for one purpose. 


To duplicate. .. inexpensively. 
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Leverage: 


The Two-Edged Sword 


By Charles C. Ross 


TABLE I 
MAGIC MACHINES, INC, 
EFFECTS OF A CHANGE IN GROSS INCOME 


— -50% ee = +50% ane 
(B) (A) (C) 
GROSS INCOME $10,000 $20,000 $30,000 


FIXED OPERATING EXPENSES 9,000 9,000 9,000 
NET INCOME BEFORE 
INTEREST AND TAXES $ 1,000 $11,000 $21,000 


L____gggz —_| L__ +99 ___| 


TABLE: 1 
CALCULATION OF THE DEGREE OF OPERATING LEVERAGE 


NIBIT(A)*- NIBIT(B) 
NIBIT(A) 


GROSS SALES(A) - GROSS SALES(B) 
GROSS SALES (A) 


*NIBIT(A) NET INCOME BEFORE INTEREST AND TAXES AT LEVEL(A) 
LEVEL (A) IS ALWAYS THE STARTING LEVEL BEFORE 
THE DROP OR THE INCREASE, 


CALCULATION OF THE DEGREE OF OPERATING LEVERAGE FOR 
MAGIC MACHINES, INC, 


$11,000 ~ $1,000 
$11,000 


$20,000 = $10,000 
$20,000 
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he fact that the amusement 
industry has been ina recession 
for the last 18 months or so is 
not news. Many people have specu- 
lated that the reason for so many 
operators going broke is the glut of 
games, player lack of interest, and 
token wars. A myriad of other reasons 
could also be cited. 

While these things contributed to 
the drop in income for most amuse- 
ment operators, this was not the cause 
of them going broke. If we discount 
poor management for the present, 
there is another prime reason that so 
many companies have gone broke. 
Leverage. 

Leverage in its simplest form is the 
use of fixed costs in the operation to 
magnify net income resulting from 
changes in revenues. 


Risk 

Before we look at leverage and its 
impact on the amusement operator’s 
business, let’s first look at the various 
risks that the amusement operator 
incurs when he opens for business. 

We shall define risk as the possi- 
bility of losing. Business risk 1s the risk 
that a firm’s earnings will widely fluc- 
tuate. For example, a utility company 
is not nearly as risky as an amusement 
machine route. The variability of the 
earnings of the utility company is 
small while the variability of the 
earnings of the amusement machine 
company may widely fluctuate. The 
wider the fluctuation of the earnings, 
the greater the risk the firm will not 
succeed and go bankrupt. Unfortu- 
nately most amusement operators 
found that their gross revenues were 
more volatile than they had thought at 
first. 

Operating risk is the risk of being 
unable to cover operating costs. 
(Operating costs are all the costs of 
running an amusement operation 
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Standard’s COMPUTER Changers 


provide 
amusement . ; 
Operators with [-e=sar= 


...more Capacity 
...more flexibility 
...more protection 


than any other 
bill changers 
ever built 


MODEL PSS8415 


= They can change $1 bills or $5 bills, or both $1 and $5 
bills, plus quarters, and even accumulate dimes and 
nickels to 25¢. 


= They can return quarters or tokens (from 1 to 124 per 
vend). Owners can change the number of coins or 
tokens dispensed with a simple switch. 


Available in models with 1, 2, 3 or 4 bulk-loading 
direct-action hoppers. 


They can hold from 3,200 to 12,800 ($800 to $3,200) 
quarters or tokens of similar size. 


Handsome heavy steel maximum security cabinets are 


finished in rich brown with wood grain paneling, 


lighted cap kit and separate locked storage area in base. 


Standard Change-Makers 
COMPUTER Changers are 
micro-processor controlled. They 
add, subtract, totalize, accumulate, 
audit every transaction and even 
self-diagnose problems. A 6-digit 
read-out provides the information. 
COMPUTER Changers carry a 


limited 2-year warranty. Both the 
changers and their money can be 


by one of the nation’s leading 
insurance companies. For full 
information and prices on these 
versatile new bill changers, call or 
write today. 


tandard 
Change-Makers 


422 E. New York St. 
Indianapolis, IN 46202 
Tel. (317) 639-3423 » Telex STANCHANGE IND 276073 


Sales offices and complete factory service centers in 
Indianapolis, Los Angeles, Philadelphia and Montreal. 


128 


insured under a special policy written 


other than interest expenses and 
income taxes, such as payroll, rents, 
depreciation, utilities, repairs, etc.) 
The more operating costs that a firm 
incurs as a percentage of sales, the 
higher the risk exposure. For example, 
a firm with revenues of $100 and 
operating expenses of $90 is exposed 
to more risk (the possibility of failure 
or loss) than a firm with revenues of 
$100 and operating expenses of $60. 

Financial risk is the possibility of 
the amusement operator not being 
able to cover his financial costs. Finan- 
cial costs are the interest expenses that 
a business incurs on its borrowed 
money. (Financial costs are the inter- 
est only; they do not include the princi- 
pal repayment to the lender. Principal 
repayment is not an expense of doing 
business; it is the elimination of a 
liability.) Obviously the more debt a 
firm has, the higher the financial risk. 
The interest rate paid on loans also 
impacts the financial risk. The higher 
the interest rate, the less chance of 
success and the greater the exposure to 
financial risk. 


Operating leverage 

Operating leverage is the result of a 
company having fixed costs (i.e. costs 
that do not vary with the level of 
revenues that the firm receives). Fixed 
costs incurred by a firm do two things: 
1. they magnify the net income before 
interest and taxes given a change in 
sales and 2. increase the firm’s risk. 

In the amusement business, most 
expenses that the operator incurs are 
fixed. There is not a cost of goods sold 
in the amusement business because the 
product is not like a shirt or other item 
where materials are needed. So for 
most amusement operators, most 
costs are fixed—that is they do not 
change in response to a change in sales. 
(When times are bad, many businesses 
will reduce costs, but that reduction 
does not remove the costs as fixed 
costs. The key for a fixed cost is that it 
changes asa direct result of a change in 
sales.) 

In Table I, note the impact of fixed 
costs on the operations of Magic 
Machines. Assume for a minute that 
Magic Machines is faced with situa- 
tion A before the video game explo- 
sion of 1980-1981. It has a gross 
income (gross income is after payout 
to the location) of $20,000 per month 
and fixed costs of $9,000 per month. It 
has a net income before interest and 
taxes of $11,000 per month. 

Then the video explosion hits and it 
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BRING IN 
MORE GREEN. 
WITH OUR NEW 
BIG BLUE. 


Sound thinking went into our new Big Blue 
200-selection phonograph. The only one in the 
industry with a $1 and $5 bill acceptor as standard 
equipment. LJ On-location tests proved loud and 


DILL BB)\ | 
ACCEPTOR 
STANDARD. 


bill acceptor takes over and vice versa.L] As for eye and 
ear appeal, Big Blue is #1 on the charts. Sleek and hand- 
some with black sides, top and back. The grilles gleam with 
bright anodized aluminum. Powerful lower bass speakers and 


clear that this one’s a real moneymaker. Just one week mid-range high frequency speakers project unbeatable full range 
after these bill acceptors were installed, collections in- stereo sound reproduction. UJ All functions of the phono are 
creased from 21% to 100% as overplay and special offers in- controlled by a central microcomputer. Including easy-to-change 
creased income. But that’s not all that increases when you pricing, expanded credit levels, built-in Autoplay and Memorec 
install Big Blue. (J You get increased inflation protection to units. As for service, it’s quick and easy with all front accessi- 
help you keep pace with ever-increasing costs. ® bility, trouble shooting charts, LED readouts and 


More new locations and increased protection @® modular components..Our unique 5-year war- 
from competitors at present locations. It all ROVE ranty covers all moving parts and our 2-year 
adds up to increased sales! L] The other side warranty covers electronics. LJ Book Big Blue for 
of the coin gives you reductions. Reduced re- Rowe International, Inc. a long engagement and start bringing in more 
quests for change and reduced service prob- SUS NOESY Se anGie sduattes green. Contact your Rowe distributor or call us 


: 75 Troy Hills Road, Whippany, N.J. 07981. : at 
lems. If the coin acceptor has a problem, the (201) 887-0400 directly for an audition. 


“The MUST GO Show” 


Here’s What's Happening... 


In mid-August, detailed plans were announced for the first-ever “Amusement Showcase 
International”, the coin-operated amusement industry’s own international exposition Offering 
manufacturers and suppliers an unprecedented opportunity to exhibit their products to the 
industry's most influential distributors and operators. 
Within a month, more than 70% of the available exhibit soace was selected and paid for 
by the amusement industry's largest and most respected manufacturers and distributors, 


including the following: 


A-1 Ashtray Dynamo Corporation Mylstar Electronics Standard Metal Typer 
Arachnid Eastern Micro Electronics Namco-America, Inc. Stern Electronics 

Atari, Inc. Electro-Sport, Inc. Nichibutsu U.S.A. Corporation Taito America Corporation 
Bally Mfg. Corp. Entertainment Enterprises, Ltd. Nintendo of America Tech Vend Marketing 

R. H. Belam Company, Inc. Exidy, Inc. Nomac Universal U.S.A., Inc. 
Centuri Inc. Game Plan, Inc. Omaco Enterprises, Inc. U.S. Billiards, Inc. 
Cinematronics Greyhound Electronics, Inc. Penn-Ray Sutra Corporation The Valley Company 

Coin Accepfors, Inc. House of Cards, Inc. Rock-Ola Mfg. Corp. Venture Line, Inc. 

Coin Controls, Inc. Konami, Inc. Roger Williams Mint. Video Music International, Inc. 
Data East Inc. Loewen America, Inc. Rowe International, Inc. Wells Gardner Electronics 
Digital Controls, Inc. Logitec Corporation Sente Wico Corporation 
Destron, Inc. Merit Industry Simutrek, Inc. 


Those firms which took a “wait and see” position toward this exciting new entry on the 
world’s amusement trade show scene still have an opportunity to be a “Charter Exhibitor” 
at the 1984 Amusement Showcase International, but prime spaces are going fast... 


GOING...GOING...GONE 


The colored areas on the floorplan have already been 


“staked out” by industry leaders which immediately 


recognized the tremendous profit and sales an 


Offered by ASI. They saw the benefit of immediate action, 


and are already hard at work planning the official 


CONCESSIONS 


eee — 


| Pepe be be | we 


introduction of their new products next February, well 


ahead of their competition’s spring 
announcements. For many, ASI will be 
their only spring show! 


For Manufacturers, 
it really is 
the “MUST GO” Show! 


For added profits in 1984...for your 
company's industry image...for a once- 
a-year opportunity to talk face-to-face 
with the world’s most important distributors 
and operators, and to effectively influence 
their buying decisions ...the Amusement 
Showcase International really is your firm’s 
“MUST GO” show for next year. 


AMUSEMENT 
SHOWCASE 
INTERNATIONAL 


FEBRUARY 17-19, 1984 


EXPOCENTER/CHICAGO 


and here’s why operafors will attend! 


Carefully designed to meet the critical need for a high- 
quality industry-oriented marketplace, Amusement 
showcase International is a show conceived, sponsored, 
supported and directed entirely by the coin-operated 
amusement industry itself. 


Jointly sponsored by the Amusement Game 


Here’s why ASI is best! 


1. See if all 

ASI will show you the full line of coin- 
Operated equipment—amusements, vending, 
Cigarette and “gray area” games. If operators 
buy it, ASI will show it! 


2. Learn it all 

The broadest range of seminars ever 
Offered at any industry show, staffed by real 
industry experts. 


3. It’s all together 

All ASI exhibits are conveniently located in 
one area, on one floor. All seminars are in 
the same building, all on the same floor, to 
save you time and make it more convenient. 


4. Your kind of town— Downtown Chicago 
Those attending have more hotel, 
entertainment, sports, and shopping options 
than at a remote suburban location. And, 
ASI's shuttle-busses will minimize weather 
problems. 


5. Your kind of exhibit hall— 
Expocenter/Chicago 

Incorporating a hotel, seminar rooms, a : 

dozen restaurants, a drive-in entrance, next- ; 


6. Your kind of dates 


down to business. 
7. Your kind of rates 


prizes. 


MAIL COUPON 


Chicago offers both excitement and ° 
convenience for exhibitors and attendees : 
alike. And, it’s across the street from the ; 
world-famous “Merchandise Mart’! ° 


INFORMATION 


The Coin-Operated Amusement Industry’s 
Premier Marketplace 


ASI HOTLINE 312/359-8160 


ASI’s February 17-19 dates cover a holiday 
week-end, so you can get back home and 


Special, exceptionally low rates have been 
negotiated with Chicago's major hotels 
(including luxury class) for those attending 
ASI. Details and rates will be contained in 
the Registration Brochure. 

8. Hawaii and other exciting prizes 

Register early and be eligible to win an 
expense-paid trip to ASI... one lucky couple 
will win a trip to Hawaii...and everyone 
has a chance to win hundreds of attendance 


TODAY FOR EXHIBIT 
door parking and much more, Expocenter/ - OR REGISTRATION 


AMUSEMENT 
SHOWCASE 
INTERNATIONAL 


4300-L Lincoln Avenue 
Rolling Meadows, IL 60008 


Telex: 28-2420 


Manufacturers Association and the Amusement & 
Vending Machine Distributors Association, this annual 
event will clearly be an exposition for decision-makers, 
and fully responsive to the operator's unique needs. ASI 
is dedicated to meeting the real needs of those who 
make their living in the amusement business. 


9. Travel savings and convenience 
Special air-fares will be available, offering 
an opportunity to save money and make 
travel arrangements with just a single 
phone call. 

10. Name entertainment 

A Thursday night charity dinner with name 
entertainment gets the weekend off to a 
really big start. 


You're on our list 


Operators and distributors are already 
on the ASI mailing list, and will receive 
registration and seminar information 
this fall. Or, return the coupon below 
to request priority mailing as soon as 
it's ready. 


Please send the information requested below: 


CJ Exhibitor Information OO Attendance Information 
Name & Title 
Company 
Address 
___ City/State/ZIP 


Telephone ( ) Date 


| 


ha 
Wi lh 


12) 279-9150 
OTL FREE 1-800-323-6498 


the AMOA show 

in New Orleans 
; — > October 28-30 _ woo 
—y, , Booth 1211... N@ 
; KA AVY 


Attend the Fifth Annual 
March 9-11, 1984 


is” : O'Hare Expo Center 
Chicago, Illinois 


IT ALL ADDS UP 
TO THE INDUSTRY EVENT! reall 


AMUSEMENT OPERATORS EXPO ’84 


* §00 Booth Exhibition “= Used Equipment Auction 
“+ Over 50 Seminar/Workshops ~2 Distributors Only Preview 
Nationally Recognized Speakers 
Sponsored by Play Meter Magazine Managed by Conference Management Corporation 


For your FREE brochure call Ellen today at 203 852-0500 
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experiences an increase in revenues 
from the base of $20,000 to $30,000, 
which is a 50 percent increase in 
revenues ($10,000 increase divided by 
$20,000). 

But notice the impact that the net 
income experienced. Net income went 
from $11,000 to $21,000, a $10,000 
increase which is a 90 percent increase 
over the old level. In other words, 
given a 50 percent increase in sales, net 
income before interest and income 
taxes increased 90 percent. That 
magnification is leverage, blade one on 
the two-edged sword. 

Now let’s look at the other edge of 
the sword. Assume that before the glut 
of games and lack of player appealetc. 
Magic Machines is operating at level 
A, the same starting point as before. 
Now the revenues begin to fall, as 
seems to be the case of every amuse- 
ment operator nationwide. Given a 
drop from $20,000 to $10,000, a 50 
percent drop in net income before 
interest and tax plummeted 90 per- 
cent! Surprised, you say? Well, you 
should not be. Given a SO percent 
increase, he incurred a 90 percent 
increase, and given a 50 percent 
decrease, he incurred a 90 percent 
decrease. Behold the other edge of the 
sword also cuts. 


Calculation of the degree of 
operating leverage 

There is a simple formula for the 
calculation of the degree of operating 
leverage. The formula is shown in 
Table II. You will note that the DOL 
(degree of operating leverage) for 
Magic Machines Inc. is 1.8. Translated 
that means that if Magic Machines has 
a 1 percent change in sales, it will have 
a 1.8 percent change in net income 
before interest and taxes. Notice that 
the change can be either positive or 
negative; it does not matter. If it has a 
10 percent change in sales, it will 
experience an 18 percent change in 
sales. 


Management strategies for 
operating leverage | 
Probably the biggest strategy 
involving operating leverage is to be 
aware it exists and to calculate its 
impact on your firm. Also remember 
that the DOL will be different at each 

level of operation. 

Is a high DOL good or bad? Lever- 
age is neither good nor bad—it is a 
trade-off. The higher the leverage, the 
greater the potential reward and the 
greater the risk of failure. Conversely 
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the lower the leverage, the lower the 
potential reward. 

“How can I have an impact on the 
DOL?” Assume for a minute that you 
desire to change the DOL for your 
firm. As was pointed out in the begin- 
ning of this article, you must have an 
impact on fixed costs. If you say you 
cannot change any of your fixed costs, 
then I will tell you that you cannot 
have any impact on your DOL. That is 
not necessarily good or bad. It is 
simply a statement of fact. On the 
other hand, if you say you can reduce 
your fixed costs at every level of sales, 
then I will tell you that you can reduce 
your operating leverage and thereby 
reduce your risk of insolvency and 
bankruptcy. 

Table III] shows the impact of a 
reduction in fixed costs for Magic 
Machines Inc. Using the same num- 
bers as in Table I, I change only the 
fixed operating expenses. The DOL 
drops from 1.8 to 1.4. Translated that 
means that given a 10 percent change 
in sales, it will experience a 14 percent 
change in net income before interest 
and taxes, where before it would 
experience an 18 percent change in 
NIBIT. 

So many companies used operating 
leverage to try to capitalize on the 
video boom. There were companies 
that were set up with professional 
managers just to take advantage of the 
booming market. Of course when the 
boom came to an end, many got into 

‘financial difficulties. 

Should the amusement industry 
experience another boom period, let’s 
hope that we have learned some 
lessons from the last boom: keep those 
fixed costs to a minimum because the 
amusement industry, as every other 
industry, will cycle and the amusement 
industry does tend to cycle faster than 
most other industries. 

If you are aware of the impact of the 
fixed costs on your operation, good. 
But you do not have the whole story 
yet. In Part II of the series on leverage, 
I will look at the impact of financial 
leverage upon the amusement opera- 
tor’s business. If you think that fixed 
costs have an impact on the operation, 
just wait and see the impact of the 
other fixed cost, interest expense. @ 


Charles C. Ross is a partner in the firm 
of Innovative Management Consul- 
tants which specializes in seminars, 
computer programs, and consulting 
for the amusement operator. 
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TABLE ITI 


MAGIC MACHINES, INC, 
EFFECTS OF CHANGES IN FIXED COSTS ON DOL 


50% 50% 
GROSS INCOME $10,000 $20,000 $30,000 
FIXED OPERATING 
CosTS (EXPENSES) 6,000 6,000 6,000 


NIBIT $ 4,000 $14,009 $24,000 


71% 
DOL BEFORE REDUCTION IN FIXED OPERATING COSTS 


DOL AFTER REDUCTION IN FIXED OPERATING COSTS 


Covering the Mountain States 


with a full range of offices 
UTAH COLORADO ARIZONA 


Mountain Coin Mountain Coin Mountain Coin 
3753 S. State 300 W. S3rd PI. 3850 N.Van Buren 
Salt Lake City 84115 Denver 80216 Phoenix 85009 


801/262-5493 | fRRIRIPATeAuste | 602/269-7596 
NEW MEXICO IOWA 


Mountain Coin Mountain Coin 
2910 C. 4th St. NW 751 Broadway 
Albuquerque 87107 Des Moines 50313 


903/345-7706 HH 515/282-6211 
... and a full range of products! 


Ardac e Atari « Automatic Products e Bally ¢ Centuri ¢ Cinematronics 
Dynamo e Exidy e Game Plan e Gottlieb ¢ Midway © Moyer-Diebel ¢ Nintendo 
NRI ¢ NSM e Pacific Novelty ¢ Rock-Ola e Stern e Universal e Valley 


MOUNTAIN COIN MACHINE DIST 


3607 CHURCH ST. CINCINNATI, OHIO 45244 TEL:(513) 561-9692 


Van LOCK 


Give Van Lock a call. We have complete 
security systems that are built for 
maximum protection. A sufficient stock of 
locks, keys, hardware and spare parts is 
maintained for immediate shipment. 
Phone orders are accepted 24 hours a day. 
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CAN THE COIN-OP INDUSTRY 


DESIGN GAMES PLAYERS WANT? 
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“Give the customers what they 
want.” It’s hard to argue with this 
chestnut of business wisdom, but ina 
business as fast changing and fickle as 
the coin-op entertainment industry, 
how do you know what the customers 
want? And when you find out what 
they do want, where do you find the 
creative talent you need to develop 
flashy new game concepts and trans- 
late them into workable hardware and 
software? 
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These cosmic issues are faced daily 
by a diverse segment of the coin-op 
industry which ranges from button- 
down vice presidents of major game 
manufacturing firms to off-the-wall 
free-spirits under the loose control of 
independent design groups. 

In answering questions of how well 
the coin-op industry is meeting the 
public’s needs, how well the industry is 
doing in research and development, 
and how well games are being tested 


UN 


prior to release, you might expect 
radical differences in the answers; but 
there seems to be little real dissension. 

One person in a position to offer an 
overview of this situation is Malcolm 
Kaufman. He was a vice president with 
Sega Enterprises until going into 
business for himself. In mid-1981 he 
took a new look at the coin-op enter- 
tainment industry and saw the oppor- 
tunity for creative work. 

He now searches for new software 
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design talent and represents these 
designers in negotiations with major 
game manufacturers. He also consults 
with manufacturing firms needing 
help in developing internal or external 
game design activity. 

In assessing the ability of major 
game manufacturers to come up with 
the quality and quantity of games 
demanded by the public, Kaufman 
says: “I think they have not been able 
to generate the number and quality of 
games internally. They have turned to 
outside sources for game concepts and 
programming, and they’ve also pur- 
chased existing games, primarily from 
Japanese sources. You would get an 
argument on this from the major 
manufacturers, and they have some 
valid points, so I think overall the 
fairest answer is that it’s a mixed bag.” 


rg 
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While the Japanese have been 
successful in research and develop- 
ment in the past few years, Kaufman 
sees a continuing strong role for U.S. 
designers. “I think that in the past— 
1978 through 1981—the Japanese hit a 
hot streak and were very good at 
creating a lot of original ideas which 
found a very ready market in the 
United States. In 1983 I’d say that 
Japan has not played as prominent a 
part, and the jury is out as to what’s 
going to happen in the future. In my 
opinion, there’s no reason why the 
United States can’t be on top of the 
creative heap as it is in other segments 
of the entertainment spectrum.” 

All those interviewed for this story 
agree that the United States has the 
necessary talent to design the new 
games required to hold the public’s 
attention. Whether a manufacturer’s 
internal creative staff is sufficient 
remains open to question. 

An Atari representative says that 
firm does not buy any free-lance game 
designs, but has licensed games from 
Japanese manufacturers and feels 
there is no shortage of creativity in the 
United States. 

Kyle Fields, president of Design 
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Labs Inc. in Los Gatos, California, 
agrees that creativity in the United 
States is quite good. “The larger 
companies have some good products 
coming out, and while I feel there is 
still too much copying of products to 
jump on the bandwagon of successful 
games, the newer games are using 
good technology.” 

Fields sees a reluctance in larger 
firms to use outside talent, but thinks 
this might be changing. “It’s a tough 
market and the key is to have good 
products whether you use an indepen- 
dent designer or buy them from a 
Japanese corporation. You’ve got to 
get that product.” 

Ron Crouse, vice president and 
director of marketing at Williams, 
agrees that there are a great many 
talented, creative designers available 
within his firm and on the outside. 
“We have not used free-lance design- 
ers, but are not opposed to it,” Crouse 
says. 


More options 

Jay Smith, president of Smith 
Engineering in Culver City, Califor- 
nia, feels there is a definite advantage 
for manufacturers to use an outside 
design group. “We give the manufac- 
turer another angle on creativity. 
Internal people tend to start thinking 
along a certain set of paths, while we 
are thinking along different paths. We 
can also expand a firm’s design capa- 
bility with the addition of our staff.” 

While there is some indication of a 
coin-op game glut, Kaufman does not 
see this as stifling creative efforts. “The 
industry is always receptive to new 
products; the industry is a fashion 
oriented industry, and its lifeblood is 
newness. So there continues to be a 
tremendous drive for newness,” 
Kaufman says. 

One area in which Kaufman 
touched on criticism of the major 
manufacturing firms was in game 
testing and market research. “Testing 
in coin-op is not tremendously sophis- 
ticated, nor is a typical game tested for 
a tremendous amount of time because 
of the manufacturing pressures. 


Industry lacks very sophisticated 
testing ability, and I think another 
thing that’s lacking is good market 
research information on the part of the 
distributors and operators as to how 
games are actually doing. It’s pretty 
much, if not totally, word of mouth 
without any hard facts to back it up,” 
Kaufman says. : 

“Manufacturers have been doing 
testing as best as they can. However, if 
you have a big factory, you have to 
feed the overhead,” according to 
Kaufman. “If you have four games in 
development and put them all out on 
test and they all test ‘so-so,’ you then 
have a choice of bringing to market a 
so-so game and feeding your overhead 
Or not bringing anything to market 
and having the factory overhead eat 
you. So there’s a tremendous pressure 
on the coin-op manufacturer and a 
tremendous risk to do something.” 

An Atari representative says that 
standards at her firm have always been 
tight. “Atari has a policy to only put 
out Number One or Number Two 
games. If we don’t feel a game will be 
Number One or Number Two in a 
location, we won't put it out. So we are 
committed to putting out only hits. 
Based on our success with Pole Posi- 
tion, Star Wars, Millipede, and others, 
we think it’s a strategy and belief that’s 
paying off.” 

Crouse cited a similar strategy at 
Williams. “We spend a lot of time to 
develop very successful games that in 
turn result in a longer production run 
so that we don’t have to come out with 
a game every month. We'd rather 
come out with a few very successful 
games a year. Inthe past two and a half 
years, during the heyday of the video 
game craze, Williams came out with 
eight or nine products, but they were 
all very successful products,” he says. 


Manufacturers disagree 

Atari and Williams both disagree 
with Kaufman that industry testing 
and market research are lacking, at 
least as represented by their firms. 
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“We have probably the largest 
market research department in the 
industry right now,” was the opinion 
of the Atari representative. “We also 
do quite extensive testing which 
involves focus groups to have people 
play the games and find out what they 
like or dislike. We also have a test 
location system where we send games 
out to see how they do on earnings 
against other games in the locations.” 

““We’ve done extensive market 
testing for a long time at Williams,” 
Crouse says. “We're in the process now 
of even expanding our market testing. 


What we’re trying to do is use the 
power of a mainframe computer to 
keep track of historical data and our 
new test data to give us a very quick 
analysis of a new game. 

“Market testing today is one of the 
most important parts of this organiza- 
tion inasmuch as we've got a changing 
market place. We’ve got some players 
who have been turned off a little bit 
because of the amount of product that 
has been thrown at them over the past 
few years,” Crouse says. “Williams has 
a three-phase testing process: factory 
testing is done fairly quietly in 
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Chicago, then we go on location for an 
earnings test, then samples are sent to 
distributors for location testing. These 
techniques are required as the industry 
and the players become more sophisti- 
cated.” 

There is continued optimism for the 
future development of crowd-pleasing 
coin-operated games—an optimism 
based in part on the continuing 
emergence of new technologies. 

Smith puts great stock in the ability 
of technology to grab the players. “In 
coin-op we’re going to have a nice run 
with laser disc games as we all experi- 
ment with those to find out where the 
maximum effects and the best eco- 
nomics are. We’re also going to be 
mixing some new technologies or 
maybe evolving technologies using. 
great quantities of memory and fast 
micro-processors to give intensely 
interactive graphics. I suspect we’re 
going to see new marketing techniques 
as designers and the industry in 
general try to set off the visual and 
graphic flares that are going to attract 
the people.” 


Play appeal 

Fields feels technology does play a 
role, but there is a more basic element 
governing the future of amusement 
games. “The main thing is going to be 
designing good game concepts regard- 
less of technology. Right now you can 
come out with something new in 
technology like a video disc game and 
sneak it by, but I think that’s going to 
die out if you don’t have a game that’s 
fun to play and that holds up on play 
appeal. The coin-op games will 
continue to become more complex, 
demanding a team approach to design 
including a concept person, program- 
mers, a sound person, and a graphic 
artist to do imaging.” 

An issue closely related to the design 
of new coin-op games is the route 
those games follow to the home 
market, and how quickly this route is 
traveled. It is an issue operators are 
concerned about, and an issue on 
which those interviewed have differing 
opinions. 

Kaufman feels that coin-op and 
home markets have been merging 
together, but will start to go their own 
ways. “I think the growth of the home 
market has had an effect on the coin- 
op market to some extent but, with the 
new technologies such as laser discs 
and new computer animation systems 
in coin-op, coin-op will put a new 
space between itself and the home 
market.” 
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He does agree with operators that 
perhaps new games are going home 
too soon. “I agree with the operators’ 
concern. It’s a significant problem. 
There is pressure On coin-op manu- 
facturers to bring money in, and 
selling home rights reduces the invest- 
ment risk in new games.” 

With Atari’s recent re-organization, 
Coin-op President John Farrand now 
oversees both coin-op and home game 
engineering. “With his experience, he 
is very sensitive to the operators’ 
needs, and I would think there would 
be modifications in the timing of 
games going from coin-op to home,” 
according to an Atari spokeswoman. 

Fields sees coin-op and home games 
coming closer in terms of design. 
“Laser discs, 3-D, and other new 
things are being tried for coin-op, and 
those may be integrated with the home 
market. We keep both markets in 
mind when we design. I don’t think 
this takes anything away from the 
coin-op machine. Each game is tai- 
lored for a specific market, and basi- 
cally you are transferring the theme of 
the game. But the timing and graphics 
and everything is changed between 
home and coin-op.” 


Timing home games 

Atari has first rights of refusal on 
Williams’ products for home _ use, 
Crouse says. “Home versions generally 
come out about a year after the coin- 
Op version, sO we’re not having any 
particular conflict right now. But some 
of the other companies in their zeal to 
rush to the home marketplace have 
come out with coin-op and home 
versions simultaneously. 

“In general I’m not too sure the 
argument is valid anyhow,” according 
to Crouse. “I don’t believe the home 
business is stealing too many quarters 
from the arcade business. In fact, | 
think it reinforces the arcade business. 
There have been a lot of occasions, 
such as Centipede, where the adver- 
tising associated with the home release 
drew new interest in the arcades. |] 
think the operators may be blaming a 
lot of problems on the home business 
that really don’t belong there.” 

So will the collective creative genius 
of the coin-op entertainment industry 
be able to give operators what their 
customers want? The consensus seems 
to be that it can. Most interpret any 
current malaise in the industry as 
simply a drop from an unnatural 
high—a maturing of the coin-op 
industry which will settle it in for a 
long, healthy life. ® 
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CUT YOUR TAXES WITH THIS 
YEAR-END TAX PLANNER 


Use This Simple ‘What If" Tax Plan to Save on Your 1983 Taxes 


By C. Louis Hohenstein 


ork smarter not harder, 

applies to cutting taxes we 

) VY owe every year just as it does 

to everything else. Smart tax planning 
is something we can apply all year. 
However, the last month or two of 
each year we have a special oppor- 


TAX PLANNER ” 


tunity to make year-end tax moves to 
further cut our taxes. 

During the final weeks of this year, 
you have the option of which tax 
year— 1983 or 1984—to receive some 
income, to incur deductible expenses, 
or to take optional income deductions. 


FOR CUTTING YOUR INCOME TAXES 


List Your Income: 

Salar 

Interest 

Dividends (less exclusion) 
Business Income (or Loss) 
Capital Gain (or Loss) 
Farm Income (or Loss) 
Other Income (or Loss) 


Total Your Income 
This is Line 1 


List Your Income Adjustments: 
IRA or Keough Contributions 
Other Income Adjustments 


Total Your Income Adjustments 
This is Line 2 


Figure Adjusted Gross Income: 


Subtract Line 2 from Line 1 
This is Line 3 


List Your Itemized Deductions: 
Medical and Dental 


Your Round-Number 
Estimates For 
1983 1984 


Your 
Actual 


Example 1982 


d00 
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/ 000 
> 37 Soo 
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| $00 | 
(3 o0v) | 
bees 
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|S 600° 
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$ 600 
a 


Taxes ve 
Interest Paid 
Contributions 

Casualty and Theft Loss 
Miscellaneous Deductions 


Subtract Zero Bracket Amount 
(Single, $2300; Married $3400) 


3 4 0o) 


Total Your Itemized Deductions 
This is Line 4 


Figure Taxable Income: 


Subtract Line 4 from Line 3 
This is Line 5 


Multiply Your Exemptions by $1000 


This is Line 6 


2,/00 


29 Boo 


Subtract Line 6 from Line 5 
Line 7. Your Taxable Income 


Figure Your Estimated Tax: 


Use Table 1 if single 
Use Table 2 if married 


& 
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Write the tax rate you 
used for figuring your tax 
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The tax year in which you take these 
year-end options affects how much 
money you will pay for taxes on your 
personal tax return you will file next 
April 15. Your objective is to pick the 
tax year for optional income and 
deductions that minimizes your over- 
all taxes. This year opportunities are 
significant because of the reduction in 
both 1983 and 1984 tax rates, and the 
prospects of greater income for you in 
1984 than in 1983 because of improv- 
ing business conditions. 

The problem has been not knowing 
how much your potential year-end tax 
moves actually mean to youindollars. 
For instance, is it really worthwhile to 
shift income from 1983 to the 1984 tax 
year, and to increase tax deductions 
this year? And if so, how does it affect 
the amount of money you ultimately 
pay in taxes next April and the year 
following? 

Here’s the trick: To know how much 
tax money you would pay under dif- 
ferent alternatives, it’s necessary to 
develop a brief tax plan before the end 
of the year, with round-number esti- 
mates of income and deductions based 
on the approximate tax rates appli- 
cable to your income. This article, 
along with the enclosed form, shows 
you how to make a tax plan, how to 
estimate your taxes due this year and 
next, and thereby find what year-end 
tax moves really mean in money you 
would have to pay—all while you still 
have time to make changes in your 
income and deductions. 

With this advance information, you 
may lower your combined 1983 and 
1984 taxes now, and develop a 1984 
tax plan for next year as well. Let’s 
look at the Tax Planner, and then we'll 
go over it step-by-step. 


Six Simple Steps 
The Tax Planner is divided into six 
simple steps. For instance, Step | lets 
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you estimate each item of your income 
in round numbers. Each subsequent 
step shows you how to adjust your 
income to find your estimated taxable 
income in Step 5 for both 1983 and 
1984. In Step 6 you figure your esti- 
mated tax from the tax tables pro- 
vided, as well as learn your marginal 
tax rate—the rate at which each addi- 
tional dollar of taxable income you 
report (or not ) is taxed (or saved). 

The first column of the Tax Planner 
shows you an example for each step. 
The second is for your actual 1982 
figures from your last tax return. 
These 1982 figures serve as a guide to 
help you form round-number estimates 
for 1983 and 1984 in the next two 
columns of the Tax Planner. 

Don’t worry about trying to esti- 
mate 1983 or 1984 amounts exactly. 
Instead, make your best round-number 
estimates. Refine your estimates later 
if you want. Make round-number esti- 
mates for 1983 first by filling in Steps 1 
through 6, and afterward develop 
figures for 1984. 

Before you estimate your 1983 and 
1984 figures, make several copies of 
the Tax Planner. The extra copies per- 
mit you to explore beforehand the 
consequences of different “what-if” 
assumptions about your income and 
deductions and to find their tax effect 
beforehand. 

Let’s now go over the Tax Planner 
step-by-step. 

STEP 1. List Your Income Esti- 
mates. Each of the main categories of 
income you could have are listed in 
Step | on the Tax Planner. From your 
1982 tax return, list 1982 income items 
in the 1982 column. Estimate round- 
number figures for each category of 
income you expect to have in 1983. 
List amounts under OTHER for other 
categories of income you have not fall- 
ing into those shown on the Tax Plan- 
ner. Total your gross income on Line 1. 


STEP 2. List Your Income Adjust- 
ments. By adjustments the IRS means 
income amounts not subject to tax, 
like contributions to individual retire- 
ment accounts (IRA), Keough funds, 
and lesser-used deductions like moving 
expenses and interest penalties. Enter 
your actual 1982 figures from your 
1982 tax return, and estimate your 
1983 income adjustments. Total your 
income adjustments on Line 2. 


STEP 3. Figure Your Adjusted 
Gross Income. Subtract total income 
adjustments you wrote on Line 2, from 
total income on Line 1. Write your 
adjusted gross income on Line 3. 

STEP 4. List Your Itemized Dedu- 
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ctions. On your 1982 tax return, 
Schedule A, you will see a summary of 
your deductions in the bottom right 
corner. List your 1982 deductions in 
the 1982 column. Estimate the same 
deductions for 1983 in round numbers. 

Reduce itemized deductions by 
$2,300 if you are single, or $3,400 if 
married and filing a joint return, as 
shown on the Tax Planner. This is 
because you must subtract a standard 
deduction the IRS has already built 
into the tax tables you will use. This is 
called Zero Bracket Amount. Total 
your itemized deductions, subtract the 
applicable Zero Bracket Amount, and 
write the net total of your itemized 
deductions on Line 4. 

STEP 5. Figure Taxable Income. 
First, subtract your net itemized 
deductions written on Line 4, from 
adjusted gross income on Line 3 of the 
Tax Planner. Write this amount on 
Line 5. 

Second, total your exemptions— 
one for yourself, another if you're 
married, and one for each dependent 
plus any other exemption allowed. 
Often the number of your exemptions 
won't change from year-to-year. For 
example, a married couple with two 
dependent children normally has four 
exemptions. Multiply the total num- 
ber of your exemptions by $1,000 and 
write the result on Line 6. In the 
example described, there are four 


TABLE 1 
Single Taxpayers 
If Line 7 Is 
Bul INOt 1983 
Over Over Is 


$ 2.300 $ 3,400 11% 


Estimated Tax for 
1984 


exemptions, times $1,000 for each 
exemption equals $4,000 and appears 
on Line 6 in the Tax Planner example 
column. 

Third, you are now ready to find 
your taxable income and figure your 
taxes. Subtract the amount written on 
Line 6 from the amount written on 
Line 5, and get your taxable income. 
Write it on line 7. Your taxable income 
may not appear on your 1982 tax 
return if you were instructed to use the 
IRS tax table (instead of a tax rate 
schedule) for figuring your taxes. If 
taxable income does not appear on 
your 1982 tax return, do the third part 
of Step 5 for your 1982 tax figures as a 
comparison for the 1983 and 1984 tax- 
able income estimates you will make 
later. ® 

STEP 6. Figure Your Estimated 
Tax. Tables | and 2 are estimated tax 
rates for 1983 and 1984. With the 1983 
(or 1984) taxable income you wrote on 


Line 7, enter Table | (if single) or - 


Table 2 (if married filing jointly) and 
find your estimated tax. 

For example, assume you are mar- 
ried and 1983 taxable income 1s 
$25,800 as an example. Enter Table 2 
and find your tax of $3,656 plus 26 
percent of your taxable income over 
$24,600. Thus, your total tax is $3,656 
plus ($25,800 - 24,6000) x 0.26. This 
equals $3,656 plus $312 totaling $3,968 
shown in the example. The percent 


1983-1984 TAX RATES 


eS 


= 


used is your marginal tax rate, also 
called tax bracket. Your marginal tax 
rate is important for deciding later 
whether to shift taxes between 1983 
and 1984. 

This completes the six steps for esti- 
mating your taxes. Complete your 
initial tax estimated for 1983 and 1984. 
Now you are ready to examine tax 
alternatives. 


*“What-If?” 

Your two key choices are (1) whether 
to have optional income items taxed in 
1983 or 1984, and consequently (2) 
whether to take optional income 
adjustments and deductions this year 
or next. The net effect is how much 
you will adjust your taxable income up 
or down between the 1983 and 1984 
tax years. 

For instance, if you decide to defer 
income to 1984 and take maximum 
deductions this year, your taxable 
income will go down in 1983,and upin 
1984. It is often thought this is always 
good to do. However whether doing 
this is to your benefit—or the reverse— 
depends on (a) how much money 
you'll make each year, (b) the differ- 
ence in your 1983 and 1984 marginal 
tax rates, and (c) the value of having 
available for use now, tax dollars 
you’d otherwise defer paying for one 
year. 

We all know Congress has enacted 
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Source: Economic Recovery Tax Act of 1981. and U.S. Treasury Department. 
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conversions—call us for assistance. | 


KXXMXSX SX 
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Hydraulic 
Army 
Helicopter 


HYDRAULIC ARMY HELICOPTER 


4077th is on the way, once 
again to save the day. 
Camouflaged not to hide, but 
to be known here and wide. 
Lights flashing, engines roaring, 
up in the sky we are soaring. 
Hang on to your hat, 

the AMOA is where it’s at, 
BOOTH #18. 


Newborough’s version of the 
famous Whirly Bird Helicopter 
used on the TV show M*A*S*H 
is flying high. 

Kiddie Rides that are: 

© HAND FINISHED 

e DURABLE 

e BUILT FOR SAFETY 


For more information call your 


LOCAL DISTRIBUTOR 
OR 


R. J. 
Newborough 
& Co., Inc. 


8994 Seminole Blvd., Suite #1 
Seminole, Florida 33542 


(813) 392-1293 


AMOA Show, Oct. 27 — 30 
BOOTH #18 
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more income tax reductions for 1984. 
On the other hand, business will be 
even better in 1984 and income may be 
greater, shifting you into one or possi- 
bly two higher tax brackets even with 
the reduced tax rates. To help you 
choose the right action, here are two 
general guides for deciding where to 
peg your taxable income: 

Guide |: Jf your estimated 1984 tax 
rate is about the same as your 1983 
rate, or only slightly higher—around 2 
or 3 percent—you are likely better off 
to defer income to 1984, and take 
maximum deductions now in 1983. 

On the other hand, if your income in 
1984 will be significantly higher 
because of better business, windfall 
income, or possibly a spouse with 
more income, you will likely be better 
off to reverse this procedure: take 
more income in 1983, and defer deduc- 
tions in 1984. 

Guide 2: If your 1984 tax rate is 
higher than 1983 by about 4 percent or 
more, take optional income in 1983, 
and defer deductions to 1984, thereby 
increasing your 1983 taxable income. 
This is because your estimated higher 
1984 tax rate (over 1983) cancels out 
the value to you of using the deferred 
tax dollars for a year. You are possibly 
better off to pay the lower tax rate 
applicable to your income in 1983, 
rather than pay the higher rate you 
project for 1984. 


Another More Specific 
Action Guide 

While the two general guides just 
mentioned are usually enough to indi- 
cate how to adjust your optional 1983 
and 1984 taxable income, you should 
know there is also a more advanced 
and specific guide. This specific guide 
is based on the time value of money. In 
adjusting your taxable income,you are 
really trying to minimize your two- 
year tax obligation—1983 taxes due 
this coming April 15, 1984, and 1984 


taxes due on April 15, 1985. 


We can’t simply add these two tax 
obligations together because there is a 
year’s difference in when your 1983 
and 1984 taxes are due. However, you 
may convert 1984 taxes (payable in 
April 1985) to their comparable value 
a year earlier on April 15, 1984. Do 
this with a one-year present value 
multiplier shown in Table 3. For 
example, if money is worth I 1 percent 
to you, the one-year | 1 percent present 
value multiplier is 0.901 which we'll 
round to 0.9. Multiply your estimated 
1984 tax (due April 1985) by 0.09 to 
convert the amount to a comparable 
value a year earlier on April 15, 1984. 


Your specific guide is: Minimize the 
total of your estimated 1983 tax, plus 
the comparable year-earlier value of 
your estimated 1984 tax. That is, 
minimize your two-year tax obligation 
valued as of April 15, 1984. Get help 
on this if you need it. 

Number each “what-if” case you 
consider. Remember the significant 
dollars are the difference in taxes 
between each alternative you consider. 
For instance, one comparison I saw 
resulted in a planned increase in 1983 
taxes of $1,118 payable April 15, 1984, 
Over another alternative; but a 
decrease in 1984 taxes of $1,821 due 
April 15, 1985. Although shelling out 
the extra $1,118 for 1983 taxes may 
seem hard to do, this swap is a good 
deal. It’s just like making a loan of 
$1,118 now, and getting back $1,821 


TABLE 3 


ONE-YEAR PRESENT 
VALUE MULTIPLIERS 


% 


Time Value 
Of Money 


Present Value 
Multiplier 


0.909 
0.901 
0.893 
0.855 
0.877 
0.870 
0.862 
0.855 
0.847 
0.840 
0.833 
0.800 


($703 more) a year later, equivalent to 
a simple interest rate of 63 percent. 
You may find similar opportunities 
when you look at your tax alternatives. 

Note that tax credits (as opposed to 
income deductions) are allowances 
which reduce the tax you owe. For a 
list of tax credits, refer to your 1982 
tax return where tax credits are listed. 
For people in business, tax credits 
often take the form of investment tax 
credits. It is virtually always desirable 
to take tax credits in the earliest year, 
because tax credits are not affected by 
your marginal tax rate. 

Figuring tax returns is something 
we tend to put off to the last minute. 
But if you take the time now to develop 
your tax plan, and then make good tax 
decisions, you'll find when the time 
comes, paying up will be a lot less 
taxing. e 
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TAX PLANNER “ 


FOR CUTTING YOUR INCOME TAXES 


Your Your Round-Number 
Actual Estimates For 
Example 1982 1983 1984 
Step 1. List Your Income: 
Salary —_ 
Interest 


Dividends (less exclusion) 
Business Income (or Loss) 
Capital Gain (or Loss) 
Farm Income (or Loss) 
Other Income (or Loss) 


Total Your Income 
This is Line 1 > 


Step 2. List Your Income Adjustments: 
IRA or Keough Contributions 
Other Income Adjustments 


Total Your Income Adjustments 
This is Line 2 > 


Step 3. Figure Adjusted Gross Income: 


Subtract Line 2 from Line 1 
This is Line 3 te 


Step 4 List Your Itemized Deductions: 
Medical and Dental 
Taxes 
Interest Paid 
Contributions 
Casualty and Theft Loss 
Miscellaneous Deductions 
Subtract Zero Bracket Amount 
(Single, $2300; Married $3400) 


Total Your Itemized Deductions 


This is Line 4 > 
Step 5 Figure Taxable Income: 

Subtract Line 4 from Line 3 

This is Line 5 > 
Multiply Your Exemptions by $1000 

This is Line 6 a > 
Subtract Line 6 from Line 5 

Line 7. Your Taxable Income > 


Step 6 Figure Your Estimated Tax: 
Use Table 1 if single 
Use Table 2 if married 


Write the tax rate you 
used for figuring your tax 


Copyright 1983 C Louis Honenstein. Atlanta. Ga. 30361. All Rights Reserved 


Cut out and keep this planner for estimating your taxes. 
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Record Keeping 


for the Small Business 


By John Cotton 


Keeping records is really scorekeeping—a serious side 
of scorekeeping. If you attended a basketball game where 
no score was kept, or the score was several minutes late, 
you would probably be disgusted and leave the game. Yet, 
many people don’t know the current score of their own 
business because of inadequate records or because of not 
keeping records up to date. 

Adequate records are necessary to prepare various tax 
returns. They are required by banks and other financial 
institutions you may deal with. Many times financial 
records and reports are required by suppliers or other 
creditors. 


Requirements of a Good Record System 

A good record-keeping system must be (1) simple to 
use, (2) easy to understand, (3) reliable, (4) accurate, (5) 
consistent, and (6) designed to provide information ona 
timely basis. 


Minimum Records Required 

You will need four basic records: 

1. Sales records 

2. Cash receipts 

3. Cash disbursements 

4. Accounts receivable 

When you use a cash register, a combined Sales and 
Cash Receipts record may be kept. Sales are divided intoa 
few categories, possibly three or four, such as wholesale, 
retail, and services. Cash receipts represent cash sales and 
collections of Accounts Receivable. One entry is made for 
each day. 

A smaller business without a cash register can enter 
each item in the Sales and Cash Receipts register showing 
date, name, invoice number, and amount. 

All receipts for the day should be deposited in the 
bank in a night depository. Deposit the exact amount 
received. Instead of paying out small amounts from 
receipts, use a Petty Cash Fund. By depositing the exact 
amount of receipts, the bank statement enables you to 
readily balance your Cash Receipts book. 

Just as all receipts are deposited, all disbursements 
should be made by check, using the Petty Cash Fund for 
payment of small items, and purpose of expenditure in 


checkbook. Enter date, name, check number, and amount 
for each item. A bank charge is entered in the same manner 
as a check except that there is no check number. 

Columns should be provided for common expense 
items for distribution of expenses. The amount disbursed 
is entered in the appropriate column, and a separate 
column is provided for miscellaneous charges. 


Balancing—Bank Reconciliations 

Each page of sales, cash receipts, and disbursements 
should be balanced. A balance is also taken at the end of 
each month. 

As soon as bank statements are received, balance 
them with your checkbook. Usually a form is provided on 
the back of the statements from the bank, as follows: 


Bank balance aS 
Add deposits not recorded by the bank $______ 
Less outstanding checks $ 
Balance as per books $ 


Petty Cash Fund 

A Petty Cash Fund should be set up to be used for 
payment of small amounts not covered by invoices. A 
check should be drawn for, say, $25. The check is cashed 
and the fund placed in a box or drawer. When payments 
are made for such items as postage, freight, and bus fares, 
the items are listed on a printed form or even on a blank 
sheet. When the fund is nearly exhausted, the items are 
summarized and a check drawn to cover the exact amount 
expended. The check is cashed and the fund replenished. 
At all times the cash in the drawer plus listed expenditures 
will equal the amount of the fund. 


List Equipment 

Keep acareful list of permanent equipment used in the 
business. Keep track of items useful for a year or longer 
and of appreciable value. Show date purchased, name of 
supplier, description of item, check number by which paid, 
and amount. If you own quite a number of items, prepare 
separate lists. These lists provide the basis for calculating 
depreciation, and provide supporting data for fixed asset 
accounts. 
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Insurance Record 

Most businesses will have several types of insurance. 
Each policy should be listed showing type of insurance, 
coverage, name of insurer, dates effective (expiration 
date), and annual premiums. Be sure that all necessary 
types of coverage are obtained. Ask your insurance agent 
or broker to check your coverage. 


Cash or Accrual Basis for Records 

A very small business, such as a hot dog stand, will use 
the cash basis for bookkeeping. A larger, more compli- 
cated business no doubt will use the accrual basis. The 
dividing line between the cash basis and accrual basis 
might depend on whether credit is granted to customers, 
and the amount of inventory required. 

Accrual basis is defined as “a method of recording 
income and expenses, in which each item is reported as 
earned or incurred, without regard as to when actual pay- 
ments are received or made.” Charge sales are credited at 
once to Sales and charged to Accounts Receivable. When 
the bills are collected, the credit is to Accounts Receivable. 

Accruals should also be made for expense items pay- 
able in the future, such as yearly or semiannual interest on 
loans. Such accruals are made by journal entries as 
explained below. 


Bookkeeping Systems 

There are several copyrighted systems providing 
simplified records, usually in a simple record book. These 
systems cover the basic records with complete instructions 
for their use. You can examine some of these systems at 
most office supply stores. 


Financial Statements 

Use an outside accountant to prepare financial state- 
ments for your business. The principal financial state- 
ments, the Balance Sheet and Profit and Loss Statement, 
can easily be prepared from the basic records which also 
are the basis for keeping general books as described farther 
on. The Balance Sheet is a picture of the business at a given 
moment, usually at the close of business at the end of a 
fiscal year, or at the end of a month or a quarter. It lists 
assets, liabilities, and capital which are obtained by sub- 
tracting liabilities from assets. The Profit and Loss State- 
ment pictures what has happened during a month or a 
longer period. Basically, it states the amount of sales from 
which is subtracted expenses and taxes, the balance being 
profit or perhaps loss. 

Up-to-date Balance Sheets and Profit and Loss 
Statements enable the businessman to know the amount of 
his investment, how much he owes, his net worth, and 
indicates how profitable his business is this year compared 
with prior years. 


General Books 
In addition to basic records, a business will need a 
book for journal entries. A journal entry is used to record 
business transactions not involving cash, such as accruals 
for depreciation, expenses due at later dates, and so on. 
The following is a typical entry. 
Debit Credit 
Jan. 31, 198- Interest Expense $58.33 
Accrued Interest Payable $58.33 


To record January share of interest due 
on First National Bank loan. Principal 
Amount $10,000 @ 7% = $700.00 
January share $58.33 
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Nevada Gaming Schools... 


Because the competition is 
rough out there 


/ 
: i ; ae com _* ? AT <t OM am S 
Training Amusement Machine Technicians 


NEVADA GAMING SCHOOLS, INC. 


3100 Sirius Ave./Suite P 881 E. Glendale/Suite p 
Las Vegas, Nevada 89102 Sparks, Nevada 89431 
(702) 873-2345 (702) 359-2345 


‘‘The Professionals Who 
Build Your Business On 
Quarters.’”. 


Southwest 


Vending Sales Company 


DALLAS 
2455 IRVING BLVD. 
DALLAS, TEXAS 75207 


(214) 638-7002 


SAN ANTONIO 
4520 TEJASCO 
SAN ANTONIO, TEXAS 78218 


(512) 824-9223 


OKLAHOMA CITY 
3401 S. MERIDIAN 
OKLAHOMA CITY, OK. 73119 


(405) 682-8612 
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A general ledger is also kept to record balances of 
assets, liabilities, and capital and to accumulate sales and 
expense items. A typical Classification of Accounts, all of 
which are recorded in the general ledger, follows. 

At the end of each fiscal year, accounts are balanced 
and closed. Sales (income) and expense account balances 
are transferred to the Profit and Loss Account. The 
remaining asset, liability,and capital accounts provide the 
figures for the balance sheet. 


Classification of Accounts (Sample) 
Assets (Debit) 
100—Cash in Banks 
101—Petty Cash Fund 
102—Accounts Receivable 


105— Materials and Supplies 


107—Prepaid Expenses 
108— Deposits 


120—Land 

121—Buildings 

122—-Reserve for Depreciation—Buildings (Credit) 

123—Tools and Equipment 

124—Reserve for Depreciation— Tools and Equipment 
(Credit) 

125—Automotive Equipment 

126—Reserve for Depreciation—Automotive 
Equipment (Credit) 

127—Furniture and Fixtures 

128—Reserve for Depreciation—Furniture and 
Fixtures (Credit) 


130—Organization Expenses (to be amortized) 
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Liabilities (Credit) 
200— Accounts Payable 
201—Notes Payable 
205—Sales Taxes— Payable 
206—FICA Taxes—Payable 
207—Federal Withholding Taxes 
208—State Withholding Taxes 
209— Unemployment Taxes 


220—Long-Term Debt— Mortgages Payable 
221—Long-Term Debt—SBA Loan 


225—Miscellaneous Accruals 


Capital Accounts (Credit) 
300—Common Capital Stock (for Corporations) 
301—Preferred Capital Stock (for Corporations) 

or 
300— Proprietorship Account (for Proprietorship) 
301—Proprietor’s Withdrawals (for Proprietorship) 


305—Retained Earnings 


Sales Accounts (Credit) 
400— Retail Sales 
401—Wholesale Sales 
402—Sales—Service 


405— Miscellaneous Income 


Expenses (Debit) 
500—Salaries and Wages 
501—Contract Labor 
502—Payroll Taxes 
503— Utilities 


Little Casinos New 
Voice Option, Desiree, 
Sweetens The Pot. 


Digital Controls creates Desirée, 
a sultry, sexy voice that sweet talks 
customers as they play Little Casino 
I and II. 

Desirée does more than just talk. 
She makes money. Customers’ desire to 
hear what she'll say next encourages 
them to keep playing. The voice of 
Desirée is recorded on ROM voice 
memory for life-like reproduction. 
Seventy-five different phrases heighten 
player interest throughout the games. 

Standard equipment on new Little 
Casino II, Desirée is offered as retro-fit 
enhancement for Little Casinos already 
in the field. The voice option shows 
Digital Controls’ commitment to extend 
the earning capacity of its games. 


DIGITAL CONTROLS 
Digital Controls, Inc. 
5555 Oakbrook Parkway 
Norcross, Ga. 30093 
(404) 441-3332/Telex #543642 
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504— Telephone 

505— Rent 

506— Office Supplies 

507— Postage 

508— Maintenance Expense 
509— Insurance 

510— Interest 
511—Depreciation 
512—Travel Expense 
513—Entertainment 

514— Advertising 

515— Dues and Contributions 


520— Miscellaneous Expenses 


The use of too many accounts should be avoided. 
Break down sales into enough categories to show a clear 
picture of the business. Use different expense accounts 
covering frequent or substantial expenditures but avoid 
minute distinctions which will tend to confuse rather than 
clarify. Use Miscellaneous Expenses for small unrelated 
expense items. 


Accounts Receivable Control 

A few rules should be followed to keep Accounts 
Receivable current. First, be sure bills are prepared when 
goods are shipped or service is rendered and mailed to 
correct addresses. Keep a close watch on larger accounts. 

At the end of each month, “age” your Accounts 
Receivable. List accounts and enter amounts that are 
current, unpaid for 30 days, and those 60 days and over. 
Find out exactly why all accounts 60 days and over are 
unpaid. Your system should help you collect these 
accounts. 

Pay close attention to customers’ complaints about 
bills. If a complaint is justified, propose an adjustment and 
reach an agreement with the customer. Do this promptly. 

If a customer is delinquent, try to obtain a promise of 
payment on a definite date. If payment is not received on 
the date promised, ask the customer to explain why and 
obtain a new promise. 

If you don’t know a customer who asks for credit, use 
a simple form listing name, address, telephone number, 
place of employment, and bank and credit references. 
Make sure that credit is warranted before you grant it. 


Payroll Records 

Yearly and quarterly reports of individual payroll 
payments must be made to state and federal governments. 
Each individual employee receives a W-2 form at the year- 
end showing total withholding payments made for the 
employee during the calendar year. 

An employment card should be kept for each 
employee showing, among other things, social security 
number, name, address, telephone number, and name of 
next of kin and his address. Indicate whether the employee 
is married and the number of exemptions claimed. A W-4 
form should also be on record. 

A summary payroll should be made each payday 
showing names, employee number, rate of pay, hours 
worked, overtime hours, total pay and amount of deduc- 
tions for FICA, withholding taxes and deductions for 
-Insurance, pension, and/or savings plans. 

Also a separate sheet should be kept for each 
employee. On this individual Payroll Record, list rate of 
pay, social security number, and so on. Enter amounts for 
each pay period, covering hours worked, gross pay, and 


PLAY METER, December 1, 1983 


Whatif? 


What if you could work with a desktop compute 
tha pets smarter right along with you? 


You could if you had a Zenith Z100! 


¢ Dual microprocessors let you start out on easy-to-use 8-bit 
programs. And move up to faster, more 
comprehensive 16-bit programs. * User 

1 memory and storage capacity easily 
expanded. * Comes with easy-to-follow 
software instruction booklets. * Professional 
business graphics. * Many easy-to-use 
Zenith business programs available. 


NX 
* . 
Ea YE 
Pk Ak Oe 
AAs 
° Lae 


processing, and small business accounting. 
¢ Backed by Zenith Quality Service Warranty.* 


data 
Systems 


The quality goes in before the name goes on. 


EPI T ES * 


ABC Business Systems 
34 N. Brentwood Blvd. - Suite 17 
St. Louis, MO 63105 - 314/863-0077 


* FREE Coin Machine Performance Analysis 
Software with purchase of computer 


Let Business Builders Design 
Your Exclusive Character 


Your Character will add impact to your 
promotions and be remembered longer! 
Your Character will be exclusively yours! 


Introductory Special________________ $1,500.00 


Includes: 

1 Exclusive character design 

1 Adult size costume of your character 
1 Print ad with you character (1 color) 


3 Dozen t-shirts with your character (1 color print) 


Call or write today so we can design your 
character soon. 


\ 
~ BUSINESS 
BUILDERS. 


P.O. Box 209 
Cupertino, CA 95014 
(408) 446-4400 
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the various deductions. Add the amounts and balance at 
the end of each quarter. These forms provide the data you 
need for quarterly and annual reports. 


Easy Filing 

An easy filing method for a small business is to use a 
large manila envelope for each month’s paid invoices, tax 
returns, etc. Staple paid returned checks to paid invoices or 
tax returns. The cash disbursement record, which shows 
dates of payment and check numbers, makes it easy to 
locate paid invoices. 

It is good policy to keep records up to date. The best 
way to do it is by seeing that your record keeping is done 
daily. 


Small Businessman Financial Status Checklist 
(What He Should Know) 
DAILY 
1. Cash on hand. 
2. Bank balance (keep business and personal funds separate). 
3. Dajly summary of sales and cash receipts. 
4. That all errors in recording collections on accounts are 
correct 
5. That a record of all monies paid out, by cash or check, is 
maintained. 


WEEKLY 


1. Accounts Receivable (take action on slow payers). 

2. Accounts Payable (take advantage of discounts). 

3. Payroll (records should include name and address of 
employee, social security number, number of exemptions, 
date ending the pay period, hours worked, rate of pay, total 
wages, deductions, net pay, and check number). 


4. Taxes and reports to state and federal government (sales, 


withholding, social security, etc.). 


MONTHLY 


i. 


That all journal entries are classified according to like 
elements (these should be generally accepted and standard- 
ized for both income and expense) and posted to General 
Ledger. 


. That a Profit and Loss Statement for the month is avail- 


able within a reasonable time, usually 10 to 15 days follow- 
ing the close of the month. This shows the income of the 
business for the month, the expense incurred in obtaining 
the income, and the profit or loss resulting. From this, take 
action to eliminate loss (adjust mark-up? reduce overhead 
expense? incorrect tax reporting? incorrect buying pro- 
cedures? failure to take advantage of cash discounts’). 


. That a Balance Sheet accompanies the Profit and Loss 


Statement. This shows assets (what the business has), 
liabilities (what the business owes), and the investment of 
the owner. 


. The Bank Statement is reconciled. (That is, the owner’s 


books are in agreement with the bank’s record of the cash 
balance.) 

The Petty Cash Account is in balance. (The actual cash in 
the Petty Cash Box plus the total of the paid-out slips that 
have not been charged to expense total the amount set aside 
as petty cash.) 

That all Federal Tax Deposits, Withheld Income, and 
FICA Taxes (Form 501) and state taxes are made. 


. That Accounts Receivable are aged, 1.e., 30, 60, 90 days, 


etc., past due. (Work all bad and slow accounts.) 


. That Inventory Control is worked to remove dead stock and 


order new stock. cs 


tom program six advertising messages. 


there’s no risk of legal complications. 


winner—by contacting: 


Our small size Mini Vegas machine. 
It’s very big on boosting your profits! 


This space-saving table-top unit is only 16” wide and has the 
lowest price tag on any Casino games machine on the market 
today. Yet its full-color graphics are displayed on a whopping 
13” monitor. Plus optional keyboard that allows you to cus- 


Games Galore’s Mini Vegas contains four of the most popular 
casino games, Poker, Black Jack, Red Dog and Dice. And its 
other winning features include play-stimulating sound effects, 
competition inspiring top ten score board, swivel rotation, 
simple servicing and a high-security cash box system. 


What’s more, there are no antes, credits or free gqames—so 


Come by and register. No purchase necessary. A special drawing will be 
held Sunday, October 30, at our booth at the AMOA Show for a free trip to 
Mexico, compliments of Games Galore. Drawing at booths #36, 38, 40, & 42. 


Get the small machine that can make you a big 


GAMES GALORE 


214/247-GAME (4263) © 1/800/221-GAME (4263) 
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THE NAME OF THE GAME, 
AND THE GAME OF THE NAMES 


By Bill Brohaugh 
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business names. Two of my favor- 

ites in the Cincinnati area, for 
example, are the One-Stop Bra and 
Swim Shoppe, and Johnny Knuckle’s 
Blue Bell Tavern. 

There are quite a few arcade and 
amusement center names that strike 
my fancy, too. Take one of the game 
rooms up at King’s Island, a nearby 
amusement park, for example: Charge 
of the Light Arcade. I love that name. I 
love puns, and though that one is a 
little clumsy, it’s still a good one. 

Some other names from across the 
country that I’ve enjoyed are Easy 
Glider, a roller rink; Snack ’N Rack, a 
Boston billiards center; Teen Scene, an 
arcade in Atlanta; and Games Games 
Games, an arcade in Houston. 

I love those names. But should I? 
Yes—but only as an aficionado of 
words. I shouldn't love them as some- 
one involved in the coin-op industry, 
nor should I love them as a games 
player. And, frankly, I don't. 

Sure, they’re clever...and they’re 
memorable, which are points in their 
favor. But they don’t always leap off 
the tongue with the grace of an Olym- 
pic diver. Sometimes, especially with 
the first arcade name I mentioned, 
they kind of fall off the tongue with the 
grace of an Olympic wrestler who’s 
been drinking too much. Picture this: 

“Hey, Bob, let’s hit a few games for 
lunch.” 

“Fine. Whatcha got in mind?” 

“Let’s head over to Charge of the 
Light Arcade.” 

Honestly—try saying that name 
three times real fast. You’d be better 
off naming your arcade “Toy Boat.” 


[== odd names, especially odd 


Video “Images” 
If you have a business name close to 
the names I’ve mentioned here, please 


understand that I’m not trying to 
insult you. In fact, the word-lover in 
me compliments you. Yet, thinking 
about these names—and business 
names in general—raises the question 
of just how important a good name 
can be. A business name (and here I’m 
referring primarily to the names of 
arcades and other amusement centers, 
as opposed to distributorships and 
such) identifies you, and adds to (or 
detracts from) your image. 

I suppose that when it comes right 
down to it, the name game doesn't 
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A business name 
identifies you, 
and adds to 
(or detracts from) 
your image. 
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mean a whole heck of a lot in the long 
run. Nobody’s going to say, “Hey, I 
can’t say that arcade’s name real fast 
three times, so there’s no way I’m 
going in there.” Many, many factors 
determine whether players walk into 
your arcade in the first place, and 
whether they come back in the second, 
third, fourth, and etc. places. But a 
well-chosen name can bolster your 
image and allow players to remember 
you. 

You probably won't be in the “name- 
calling” business in the immediate 
future. Arcade starts certainly aren't 


an all-time high these days. But should 
you consider expanding your business, 
buying out a competitor, or renaming 
your own place of business, keep these 
tips in mind: 

@ Make certain people can tell from 
your name that you run an arcade, or 
whatever type of business you operate. 
Don’t make them guess. Get “video” 
or “pinball” or “arcade” or “game 
room” somewhere in the title. For 
example, Pinball Plus is a Los Angeles 
arcade name I particularly like. 

e If your business combines various 
sorts of games, emphasize the most 
important in the business name. For 
example, a Cincinnati game room I 
frequent has about 20 videos, as many 
pool tables, three pins, two Skee-Balls, 
a bowling machine, and several foos- 
ball tables. Its name? Golden Tee— 
because the primary focus of the 
amusement center is golf: it has a 
driving range, 18 holes, a pro shop, 
and a miniature golf course. 

e Make the name memorable. 

e But don’t make it so memorable 
that players remember your name 
before they remember how good your 
games are. For example, the Jolly Ox 
Arcade. 

e Consider calling your fun center 
the “Place Name” Arcade, or what- 
ever. In other words, give the part of 
town you're located in a prominent 
place in the title. The Sharonville Fun 
Center, or the Montgomery Pinball 
Palace—to borrow a couple of Cin- 
cinnati community names by way of 
example. This helps potential cus- 
tomers find you in the first place, and 
to associate you with your specific 
location in the second place. 

e Make sure your name isn’t similar 
to that of your competitors—not only 
to avoid possible legal problems, but 
also to maintain a clear identity. 
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America runs 
On Quariers. 


And Scan Coin 
counts them... fast. 


Coins or tokens. ..small or large volume. . .single 
denominations or mixed change. ..Scan Coin has a 
complete line of coin handling equipment to speed 
the count. 

We'll help you analyze your current and future needs, 
then recommend a Scan Coin unit to fit your budget. Of 
course all our products are quality-engineered for 
durability and simple, quiet operation. 


One of the most popular 
and versatile Scan Coin 
units is the SC 3001. Its ex- 
Clusive, high-speed elec- 
tronic sensor makes short 
order of any counting task. 
And a number of acces- 
sories allows you to 
customize the SC 3001 to fit 
your special requirements. 


For more details on the complete line of Scan Coin 
products, call toll-free 800-336-3311 for the name of the 
dealer nearest you. 


ScanCoin 


The first choice in money handling systems. 


20] Elden Street, Herndon, VA. 22070 
800-336-3311 din Virginia, call 703-471-6510) 


You’re probably already quite aware 
of the competition and the names the 
competition uses, but if not, go to con- 
sumer Yellow Pages, and poke around 
under “‘Amusement Places,” and 
possibly “Games,” as well. 

e You might try to avoid using 
generally popular names. For example, 
names like Games People Play, Fun 
Center, and Fun and Games are com- 
mon throughout the United States. (In 
fact, “fun’ is perhaps the most over- 
used word in amusement business 
names, from Fun for All to Fun Frolic 
Arcade to Just for Fun to Super Fun 
Arcade to Worlds of Fun to Fun 
Farm. And what can I say about Fun- 
way Freeway except, “Huh?’) These 
names are OK, and they work in and of 
themselves, but you might want to 
have some fun coming up with more 
inventive alternatives. 

e It’s a personal preference, but I 
refuse to patronize any business that 
has “City” or “rama” tagged to its 
name. So you can guess what I think of 
such names as Fun City or Videorama. 

e Going for the ego trip probably 
will work against you. Joe’s Arcade 
and Fred’s Fun Center are fine when it 
comes to instilling pride in your endea- 
vor, but ultimately they’re dull and not 
terribly memorable. That doesn’t 
mean that you can’t use this “style” of 
name. Doc Holliday’s is a Cincinnati 
arcade, and though I have my quibbles 
about that particular name, as a pos- 
sessive-type of title, it works. It cer- 
tainly is memorable. 

e Sometimes the simple will work 
for you. Games Games Games is a 
little much, but it certainly gets the 
idea across. Other arcades in the 
United States sport such names as 
Video Games, Joy Stick, and Game 
Room. 

e Memorability can be achieved by 
adapting familiar phrases to your 
name. For example, San Diego’s 
Yellow Brick Road Arcade. I think 
that one works nicely. It uses an easily 
recognized motif, one that has the 
added benefit of communicating 
fantasy and adventure and thrills. 
What could be more thrilling than a 
trip on the Yellow Brick Road? 
(Beware of stepping on someone’s 
copyright, however. Don’t use titles, 
for instance. I wouldn’t call my arcade 
the Wizard of Oz Arcade, should 
someone frown on my borrowing a 
concept that I don’t own exploitation 
rights to, but Yellow Brick Road 
Arcade is safe. That road is only a part 
of the book and movie.) 

Similarly, Cincinnati’s Penny Arcade 
doesn‘ have a terribly inventive name, 
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certainly, but you definitely know 
what you’re going to find inside. The 
name is memorable because the phrase 
“penny arcade” is still an active part of 
the language, even if the basis of the 
phrase isn’t an active part of our cul- 
ture anymore. (When you think about 
it, there’s no contemporary analog for 
penny arcade. Quarter Arcade? No— 
sounds like it’s only 25 percent com- 
pleted. Two Bit Arcade? Nope. Makes 
it sound chintzy, and how many kids 
have any inkling that two bits means 
25 cents? Besides, what happens when 
most games finally convert to 50-cent 
play? On the other hand, such reason- 
ing didn’t stop someone from naming 
a Los Angeles establishment Mr. 
Rick’s Two Bit Arcade.) 

e If you are opening a second 
arcade, you can either use a name like 
Fun and Games II (Barleycorn’s, a 
Cincinnati bar, cleverly called its sister 
bar Barleycorn’s Too.) in order to 
capitalize on the reputation and famil- 
larity you built with the first amuse- 
ment center; or you can give it an 
entirely separate identity. 

But wouldn’t doing that, in essence, 
set up the second in competition with 
the first? Maybe, but that depends ona 
variety of different factors, primarily 
the geographic proximity of the two 


OPERATED KIDDIE RIDES 


autorovo canada Itd. 


MANUFACTURERS AND OPERATORS OF COIN- 


spots. But Procter and Gamble, a top 
U.S. company, actually built itself by 
producing several products that com- 
pete directly with its own products. 
And what about Tab and Diet Coke? 
These two seemingly competing pro- 
ducts are both produced by the Coca- 
Cola Company, and they’re both 
doing quite well. I’m not sure that that 
concept has practical application in 
the games industry, but if nothing else, 
it’s something to scratch your head 
about. 


Putting My Money 
Where My Mouth Is 

OK, you ask, what would I name my 
arcade? Here are some thoughts. 

e Fantasy Palace. It sounds nice, 
though it doesn’t immediately com- 
municate what the customer will find 
behind the doors. Maybe Mr. Rourke 
and Tattoo. 

e The Arcade. Simple, definitive, to 
the point. 

e Fun Fun Fun (till her daddy takes 
her T-Bird away). Only joking. 

e Video Palace. Nah—for some 
reason, it sounds pretentious where 
Fantasy Palace, ironically, doesn’t. 

e For fun, maybe we could use 
some of the same name concepts that 
fast-food restaurants use. Video Hut. 


FORGET EVERYTHING YOU EVER HEARD ABOUT KIDDIE RIDES UNTIL NOW 


AUTOROVO IS NOW AVAILABLE FOR 
U.S. CUSTOMERS 


successful in Europe for 15 years 
now also built in Canada 


hydraulic rides, animals, trains, 
cars etc. all equipped with solid 
state board with proven reliability 
during the years 


rides are now available from 
our plant in Virginia 


CONTACT US NOW 


for free documentation and find 
out why operators with experience 
appreciate our products 


Pinball King. McVideo. Hey, I’m half- 
way serious about that last one. It’s 
distinctive, and even a bit dignified- 
sounding. We have a bar here in town 
called McLevy’s Pub. Nobody can 
figure out the name, but nobody for- 
gets it. 

Actually, I’ve had a little experience 
in arcade-naming. Not in real life, but 
in a novel I’m writing. One of my main 
characters owns an arcade. | don’t 
know how long I spent concocting the 
name, or even why I came up with the 
particular name, but I decided to call 
the arcade the Fun in Gamez Arcade. 

I like that name. It demonstrates 
some of the principles I’ve been talking 
about here. It clearly says “Arcade.” It 
communicates—blatantly, Ill admit— 
that this is a place of amusement with 
the overused word “fun.” It hooks offa 
popular phrase, but gives it new life by 
twisting the phrase just a bit. 

But somehow I suspect that if I were 
in charge of a real arcade instead of a 
fictional one, I wouldn’t call it the Fun 
in Gamez Arcade. Maybe it’s just a 
touch too self-conscious, and maybe it 
doesn't leap off the tongue the way it 
should. 

Instead, maybe I’d call it Johnny 
Knuckle’s One-Stop Video and Fun 
Shoppe-arama. e 


P.O. Box 668, Orillia, Ont. Canada L3V 6K5 (705) 325-4286 Benny Vos, President 
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Video Games: 
Target for Legislating Morality 


By Harold I. Gould and Laurence D. Merritt 


During the last several years, the 
coin-op amusement industry has faced 
an onslaught of local ordinances 
designed to regulate, restrict, and/or 
tax coin-operated amusement devices. 
In part, these ordinances were the 
product of what might be termed 
“hysterical do-gooders.” 

These people somehow reached the 
opinion that this new form of recrea- 
tion was capable of corrupting youths, 
if not society as a whole! Other sup- 
porters of these restrictive ordinances 
have been considered opportunists, 
merely seeking to eliminate competi- 
tion by legislation. Some of this hys- 
teria was swept across the country by 
the media playing up the latest cause 
celebre. Other ordinances were the 
product of misconceptions about the 
amount of money being generated by 
video games. Some of these exagger- 
ated concepts can probably be attrib- 
uted to spokesmen for some of the 
manufacturers whose stocks benefitted 


* Editor's Note: On September 1, the (former) Sth Circuit Court acceded to a Mesquite petition that it had acted in 


LEGAL HINTS 


from Wall Street’s love affair with this 
new “hot investment.” 

Let’s consider some of the anti- 
video game ordinances which were pro- 
posed. We will make observations as 
to how successful these efforts were. 
We will also state some of the methods 
used to defeat these ordinances. 

The most drastic type of ordinance 
simply sought to prohibit certain 
minors from playing video games. 
Such an ordinance was actually 
enacted by the city of Mesquite, Texas. 
Fortunately, an appellate court struck 
down the ordinance. That court stated: 
“The decision to bar all people under 
17 years of age...from all coin-operated 
amusement centers at all times is 
patently irrational.” Fortunately, 
most people now seem to agree with 
that conclusion.* 

Another type of ordinance sought to 
prohibit minors from playing in liquor 
stores. Certain adults complained that 
minors congregate around liquor 


stores and cause disturbances in the 
neighborhood; they also complained 
that liquor stores were unsavory places 
where minors could become acquainted 
with undesirable elements. These 
arguments were given a lot of publi- 
city. As a result, a number of these 
ordinances were passed. 


Distinction between stores 

Our firm was successful in prevent- 
ing, repealing, and modifying a num- 
ber of these ordinances. We argued 
that these laws were very discrimina- 
tory. Today, there is very little distinc- 
tion, other than size, between liquor 
stores, which modernly have become 
known as convenience stores, and 
supermarkets. We also pointed out 
that many of the convenience stores 
were “mom and pop” operations 
closely supervised by their owners. It 
simply did not make any sense to 
permit minors to enter convenience 
stores to purchase comic books, soda 


excess of what the U.S. Supreme Court had instructed it to do when the High Court sent back the 5th Circuit’s 1980 
opinion for clarification. As a result, the March 31 decision has been withdrawn and the Sth Circuit’s 1980 opinion 
automatically reinstated. That has been re-appealed to the Supreme Court by attoneys for Mesquite. For more 


details, see news section this issue. 
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pop, ice cream, and milk and food 
items while at the same time, saying 
that they could not play the amusement 
devices in the very same store, but that 
they could at larger stores down the 
street. 

We were successful in modifying 
many of these ordinances by suggest- 
ing a compromise providing that 
minors be prohibited from playing 
video games anywhere in the city 
during school hours. This ordinance 
did not discriminate between various 
businesses. Everyone seemed to agree 
that minors should be in school during 
school hours and not playing video 
games. Thus, this compromise gave 
something to everyone and seemed to 
diffuse a lot of anger felt by some 
parents. It also got cities off the hook 
on claims by operators for money 
damages—that is to say, those opera- 
tors who had written contracts with 
liquor stores. 

Two difficult and threatening forms 
of ordinances were those which sought 
either to tax each piece of equipment, 
or the income. In some cases, the tax 
became almost confiscatory. In large 
part, these ordinances seemed to 
reflect a common misconception, con- 
cerning how much money operators 
earned. Lawmakers seemed to forget 
that it is the bottom line that counts. 

In an effort to oppose these ordi- 
nances, we stressed the economic 
benefits operators provide to com- 
munities. Their games generate 
revenue for various local business 
establishments. This helped local busi- 
nesses survive the recession. The 
revenues generated by the machines 
also produced jobs forthe community. 
These arguments resulted in livable 
compromises and, in some cases, no 
new tax laws. 

In other cases, cities which were 
strapped for cash because of the reces- 
sion found the opportunity to tax 
games as a new source of revenue too 
tempting to pass. Some of these 
instances were reminiscent of the fairy 
tale about killing the goose that laid 
golden eggs. Other instances simply 
served to place coin-op business in the 
hands of a favored few. 


Review laws 

Once a tax ordinance is passed 
which adversely affects the industry, 
we recommend that operators have 
attorneys familiar with the area review 
the ordinances to see if it is subject to 
legal attack. It may be that the city 
council did not have constitutional 
authority to pass the law. Also, there 
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may be some state laws which restrict 
the types of taxes which the city could 
pass and the manner in which it had to 
be approved. Such research may 
reveal defects which can be used to 
overturn the ordinance. 

The amount of adverse industry 
legislation seems to be diminishing as 
the “River City Syndrome” fades. 
Operators should work to promote 
good relations with their local govern- 
ment. Their participation in commu- 
nity activities is the best way to ensure 
that the industry is not crippled by 
adverse legislation. ° 


The law firm of Gould & Merritt is 
located at 1888 Century Park East, 6th 
Floor, Los Angeles, California 90067. 
Telephone: 213/552-9364. Mr. Gould 
has served as a Judge Pro Tem of both 
the Los Angeles and the Beverly Hills 
Municipal Courts. 

Mr. Merritt has served as a Court 
Mediator for and on the Panel of 
Arbitrators of the Los Angeles Supe- 
rior Court. 

If you have any legal problems or 
questions about your business, please 
contact Gould & Merritt. They will 
respond to you directly. 


The Video Outpost 
A DVARN TAGE: 


Se P| 


Put any two video games 
ABN Y WHERE! 


How many profitable locations have you passed up because of security 


risks? How many outdoor locations could be producing profits for you 


right now? The all-steel. weather-repellant. vandal-resistant design of The 


Video Outpost makes nearly all locations possible. 


Count your potential new locations tonight and call us tomorrow! 


For more information on the many features of The 
Video Outpost, or the name of the distributor nearest 


you, call: 


ALL-WEATHER AMUSEMENTS 
5 Patricia Lane ® Spring Valley, NY 10977 
914/354-3095 
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OUR ‘CADES 


By 
Bill 
Kurtz 


An arcade is not 


a 9 to 5 business 


“You've got to go with whatever the traffic will bear 
when youre setting up your operating hours.”’ 


Arcades aren’t a “9 to 5” business. 
Unlike retail stores, most game rooms 
take in most of their quarters in the 
late afternoon and early evening. How 
early you open—and how late you 
close—should be determined by your 
location and your customers. 

If your arcade is in a strip shopping 
center or a freestanding street loca- 
tion, you can set your own hours based 
upon the number of players you get 
from nearby neighborhood businesses. 
On the other hand, if you operate in an 
enclosed shopping mall, you may be 
forced to follow the mall’s regular 
business hours. 

Like many arcades, Starship Fantasy 
in Phoenix shortens its hours during 
the school year, opening at 11 a.m. 
weekdays rather than the summertime 
9 a.m. opening. Co-owner Marcella 
Shute said the arcade, located in a 
small shopping center, opens at 9 a.m. 
on Saturdays year-round. 

Although few customers arrive 
before 3 p.m. when the school children 
start coming in, the attendant on duty 
begins cleaning up when the arcade 
opens, saving the expense of payingan 
early-morning maintenance crew. 
Shute said that until 3 p.m. the 
customers are primarily businessmen 
on their lunch hours. 

Angelo Vagianos, who operates 


Space Invaders arcade in Cleveland, 
said his game room also attracts 
professional people on their lunch 
breaks, but he’s considering changing 
his arcade’s opening from 11 a.m. until 
noon because most lunch-hour players 
seem to be coming in between 12 and 2 
p.m. 

Vagianos stressed the importance of 
being flexible in determining hours. 
“You've got to go with whatever the 
traffic will bear when you're setting up 
your operating hours.” 


School problems 

If you do open before 3 p.m., as do 
most arcades, you’re bound to run into 
the inevitable problem of children 
skipping school to play your machines. 

Vagianos said he gets the child’s 
name and calls either the school or the 
youngster’s parents. But sooner or 
later, you’re bound to run into the 
smart-aleck kid who gives you a fake 
name or school. 

If your community is strict about 
regulating the hours school children 
can play the games, you’d probably be 
best off opening your arcade after 3 
p.m. and avoiding any chance of 
becoming a public scapegoat for 
juvenile delinquency. 

While mornings are usually quiet in 
most arcades, evenings are when 


things get jumping. And knowing 
when to turn off the lights in your 
location is important. 

Vagianos keeps Space Invaders 
open until 3 a.m. Fridays and Satur- 
days, and 2 a.m. other nights. He said 
that having a policeman on duty each 
night until closing prevents trouble 
from the sometimes rowdy late night 
crowds. 

Shute said Starship Fantasy is also 
open late on weekends, until 2a.m. on 
Fridays and Saturdays and until 
midnight the rest of the week. Both 
Shute and Vagianos said that if there’s 
an unusually large crowd at closing 
time, theyll keep the arcade open 
longer to accommodate the players. 
“We'll stay open later if there are still 
people inside playing,” Shute said. 
“We don’t close the doors until 
everyone is out.” 


Closing hours 

Vagianos said that if business is 
unusually light on a particular night 
(for example, if there are only two or 
three players in the arcade at midnight 
on a 2 a.m. closing night), he'll 
probably lock up early, figuring that if 
players haven’t come in by that time, 
there won’t be much volume the rest of 
the night. 

Shute, however, said her arcade 


TLL 


Your business hours shouldn't be set according to what’s convenient for you. 
Look at community opinion, your arcade’s location, and your players. 
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remains open regardless of the amount 
of business. “We'll stay open for at 
least the posted hours.” 

Inevitably, though, it comes time to 
close, and there are usually at least a 
couple of players still at the games. 
What do you do? 

“We have a P.A. system and 
announce closing 15 minutes before- 
hand,” Shute said. “We'll tell them, 
‘Make this your last game.’” 

Vagianos said hell walk up to each 
player individually, giving him a few 
minutes warning before closing time. 
He added that if the player has 
additional credits on the game, he’ll 
even refund his money. 

However, there’s at least one arcade 
that doesn’t have to worry about 
opening or closing hours—because it 
never closes. Starcade (no relation to 
the television show), located in 
Cleveland, is open 24 hours, for 
insomniacs who need to play Pole 
Position or Q* Bert at 5 a.m. 


24-hour arcade 

Starcade adjoins a steakhouse 
which is also open 24 hours. Both the 
arcade and the restaurant are owned 
by Angelo Sarris, who has operated 
the steakhouse for 15 years. The 60- 
piece arcade opened about nine 
months ago. 

Starcade has at least one attendant 
on duty at all times, even during the 
slow hours of the morning (between 
about 3 and 8 a.m.) when few, if any, 
players are around. 

Sarris admitted that if it weren’t for 
the restaurant’s operating hours, 
Starcade would be open only during 
the day like other game rooms. Most of 
the late night/early morning players 
are restaurant customers who have a 
few extra minutes and wander into the 
arcade. “If they want to play, we’re 
always open,” Sarris said. 


Sarris said that Starcade will con- 
tinue operating 24 hours, at least 
through the winter months, before he 
makes a decision on whether to 
shorten the hours. “I want to give it at 
least one year since we opened before I 
change it,” he said. “We've got to have 
time to find out about it (operating 24 
hours), so we’re testing the idea.” 


Your business hours shouldn’t be set 
according to what’s convenient for 
you. You should look at community 
Opinion, your arcade’s location, and 
most of all, your players. e 
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Now- 
Never 
yx 


= 


POSITIVELY: 


Eliminate slugs, washers, 
metal discs, and all the 
other counterfeits cheats 
have tried on you, with 
the SLUG STOPPER by 
HARWYN. 

No matter what type of 
coin activated amusement 
or video machine you 
own. No matter what its | | 
voltage, who built it, or | 
how old it is. No matter 
how much use it gets —the 


HARWYN adds to your 

bottom line by cutting your | 

losses from slugs right at | | 

the top. ot moaepaa con 
The SLUG STOPPER by HARWYN will reject every-\ Sify ye’ 

thing, except the right thing. ian” 


SLUG STOPPER by || 
| 


The SLUG STOPPER by HARWYN 
Who should have it? Everyone who would 
rather stop slugs than count them. 


To place your order for HARWYN’S exclusive SLUG STOPPER, call 


or write: HARWYN INDUSTRIES CORPORATION 
1835 Atlantic Avenue Atlantic City, NJ08401 (609) 348-9099 


INDUSTRIES CORPORATION 


Giving people more reasons to play. 


FOR 


PROMOTION 


By 
Carol 
Kantor 


A promotion that sticks— 
stamp saving 


aving stamps in books or on 
S cards to redeem for merchan- 

dise is a promotion concept that 
has been used successfully in retail 
stores for decades. 

In the amusement game industry, 
Skee- Ball and other ticket dispensing 
games use a similar concept. Saving 
stamp promotions will build location 
loyalty and traffic at any coin-game 
location because people like to get 
something free. This is a proven 
winner promotion that can be success- 
ful for your business. 

You will need stamps, savings books 
or cards, merchandise for redemption, 
and materials to promote the program. 
The stamps and saving books or cards 
can be as simple or as elaborate in 
design as you want. Put your location 
name, address, and logo on the books 
or cards and a fun and recognizable 
design onthe stamps. The size, format, 
and quantities for these supplies 
depend on your implementation 
strategy. , 

The redemption merchandise should 
be items your customers want and an 
incentive to participate. You will need 
to offer different items at different 
levels. Free plays can be offered as one 
item, but merchandise and/or coupons 
for services at other stores should also 
be offered. 


Strategy for implementation 

First decide how the stamps will be 
distributed. This will have an effect on 
the quantity and type of saving books 
or cards and stamps needed. One per 
visit and/or one per dollar spent is a 
good method. Bonus stamps can be 
earned for high scores on specified 
games or other player accomplish- 
ments. 

Based on the distribution strategy, 
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you can determine the value of each 
stamp. This value is somewhat arbi- 
trary; however, you can estimate it 
based on the value of each customer 
visit. For example, if the average 
customer brings in between $2 and $5, 
an estimated 5 percent value (you can 
estimate this for your location) makes 
each stamp worth 15 to 17 cents if one 
stamp is given per visit. If stamps are 
given for other purchases or achieve- 
ments, the value per stamp will be 
reduced. 

You can use either cards or books 
for your customers to save the stamps. 
Cards may be more economical than 
books, but first check with your local 
printer. Decide how many stamps go 
on each card or book based around a 
$3 to $5 redemption value for each. 

Whatever strategy you set for the 
saving stamp program, it should be 
considered a long range promotion to 
run over at least a 6-month period. 
This will give your customers enough 
time to get involved with the program 
and save toward a specific item. 


Advertise 

Don’t forget to budget money for 
the promotion of your Saving Stamp 
Program. Flyers, posters, and ads in 
local media must go along with this 
promotion to be sure all your custom- 
ers and potential customers know 
what they can get by coming to your 
location and saving your stamps. 

Publicize. Send announcements out 
to all local media and organizations. 
Advertise. Hang posters and banners 
announcing the promotion. Display 
saving cards (or books) clearly near 
the change counter, in the window, 
and in any other obvious place. Also 
display the redemption merchandise 
items. 


Here is an example of the details 
behind a stamp program: 

1. Stampsare given for each visit and 
for reaching specific score levels 
on certain games. 

2. The stamp redemption value is 
figured at 10 cents each. 

3. Saving cards are made for 30 
stamps each. 

4. Each completed card can be 
redeemed for 20 tokens or toward 
merchandise offered. 

Redemption merchandise: 

1 card - 20 tokens, baseball cap, 
or can insulator 

2 cards - T-shirt or beer mug 

3 cards - a certificate for a record 
or a sweat shirt 

5 cards - digital clock or jacket 

(continue to about 10 cards for $30 

items) 

Publicity: 

Special display in location for 
saving cards 

Poster for wall and window 

Ads on the local radio station 
(Offer a bonus stamp if customer 
mentions station name.) 

Mail savings cards to all current 
customers 

Ads in local club newsletters 
(special group bonus stamp 
offer) 


Note to distributors and manu- 
facturers: 

This can work for you too. Consider 
running a saving stamp program as an 
incentive for operators to buy games. 
Get X # stamps for each game bought 
and Y # stamps for parts purchases. 
You can offer bonus stamps for special 
games. Operator stamp books could 
be redeemed for credit toward future 
purchases, service, similar incentive 
merchandise, or trips. e 
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CRITIC'S 


CORNER 


By 
Roger C. 
Sharpe 


‘Rack ‘em Up features 


‘timeless ingredients 


As we draw closer to the coin-op 
fall/winter classic—the AMOA— 
upcoming developments are getting 
clearer as to what we can expect. 

The most pleasing occurrence for 
this writer has been the apparently 
increasing rise of pinball back into the 
coin-op scene. It’s nice to now feel 
some sense of vindication for my views, 
and see a renewed emphasis on the via- 
bility of flipper games in today’s mar- 
ketplace. 

The current trend in pinball is inter- 
esting because it’s nothing more than 
the reaffirmation that basics can still 
be appreciated and appealing, while 
previous designs can provide an invalu- 
able resource for either inspiration or 
re-adaptation. This shouldn’t come as 
a surprise since it’s an approach that 
has been done before although, admit- 
tedly, not as blatantly as some models 
today. 

We see the likes of old favorites 
getting a new coat of paint or some 
subtle design changes added in this 
new attempt to entice players back to 
pinball. Gottleb (aka Mylstar) resur- 
rected Super Orbit and Royal Flush 
Deluxe in the spring, Williams brought 
us Warlok with much inspiration 
owed to its Blackout game, and Bally 
found that a limited edition in a new 
cabinet might not be such a bad idea 
when it re-released the classic Fight- 
Ball Deluxe and, most recently, 
Centaur II. And this seems to be only 
the beginning. 

Rather than trying to trade-off and 
capitalize on the name of a game or its 
lingering reputation, such as Bally’s 
Fireball IT, which really didn’t resem- 
ble its legendary effort from over a 


decade earlier except for some similar 
graphic elements and other cosmetic 
touches, we’re now seeing wholesale 
attempts hoping to attract attention 
they once enjoyed. 

Centaur was a great machine when 
it was first introduced. It featured a 
solid, balanced layout of targets on the 


_ board: a mix of satisfying, long shots 


on either side as well as an array of 
well-positioned features which tied 


into the whole theme. Here was a 
multi-multi-ball game which was a 
challenge for skillful players and some- 
thing that wouldn’t be impossible for 
the beginner. Put in a newcabinet with 
the same, striking black and white 
motif and strong artwork detail, it’s a 
game deserving of another chance in 
the field. So too is Williams’ Fire- 
power, which brought back the con- 
cept of multi-ball play to pinball after 
it had been dormant for far too long. 

However, there are going to be some 
risks which won’t pan out, while others 
will continue to reinforce the fact that 


pinball still has an elusive quality that 
can prove appealing to a wide range of 
players who are always willing to try 
anything. For pinball, at least, this 
means a stay of execution when you 
take into account the belief of many in 
the industry little more than a year 
ago, while for players it means yet 
another alternative for them to drop 
their money into. 


Laser disc fears 

Let’s now look at a new product— 
the laser disc. The biggest problem in 
viewing the new technology is that 
many might well ignore anything else. 
Just being a disc game won't ensure 
instantaneous success. The model will 
still have to offer some solid play if it is 
going to sustain players’ interest. 
Unfortunately, it’s going to be easy to 
get caught up in all the excitement of 
the moment and forget the principles 
inherent in any winning venture—play 
appeal, a long learning curve, and 
“legs” and how it stands up to player 
demands for coin-op fun. 

After all, if we were only looking for 
live action background scenery inte- 
grated into game play, a machine such 
as U.S. Billiards’ The Driver, intro- 


‘duced in 1979, would be enough. For 


all you students of coin-op history, 
you'll remember that this licensed 
driving game was nothing more than 
some film footage of the Pacific Coast 
Highway which players had to drive 
down, around, and through. There 
was no real interaction present, and 
the film loop never really changed 
from play to play. 

My fear is that we may witness this 
same type of design direction—only 
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THE SOUTH’S REPAIR CENTER 


FOR VIDEO GAMES, PINBALLS & MONITORS 


*% 24HOUR TURNAROUND »* 90 DAY WARRANTY 
vw $25.00 PER HOUR PLUS PARTS * NOMINIMUM 
v 65 YEARS COMBINED COIN INDUSTRY EXPERIENCE 


We VioC ome ELECTRONICS, INC. 
2312 TIFTON ST., KENNER, LA. 70062 - (504) 468-9824 
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‘ter dis sits the problem of security with operators, 
yynamo decided to protect their total investment rather than 
vy just their daily income. By constructing the coin-box housing 
out of steel, vandals are less encouraged to attempt a break-in 
But ifa break-in does occur, the table remains unharmed, and 
the coin box housing can be easily repaired or replaced by the 
operator. 


Dynamo’s Big D pool table is more than a game. It’s a solid, 
secure, maintenance-free investment. 


Call Dynamo today for the best coin-operated pool table ever 


Corporation 

805 S. Great Southwest Parkway 

Grand Prairie, Texas 75051 

(214) 641-4286 1-800-527-6054 Telex: 732432 


this time around it will be called a laser 
disc game. Having a background 
“matte” is one thing to enhance the 
visual images of video game play, but 
it’s a different matter to tap into the 
available technology to create a situa- 
tion where that background scenery 
can also provide the substance of the 
game. If, as a player, I have the oppor- 
tunity to destroy some “real life” 
scenery because I’ve chosen the correct 
path to follow, it will be far more effec- 
tive and lucrative than if I can only 
travel through the background scenery 
and blast at superimposed images. 

Obviously, animation as a techni- 
que, can provide the ability to inte- 
grate this dimension into basic. game 
play, but so too can real life footage if 
it’s utilized to its maximum effect. 

The next few months will bear the 
verdict for the first generation of these 
disc diversions. I hope the industry will 
not turn its back on other types of 
games whether they be new, improved 
“conventional” videos, pinballs, 
mechanical wonders such as Chexx, 
air hockey, shuffle alleys, or Skee- Ball. 
It’s obvious with all the news and 
rumors about video disc games that 
the industry is going to have to decide 
on the viability of different equipment, 
especially PC games which might be 
innovative but get lost in the shuffle 
and excitement of a new technology. 

However, business looks to be 
getting healthier. One thing for certain 
is that operators are going to have to 
be more selective in the coming 
months regarding the best equipment 
for a given location and clientele. 
Manufacturers, on the other hand, can 
call the shots so we don’t fall victim to 
the same type of malaise that plagued 
the industry for the last couple of 
years. 


Gottlieb/Mylstar’s Rack ’em Up 

For those legends of old time pinball, 
we have a game that might well have 
been around before, but it’s new and 
the ingredients are timeless for those 
remaining hardcore pinball players 
and others who are increasingly 
crossing over from an over abundance 
of video, video, and more video. Pure 
and simple, this effort is solid flipper 
action with a theme that ties every- 
thing together. 

PLAYFIELD: The board takes full 
advantage of the available features in 
this pool game where the action begins 
with four top lanes which lead down to 


PLAY METER, December 1, 1983 


mA RNS NR RAAT NF ATL SIE BEDI ETNIES DSB PTE ETE NALIN IBD SEE EB RE LIE Wie PD ES NE ILE EEE EE SEERA DEEL LIEGE BLE A BLOG ADA EACLE SANTEE EEL PEE LLL LEP LED IE LET BALES ELIE DDE ATE 


a thumper bumper area and some 
good rebounding possibilities. Over at 
the left is a bank of four drop targets 
with a little hidden kick-back kicker 
just above and beyond this set. Move 
down and there’s an outside lane that 
will roll a ball to the lower left side 
flipper and lane area. 

Meanwhile, at the right, just below 
the thumper bumpers 1s an almost free- 
standing spinner, which is angled in 
such a way that a ball passing through 
can complete the arc for access back to 
the top of the board. In addition, 
there’s another bank of drop targets 
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(three this time) as well as an outer, 
side lane that leads down to the right 
flipper. Over at the left, just above the 
flippers, is a lone stationary target 
which provides an array of values 
including the potential for spotting a 
“ball” in the rack, an extra ball, and 
also the ability to light the spinner and 


. make this a rewarding follow-up play. 


All the drop targets and lanes have 
different numbered balls attached to 
them, most with dual numbers for 
finishing out the 15-ball rack, while the 
bottom brings into play a double lane 
set-up on the left side leading down to 
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Paco Te By 


NE ationac Amusement Game Auction 
STHE INDUSTRY AUCTION LEADER? 


100’S 


OF THE LATEST GAMES 


TAITO * SEGA * 
* MIDWAY * STERN * BALLY * NINTENDO * 


UPCOMING AUCTIONS 


WILLIAMS * 


MEMPHIS, TN 


Sat., Dec. 3 
Cook Convention Center 
255 N. Main St. 
Memphis, TN 


We specialize in the sale of new or used games Dy auction due to 
distributor overstock, operator liquidation and bank repossessions. 


“ 800/458-5858 ext. 676 
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Indianapolis, IN 


Sat., Dec. 10 
Big Red Auction 
Old US Rt. 52 
Whitestown, IN 
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the flipper (as well as the “10” and the 
2”), and an outside drain which 
means a special when lit. Over at the 
right is the more conventional single 
lane design to the flipper, with the 
interior roll-over meaning the “7” 
when lit, and the outside drain bring- 
ing the “15” when lit. 

ANALYSIS: Here’s a game that’s a 
throwback to another era when pin- 
ball design was exemplified by play- 
fields where features were tied together 
thematically. For many years it was a 
proven formula. A player could better 
relate to different targets and under- 


DENVER, CO 


Sat., Dec. 17 
Arapahoe County Fairgrounds 
1200 W. Belleview Ave. 
Littleton, CO 
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New... 

for coin-operated 
vending machines 
and games 
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Intercard 


Better than coins 
or tokens 


Revolutionary new magnetic card 
reader gives you full control over 
coin-operated games and vending 
machines. Attaches to your existing 
equipment. Eliminates change 
nassles, sorting, and wrapping of 
coins, token handling and skimming. 
You sell coded magnetic cards 
instead of coins or tokens. Each time 
the card is used, a portion is cut out 
and stored in the machine...giving 
you an accurate record and assuring 
that the card can’t be used again 
when all the prepaid purchases are 
punched out. Find out about 
INTERCARD. . . aunique, new way 
to clean up your coin-operated 
vending machines and games. Write 
or call... 


Intercard 
Technology, Inc. 


23132 La Cadena 
Laguna Hills, CA 92653 


714/859-3800 
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stand interrelationships between one 
part of the board to another. 

Well, Rack ‘em Up achieves this 
delicate balance with a layout that 
offers continuity from top to bottom. 
Doubling up on the values of different 
lanes and targets aids in maximizing 
the field in much the same way of 
Bally’s original Eight-Ball. And then 
there’s the aspect of the game withina 
game, with drop target banks also con- 
trolling bonus multiplier and that lone 
target on the lower left providing a 
variety of values. In addition, players 
are forced to strategize from the open- 
ing plunger shot and decide to activate 
particular targets or lanes before 
they’re “frozen.” 

The angles from the flippers are 
pure for left to right and right to left 
shots and allowances have been made 
for free access off of reverses to almost 
all areas of the board. Add in the 
building of action from ball to ball and 
the holding over of partial and com- 
pleted racks, and this machine is a 
solid example of conventional design 
which delivers without any frills. 


some continuation in play. In Europe, 
where the pinball craze never really 
abated as much as it has domestically, 
this will be less of an issue, especially in 
any hardcore areas. But here it might 
be a different story where basics aren’t 
enough, unto themselves, to entice a 
player and then hold him over. How- 
ever, the game deserves recognition 
and consideration as an addition to 
any location. Although this isn’t to 
suggest that Rack em Up isn’t without 
its faults. 

There is the problem with Gottlieb 
games in general where, for extra ball 
areas, they don’t allow the option of 
programming in the ability for players 
to earn multiple added balls on any 
One turn. It’s a nuisance and bother, 
but most who live in these types of 
restricted areas, myself included, have 
learned to more or less accept that 
what we get is what we get. As for any 
drains or killer areas on the machine, 
thankfully, everything has been posi- 
tioned to provide fair roll-downs and 
no recurring surprises which some- 
times happen with these designs. 


GRAPHICS: Bright, colorful art- 
work gets the message across even 
though the treatment and approach 
might appear to be dated. However, 
this only embellishes Rack ‘em Up 
rather than detracting from it. 

PLAY: In terms of settings, Rack 
em Up presents some limitations in 
scoring potentials, but for extra ball 
areas and three-ball play, a 600,000 
point limit should be fair to start with 
followed by one of about 1,200,000. As 
for free play, you might want to 
increase these levels by about 200,000 
points each depending, once again, 
upon the caliber of players at your 
location and your percentaging. 

PROS & CONS: When I said that 
Rack ‘em Up is a no-frills design, I 
meant that the game doesn’t offer 
Overpowering sound effects or extra- 
neous cosmetics. This is the appeal of 
the machine, but it might also prove to 
be a disadvantage at a time when there 
aren't that many pinball players who 
will appreciate the subtle nuances of 
shot selection and the strategy of 
setting up shots or planning ahead for 


RATING: [| think Gottlieb/ Mylstar 
should be pleased with this game. It’s a 
great effort and seems timeless in 
terms of play action and theme. Rack 
em Up may not come out of the box 
and set the world on fire, but it’s going 
to be a steady attraction and one well 
worth a strong ###14 for its execution. 


Williams’ Motorace US'A 

After having garnered much of its 
recent video game success on the 
strength of in-house creations, this 
company has gone to Irem for a 
licensed effort that’s not only well- 
conceived, but also pleasing to the eye. 
In addition, the game theme tends to 
further amplify what has proven to be 
a solid coin-op performer—a driving 
or racing game—only this time we 
have the welcome addition of a motor- 
cycle. 

PLAYFIELD: With a joystick for 
moving right or left, as well as a throt- 
tle and brake button, Motorace USA 
is something of a reverse Cannonball 
Run. The object of the game is to start 
at Los Angeles for a cross-country run 
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that finishes at New York, although 
play will start again if an individual 
can get this far. Basically it’s a race 
down highways and winding roads 
against a number of rival race cars, as 
players must maneuver their two- 
wheel vehicle over bridges and around 
a variety of obstacles. He must also be 
on the lookout for sporadically 
appearing fuel cans which must be 
crossed over in order to replenish the 
motorcycle’s gas supply. 

The challenge of the game 1s for 
players to survive and travel to the dif- 
ferent cities along the route, including 
Las Vegas, Houston, St. Louis, and 
Chicago. Extra fuel is added as well as 
bonus points for how long it takes and 
a display which informs players how 
they’re doing based on the results of 
previous cyclists for that day. The 
terrain and general layout of the roads 
tend to approximate what one might 
find if making the trip in real life with 
everything from cacti, to puddles of 
water, tunnels, and a number of 
hazards, such as the highway splitting 
apart for a quick decision on which 
way to go. 

The displays around the screen not 
only indicate a player’s ranking during 
play, but also a general location meter 
for how far he has traveled, as wellasa 
gas gauge indicator anda mph reading. 
A nice touchis that Motorace USA isa 
time and distance game where players 
can crash as many times as they want 
and not lose a “life,” only valuable 
time and precious fuel. 

ANALYSIS: Racing games have 
got to be considered a standard for this 
industry. Going way back, there have 
always been some models which have 
attracted a dedicated audience. Com- 
ing on the heels of Pole Position, 
which has been a runaway success this 
year for Atari, Motorace USA incor- 
porates a solid premise and believable 
storyline with some very realistic game 
play that’s sure to test the best of 
drivers/ riders. 

By utilizing geographical destina- 
tions, the game further enhances its 
appeal since there are definite goals. 
And the appearance of a well-detailed 
city skyline in the distance adds to the 
effect. Motorace USA 1s tied together 
very ably and intoduces, or at least re- 
introduces, the excitement and chal- 
lenge of two-wheel travel and control. 

GRAPHICS: The three-dimen- 
sionalized screen images are notable as 
is the detail work for scenery and the 
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THE ARCADE 
SPECIALISTS 


@ LAYOUT ® QUALITY EQUIPMENT 
@ DESIGN @ EXPERT COUNSELING 
@ SERVICE 


New York's premier distributorship 
with branch offices in 
Hartford, Connecticut and Baton Rouge, Louisiana 


COIN MACHINE 
DISTRIBUTORS, INC. 


350 Thorens @ Garden City Park, NY 10040 
425 Fairview Park Drive @ Elmsford, NY 10523 
914/347-3777 © 212/538-1285 (NY City) 
516/222-4540 (Long Island) 


TOLL-FREE: 800/431-2112 (in NJ & CT) 


304 Murphy Road 11800-14 Industriaplex Blvd. 
Hartford, CT 06114 Baton Rouge, LA 70810 
203/278-6626 504/291-5050 


Learn To Repair 
Video Games! 


It's no secret... 
Video games seem to be everywhere! 
The extraordinary popularity of coin- 
operated video games has created an 
enormous demand. Not only for the 
games themselves, but for qualified 
service personnel as well. 


Randy Fromm’s Arcade Schools are a 
practical, no-nonsense look at how 
video games work, and how to repair 
them when they don't. No previous 

knowledge of electronics or video arene tne Arcade Schaol 
games is required to get the most out 
of the six day course. Lab sessions al- 
low students to gain valuable ‘“hands- = 

on’ experience. -Late model video August Toth-20th 
games are used during lab and lecture 


so Arcade School graduates will be September 19th-24th 
familiar with the types of equipment 

they will encounter on the job. The October 17th-22nd 
tuition of $500.00 includes all texts and 


Classroom materials. There are no _ 
ee November 14th-19th 


Founded in 1980, Randy Fromm's December 12th-17th 
Arcade Schools are the most respected 


and often recommended training pro- 
grams in the coin amusement industry. 
As a technical writer, Randy Fromm’s 
comprehensive articles appear regu- 


larly in the industry trade journals. Call or write for 

Now he has condensed his ten years FREE information package 

of experience into a proven Arcade 

veld Hee dla allowed hun- Randy Fromm’s Arcade School 
reds oO rcade School graduates l 

learn the easiest, fastest, he most ee a Calon Blvd. 
accurate ways to repair coin operated San Diego, CA 92115 


(619) 286-0472 


video games. 
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inclusion of such effects as bridges of 
varying widths or lengths—the player 
can jump across some incomplete 
spans—or the visual of the motorcycle 
passing under and through a tunnel 
when it disappears from sight for a 
brief moment. Add to this some very 
well done cityscapes and effects for the 
various destination and stop-over 
points that allow for a greater depth of 
field. Cosmetically, the package is a 
neat one. 

PROS & CONS: Some may write 
this model off as yet another driving 


game, but they’d be missing what it has 
to offer which makes it a leader. 
Obviously, this type of action isn’t for 
everybody, but there are enough driv- 
ing and racing fanatics to support a 
solid entry into the race. What may be 
even more interesting is that Motorace 
USA has all the elements to bea strong 
home game if Williams is looking in 
that direction. The appeal is there 
along with the graphics, whether it’s a 
pure game system rendition or 
software for a personal computer. 
RATING: Whether Williams is 


DESIGNATED HIT 


With the Bases Loaded in Video Markets, 


Your Game Plan Could Use a New Pitch 


The competitive technology in elec- 
tronic video products has begun to 
saturate the market, and you may be feel- 
ing the pinch. If so, we ve got a product 
that can put you on first base with new 
and existing customers, and help you get 
more mileage from your sales calls. It's 
the remarkable SUPERSCAN 
display console from Superscope, a ver- 
satile, self-contained information system 
that s economical and easy to use. 
Whether sold or leased, the 
SUPERSCAN console can effectively 
meet your customers merchandising 
needs and virtually eliminate the expense 
of throwaway signage. 

The name of the game is communica- 
tion, whether it's advertising, promotions, 
point-of-sale merchandising or information 
vital to the business. Anything your 
customer needs to tell his clients can be 
said best with a SUPERSCAN console, 
and its eye-catching graphics can work for 
him 24 hours a day. 

The SUPERSCAN console is the most 
advanced self-contained system on the 
market. It's completely portable and can 
be used anywhere, even on the wall. Our 


easy-to-use built-in keyboard allows it to 
be programmed, corrected or updated on 
the spot. Messages can be stored and in- 
put via magnetic tape, using a portable 
cassette recorder. We also provide fac- 
tory reprogrammable plug-in memory 
modules which can contain permanent 
messages of up to 200 words. 

The SUPERSCAN console can be 
your ticket to a brand new ball game in 
your vending operations. It's backed by a 
two-year limited warranty (the longest in 
the industry), and if anything ever goes 
wrong, we Il repair or replace it. We also 
offer technical assistance and custom 
programming through our toll free 
WATS line. 

In today s crowded market, the 
SUPERSCAN display console can give 
you a winning edge. It offers the most 
features and the greatest flexibility at a 
price far below that of comparable 
systems. Give us a call (toll-free 
1-800-458-7023) and let us show you 
what a hit the SUPERSCAN console can 


make in your business. 


SUPERSCAN ccr8ck. 


MARANTZ PIANO COMPANY, INC. 
Box 460 * Morganton, North Carolina 28655 °© (704) 437-7135 
SUPERSCAN is a trademark owned by SUPERSCOPE, INC., for its visual display components. MARANTZ is a 


_ Subsidiary of Superscope, Inc., aNYSE company. 
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doing it itself or going on the outside 
for product, its track record has been 
impressive. With Motorace USA, it 
scored again with graphics, storyline, 
and a recognizable theme. Although I 


personally can’t make it back to my 


home town of Chicago to see the sky- 
line, I'll go with a solid ###4 and 
kudos for Williams’ judgment in 
producing this game. 


*x* * kK 


Another game which hopes to get on 
track at the arcades is Change Lanes 
from Taito. Featuring a steering 
wheel, gas pedal, and forward/ reverse 
stick, this upright offers a scenario 
where players are on a planet that 
emphasizes driving expertise and 
acumen to gain stature and the possi- 
bility of becoming the supreme leader 
of the world. The action is another 
racing theme with a variety of obsta- 
cles and challenges as players must 
maneuver from changing colored 
lanes of a highway and follow different 
checkpoints in order to get directions 
on which way to go. Once again players 
aren’t penalized for crashing although 
there is the waste of fuel because the 
game ends when the car is out of gas. 

The overall effort isn’t that bad. 
However, no matter how popular driv- 
ing or racing games might be, there is a 
limit when they come one after the 
other. Taito does have a decent alter- 
native for those who want to round out 
their equipment on location, but we'll 
only go with a mini-review ##'4 and 
state that the company’s latest adven- 
ture, Elevator Action, holds a great 
deal more promise as does its up- 
coming laser disc game from the litera- 
ture I’ve already seen. 

Bally has takena different approach, 
at least in cabinetry, with its latest 
creation called Discs of Tron which 
hopes to borrow on the recognizability 
of last summer’s movie from Disney. 
An “environmental” walk-in phone 
booth type size and shape, the game 
features some one-player action based 
on one of the more memorable seg- 
ments from the film. Basically, how- 
ever, there’s a lot of sizzle and not 
much steak to the game on the surface, 
although it might just appeal to 
today’s player who can be enticed with 
some fancy packaging, strong graphic 
effects, and basic play action. We’re 
undecided for the present and will go 
with a tenuous ##'4 until proven dif- 
ferently. 

Be well and prosper. ® 
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Vidcom sees high-tech answers 
to industry's problems 


The same high technology that 
created modern coin-operated video 
games is the likely answer to many of 
the industry’s most pressing problems. 

That’s the opinion of Edward 
Bevilacqua, president, and William J. 
Barkett, vice president and chief 
operating officer, of Vidcom, a San 
Diego-based diversified electronics 
company. 

Vidcom was formed in January 
1982 originally to manufacture a 
device which the company’s principals 
felt would revolutionize the way video 
game operations were conducted by 
major companies, those with several 
hundred to several thousands of games 
in retail outlets nationwide. 

Dubbed the “Nighthawk,” the unit 
is a computerized security system that 
mounts on a 3” x 8” printed circuit 
board and plugs directly into the 
game’s circuitry. 

“We saw the Nighthawk as a way of 
helping individual operators keep 
better inventory control over their 
games and to prevent people from 
defrauding them,” Bevilacqua said. “It 
was an application of high technology 
both as a watchman and as a source of 
information to make an operator’s 
game more productive.” 

Once a Nighthawk is installed in a 
video game, it becomes an on-scene 
monitor of game performance and a 
defender of coinbox revenues. The 
unit connects to a dedicated telephone 
line which links to Vidcom’s master 
computer system. 

At the touch of a button—literally, 
just a few taps on the computer’s 
keyboard—the computer dials up any 
selected game linked to the system and 
reads out how many coins have passed 
into the machine that day and how 
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Vidcom’s William Barkett and Edward 
Bevilacqua are shown with “Nighthawk.” 


Melvin Wyman (standing), president of 
Games People Play, and David Hilder- 
brand, vice president of operations, have 
more responsibilities since Vidcom 
acquired their company. 


many times the game has been played 
in any two-hour segment during that 
day. 


Monitor traffic flow 

“The coin counter is 100 percent 
accurate, so there’s no way the coin 
count shouldn’t match what the 


counter says it should be,” Bevilacqua 
said. “The reason for having the two- 
hour-segment reading is to give 
machine owners an idea of traffic flow 
to the machines during the day and to 
spot operations where the machine 
might be unplugged because a manager 
doesnt want to be troubled with 
customers during his or her shift.” 

Nighthawk can also foil those who 
would attempt to defraud the video 
game with time-honored “coin-on-a- 
string” type tricks. And, if Nighthawk 
is disconnected from a video game by 
anyone but a Vidcom-trained tech- 
nician, it automatically alerts head- 
quarters via the computer. 

“Once we had the unit developed 
and tested, we approached game 
Operators but they showed little 
interest in it. We made a business 
decision at that point to go to the cus- 
tomer who has games in his retail 
operations,” Bevilacqua said. 

That decision brought them to one 
of the nation’s largest 24-hour con- 
venience store operators. The com- 
pany was awarded a test contract to 
install units on games in 100 outlets. 

“Part of our three-year contract 
with the company was that we would 
also take over operation of its games in 
the test sites. We’ve gone from about 
20 games in 1982 to almost 400 games 
in the San Francisco Bay area, San 
Diego, Tucson, and New York state,” 
Barkett said. “Our diversification 
from vendors of technology to game 
operators came about that way. It’s 
proven to be a mutually beneficial 
association.” 


Games People Play 
Vidcom’s role as a game operator 
has just been enhanced through the 
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acquisition of Games People Play, a 
Garden Grove, California-based 
operator with 1,500 games nation- 
wide. That company, now a wholly 
owned subsidiary of Vidcom, employs 
30 people and has offices in 13 cities. 

Games People Play President 
Melvin Wyman remains head of the 
company and now has additional 
responsibility as a Vidcom vice presi- 
dent in the areas of administration and 
finance. Wyman co-founded Games 
with David Hilderbrand, Games’ vice 
president of operations, and Wade 
Young, vice president of marketing, 
both of whom will continue in their 
roles, but with enlarged responsibili- 
ties. 

“Games People Play is now the 
nationwide video game operating 
subsidiary of Vidcom,” Wyman said. 
“Since our company has been ser- 
vicing national convenience store 
accounts for the past three years, there 
was a natural fit between us and 
Vidcom. The marriage gave us an edge 
up on the newest technology and gave 
Vidcom the benefit of our experience 
in the national market.” 

Games People Play operates video 
games in California, Arizona, Colo- 
rado, Oklahoma, Texas, Alabama, 
Ohio, Florida, and Kansas. Between 
1981 and 1983, the company’s annual 
gross revenues have grown from $1 
million to $5 million. 

“We believe strongly in the ability of 
technology to put right many of the 
things that are wrong with the video 
game business right now. The instant 
popularity of the games with the 
public proved the viability of this type 
of entertainment. The downturn the 
industry has felt recently is a ‘growing 
pain.’ It’s part the natural fickleness of 
the public and part a lack of response 
by the industry,” Bevilacqua said. 

Vidcom feels the solution to the 
video game industry “blahs” is to use 
high technology to provide faster 
rotation of games in a given location as 
well as faster development of newer, 
more intriguing games for the public. 

“Think of it this way: how many 
times in a row would you want to 
watch your favorite movie? People are 
used to change. They expect something 
new all the time, especially in this 
business. We’re already developing 
ways to put new games on the screen 
that will revolutionize the industry and 
put more dollars into operators’ 
pockets,” Bevilacqua said. e 
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Uplift 


Dynamo Corporation has introduced an improved 
model soccer table, according to Johnny Lott, director of 
sales and marketing for foosball products. 

Included among the table’s new features are new playing 
handles similar to those found ona golf club. In addition to 
being smaller in diameter, the handles are constructed of a 
soft rubber-like moisture absorbent material. 

The playing rods also have been improved, according 
to Lott. “While the rods are still hollow, they have much 
thicker walls which give them added strength,” he said. 

Another modification to the table is improved playing 
men which have a counterbalance weight molded into the 
head. This feature enables a player to position the men 
parallel to the playing surface where they will remain until 
the player moves them. The thickness of the men has been 
doubled, particularly in the chest area and at the bottom of 
the foot. 

The feet of the figures have been redesigned to 
accommodate the radius of a ball in the heel area of the 
foot. To improve visibility, the colors of the figures have 
been changed to bright orange and blue. 

Dynamo’s new model table now features a cabinet 
which is constructed of 4” fiberboard throughout to give it 
added strength and durability. And for a more consistent 
appearance, the veneer laminate now being used on the 
soccer tables matches that being used on Dynamo’s Big- D 
pool table. 

A dowel reinforcement pin has been added for each 
leg to lessen the tendency for the legs to shift under heavy 
play. And a metered ball return, through the use of a new 
flexible 10th ball separator, permits only nine balls to be 
played per game. 

Accompanying the many design changes is a new 
Dynamo foosball reported to maintain roundness longer 
and to resist the nicks, cuts, and scratches which usually 
retire a ball from play in a relatively short time. 
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The Caribbean Pirates Shooting Gallery from 
American Arcade Specialty Company has 12 targets which 
move individually even if no one is playing the machine. 

Caribbean Pirates also features continuous electroni- 
cally produced sounds, a gun counter of wood frame 
construction, and a lighted photo cell scoring field. 

Some of the targets include a treasure chest whose lid 
pops open, a skull and crossbones target that turns into a 
lamp, and pirates who sit on explosive kegs. In addition, a 
brawny lad who is trying to board the ship falls into the 
water when hit, and the first and second mates are 
devoured by a swordfish as they try to recover a jug of rum. 

Players get 20 shots for a quarter. A perfect score of 20 
enables the player to receive free extended play, but the 
game shuts off on the first miss of extended play. 

The target console is of wood frame construction, and 
targets are covered with a removable plexiglass front. 
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generation 


Sharpshooter is returning to the 
industry in the form of Sharpshooter 
IT from Game Plan Inc. of Addison, 
Illinois. 

According to company executives 
Wendell McAdams and Hugh Gor- 
man, this pinball of yesteryear will 
offer exciting play action and opti- 
mum player appeal. 

Prominently featured are new 
graphics, sound, and a lightning-fast 
playfield designed to generate sub- 
stantial operator profit, company 
officials said. 

Sharpshooter II was scheduled for 
production in early October ’83 and 
will be available through factory 
authorized distributors. 
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Beat the ‘Biltz’ 


IDEA (Industrial Design Electronic 
Associates Inc.) has a new coin- 
operated, bar-top game called Blitz, 
designed and manufactured by the 
Sycamore, Illinois firm. 

Blitz is a game of reaction skills. It 
can be played by either one player to 
test his reaction time, or by two players 
in competition. One game costs 25 
cents per player. Ten rounds are 
played when there is one player. When 
there are two players, the first to win 
six rounds is the winner, with a 10- 
round maximum game. 

When a quarter is inserted, the 
display flashes “push to go.” For only 
one player, a push of either button will 
start the game. Once the button is 
pushed, the game begins. A random 
amount of time will expire, and the 
display starts counting from 0 at a one 
millisecond rate. 

As soon as the player sees the 
display counting, he should push the 
button to stop the counting giving him 
a score for that turn. If a button is 
pushed before the display starts 
counting, 50 points are added to the 
player’s score for that turn. 

A fault lamp comes on if a player 
faults for any turn. The displays then 
turn blank and another round starts. 
The scores are then averaged and a 
lamp shows the player’s position 
according to a fixed scale of play. 


Loveable 
you? 


Bhuzac International announces its 
latest product, the Lovemeter—a 
stand-alone novelty. 

The Lovemeter displays a message 
to the player depicting his love power 
covering the range of Slow to Dyna- 
mite and Cold to Raver. After insert- 
ing a coin, the player places his hand 
into the appropriate love sensor. The 
Lovemeter computer acknowledges 
signals from the love sensor and 
generates a series of light flashes and 
sounds as it works to select the random 
love message. 

This piece occupies little floor space 
and can be placed in any high traffic 
area. The cabinet is constructed of 
heavy duty plywood with lovebirds 
screened on the front and sides. Its 
operation is totally electronic with no 
moving mechanical parts with the 
exception of the coin acceptor. 

Service and spares to support the 
Lovemeter are maintained in the 
Bhuzac facilities in Foster City, 
California. 
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Born again 


Digital Controls’ Little Casino II 
video card games are now being pro- 
duced with a newly developed voice 
feature and improved color graphics. 
Little Casino IT is a countertop that 
offers four games: poker, blackjack, 
craps, and Hi-Lo to adults for amuse- 
ment only. 

These improvements are standard 
on units now in production and are 
available at a minimal cost to update 
units now in the field. 

The new voice feature, called 
Desirée, is a real-life voice captured on 
ROM voice memory. The voice fea- 
tures uses 40 words to make 75 differ- 
ent phrases. 

An improved graphics system re- 
introduced in 1983 features a full- 
color, 9-inch monitor.This color 
system produces a rainbow effect for 
greater visual impact, company offi- 
cials said. The new black background 
makes Little Casino II’s graphics 
easier to see. In addition, officials said 
the graphics are more active than those 
in Little Casino I. 

The audio effects have also been re- 
worked now in sync with the new 
visual effects and with Desirée. 

The newly-released version of Little 
Casino II offers the optional adver- 
tising keyboard. The typewriter-style 
keyboard allows location owners to 
enter and change messages to promote 
special events, happy hours, or feature 
advertisements for local businesses. 
Messages of four lines, with up to 13 
characters per line, appear on the 
Little Casino screen when it is not 
engaged in a game. 

At 37 pounds, Little Casino II has a 
small-diameter swivel base that fits on 
a bartop and also features modular 
components and a one-piece, impact 
resistant, waterproof cabinet. 
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rYPE IN YOUR 
MESSAGE AND 
Boost UP 
SALES 


Picture yourself in total control of 
all 11 teammates—making forward, 
lateral, long, short, and centering 
passes, sliding tackles, and goal 
shots—international team soccer 
awaits the players of Pro Soccer from 
Data East USA Inc. 

Pro Soccer gives the player total 
control of the ball. According to com- 
pany officials, Pro Soccer has topped 
the charts in Japan since its introduc- 
tion two months ago. 

Based on the same field rules as 
soccer, the game features a three- 
dimensional view of the playing field. 
The player uses the joystick to control 
the “Blue Team” members in eight 
directions as they dribble, pass, tackle, 
and kick the ball. Lateral passes are 
accomplished by pressing the Short 
Pass button. Forward passes and goal 
kicks are achieved by pressing the 
Shoot-Long Pass button. An inset at 
the top of the screen displays an arrow 
to indicate the pass receiver. 

Pro Soccer invites the player to use 
game strategy to make point-building 
forward maneuvers and to avoid the 
defensive team members’ challenge for 
possession of the ball. 

Mark McCleskey, Data East con- 
sultant, commented that “Pro Soccer 
marks the 16th game to go into the 
Multi Conversion System, giving our 
system more credibility than ever 
before.” 
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Aids to the Trade 


Loudspeaker 
assemblies 


Quam-Nichols Company intro- 
duces a series of loudspeaker assem- 
blies that are UL listed as fire protec- 
tive signaling speakers and audio 
signal appliances. 

The Quam UL Series is designed for 
use in public address and background 
music systems, emergency alarm 
systems, and other indoor applications 
that require fire-retardant, moisture- 
resistant assemblies. 

The heart of each assembly is an 8- 
inch loudspeaker with a flame- 
retardant molded cone. The speaker 
employs a 10-ounce barium ferrite 
ceramic magnet and a l-inch high- 
temperature voice coil. Frequency 
response is 60 Hz to 12 KHz with a 
power handling capacity of 15 watts 
(EIA). 

The ceiling baffle is an epoxy-coated 
white steel unit with a two-step con- 
tour and hidden loudspeaker mount- 
ing studs. Company officials say the 
round backbox enclosure is made of 
rust-resistant, heavy-gauge galvanized 
steel undercoated with a flame-retar- 
dant material which also serves to 
eliminate mechanical and acoustical 
resonances. The backbox is designed 
with four knockouts for conduit 
spaced at 90 degrees and perforated 
steel mounting straps. 

The Quam UL Series offers a choice 
of 70.7- or 25-volt transformers, and 
four microfarad, 10 microfarad, or no 
line supervision capacitor. The trans- 
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formers are supplied with dual color- 
coded leads. One set of the parallel 
leads is for permanent installation, the 
other for in-circuit testing during 
installation and troubleshooting. 

Quam UL Series assemblies are 
supplied completely preassembled, 
except for the separately packaged 
backbox enclosure. 

For complete information, contact 
Quam-Nichols Company, 234 E. 
Marquette Road, Chicago, IL 60637. 
Telephone: 312/488-5800. 


Redemption center 


The Redeemer from The Game 
Connection International Inc. is a 
simple concept. 

Instead of offering just pleasure and 
a pastime for their money, games 
“converted” to The Redeemer offer 
bonus tickets to reward skillful play 
the way carnival skill games do—with 
plush toys, small appliances, even 
color TVs. 

Tickets are dispensed right out of 
the video unit. A complete package 
includes a redemption center, free- 
standing display case, a variety of 
prizes, customized tickets, awning 
(optional), and a how-to-book to help 
you get started. Games can be set to 
levels that pay for merchandise, and 
prizes valued for maximum playing 
incentive. 

For further information, contact 
David Glimcher or Rick Reinhorn at 
The Game Connection International 
Inc., 2771 East Fourth Avenue, 
Columbus, OH 43219. Telephone: 
1-800 / 282-5414 (in Ohio) or 1-800/ 
848-4263 (nationwide). 


Coinregister 


Cashscan Business Systems of Man- 
hasset, New York, recently introduced 
a Coinregister to its line of internal 
control products for retailers. 


The unit totals and tabulates cash 
drawers, bank deposits, and all daily 
coinage. 

Company Officials said the Coin- 
register expedites cash handling and 
permits labor and management time 
for essential duties or early clock-out. 
It may eliminate mistakes associated 
with fatigue and shortages due to mis- 
counts and end the unproductive 
tedium of counting. 


contact 


For more information, 
Cashscan Business Systems, 39 
Orchard St., Manhasset, NY 11030. 
Telephone: 516/485-1501. 


Token bags 


Business Builders has added a 
Velveteen Token Bag to its line of pro- 
motion items for game operators. 
These 3” x 4” velvet-like bags with a 
twist nylon drawstring can be offered 
as Christmas gifts or prizes for players. 
These bags cost less than $1 each with 
a 500 minimum quantity including 
your imprint and no added screen 
charges. 

Imprinted with your company logo 
or ad message, these bags are available 
in 11 different colors and may also be 
used to hold credit cards, jewelry, and 
other small items. 

A Santa design (shown in photo) 1s 
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available for Christmas and can be 
added on one side of the bags for 10 
cents each. 

Samples of both the Velveteen Bag 
and the Cotton Economy Bag are 
available from Business Builders, P.O. 
Box 209, Cupertino, CA 95015. Tele- 
phone: 408/446-4400. 


Tool kit 


The JTK-86 Premier, new from 
Jensen Tools, is a full-service tech- 
nician’s tool kit in a compact zipper 
case. It includes a 13-piece 4” drive 
socket set with ratchet, spinner handle, 
and extension; a vise-grip locking 
plier; a 9-blade fold-up hex key set; 
and an |1-blade feeler gauge. 

The JTK-86 is available in a vinyl or 
leather case with handles or ina case of 
Cordura nylon with three outside 
pockets for meters, test leads, or ser- 
vice manuals. Two pockets measure 
5'4.x 9 x 24, and the third measures 
lOAx9x 24. 

The JTK-86 Premier is available 
with or without a Fluke 8021 Digital 
Meter or a Triplett 310 VOM. 

For more information, contact 
Jensen Tools Inc., 7815 S. 46th Street, 
Phoenix, AZ 85040. Telephone: 602/ 
968-6231. 


The Thinswitch 


. The Planar Products Division of 
- Industrial Electronic Engineers Inc. 
(IEE) offers a series of hi-rel sealed 
keyboards called the IEE-Thinswitch. 

These keyboards are designed for 
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severe environment applications and 
meet the requirements of MIL-E- 
16400 and MIL-E-5400. 

The Thinswitch is a momentary 
contact single pole, single throw 
switching device with row/column 
outputs. There are no springs, buttons 
or mechanical linkages. Its constru- 
ction utilizes fully gold-plated, etched 
copper contacts, and high temperature 
adhesives to form a transparent unit 
which can be illuminated by edgelit 
panels, EL and incandescent array: 
with or without tactile. A typical 4x4 
keyboard measures 3” square by .13” 
thick. 

Another feature of the [EE-Thin- 
Switch is that the legend information is 
produced by camera techniques ona 
non-glare matte surface. Therefore, 
legends can be created from combina- 
tions of artwork pictures, symbols, 
and lettering from any standard or 
custom typeface. 


Thinswitches may also be designed 
to fit custom configurations including 
special connectors and electrical out- 
puts. 

Some standard options include: 
custom legends/ multi-color, EMI/ 
RFI shielding, adhesive backing, and 
plastic bezel. 

For additional information, contact 
Ivan Minarik, Technical Sales Man- 
ager, Planar Products Division, IEE, 
7740 Lemona Ave., Van Nuys, CA 


| 91405. Telephone: 213/787-0311, ext. 
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Conformal coating 


Chemtronics offers Konform, an 
aerosol silicone/elastoplastic based 
conformal coating for protecting 
printed circuit boards and electrical 


and electronic components and assem- 
blies. 

When properly applied, company 
officials said Konform will result in a 
uniformly even 1-2 mil coating. If a 
coating of 2 mils or more is desired, a 
second coating can be applied after 
curing (about 4-5 hours). 

Aerosol spray not only provides a 
faster coating, but can penetrate into 
the smallest crevices to cover all com- 
ponents uniformly. The spray also 
minimizes the risk of formation of air 
bubbles and voids, company officials 
said, and offers less chance for the 
coating material to build up. 

A 2 mil coating of Konform will dry 
within one hour at room temperature 
under normal humidity and tempera- 
ture conditions. Full curing requires 
24 hours at 77 degrees F. 

According to company officials, 
Konform will not crack, fragment, or 
chip, is highly resistant to thermal 
shock , and will not stress delicate cir- 
cuits. The coating flexes with thermal 
stress and rough handling, minimizing 
the effect of solder pulls and damage to 
critical components. 

Officials said Konform is also highly 
resistant to moisture, mold, and 
fungus. A clear, transparent coating, 
Konform will not discolor or affect 
markings on electronic circuits or 
components. It is resistant to most 
electronic solvents, non-flammable 
and odorless. 

Konform is supplied in 16 ounce 
aerosol containers and is also available 
in concentrated one gallon containers. 

For further information, contact 
Customer Service Department, Chem- 
tronics Inc., 681 Old Willets Path, 
Hauppauge, NY 11788. Telephone: 
516/582-3322. 
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ALPHA - OMEGA SALES 


Game Specialists ¢ Board Repairs e¢ Parts 
Send your Boards, Monitors, and Power Supplies to Frank “The Crank’”” — Have them repaired Right! 
— NEW — 
Pool Tables @ Rowe Bill Changers @ Jukes 
— CALL FOR OUR LOW PRICES ON THE HOTTEST KITS — 
“Mar Dols Castle” “Mano Sr6s ~“Gleyooind 3 in |” “Roc n Rope” 


—FACTORY OUTLET SPECIALS— 
Greyhound Video Card 4 Games in 1 Countertop Model — Lowest Price Anywhere! 
900 Brass Tokens — 5¢ each 


* Location Ready Specials - All Fully Guaranteed For 30 Days * 
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Gert  .................... 1495 i  ——C 495 Kangaroo 
rx.  .................. 1695 Satan’s Hollow ............... 895 Moon Cresta 
7og Ceeuer ....... kes ss 1295 OT  rr—C 395 Omega Race 
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3 Coral Street 
Edison, NJ 08837 
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-BELITA | 


Lightweight portable 
COIN COUNTER 


CONVERSION 
JUNCTION 


FINALLY, A CONVERSION KIT FOR 


Defender @ Berzerk 
Wizard of Wor e Missile Command 


BELITA 
LIGHTWEIGHT PORTABLE 
COIN COUNTER 
Manual or Electric 


AUTOMATIC STOP $$ Turn that useless piece into a money maker $$ 


INEXPENSIVE 
COIN TRAY SUPPORT KIT INCLUDES: 
BAG HOLDER — PC Board, Marquee, Control Panel overlay 
FAST with lighted button and instructions. 
ONLY 9 POUNDS $695.00 
e LONG LASTING 
R.H. BELAM CO., INC. CLOSE OUT ON KITS 
1 Delaware Dr., Lake Success, NY 11042 
516/488-5600 Data East system . $1095 meu ........ $ 545 
800/645-6573 (can go on any color game) Nibbler 
(Visa or Mastercard welcome!) Bump ‘n’ Jump... 
Super Rider 
Pop Flamer 
Mario Bros Pac-Man Plus .... 
oo . Star Trek (special) 
PHOTO MACHINES Merit Pitt Boss... 1695 
WE BUY AND SELL 7 amp Asashi power supply quantity 
CHEMICALS, FILM, PARTS 1-9 $39.95 ** 10 or more $34.95 


BEST PRICES GUARANTEED! 


ED HANNA 
PO. Box 290777. Davie. Florida 33329 


305/474-5888 


e Color inverter board for Donkey Kong and other negative logic 
games will correct colors when converting imported monitor games 
$19.95 


e Conversion interface board (a real time saver)—slide new board 
into , solder other side, cuts your time in half 
$6.75 
SPECIAL NOTICE 


purchase your used equipment from 
NEW ORLEANS NOVELTY CO. 


In business for 50 years 
International reputation for selling 
the finest used videos; flippers; & 
amusement games available anywhere. 
Each & every game beautifully 
refinished like new by experts 
All games authentic legal factory models 

_ GET ON OUR MAILING LIST FOR OUR 
LATEST PRICE BULLETINS OR CALL 
Rose, Eddie, or Jean for latest prices 

3030 No. Arnoult Road 
Metairie, LA 70002 
Tel: 504/888-3500 


e Asashi “Cadilac” joystick metal frame—not plastic—thick steel 
on shaft. 4 way or 8 way. Dust proof cover protects board switches 
$16.95 


FOR BEST CASH PRICES CALL: 


GALAXY DISTRIBUTING 


4210 S. Peoria 
Tulsa, Oklahoma 74105 


918/749-0915 
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GAME AUCTIONS 


No Sales Commission To Seller 
| (small entry fee depending on number of games) 
NUMBER OF GAMES LIMITED 2 
e EARLIER ENTRIES GET BETTER POSITIONS — 
Don't Get Shut Out!! 


Long Island - Dec. 4 
Hempstead Plaza Convention Center 


Dallas - Dec. 10 Los Angeles - Dec. 17 
State Fair LA County Fairground 


AUCTION CITY G:S.I 


4 Federal St., Woburn, MA 01801 


** 1/800/821-2119 ** 


ye 
“No, | won't be angry if you quit and hite 
out with my competitor, Sims... iT Pro- 
bably raise the intelligence level 
both companies ." 


IEEE IE IIE HE IIH I ITE HEH HK II HK HHI IK KKK IK KKK KKK KK 
*** ROUTES WANTED *** 


Established company wishes to purchase music, amusement 
and/or cigarette routes in PA, NJ, DE, MD, WVA, VA or NC. Any 
size routes considered, large or small. 


wy 


We are equipped with 2-way radios, beepers, in house electronic 
shop and computer system, coin handling equipment and our own 
service and parts center. 


Staffed by reliable, competent, and fully trained personnel. 
FOR INFORMATION CALL 


| 1-800-424-1100 
IN PENNSYLVANIA CALL 
: 1-800-422-1100 
ore ead Ask for Ronald Lee for strictly 


confidential inquiries. 
oe ooo ¢ & ko oo oh 4. &. 4.2.0.0. 0.2.2.3.4.%.60.¢.2.0.0.0,.8.0,0,.0.2,0.80! 
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REPLACEMENT 

_ MARQUEES 

For all current games - $25 
O.E.M. prices available 


E-PROMS 


2764’s - $6.00 each 
2732's - $4.30 each 


SUZO JOYSTICKS 


with micro switches 
$15.00 each 


| Power Supplies - KGD - 23 
| $45.00 each 
+5V / 6 amp -S5V / 1 amp 
+12V / 1 amp 


New Way Video Systems 
21 Langdon Street, Everett, MA 02149 


617/322-2033 


BE nn AA ANNA AP RAP ARE RA ARSED DRO RARER SF 


ORTHERN CALIFORNIA'S © 
VIDEO CONNECTION 
For lowest prices on 
New & Used Games & Boards 
CONVERSION KITS 
Mr. Do! © Hunch Back 
BUY e SELL e TRADE 
916/678-5189 


Trackball Rollers! 


Get away from the rest, let us 
show you we are the best! 


We'll beat any competitive pricel 


For the longest lasting 
trackball rollers call 


We have any size 
bearings (o suit your 
tracking needs. Don't wait 
untl it’s too late. Call or 


a 


18055 James Wuuzens, 
Detroit, MI 48235 
(313) 422-2180 


9) 
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Distributors: 

discounts on quantities. 
We manufacture custom 
rollers for hard to find 
tracking assemblies. We 

also Carry any make and 

size roller for Centipede, 
Football, Millipede, Missle 
Command, Baseball, Etc. 


LASER GAME 
HEADQUATERS 


Dragons Lair 
Cliff Hanger 
Begas Battle 
M.A.C.H. 3 
Astron Belt 


Also Great Kits 


Eggs 
Mr. Dol’s Castle 
Mario Bros. 
Elevator Action 
and Others 


AWS Distributors 
— 


8431 Mastin Drive 
Post Office Box 4057 
Overland Park, KS 66204 


+ + t t + tt Ot OO Oe OF OO 


* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 


—FOR SALE— 
Brandt Electric Coin Counter & Sorter 
Model #930, w/stand $495. 
216/946-8885 


Rock ‘n’ Rope Kits 
PC board; wiring-harness; header; control 
panel overlay; joystick; buttons; and 
instructions. In stock $545. AAA Amuse- 
ments, RR 10 Box 67, Greenfield, IN 46140 
317/462-2441. 
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FOR SUBSCRIPTION INFORMATION 
& FREE SAMPLE COPY CALL OR WRITE: 


The National Video Newsletter 


P. 0. Box 10672, Pensacola, Florida 32504 


** 904/478-6358 ** 


(ce (re (ce (ce (om (om (oe mo (ome om Ce a a oe (me 


USED PC BOARDS 


— $100 — 
Donkey Kong / Tron / Donkey Kong Junior / Zaxxon 
Alpine Ski / Bosconian 


— $75 — 
Blue Print / Rally X / Locomotion / Tasmania / Amidar / Phoenix 


— $60 — 

Asteroids / Astro Fighter / Battlezone / Challenger / Devil Zone 
Galaxian / Kickman / Naughty Boy / The Pit / Scramble / Van Guard 
Eagle / Missile Command / Moon Wars / Pleiades / Qix / Red Alert 

Solar Fox / Super Cobra / Warp Warp 


—PLUS MANY MORE— 


CALL: 615/793-9142 
Y. C. ENGINEERING 
Telex: 53-4623 


| ANNOUNCING ! 
THE 


NATIONAL VIDEO 
NEWSLETTER 


offering a WEEKLY report on: 


Actual Nationwide Weekly _ 
Earnings On The Top 150 Videos 


Actual Nationwide Weekly | 
Earnings On The Top 25 Pinballs 


e New Product Review And Ratings 
e Weekly Video Game Index 


UPGRADE YOUR PAC-MAN OR MS. 
PAC-MAN! This new conversion gives play- 
ers a choice between the original game andthe 
faster, more challenging EXPERT LEVEL. Guar- 
anteed to increase collections! Game labels and 
instructions included. Five minute installation. 
Write for free information or send $79 per kit 
to. MBN. Electronics Dept. 2,262 Courtland 


St., Painesville, Ohio 44077. (In Ohio add 55% 
sales tax) 


MAJOR ROUTE 
THE MOST PRESTIGIOUS, PROFITABLE, 
SPECIALIZED VIDEO GAME ROUTE 
BUSINESS IN METRO ATLANTA IS 
AVAILABLE TO QUALIFIED PUR- 
CHASER. SPECIALIZED CLIENTELE, 
SOPHISTICATED COMPUTERIZATION, 
CURRENT EQUIPMENT. UNIQUELY 
EXPANDABLE. (Mot. avail. for absentee 
owner) $650,000 terms. 

Contact: 404/252-3320 


173 


tm) axe) axe) cum) ann) ame) ano) am.) om) cm) aan} aan) axe) a) came) an,) am) exo) ae) oe) a) a) as) oe 


ey me (ne (me (come (ares (sme (cs ( cm ( come ( conn (me ( eee (come (mmm (eam ( ce (ome (ee 


-E Z SLATE LIFTER 


Many operators are now using this 


new tool. The Pool Table slate recov- 
ering job is easier & safer. 


Check with your distributor. He may 


have one on display. If not, ask him to 
order one for you or put one on display ” 
on a table in his showroom. 


@ This is a quality built tool. 
@ Look professional. 
® Save labor & be safe. 


* Soild through authorized distributors only! 


U.S. & OVERSEES DISTRIBUTORS 
** NEEDED ** 


CONTACT: Bentler Amusement Co. 


1644 Homewood Ave. 
Springfield, IL 62704 


— 217/546-7060 — 


(or PINBALL Games ) 


“I KNOW 1 TOLD YOU TO CUT PRODUCTIN 
COSTS ON OUR MACHINES, BUT NOT ON THE 


LEGS, You Dummy? 


BOARD PROBLEMS??? 


Can't keep your imports running? 
Is your distributor's service 
department putting a crimp 

: in your profit? 
DON'T WAIT ANOTHER MINUTE!! 
CALL US NOW 


Expert, reliable service 
servicing all games: foreign & domestic 


GOLDEN DIGITAL SERVICE 
3001 Luana Dr., Oceanside, CA 92056 


(619)724-1718 


BIG BONUS IT 


_ Receive a FREE “Pac-Man Plus” kit with any purchase of the following: 


FOR $2333.°° RECEIVE: OR 
Joust & 2nd choice 
Galaga & 2nd choice 
Moon Patrol & 2nd choice 
Baby Pac-Man & 2nd choice 
Q*Bert & 2nd choice 
Super Pac-Man & 2nd choice 


FOR $1888. RECEIVE: 
Tron & 2nd choice 
Centipede & 2nd choice 
Pac-Man & 2nd choice 
Donkey Kong Junior & 2nd choice 
Jungle Hunt & 2nd choice 
Satan's Hollow & 2nd choice 
Popeye & 2nd choice BurgerTime & 2nd choice 
Xevious & 2nd choice 2ND CHKOICE'S Robotron & 2nd choice 


Missile Command * Astro Blaster * Space Invaders * Astro Fighter * Polaris 


‘Moon Cresta * Qix * King & Balloons * Space Firebird * Asteroids * Gorf * Battlezone 


Berzerk * Megattack * Scramble * Super Cobra * Defender * Crazy Climber * Galaxian 
Wizard of Wor * Space Zap * many others also available 


6424 Frankford Avenue & 
Baltimore, MD 21206 = 


>» E 301/485-3700 


Kegional Manager 
Western States 


IMMEDIATE OPENING WITH 
LEADING AMUSEMENT COMPANY 


e Must have broad operational experience 
and contacts in coin-op business. 


e Position requires a mature person with drive 
and dedication to obtain results and identify 
areas for profitable expansion. 


SEND RESUME INCLUDING SALARY 
HISTORY & WORK EXPERIENCE IN 
CONFIDENCE 10: 


Play Meter Magazine 
P. O. Box 24170, Dept. TC, New Orleans, La 70184 
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“Too many coins 
or tokens to 


Excellent Condition 


” 
count by hand? 
Cut Counting Time GAMES FOR SALE 
@) : Anteater (kit).......... $100 O'fen is“ ( sw:dsiCiw;:iCi*iC;C# $1645 
70 i 0 with Klopp Astercis ............ 6 06RD OrhCUCtCiti‘(i‘(é‘é«}y(N:(CN#(N(NCNN. 345 
Cou nters & Sorters Baby Pac-Man ......... 1495 Robotron............. 895 
Bagman. ............ 1295 Pole Position (sd) ...... 3395 
a _ _ lg Ge 595 Pole Position (ur)....... 2795 
# _ Bubbles. ............. 995 Satan’s Hollow......... 1295 
BurgerTime ........... oS Scramie...... ...... 495 
Centipede............. 1095 Sinistar .............. 1095 
Congo Bongo.......... 1195 Space Firebirds ........ 445 
Crazy Climber ......... 305 StarCasile ........... 175 
Defender ............. 445 6Slarimek..lttiti‘i‘(i(#‘#ij#(#L(( s. 1095 
: — Dolo ......... 795 )« s Star Trek isd). ........ 1295 
. Donkey Kong .......... 65 Star Wars... ....... 2495 
Sort 1000 coins per minute. Donkey Kong Junior..... e056 Slargale.....sié‘i#§(y§#NCU(( a 595 
Count/wrap $1,000 Dragon's Lair.......... 4395 Star V (cockpit)........ 695 
in 20 minutes or less. Extra Gases i‘(‘(‘éé jC 595 Super Pac-Man......... 995 
Portable, manual or electric Froouser...«.i«é‘(‘(<#$é(NWN:CNCOCC 795 Super Rider ........... 695 
rugged, no plastic, made in USA Frontline ........ 1795 Swimmer............. 795 
Full one-year warranty eT rr—e 1695 Tempest ............. 445 
Economically priced cor. 445 theEnd............ 345 
: : Cover = 695 Time Pilot ............ 1595 
— Call or write for full details —— ee r— 1305 «6©lron... tt ........ 995 
rT: 99 Journey.............. 1295 Tutankham............ 795 
Our 53rd Year nt..ttti‘iOCOC*# 1195 Vanguard............. 445 
Jungle King ........... 1195 Warlords (ct).......... 295 
Kangaroo. .......... 645 War of Worlds (Kit)..... 100 
4 a4", 3° ot sisi‘ ‘<‘i‘é.CONONNCOCOC(CC 1695 Wizards of Wor ........ 395 
KLOPP INTERNATIONAL, INC. lositomb.......... .. 495 JZaxxon............... 695 
P.O. Box 708 — Pianct......... pi ee nce — Ce ee 
Pinellas Park, Florida 33565 ae . YT 
(813)522-9425 azer Blazer ........... 995 PINBALLS 
Missile Command....... 395 BlackWole............ $ 595 
) ) Moon Cresta .......... 395 Black Knight .......... 595 
Mousetrap ............ 305 Caveman............. 995 
Mr. Do! .............. 995 Flash Gordon.......... 495 
Ms. Pac-Man .......... 1595 =Filekt 2000. i i‘(‘(ié#i#‘(N#(‘“N(“j 495 
Omega Race .......... 345 Haunted House......... 795 
PacMan.  .. 1095 Hyperball............. 295 
Pac-Man Plus.......... 1195 tase Gat hmmm 295 
Pac-Man Plus Kits ...... ee e— 395 
rengo... siti‘ #§#!CC oo UM titi‘C(‘“COé;COC*O®COUO*i‘C#;C«C;*CY} 595 
Puosnix.............. ee rr——S 695 
Pieistes.............. 445 Rankifirs ........... 295 
Pop Flamer (Kit) ....... 125 
Poveye .............. 895 


Please call to be put on our mailing list! 
Call 301/340-6844 


Putt-Putt® Golf & Games 
1010 Rockville Pike, Suite 204A, Rockville, MD 20852 


Donkey Kong Junior Sale 
Completely Reconditioned 


for $800.” OOOO OO Oc 


OIOIOIVICIOIOICIVICICICio Icio icioioioio(oioooiojo 


eee KERR EH 


New Video Cabinets 


+ + + tt OF Ot OF Ot FF ee OF oF tt 


(PC boards not included) ere eee T—C ee 
for $925. : PUT THE PUNCH BACK IN YOUR PAC-MAN! +: 
* ® Much more challenging game : 
. © Option on setting . 
: . * e As much as triple your earnings + 
+ 
yer ty ide tl Inc. : e Especially good for short hour locations x 
- estern Ave. ‘ e¢ Solder on installation in 5 minutes x 
Chicago, IL 60647 : KITS FOR PAC-MAN & MS. PAC-MAN : 
31 2 /342-442 - Send $50 (money order or bank draft) - Enclose $2 for C.O.D. to: “ 
+ anal Ae an ¥ Carousel Coin, P.O. Box 4954, Shreveport, La 71134-0954 ¢ 


BEM EMRE EER ROR EERE REE E REE ER REM EMM EER YH 
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INTER-SPACE VIDEO SALES 
introduces 


“THE BUYERS HOTLINE“ 


1/800/221-7088 | 


Take advantage of our National Purchasing 
System which allows us to obtain and sell 
equipment at prices far below our 
competition—CALL US AND SEEl 


“BEST BUYS FOR NOV.” 


SAVINGS SAMPLER 


In Videos: Gyruss $1395 
Sinistar $995 
Star Trek $1045 
Millipede $1595 


Mr. Do! $445 

Mr. Do!’s Castle $745 
Roc ‘n’ Rope $595 
Pole Il $1195 

Mario Bros. $645 


“BUYERS HOTLINE IS THE OPERATORS 
BUSINESS CONSULTANT” 


INQUIRE: 


In Conversions: 


What is on closeout? 

Whats new in laser games? 
How much is your used game 
worth on trade? 

What new conversions should 
you be considering? 


INTER-SPACE VIDEO 


5931 Power-Inn Road, Sacramento, California 95824 


WE SHIP ANYWHERE e CALL NOW 
PPS OOOOOG99900000000000560600600660000000000000000000 


ADDS 
UP! 


e Seminars! 
e Workshops! 


e Distributor’s 
Preview! 


e Industry Leaders! 
e Media Corner! 


e 600 Booth 
Exhibit Hall! 


THE 
INDUSTRY 
EVENT! 


Call Tina at 
(203) 852-0500 
for your 


complete brochure 
Sponsored by Play Meter Magazine 
Managed by 

Conference Management Corporation 
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Attend 
the Fifth Annual 


4g AMUSEMENT 
“@ OPERATORS EXPO 84 


$3995. 
EACH! 


RECONDITIONED 


PINBALLS VIDEOS 


March 9-11, 1984 
O'Hare Osition Center 
Chicago, lilinois 


~Y&* 500 Booth Exhibition 
>> Over 50 Seminar/Workshops 


a . Silverball Asteroids Deluxe 
i ero ay Recognized Speakers Mote Nari 5 itidsons 
+ Used Equipment Auction Galaxy Deluxe Space 
3; Distributors Only Preview Hyperball Invaders 
, Tri Zone Tempest 
iT ALL ADDS UP Timewarp Crazy Climber (ct) 


Send for Complete Price List! 


2NAV~ WORLD WIDE 
“<< AU Distributors, Inc., 


2730 W. Fullerton Ave. 
Chicago, Illinois 60647 


312/384-2300 


Branch Offices 


2715 Nakota, Royal Oak, MI 48073 - 313/549-4900 
2740 Hague, S.W., Grand Rapids, MI 49509 - 616/ 

532-1121 
2735 Olive, St. Louis MO 63103 - 314/652-1155 


“WE'RE ON THE MOVE" 


TO THE INDUSTRY EVENT! 


== SS 


Sponsored by Play Meter Magazine 
Managed by Conference Management Corporation 


——_@ For your FREE brochure 
ie call Ellen today at 203 852-0500 


iO O* Oi @* Oo OO OO! OO OO OOO OOO Ost 


Jukebox Operators 


We will buy your used 45’s. 
Kindly call Joe Frank 


516/822-8877 


TE PE TUTTE TTT TA TTT i fill 


" VENDING MACHINE 
BUSINESS FOR SALE 


ePinballs Pool Tables 


MT] 
Hite 


SSeS FSS YES LOS LES LSS ESS FSS ESS LSS L558 


ROUTE CLEARANCE SALE } 


TTT 
Ahi 


e e ® = H ,00 
supplies, storage building. Pac-Man Plus Kits $100 


EVERYTHING GOES! 
Contact Ms. Karen Rehn 
od 678- pba or et $76- J 61 


(Manufactured by Midway) : 
**30 DAY WARRANTY** 
D 
R 


B & B VENDING 
1560 Edison St., Dallas, TX 75207 
(214)747-0041 
OFFICES IN: Dallas; Midland/Odessa; 5 


Amarillo; El Paso; and ea al mae 
WIE SK PRA NA SANA SARA 


= "y Donkey Kong tenet teens $ 450 "y 
= °Videos eJuke Boxes peat 
= °Cigarette Machines oo OY 
az °Background Music *Arcades < ae 
== Routes in three different counties Ce sins 

with two route pickups. 125x24' oe 
office, shop & shop equipment plus ; Cored ..._............. 995 
; 
; 
; 
; 
; 


i 
7 
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A 

LOCATION READY 
USED 

VIDEO GAMES 


Buy from our large selection of 
top-quality used video games. 

If you've bought from us before 
you know our video games are in 
excellent condition. 

€xample of quantity and price: 
* Jack the Giant Killer - 25 - $450 ea. 
* Looping - 25 - $450 ea. 

* Kangaroo - 37 - $450 ea. 

* Space Duel - 40 - $450 ea. 

* Zaxxon - 51 - $450 ca. 

* Defender - 31 - $500 ea. 

* Space Dungeon - 28 - $550 ca. 
* Super Zaxxon - 54 - $700 ea. 
* Ms Pac Man * Galaga 

* Burger Time * Front Line 

* Jungie Hunt * Donkey Kong 
* Frogger * Centipede 

* Asteroids plus many more! 


CLASSIFIEDS 
(f 


--ewre 
Ly a 
- , 
2a 
pal ee 


Prices include delivery 
anywhere in contiguous U.S. 


Call Tony Scarpelli now for Best 
Prices in USA on used Video Games. 


1-800-835-0070 in Kansas 1-800-362-0113 . : : . 
[ah AF AF AE AB OE OE UE EO OO a OO OO OO a OO 


FOR SALE 36 : 4 
(1) MMI ee ae like io ‘ COMPARE THESE PRICES ‘ 

900.° was $1595., ay guaranty an . “2° . H 
Hee chee Bo tile ai Pittsburch, : All in Excellent Condition ® Satisfaction Guaranteed : 
ee : Nis. Pac-Man $1295 * Galaga $1495 ‘ 
t Apleski.... $ 695 ‘ 
* Asteroids ........... 195 «Me De... 1050 ¢ 
————— —— x Astro Blaster ..... _ 285 Pacman ............ 795 <= 
SCHOOL FOR : Battlezone........... 195 Pac-Man Plus ........ 895 = 
ELECTRONIC GAMES + BOrrOrh. sss. . 20 WMOOMIK............. 295 = 
Two-week course covers video and pins * Centipede ee eee eee 795 Fieiades.iiéj‘(i#§ (LC <. 295 ; 
By ee bi : Defender............ 395 Pole Position....... .. 2595 : 
re fee le ge oe 
> Donkey Kong......... 550 Space Invaders....... 195 = 
> Donkey Kong Junior ... 795 Space Duel.......... 295 * 
= Frooger........ _.... 996 Spector............. 395 * 
? | | > FrontLline........... 1195 Stargate ............ 395 * 
LARRY CAPLAN SIGN CO. ; Gort. .............. 295 Super Cohra ......... 295 * 
41618 Relcierstown Road + Gyrss............. 1495 Tompest............ 295 * 
P.O. Box 218 > voust.............. 1295 WWon............... 595 * 
Reisterstown, Maryland 21136 + Mangaroe ........... 595 Van Guard....... s.-y 285 = 

, 00 . 

, eae . ; Make Trax ..... _.... 395 Wizard of Wor........ 295 + 
ao derre re ‘ millipede............ 1695 Zaxxon — 350 * 
STEEL STAND * Trade-Ins Welcome ¢ We Ship Anywhere : 
a : We Buy Your Used Equipment ‘ 
Be sooo ocrosit —CALL FOR LATEST AVAILABLE GAMES— . 
301-833-5941 : R. B. Enterprises Fun Enterprises : 
Without Arrow $359.00 ; 409/569-9649 318/462-0225 ‘ 
Be ee ee Te eS CCC CCC SOC CC CC OCU CCU CCC CUCU UCC CT CCS | 
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Locations through- Call or Write: 
out the United Susan Janovici 


States. Videos and Malibu Grand Prix Corp 
Pinballs always avail- 21300 Califa Street 
able at good prices Woodland Hills, CA 
from our chain of : | ) Bay ae 
game rooms! hh ee, it. 213) 703-002 

aa abla (800) 423-5487 


PROMOTING YOUR GAME CENTER 
The complete reference book of ideas to 
build profits. Send $10.00 to: Business 
Builders, P. O. Box 209, Cupertino, CA 
95014. 


PS100EL POWER SUPPLY | 


IDEAL FOR CONVERSIONS 
ALL POWER FOR GAME IN ONE UNIT | 


+5 VDC / 5 amps 6.3 VAC (for panel lights) 


SEE -5 VDC / 1.5 amps 1.5 amps 
+12 VDC / 1.5 amps 115 VAC (for monitor) 
1.0 
PENN-RAY SUTRA = 


12 ft. attached line cord © fused imput © on-off switch ¢ unswitched convenience | 
outlet e built-in RFI filter ¢ 115 VAC output © cuts down on labor cost © rugged & | 
dependable ¢ made in USA ¢ custom modifications upon request ¢ 6 month warranty | 


and A-1 Ashtray 
in New Orleans | 


* FOR FURTHER INFORMATION CALL OR WRITE: 


RHK TECHNOLOGY INC. 


209 Voorhies, Pontiac, Michigan 48053 


313/858-8958 


———— 


Place this on top of your * 
control panel if you want to | 
prevent burns! : 


Quality products made in USA 
Competitive prices : 


rence 4 | CONVERSION KIT 


Can be made theft proof 


No exposed screws to steal e Route proven money maker 
Practical for video games, pinball, 


cocktail, and pool tables | e Convert clumsy track-balls on football 


and basketball to joysticks 
e Simple 10 minute installation 


A-1 ASHTRAY CO. —QNLY $99.°— 


_ 333 N. Queen St., Kinston, NC 28501 & 
NATIONAL ELECTRONICS 
919/527-8241 414/643-7466 


—w? or write: 2740 So. 9th Place, Milwaukee, Wisconsin 53215 


Complete with instructions, 
hardware and game label 


we ok S Cee Cs wf % cs CCC-* 
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NEWS BRIEFS....... 


There will be 180 exhibitors and an estimated 10,000 attendees at this year’s Amusement and 
Music Operators Association International Exposition in New Orleans, according to AMOA Executive 
Director Leo Droste. Droste said a few booths became available in September when Sega, which 
recently sold its video game production rights to Bally, dropped out of the show. Those spaces were 
quickly picked up, Droste said, by companies previously unable to secure space. 


The anticipated AMOA Exposition premiere of Nolan Bushnell’s new video game concern, Sente 
Technologies, has been delayed. An Atari suit delayed progress (Play Meter, June 1, p. 12), so Sente’s 
booth space at the New Orleans trade show will not contain any games. 

Instead, Bushnell will premiere his new product at a distributor meeting December 9 at Sente’s 
Sunnyvale headquarters. (He will also present his distributor list at that time.) 

According to a Sente spokesman, the firm’s ’83 production has already been promised to sister 
firm, Chuck E. Cheese’s Pizza Time Theatres. “The general operating public,” the spokesman said, 
“will be able to buy Sente games as of January 1984.” 


The new Guiness Book of Records will, for the first time, include high video game scores 
substantiated by Walter Day’s Twin Galaxies International Scoreboard, another kudo for the Ottumwa, 
lowa, arcade which has legitimized player scores as significant competitive accomplishments. 


ShowBiz Pizza Place’s new Showscan theatres will be featured in two European test units to be 
built in England in the spring of 1984 under a franchising agreement with Imperial Leisure and 
Retailing Ltd. of London. Showscan, developed by Hollywood producer Douglas Trumbull, is a motion 
picture process in which high speed projection of 70 millimeter film on a giant screen creates 


enhanced realism, dimensionality, and clarity, and is designed to develop a sensation of involvement 
for the viewer. 


Universal U.S.A. introduced its new conversion, Mr. Do’s Castle, to a September open house 
attended by more than 200 people. The Santa Clara firm awarded several prizes to attendees including 
a free trip to the AMOA to David Mace of Mace Leasing. 


Williams Electronics has continued its diversification into the hotel and casino industry with its 
acquisition of 80 percent ownership interest in the Condado Holiday Resort and Sands Casino in San 
Juan, Puerto Rico. 


Siggraph’s 1983 two-day computer graphics conference will be held November 19-20 at the 
California Institute of Technology in Pasadena. ‘Visual Dynamics: Showcase ’83” will explore 
techniques and uses of computer graphics in animation, advertising, entertainment, freeform art, and 
industrial design. Speakers include Atari’s Stephan Keith. | 


Billiard accessories and supplies firm InSport has been acquired by EBSCO Industries, parent of 
the National Billiard Manufacturing Company. InSport President Gary Pepple was retained as western 
representative for National Billiard and will be responsible for marketing products bearing the F. Grote 
& Hubbell name. 
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MANUFACTURING KIDDIE 


GREATEST INCOME ...BEST DESIGNS. . . RIDES IN THE UNITED ays 
| 


Available for the first time, the complete line of 15 totally new Amusement Technology children’s amusement rides. 
We've invested more than a million dollars in research, development and engineering to assures you of years of continuing 
top income, state-of-the-art technology, without aggravating ‘“down-time”. Largest inventory anywhere assures 
immediate shipment of rides and replacement parts, all manufactured in our own plant. We invite you to come visit and 
inspect our facilities; 65,000 square feet devoted to building the world’s finest trouble-free, safe children’s amusement 
devices. Complete technical back-up and service, always available. 


Pneumatics, traveling rides, mechanical flyers, custom designs, and many, many more - we have them and they are 
available nowhere else - For the very best equipment and service, call toll free (800) 272-1371. 


Rides protected by United States patents and copyrights... 


AMUSEMENT TECHNOLOGY sEND FOR 


1200 Memorial Drive © Asbury Park, NJ 07712 


201-774-3000 © 212-984-3888 FREE COLOR 
TOLL FREE ¢ 800-272-1371 BROCHURE 
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The laser disc game 
that breaks through the 

. @arnings barrier, backed. 

our dependable warranty. 
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